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An ever-expanding world needs more and better brushes — along
with a viable industry to constantly feed this need. To help this
cause, brush makers and suppliers of all kinds and sizes gathered

once again in Freiburg, Germany, for the quadrennial InterBrush trade
fair. The event is designed to help advance the global brush, paint roller,
mop, broom and related business segments.

InterBrush 2016 took place April 27-29, at the Messe Freiburg
exhibition center. It attracted over 7,500 attendees, from approximately 90
countries, as well as 200 exhibitors, representing 30 countries, according
to InterBrush officials. An announcement was made prior to InterBrush
2016 that exhibitor booth space at the venue was sold out. These booths
featured complete production lines, state-of-the-art technologies, raw
materials and semi-finished goods during the three days. 

The four exhibition halls at Messe Freiburg resounded with
machinery producing all types of brushes and other items, while running
at full capacity for visitors to witness. Some machines were drilling brush
bodies with different kinds of raw materials including various types of
animal hair and synthetic fiber, while others were producing industrial
brushes made of round discs and wire filament. 

Meanwhile, raw material exhibitors from around the world presented

different products for the benefit of InterBrush attendees. This included
displays of animal hair, vegetable and synthetic fiber and wire. Semi-finished
items, such as brush bodies made of wood and metal, also attracted interest. 

Originating in 1977, InterBrush has long been known as a major
international trade fair designed for manufacturers, suppliers and buyers of
machinery, accessories and raw materials. Visitors and exhibitors this year
came from all over the world, hailing from such countries as Algeria,

Belgium, China, Germany, Switzerland, the Netherlands, Poland, Hungary,
France, Italy, Portugal, Spain, Denmark, Turkey, Sri Lanka, India, Lithuania,
the Russian Federation, South Korea, Egypt, Brazil, Taiwan, Thailand,
Malaysia, the United Kingdom, Mexico, Canada, and the United States. 

According to organizers, this
year’s InterBrush provided atten-
dees the opportunity to become
better acquainted with important
trends and the latest innovations
found in brush machinery and
related fields. In addition, Inter-
Brush visitors had the chance to
speak face-to-face with many
experts and decision-makers from
all over the world. 

Three trade affiliations — the
American Brush Manufacturers
Association (ABMA), the Euro-
pean Brushware Federation
(FEIBP), and the Association of
German Brushware Producers
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By Harrel Kerkhoff |  Broom, Brush & Mop Editor

“There are all kinds of people at InterBrush who
might not speak the same language, but who do

understand the nuances of this industry.”
~David Parr, ABMA Exec. Director 
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(VDPB) — also had a major
presence at this year’s InterBrush,
with key representatives from
each group manning a three-sided
stand at Messe Freiburg. 

“InterBrush is the mecca of
the brush and broom industry.
Taking place every four years,
it’s the global industry’s most
important meeting point,”
Rainer Langelüddecke, repre-
senting VDPB, said. “Freiburg
also once again proved itself as a
wonderful host city.”

Fons J.M. Caelaert, of FEIBP, added: “We enjoyed excellent cooperation with the two other
associations that took part in the event. Not only did we have many promising discussions, but
managed to recruit new members. Many thanks to Freiburg for hosting the exhibition.”

ABMA Executive Director David Parr also praised this year’s trade fair, stating that
there was a noticeable increase in the quality of the exhibition stands. 

“I was thoroughly impressed with the energy level and the level of comradeship and
cooperation at InterBrush 2016. I was also blown away by how many exhibitors stepped up
their game over the past four years,” Parr said. “I saw so many improvements in booth
construction, organization, marketing and preparation for this event. It was a quantum leap
forward and magnificent. I am sure many of the machinery manufacturers experienced
great results. They far exceeded my expectations.

“The world community is considerably smaller than four years ago. In response, I saw
great interaction, cooperation and coordination between many of the people who
participated in InterBrush 2016.”

Parr said this was evident during a networking reception at Messe Freiburg, which took place
in the evening during the first day of InterBrush 2016. It was hosted by several trade affiliations.

“If you would have attended such an event years ago, you would have seen small pockets
of people talking. During this event, however, there were all kinds of people interacting. It

Greeters in traditional Black Forest 
dress welcomed visitors.

Shown is part of the exhibit at Meckelhalle.
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had a real family-reunion feel,” Parr said. “There are all kinds of  people
at InterBrush who might not speak the same language, but who do
understand the nuances of this industry. There is no other place where
they can find this kind of connection on such a high level.”

Parr said he was also happy to see a large contingent of U.S. attendees
at InterBrush 2016. 

“Our (ABMA) booth had tremendous activity. We were energized by
the strength of the U.S. representation at this event,” Parr said. “ABMA
is a partner with InterBrush. Our association’s role is to help strengthen
the connections between brush manufacturers worldwide.”

He added that whether it’s ABMA, FEIBP, VDPB or any other brush
trade affiliation, the common goal is to get more people throughout the
world using brushes. 

“This goal is an integral part of what everyone at InterBrush is trying
to accomplish on a continual basis,” Parr said. “Compliments should also
go to the city of Freiburg for having such a wonderful venue in place for
our industry’s most important international exhibition.”

Opening Ceremony Recognizes 
Past, Present And Future

In a different twist from past InterBrush events, the opening ceremony
and reception for InterBrush 2016 did not take place at Messe
Freiburg, but rather in historic Meckelhalle, located in downtown

Freiburg. This event, held the evening of April 26, was not only designed
to welcome attendees to InterBrush 2016, but also open the exhibition in

InterBrush 2016 officially opened at Meckelhalle in downtown Freiburg.





Meckelhalle, “From Broom To Art — Brushes Reveal Their Hidden
Talents.”

This first-time exhibition, which ran until May 25, was a joint initiative
between French and German broom industry associations. The exhibition
was designed to offer insight into the history of the European broom,
brush and related industries, the immense variety of products
manufactured by these industries and the wide assortment of applications
found within these products.

Attendees to the opening night festivities where able to not only
observe the many displays of brooms, brushes and related products in
Meckelhalle, but also listen to several industry and local dignitaries
officially open InterBrush 2016. 

Among the opening’s speakers were Daniel Strowitzki, representing
Messe Freiburg/InterBrush, who thanked Pierre Simler, past
president of FEIBP, for his initiative in the formation of the Meckelhalle
exhibition. Simler presented several recognition awards to close the
opening ceremony. 

Strowitzki also thanked key officials of Sparkasse Freiburg, who
provided the venue (Meckelhalle) for the opening ceremony and who
served as official hosts for the evening.

Opening ceremony attendees also heard from Sparkasse Freiburg
Deputy Board Member Markus Hildmann.

“Today, we celebrate the opening of the first-class exhibition ‘From
Broom To Art,’ which examines the manufacture and use of brushes and
brooms over the centuries, and serves as the  opening to InterBrush
2016,” Hildmann said. “The brush industry has its roots here (in the
Freiburg area.)”

Freiburg Deputy Mayor Otto Neideck also welcomed attendees to
the exhibition and InterBrush 2016. He noted that InterBrush began in
1977 in Freiburg, and became a quadrennial event in 1980. 

“Freiburg and InterBrush present a win/win situation. The city and the
event are intertwined,” Neideck said. “Together, we are looking toward
the future, and are grateful for everyone’s cooperation in helping
InterBrush remain a successful event in Freiburg. We are delighted to
have you join us this week.”

FEIBP President Thorsten W. Stollberg also discussed the
importance of InterBrush during the ceremony. He explained that FEIBP
supports and protects the interests of its members, located throughout
Europe and northern Africa.

“We help our members gain a powerful voice in our worldwide, yet
small, industry, covering all types of brushes. This
includes toothbrushes, personal care brushes,
household brushes and paintbrushes,” Stollberg said. 

He added that InterBrush serves a unique industry
and that suppliers play an important role.

“Without suppliers of equipment, tools and
materials, there would be no brushes. We welcome
their leadership, which helps bring innovation into the
industry, and keeping us competitive,” Stollberg said. 

He also noted the importance of the three-sided
exhibition stand at InterBrush 2016, hosted by ABMA,
FEIBP and VDPB. 

“We (representatives from all three trade
affiliations) are ready to inform non-members about
the many advantages to being involved with our
associations, and how they can benefit from our
work,” Stollberg said. 

Also speaking during the opening ceremony at
Meckelhalle was ABMA President Mark Fultz, of
Abtex Corporation, in Dresden, NY. He said ABMA
members are very proud to be  participating again at
InterBrush. 

“The cooperation between this event, and the
various trade associations, offers a unity that benefits
the entire industry,” he said. “Together, we serve our
members to further the worldwide use of brushes.”

Fultz noted that the U.S. economy continues to
strengthen. He said that automobile sales in the United
States, for example, hit a record high in 2015, and that
the unemployment rate continues to trend downward. 

“Many of our (ABMA) member companies are
reporting strong demand for products, and that their
businesses are growing,” he said. “I know many
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ABMA members will be busy at InterBrush 2016, learning about new
equipment technologies and materials.”

Fultz also invited everyone to attend the 100th ABMA Annual
Convention, scheduled for March 22-25, 2017, in Orlando, FL. 

Exhibitors Happy With Results

The positive atmosphere at InterBrush 2016 provided a solid
platform for exhibitors to present new machinery and key raw
materials, and for visitors to increase their knowledge of these

items. 
This was the first InterBrush since machinery manufacturer The

Boucherie Borghi Group came together. 
“Exhibiting as one company for the first time was a big challenge.

However, the success we
enjoyed at InterBrush 2016
proved that we have made
the right decision. Together,
we were very successful,”
according to The Boucherie
Borghi Group representatives
Henk Beuselinck and Paolo
Riversi. “For us, InterBrush
is our industry’s most
important meeting point.”

Representatives from
German machinery man-
ufacturer Zahoransky AG
were also satisfied with
the exhibition. 

“InterBrush 2016 was
very successful for our
company. It allowed us to
present new machine developments to an international audience,”
Zahoransky representative Robert Dous said. “We were especially
delighted with securing numerous business deals directly at the event. 

“Once again, the international ‘family’ of broom and brush industry
companies came together in full force at Freiburg.”

Fellow exhibitor DKSH Switzerland Ltd. Senior Sales Manager
Reinhold Hörz agreed. He added that InterBrush 2016 served as an
important meeting point, and the place to be for making key contacts and
forging strong business relationships.

“It’s always important to meet, and network with, international visitors.
America, in particular, is an extremely interesting market for us. We were
able to have many successful discussions with important industry
representatives from that market,” Hörz said. “DKSH will be back at

InterBrush in 2020.” 
The same can be said of exhibitor Hahl Pedex, whose CEO, Florian

Kisling, indicated he was very impressed by the 12th InterBrush.
“Like in the past, InterBrush was very popular among our visitors. We

found many important customers were at this year’s event, and we also
made a lot of new contacts from around the world,” he said. “We are
really happy with these results.”

InterBrush 2016 also provided a platform for better understanding —
and conquering — new markets, according to Ed van Gulik, representing
DuPont Filaments. 

“We forged some very interesting contacts with visitors from the
Pacific region as well as India,” he said. “This was important for us. I feel
InterBrush 2016 was a successful event.”

A successful InterBrush 2016 was also reported by representatives of
G.D.F. di De Franceschi
Gabriella & C. sas., of
Bazzano, Italy, and the
company’s business partner
since 1983, Mileva. 

G.D.F. President Gab-
riella De Franceschi said
her company received
several key visitors at its
InterBrush booth. Many of
these people expressed
serious interest in specific
products.   

In refererence to the
positive responses from
exhibitors and visitors alike
that he personally received
during the three days of
InterBrush 2016, Messe

Freiburg/InterBrush representative Daniel Strowitzki said the trade
fair’s successful, international exhibition model proves to him that the
city of Freiburg is very capable of hosting a professional, leading
global event. 

“In four years, 2020 will mark the 13th InterBrush, when the
overwhelming majority of this year’s (2016) exhibitors and visitors
will travel back to Freiburg from all over the world,” Strowitzki said. 

InterBrush officials have long noted that several industry trade
associations and manufacturers continually observe various companies in
the brush and related fields postponing replacement investments until the
upcoming InterBrush. This helps representatives from these companies
learn more about state-of-the-art technologies, and predict which type of
machines the industry will likely produce in the years to come. 
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Messe Freiburg was the venue for InterBrush 2016.

Montage of brushes featured at InterBrush 2016.





Astrong American presence was felt at the Messe Freiburg
exhibition center during the three-day InterBrush 2016 trade
fair, held in late April in Freiburg, Germany. Among the visitors

from the reported 7,500 attendees were representatives of several U.S.
brush and related manufacturing companies. 

Broom, Brush & Mop Magazine spoke with executives from eight
such companies during InterBrush 2016, seeking their input on not only
the once-every-four-year event itself, but the current state of the U.S.
brush and related industries as well. 

Serving dual roles at InterBrush 2016 kept Mark Fultz busy in
Freiburg. The president of Abtex Corporation, of Dresden, NY,
is also in the middle of his two-year term as president of the

American Brush Manufacturers Association (ABMA). 
Besides seeing what new items machinery makers and raw material

suppliers had available for his own company—which has been designing
and manufacturing application-specific abrasive nylon deburring brushes
and machinery since 1980—Fultz also helped staff the ABMA exhibition
booth that the association shared with other industry trade affiliations. 

“As president of ABMA, I’m here to represent, attract interest and
recruit new members for our association,” Fultz said. “Another key

objective is to let more people know about, and invite to, the 100th
ABMA Annual Convention, scheduled for March 22-25, 2017, in
Orlando, FL. This event is going to be a big deal, and we are trying to
generate additional enthusiasm.”

Fultz said he greatly appreciates being able to help represent ABMA at
InterBrush. As for his own company, the trade fair provides an
opportunity to visit with potential new suppliers as well as see what new
technology may benefit his business in the future.

“Everything here has been extremely impressive. From what I have seen,
today’s machinery builders continue to make equipment faster, safer and more
productive,” he said. “When an event is held every four years, it
provides a lot of time for these manufacturers to advance
technology and show it to the world.”

He explained that InterBrush provides a wonderful opportunity to
reconnect with existing domestic and international friends within the industry,

U.S. Manufacturers Impressed 
With InterBrush Exhibits
By Harrel Kerkhoff |  Broom, Brush & Mop Editor

Networking was in full force during three days of InterBrush.
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along with meeting new people and
learning about different companies.

Fultz reported strong business
growth for his own business as of
late, which is located in the Finger
Lakes region of upstate New York. 

“Our company does a lot of
business with the automotive
industry, which has been very strong.
A high percentage of our customers
make components that are used in
automobiles,” he said. “Last year
(2015) was a record year in sales for

the U.S. auto industry, which bested the previous record set 15 years ago.
The fact that the automotive industry has picked up so nicely has directly
benefited Abtex. 

“The automotive industry also greatly supports the overall economic
climate within the United States. Either directly or indirectly, I feel many
of today’s domestic brush makers are benefiting from the general
economic improvements found in our country.”

Contact: Abtex Corporation, 89 Main St., P.O. Box 188, 
Dresden, NY 14441. Phone: 315-536-7403.

Website: www.abtex.com.

Paul Miller, president of The Mill-Rose Co., in Mentor, OH, has
seen many changes take place at InterBrush over the past several
decades. The veteran of the event continues to make the trip to

Freiburg every four years to learn about new brush making technologies
and supplies as well as visit with old friends. 

“I attended by first InterBrush in the 1980s. I remember when tents were
used to showcase equipment and supplies. This was  before Messe Freiburg
was constructed,” Miller said. “Each
InterBrush gets better, and it’s always
filled with good people. The
camaraderie and sharing of knowledge
is wonderful. I also enjoy learning
about new suppliers and seeing the
younger generation at this event. These
people are the future of our industry.”

Miller added he is constantly
amazed by the advancements in brush
production that are displayed every
four years at InterBrush. 

“They keep making equipment that
runs at higher speeds. This includes machinery that produces toothbrushes
and mascara brushes,” Miller said. “There are machines that once
produced 60 brushes per minute that are now up to 90 per minute.”
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Messe Freiburg was the destination for 7,500 InterBrush attendees.

Mark Fultz

Paul Miller



Mill-Rose, based in
northeast Ohio with a
history that spans 90-plus
years, is a manufacturer of
different types of twisted-
wire brushes. Miller said
that although his company
does not make tooth-
brushes, today’s advanced
technology in toothbrush
production shown at
InterBrush has a way of
carrying over to other types
of brushmaking machinery. 

“This helps everybody in
the brush industry. I
continue to see technical
improvements take place
every four years. The
atmosphere at InterBrush is
great. There are a lot of
beautiful exhibition stands,”
Miller said. “It remains very

professional, and the people in the booths explaining the products and
machinery are very well trained. They are good at providing responses to
questions that are easy to understand and make sense.”

Miller added that he feels confidant more than a few transactions took place
between brush manufacturers and machinery producers during InterBrush 2016. 

“The people I have stopped to see have been very pleased with the
activity and sales,” Miller said during the event. “The U.S. dollar is also
more favorable right now, when compared to the euro. It could be a good

time to purchase machinery if you are from the United States.” 
Miller reported that overall business at his company has been very

good. The company continues to seek improved automation and expand
its manufacturing capabilities. 

“Many people would be amazed by all the different uses
for brushes today. Most people don’t think about a brush
until they need one,” Miller said. “Materials designed for
brush production today also continue to improve. It’s always
great to visit InterBrush. It remains very educational.”  

Contact: The Mill-Rose Company, 7995 Tyler Blvd., 
Mentor, OH 44060-4896. Phone: 440-255-9171.

Website: www.millrose.com.

Amound of information is what Braun Brush President & CEO
Lance Cheney said he finds every time he visits InterBrush. The
veteran of the trade fair found the 2016 version was no different. 

“I come to InterBrush with a set number of objectives and maybe 10
specific things to do, such as make connections with suppliers and see
machinery. However, I usually come away with about 80 things that I
didn’t expect at all from this show. That is why it’s such a must-attend
event,” Cheney said. “Not only are you meeting with other brush makers
who can be very forthcoming with their ideas and help you solve specific
problems, but there are important takeaways that are often unexpected.
That part of InterBrush is so valuable. 

“I have to take notes, and then go back to my hotel room and download
the notes. That way, I don’t forget what I have seen during the day.
InterBrush provides incredible opportunities.”

Meeting with brush company representatives from other parts of the
world while at the trade fair is something Cheney greatly values.

“I met a person representing a German company that was very similar to
Braun Brush. He talked about his own list of challenges. Networking is a

A demonstration on the 
history of brushmaking.
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huge part of this event,” Cheney said. 
Braun Brush, headquartered in

Albertson, NY, has a history that dates to
1875. Today, the company manufactures
custom brush products for industrial and
household needs, such as scrub, car
wash, artist, cosmetic, foodservice,
paint and janitorial brushes. Items
include staple-set, twisted-in-wire,
wire-wound cylinder, epoxy-set and
high temperature fused brushes. The
company is also a leading source for
strand-set brushes, where each individual strand or brush fiber is set
in a block.

One of the main advantages of attending InterBrush is viewing new
technologies being implemented by today’s brush machinery exhibitors. 

“Machinery manufacturers continue to push technology to higher
achievements. They are tapping into greater computerization and CNC
capabilites,” Cheney said. “Even though my company does not
make toothbrushes, improved technology in this field is driving
advances in staple set and tufted brush making. The
technology gets pushed down to industrial and household
brush production, eventually helping companies such as mine.”

Cheney said he first came to InterBrush two decades ago and has seen
the trade fair expand over the years. 

“I was impressed 20 years ago, and I continue to be surprised by how this
event evolves and grow,” he said. “For example, I can’t believe there are so
many fiber suppliers from around the world (at InterBrush 2016). This tells
me the need for these materials continues to grow. InterBrush is a great
venue for showcasing these items and new suppliers.”

Contact: Braun Brush Co., 43 Albertson Ave., Albertson, NY 11507.
Phone: 800-645-4111. Website: www.brush.com.

It’s been a whirlwind year thus far for Gordon Brush President Ken
Rakusin. First, his company changed locations, from its longtime home in
Commerce, CA, to a nearby 183,000-square foot-facility in the City of

Industry, CA. Soon after the move, Rakusin was in Europe, visiting with
industry friends and learning about recent
changes in machinery and supplies. 

“There is a lot of new technology to
see at InterBrush 2016. The booths also
seem crowded, which is good,”
Rakusin said. “This is my seventh trip
to InterBrush, and my objective every
time, no matter if I’m interested in
buying something or not, is to see what
is happening in our industry and how
things are changing. When I see new
things, it peaks my curiosity.”

He added that it’s good to keep in mind
what type of new machinery and raw
materials are available, just in case the need for something develops in the future. 

“When you see how new equipment is working with
your own eyes, it’s easier to understand its technical
capabilities. This is helpful when you are ready to
purchase machinery down the road,” Rakusin said. “It helps you
better understand what is available.”

Brushes produced by the Southern California manufacturer are used in a
wide assortment of industries, and can be found in over 84 countries. The
company’s brushes have even ended up on the moon and Mars. 

“We make brushes for the military, aerospace, electronics, the medical field,
forensics and many other segments. Our product lineup includes brushes for
painting, janitorial cleaning as well as artistic and cosmetic applications,”
Rakusin said. “I have been intrigued at InterBrush by new developments in the

Lance Cheney

Ken Rakusin

Continued on page 46
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For 140 years and six generations, Green has been producing brush
ferrules and distributing allied products such as wood handles, plastic
handles, brush pins and Milliken Nailing equipment. Changes in

Green’s products have reflected the changes taken place throughout the
industry, in brush styles and brush use.

Founded in Newark, NJ, Charles E. Green & Son was established in 1876
by Charles Edward Green. Charles was an accomplished New England
mechanic who invented a series of ferrule making processes during his career,
several of which he patented.  For example, brushes during Charles’ time used
twine or wire to bind the bristles to the handle. Green invented the first method
of using sheet steel. The sheet steel was corrugated to imitate the secure hold
of the wire or twine and dipped in hot solder.

Following its long tradition of innovation, exciting developments have taken place over the last few years. In
2014, Green acquired a steel stamp engraving company. Green has been using steel stamps in its ferrule production
for over 125 years. It was a natural fit. Not only does Green Engraving produce stamps for the general metal
working industry, it also allows for quicker lead times on custom logo ferrules and new custom die sets in its own
operation. 

Visit www.greenengraving.com for more information.
In 2010, Charles E. Green & Son purchased Milliken Machine Co. In the past five years, Green has concentrated

on improving the quality of the existing Milliken machines and components. 
Some time during the late 1970s, Milliken developed and built the first automatic paint brush assembly

equipment. The J-16 inserted a handle into a brush head, inserted nails and decorated the handle. Although it
served the industry well for many years, it has been clear since purchasing Milliken that the industry is ready for
the next generation of automatic assembly machines. 

Green has been developing the new Milliken adaptive automaton Model MX-20 for over two years, and hopes
to debut the machine in late 2016/early 2017. Incorporating the latest robotic technology from ABB, the machine
will be completely adaptable to product size changes, configuration changes and product handling methods with
virtually no mechanical changeover. It will be as
simple as selecting a program on a touch control pad.
There will be no tooling changeover because the
tooling will be universal and adaptive.

More information can be found through email
at sales@charlesegreen.com or by 
visiting www.charlesegreen.c om.





InterBrush attendees who visited the ZAHORANSKY booth were
greeted by the sounds of chirping birds and rushing waterfalls, and by
the fresh scent of fir trees. Black Forest Quality—surrounded by a

Black Forest feeling—was the motto of the exhibition. 
ZAHORANSKY presented selected machines from its large machine

portfolio at its 1,700 m2 booth. These gave visitors an insight into the
company’s innovations and new developments, as well as displaying a
representative cross-section of the current ZAHORANSKY product
range.

While the “foyer” whisked guests (customers, partners, suppliers)
away to a Black Forest atmosphere, the exhibition area reflected the
ambiance of the production hall at Todtnau-Geschwend. The 18 exhibits
displayed were divided into the application areas of Household
Technology, Oral Care, and General Applications.

In the Household Technology area, the
Z.PARD 6225 and Z.TIGER machines on
display attracted great interest.

Z.PARD is the new generation of machine for
cost-effective, semi- automated household brush
production. It is equipped with three stations in
twin carousel design and five axes for drilling and
tufting. For quickly programming brush profiles,
it can be controlled both online and offline using
the 3D-BRUSH DESIGNER. It can create even
complex hole fields within a short period of time,
without specialized programming knowledge.

For applications requiring especially high
output, the Z.TIGER 8225 MT is the right
choice. It tufts 1,200 tufts per minute and up to
770 scrub brushes in an hour. The five axis
Z.TIGER has four processing stations for
feeding, drilling and tufting, as well as for
trimming and optional flagging. It has
extremely short standstill times of just 1.5 sec.
With this Black Forest turbo charger for
household brush production, customers can

always stay a step ahead.
The exhibits in the Oral Care area focused on machines from the

Z.VAMP and Z.ORCA series.
The two Z.VAMP machines on display are entirely new developments.

Their sophisticated technology makes it possible to manufacture filament
plates or complete toothbrushes without metal anchors using 3D-tufting
processes. Proven, reliable Z.AERO technology provided the inspiration
behind the tuft configuration of the new Z.VAMP series. This technology
makes it possible to produce various colors and shapes in a single bundle
(tuft in tuft). Tuft positions of up to 12 degrees are possible, and the cross-
section geometry of the tufts can be freely selected.

The Z.ORCA machines are technology leaders, offering unbeatable
quality. Changeovers in record time are possible with just a few tools,
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partially fully automated and recipe controlled. This allows companies to
gain valuable production time.

Automated feeding of chemically tapered filaments is an all new feature.
This efficient production technology, combined with optimizations to the
tufting process, guarantee an unprecedented level of toothbrush quality, as
well as lower reworking rates than ever before and almost no waste. This
significantly reduces raw material and personnel costs.

The exhibition program was rounded off by both the blister packaging
system Z.PACK 5 and by manufacturing toothbrush handles with a
Z.BASIC LINE injection mold on a two-component injection molding
machine. 

One outstanding highlight from our own toolmaking department was an
economical, entry-level solution for inexpensively producing two-
component toothbrush handles. Combined with a self-sufficient boy injection
unit, and a standard injection molding machine, an 8- compartment Z.BASIC
LINE injection mold was used to inject eight preform parts (PP) and eight
finished molded parts (TPE) in each cycle with a cycle of 25 sec. This perfect
low-cost solution—with outstanding ZAHORANSKY quality—makes
BASIC LINE injection molds up to 30 percent less expensive in comparison
to injection molds with traditional designs.

The Z.PACK 5 blister packaging machine is the right full blister
machine for packaging almost any product in the non-food and cosmetics
areas. The Z.PACK 5, which was on display, is the ideal choice for
producing small and medium batch sizes.

All machines in the Z.PACK series offer quick changeovers to another

format. This is an especially important benefit for contract packaging
operations with many changing formats. They are extremely attractive
due to a large number of additional automation solutions. These are
offered for the areas of both product feeding and final packaging.

In addition, the stand party on the second evening of the trade fair offered
plenty of opportunity for professional discussions and networking.
Approximately 600 international guests were pleased to accept our
invitation, and spent an entertaining evening enjoying music and a show.

After three highly successful trade fair days, the 12th InterBrush came
to a close on Friday, April 29. Over 7,500 industry specialists from
around 90 nations attended the world’s leading professional trade fair, the
mecca of the paint brush and brush industry.

“InterBrush 2016 was a very successful trade fair for us,” summarized
Robert Dous, member of the executive board and responsible for sales,
marketing, service, and product management. “We were able to present a
broad selection of our machine portfolio to an international public, as
well as a large number of new developments. We are very satisfied with
our commercial success. 

“We were able to make multiple spontaneous deals directly at the trade
fair, and we expect to receive considerable business from the trade fair
based on the discussions we held and the important new international
contacts we made.”

Visit www.zahoransky.com for the official ZAHORANKSY
INTERBRUSH video and for more information. 



From the 27th to 29th of April 2016 in Freiburg, Germany, the
Boucherie Borghi Group participated in the 12th edition of
InterBrush, the most important fair of the brush industry.

Once again, it proved to be an appointment that the major industry
players could not miss. Over 7,500 visitors, from around the world,
and nearly 200 exhibiting companies participated in the event. 

InterBrush 2016 not only represented the first edition in which

Borghi spa and Boucherie N.V. participated as a group in a single
stand, but also it was, for us, the best edition ever, proving to be a
real success in terms of the opportunity not just to meet with clients
or to get to know new friends, but to strengthen the company’s
internal bonds as well. 

In the booth, it was possible to feel the friendly and welcoming
atmosphere, together with revolutionary innovations and new
developments in terms of technology and machinery — from the
household to the technical sector, and from the oral care to the
personal care sectors. 

“Exhibiting together for the first time as a group was a real challenge.
However, the success achieved at InterBrush 2016 is proof that we made
the right decision. Surely, we will repeat this experience!” company
officials Bart Boucherie and Paolo Roversi stated. 

Besides the fact that it was the first InterBrush together, it was the
right opportunity to have the first party to celebrate the merger as
well. The event was held at the Boucherie Borghi Group stand on
the first evening of the show (April 27). What better occasion to
spend an enjoyable evening and to bring together in one place
customers, suppliers, exhibitors and friends? The number of
attendees was high, about 700 people, who were able to enjoy a
buffet dinner presented on scenic tables that offered perfect culinary
delights and unique combinations of both Italian and Belgian flavors.
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From Parmigiano Reggiano to
the Belgian cheeses with beer
jam, and from Parma Ham to
Flemish handmade chocolates
— all was accompanied by
Italian wine and Belgian beer.
Moreover, back-ground music
lightened up the night with some
dancing as well.  

To “crown” symbolically
the success of the fair, the
Boucherie Borghi Group
received from Messe Freiburg
and Brushwork Magazine the
award for “Most Impressive
Booth.” Surely those who had
the opportunity to visit the booth will have
noticed the entrance wall with the names of all
those who form the Boucherie Borghi Group
and the phrase, “We Are One.”

Borghi and Boucherie are two technology
companies that have come together. First and
foremost, however, they are made up of great
people who have developed a real group spirit —
working to-gether to achieve the same goals…

because, “We Are One.”
“Giving More” is our

promise for the future. The
Boucherie Borghi Group offers
technology for every brush
maker, in any part of the world,
and for all kinds of projects and
budgets. We provide brush
manu-facturers the right sol-
utions for their needs, helping
steady growth, offering safe
investments and providing
reliable support. 

Meeting customers’ requests
is a beginning, giving more to
them is our promise for the

future. InterBrush 2016 was the right
opportunity to prove it. We wish to give
thanks to all of our customers, visitors,
fellow suppliers and friends for your
continued collaboration with the Boucherie
Borghi Group.

Visit www.borghi.com and
www.boucherie.com for more information.
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DKSH’s Business Unit Performance Materials, a leading Market
Expansion Services provider and distributor of brush and paintbrush
filaments, and SCM Automation, have signed an exclusive agreement for
DKSH to supply, market and distribute SCM’s filament mixing machines in
Europe, North and South America, China, India, Indonesia and Vietnam.

SCM specializes in producing innovative machines for the mixing of both
natural and/or synthetic filaments used to produce brushes. The agreement
covers SCM’s entire machine line, including future products created from customer-specific product development. 

SCM has chosen to work with DKSH for its first-class reputation in providing integrated and tailored Market Expansion Services along
the entire value chain as well as for its comprehensive network and strong customer base in the brush and paintbrush industry worldwide.

Fabio Civiero, chairman of SCM, commented: “Our partnership with DKSH represents an exciting new chapter for SCM. Our
custom manufacturing capabilities, combined with DKSH’s industry knowledge and contacts, will undoubtedly result in many new
success stories.”

Reinhold Hoerz, senior sales manager, brush industry at DKSH, added: “We are very pleased that SCM has chosen DKSH as its
Market Expansion Services partner for these innovative mixing machines. We look forward to introducing their products to our
extensive customer base, and to developing a successful long-term partnership.”

SCM is an innovative manufacturer of filament mixing machines, located in Scorzè, Italy. The company specializes in producing
innovative mixing machines for the mixing of both natural and/or synthetic filaments used to produce brushes by the brush and
paintbrush industries. SCM machines offer unique properties to the manufacturers of brushes and paintbrushes, such as: smallest use
of space in their production facility, highest output of mixing per hour and lowest waste during mixing process. Additionally, SCM’s
machines offer an unbeatable value in costs.

DKSH is the leading Market Expansion Services provider, with a focus on Asia. As the term, “Market Expansion Services”
suggests, DKSH helps other companies and brands to grow their business in new or existing markets. 

Publicly listed on the SIX Swiss Exchange since 2012, DKSH is a global company headquartered in Zurich. With 770 business
locations in 36 countries—740 of them in Asia—and 28,300 specialized staff, DKSH generated net sales of CHF 10.1 billion in 2015. 

DKSH was founded in 1865. With strong Swiss heritage, the company has a long tradition of doing business in, and with Asia,
and is deeply rooted in communities and businesses across Asia Pacific.

DKSH Business Unit Performance Materials is a leading specialty chemicals distributor and provider of Market Expansion
Services for performance materials, covering Europe, North America and Asia. 

The Business Unit sources, develops, markets and distributes a wide range of specialty chemicals and ingredients for
pharmaceutical, personal care, food and beverage as well as various industrial applications. 

In addition, it creates innovative and cutting-edge concepts and applications in 26 innovation centers located worldwide. With 100
business locations in 30 countries, and around 970 specialized staff, Business Unit Performance Materials generated net sales of CHF
782.5 million in 2015.

Visit www.dksh.com for more information. 
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Awide range of items that complete any customer’s
cleaning products line is supplied by G.D.F. di
De Franceschi Gabriella & C. sas., of Bazzano,

Italy. Along with other offerings, the company provides
standard plastic blocks for brooms, brushes, floor
brushes, squeegees and other articles. This includes
natural varnished plastic blocks and solid plastic blocks,
available in a wide range of colors — all produced by
Mileva, of Italy.

G.D.F. President Gabriella De Franceschi said her
company continues to receive a
lot of interest regarding
Mileva’s wide range of plastic
blocks, which are also very
cost-competitive. She met many
current and potential customers
during InterBrush 2016.

“I feel Mileva is the best, and
most reliable, producer of
blocks in Italy. I have worked for them for many years,”
De Franceschi said. “Mileva is the manufacturer for all
the plastic blocks that G.D.F. sells. My job is to group
together these goods for customers. I can help customers
save money on transportation costs. They also only have
to pay one supplier.”

She added that color options are in greater demand
today when it comes to blocks used for a variety of
brooms and brushes.

“With the blocks we are providing, by adding just a
reasonable extra cost to the price of natural foamed
plastic, customers can have their choice of colors without
paying a high extra amount for the painting of the blocks.
Since our blocks are plastic foam molded, our customers
can save money,” De Franceschi said. “Usually, plastic
foam is made of gray or yellow, but not in the wide
variety of colors that we offer. 

“It’s all about new technology. We have received a lot
of interest regarding the difference between painted
blocks and our colored plastic foamed blocks. It takes
time to understand the possibilities.”

Along with its block line, G.D.F. also supplies such
high quality cleaning items as extension poles, specialty
buckets, dust pans, mops and metal handles. These

products are shipped throughout the world.
“We always strive to provide quality products for the

different markets we serve. Business has been good, and
our products are enjoying strong demand,” De
Franceschi said. “I have been in this field for many years
now, including 33 years with G.D.F. It’s always a
pleasure to work with our customers.”

De Franceschi started G.D.F. in 1983 after gaining
experience in the field of synthetic monofilaments. The
aim of the company remains the same — to provide

brush and broom makers with
components so that they can
make their products from one
source.

“After working for some of the
major Italian monofilament
companies, I decided to become a
sole trader with the main objective
of grouping together all of the

necessary components for customers, and servicing the
worldwide market with quality products, reliable service and
competitive prices,” De Franceschi said. “Long-term
agreements — most of them on an exclusive basis with my
specialist suppliers — provide my company with products
featuring required standards and special prices for
competitive sales.”

Caring about customers’ needs, along with quick
service and offering quality items at competitive prices,
separate G.D.F. from the competition. Improving on the
company’s ability in these areas continues to be an
increasingly important goal.

“It’s also important to inform customers about product
solutions which are already present in the market,” De
Franceschi said.

Contact: 
G.D.F. di De Franceschi Gabriella 6 C. sas, 

Via Mazzini, 27, 40053 Bazzano, Italy.
Phone: ++ 39 051830189;

Fax: ++39 051830263;
Mob: +39 3405743265.

Email: gdfwin@tin.it and gdf@gdfsrl.eu
Website: www.gdfsrl.eu.





Anew company, consisting of Perlon Nextrusion and
Hahl-Pedex, has been in operation since December
2015. Known as Perlon® - The Filament Company,

the new entity stems from a fusion of two groups, under the
ownership of the Serafin Group, and is currently active in five
market segments:

• Paper Machine Clothing;
• Advanced Technical Textiles;
• Synthetic Brush Filaments;
• Abrasive Filaments; and,

• Dental & Personal Care Filaments.

The company operates seven production facilities globally,
located in Europe, USA and Asia, to complement an
international sales network, making it flexible and primed for
future growth. The company employs approximately 700
people, and generates annual sales in excess of EUR 125m.

“We are also able to report a positive development regarding
our activities in China. Serafin has recently acquired three
extrusion lines from a Chinese monofilament manufacturer,
located in Haining, approximately 100km southwest of
Shanghai, and our plan is to bring these up to European quality

standards as soon as possible,” said a company spokesperson.
“We have combined the experience, know-how and tradition of
each of the individual companies, to unite them under a new
name, logo and corporate identity.”

The traditional red color for Perlon® - The Filament Company
comes from Nextrusion. Red
was also present in the original
Pedex logo. It offsets the grey
color from the Hahl logo. The
horizontal stripes of the Hahl
Pedex logo form the focal point
of the new brand, spelling out
the “E” of the new brand name.

“Last, but not least, the new
logo is a nod to tradition and to our
renowned strength in new product
development, and a look forward
to a dynamic and innovative future
with our customers,” the spokes-
person added. 

Perlon was founded by Paul
Schlack in 1938, who built the
first production site in Bob-
ingen, Germany, which is the
site of the current Nextrusion
facility.

“We are delighted to make
our new group name and logo
public. This corporate identity

will be evident in all communication with us with immediate
effect, even though the individual company names and
addresses will remain unchanged,” according to the
spokesperson. “Our management and staff look forward to a
mutually successful future under this new identity.”

Company officers include Florian Kisling, managing
director/CEO; Michael Holzmann,  managing director/CFO;
and Gernot Egretzberger, managing director.

Visit www.perlon.de for more information. 
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The Wöhler Brush Tech team looks back on InterBrush 2016,
which proved highly successful for the company. Over 7,500 trade

visitors from all over the world came to Freiburg, Germany 
where they could experience the latest Wöhler innovations 

among other highlights.

Wöhler’s clearly structured machine portfolio went down particularly well
with visitors of this worldwide trade fair featuring machinery, materials and
accessories designed for the broom, brush, mop and paint roller industry.
Wöhler presented the very latest from the world of strip brush machines, power
brush machines, twisted brush machines, street sweeper brush machines and
paintbrush and roller machines on an impressive stand of over 500 m².

High Speed And Flexibility 
In Strip Brush Machines

Along with the SBM 92 — the world’s fastest
strip brush machine with a production rate of up
to 40 metres per minute and with a whole range
of modules for individual strip brush production
— the new strip brush machine model SBM
Basic was presented to the public for the very
first time.

The SBM Basic was a focal interest to many
visitors. This latest machine concept makes the
machine both interesting and lucrative to
established strip brush producers and
newcomers alike. The incredible production
flexibility made possible with the SBM Basic,
and the accustomed high Wöhler machine
quality, simply fascinated visitors.

Great Interest In Cutting 
Of Filament Hanks

For many brush producers, the cutting of
filament hanks into the required bundles marks
the first step in their production process. With
the BC model range, Wöhler presented many

possibilities, from manual operation right up to fully automatic, NC-
controlled bundle cutter models. 

All bundle cutters share Wöhler’s patented cutting technology, which
ensures both highly accurate cuts and exceptional service life. The
demand for these machines was accordingly strong.

Fair Debut In Twisted Knot Brush Production
At the opening of InterBrush, managing director Matthias Peveling

officially presented the twisted knot brush machine ZVA 322. With an
enhanced performance of 200 percent, this is the fastest twisted knot
brush machine in the world. On average, the ZVA 322 needs just one
second per knot that is produced.
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The world of power brushes held further surprises for InterBrush
visitors. A first insight was given to the development of the new BSM
100. This mini brush segment machine is currently under assembly, and
will be presented to interested customers shortly. Machine specifications
and initial results already kindled great interest among clients.

The world of twisted brushes was able to present the MTI 960, an
innovative fully automatic machine for the production of miniature
twisted brushes; and the TIM 4, the world’s only fully automatic machine
for brushes with four core wires. The automatic production process and
direct trimming of twisted brushes with four core wires on the TIM 4
attracted a great deal of interest among many visitors.

Brush Trimming An Important Aspect For All Visitors
The trimming of brushes is an important production step for almost

every brush producer, and thus of great relevance. Here too, Wöhler was

able to present an exciting selection of machines with the universal
trimming device TU 500 and FVT 1000. 

Both machines displayed the high quality and efficient trimming of
wheel, cup and end brushes as well as brush segments and rolls.

Wöhler Awarded “Most Informative Stand”
InterBrush 2016 was a great success for Wöhler. A whole lot of new visitors

made their way to the Wöhler stand, together with many familiar faces. 
A survey carried out with all visitors to the fair confirmed anew the

high level of expertise presented by Wöhler at the InterBrush. The
international audience voted Wöhler as the exhibitor with the “most
informative stand” during the complete InterBrush fair. This award was
accepted by the Wöhler team with much pride and joy.

Visit www.woehler.com for more information. 
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BIZZOTTO GIOVANNI AUTOMATION S.R.L. designs
and produces custom-tailored equipment, machines and fully
automated lines according to any customer’s specific needs.

Bizzotto carries out custom solutions in three sectors:
• Broom/mop handle machinery (both wooden and metal 
handles);
• Woodworking machinery for brushes, paintbrushes and 
other parts; and,
• Automation of industrial processes, from manufacturing
and assembling of component parts to packaging and
palletization of finished products. This is for various 
industries, including gardening, household and industrial 
cleaning, and personal care.

Handle Machinery Sector

Metal Handles
Complete machinery lines for the production of metal handles,

starting from the flat steel or aluminum band coil, including
painting lines, machines for assembling the various plastic inserts
(hanger tips, thread inserts, mop inserts, tapered inserts and so on),
boring, deforming and cutting, as well as labelling systems and
machines for packaging and palletization.

Wooden Handles
Sanders, chucking machinery (i.e. doming, tapering, tenoning,

threading, end-boring, cross-boring, etc.) painting machinery
(lacquering), labelling systems and packing machinery.

Woodworking Machinery Sector

Profiling and shaping machines, boring and tapping machines,
and sanders for the production of broom and brush blocks,
paintbrush handles and similar items.

Industrial Automation Sector

Customized machinery for the preparation, positioning and
assembly of particular products and accessories for the cleaning
industry (mops, floor scrubbers, detergent dispensers, velvet lint
brushes for clothes cleaning, adhesive lint brushes for clothes
cleaning, toothbrushes/accessories, etc.), automotive industry and
the kitchen appliance industry.

Complete production lines also include packing and
palletization systems.

For more information, 
visit www.bizzottoautomation.com.
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Quality, innovation, and experience look better if one leans in to fully examine things.
With this invitation to focus on the details and their richness, the participation of PMM
at InterBrush 2016 created in every visitor who stepped into their exhibit an enveloping

experience. PMM appealed to all five senses and delivered a message: Look closer to discover
the difference. 

PMM brought to InterBrush Mexican flavors and colors with the brightness and hospitality
that has always characterized the company’s participation in the fair. It challenged the visitors
to discover the universe of fine points that make PMMs quality and values real in every
product. These features stem from combining experience and innovation. 

PMM offered a feast that echoed the growing wave of international enthusiasm for Mexico
City. Early this year, the prestigious New York Times named it the No. 1 destination for 2016.
Bon Appétit declared the city the, “World’s next great dining destination,” and the media in

general has celebrated Mexican
food with similar delight.
Furthermore, inspired by the
success of the culinary tasting
organized in 2012, PMM
fulfilled everyone’s expectations
with the new 2016 menu. 

A wall video display allowed
visitors to understand the concept “Look Closer.” Colorful and mobile images surrounded the
attendees and showed how valuable it is to observe everything carefully. Zooming in lets us
discover the magic of details.

Through the well-known warmth and quality of the service the company provides, visitors appreciated thoroughly the advantages of PMM,
advantages that make the difference in every product and every contact with clients. In the booth, attendees had the chance to meet with the
PMM Customer Service Team, this year integrated by technical specialists from the company’s Quality Assurance, R&D, and Sales Team. 

These experts showed how, at PMM, engineering
implies vocation, tradition and passion. Their
participation granted everyone the opportunity to
talk to some of the people who take such well care of
details in this company. The team shared its eager
and creative understanding of quality, a difference
that as PMM states, “Can only be appreciated to its
fullest extent when you look closer.”

PMM has given a festive and cheerful encounter
of excellence. PMM’s presence in Freiburg brought
up-to-date the values of knowledge, experience,
innovation and service. These values are the
foundation of the prestige of a company that never
ceases to amaze us with its young attitude.

At PMM, engineering
implies vocation,
tradition and passion.

PMM Customer Service Team

Dennise Silva, PMM Sales Manager

Visit www.pmmbrightline.com
for more information.



BBM MAGAZINE  |  May/June 2016                                                                                                                                                                                                                                     PG 41

ZAHORANSKY has opened a new sales and service branch office,
ZAHORANSKY do Brasil PARTICIPAÇÕES LTDA, located in São
Paulo, Brazil.

“After more than 42 years of collaboration with commercial agency PILTZ
COMERCIO E ASSISSTENCIA TÉCNICA LTDA, the full-service provider
of injection molding tools, automation solutions, packaging machines, and
machines and systems for the brush industry, is taking over business activities
for all ZAHORANSKY products, effective immediately,” according to a press
announcement.

Joachim Piltz will serve as CEO for two more years. 
“With Renan Trevisan as vice president, we have gained an experienced

engineer who can succeed Piltz later on. After completing his studies in
electrical engineering and earning an MBA, Trevisan spent many years in
application engineering, service, and sales in the areas of machines and
plastics,” according to the company.

Antonio Roberto Sartos will be acting as gerente de vendas, and is
responsible for sales within Brazil. He has 30 years of experience in sales of
ZAHORANSKY machines and replacement parts. 

José Reinaldo Schmitz Jr., is a service technician. He spent many years as a
technician with a Brazilian brush manufacturer and, following training with
ZAHORANSKY in Germany, he will be supplying customers with
maintenance, repair, and product start-up services.

The staff of ZAHORANSKY do Brasil will also be supported by a back-
office team.

Contact: ZAHORANSKY do Brasil,
Rua Carmo do Rio Verde, 241 - Cj53 CEP04729-010, 

São Paulo, SP, Brasil
Phone: +55 11 5641-1146; Fax: +55-11-33844385

Email: adm.zbr@zahoransky.com

ZAHORANSKY Has New
Branch Office In Brazil

Shown, left to right, are Joachim Piltz, CEO; Renan Trevisan, vice president;
Nathalia Harumi Yamao Silva, back office; and Antonio Roberto Sartos, sales

manager. Pictured in insert is José Reinaldo Schmitz Jr., technician.
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Sunlarge Industries Private Limited
is an Indo-U.S. professional business

group, primarily involved in the
manufacturing of synthetic

monofilaments for industrial and
technical applications. It is based in
the city of Bengaluru, India. In recent
years the group has diversified its

activities with the help of its 
highly experienced and efficient 

core members.

The Brand is “SAIMOFIL” 
– Monofilaments, Defines Quality!

Sunlarge Industries Pvt Ltd.,
participated in the InterBrush Ex-
hibition 2016 in Freiburg, Germany.
The exhibition witnessed a high quality
of visitors and participants, arriving
from different parts of the globe. It rendered a fruitful
platform to discuss innovative ideas and indulge in
comprehensive technical conversations, as people from
various backgrounds came together to share ideas.  

At InterBrush, Sunlarge Industries received several queries
with regard to monofilament brush bristles from customers
and participants around the world. This, in turn, shows the
confidence in the supply of high quality product from
SAIMOFIL.

Sunlarge Industries showcased a complete product range

of monofilament brush bristles, starting from 0.08mm to
5mm thickness, at the exhibition. The company not only
received several accolades, but was also highly admired by
participants.

Sunlarge Industries produces a wide range of brush bristles
for various applications. This includes: oral care, personal
care, household, industrial, road cleaning, the paint industry,
textiles, cosmetic, etc. 

The company has the capability and flexibility in
producing these brush bristles in various polymers such as:
Nylon 6, Nylon 66, Nylon 612, Nylon 610, Polybutylene
terephthalate (PBT), Polypropylene (PPN), and  Polyesters
(PET). The company also produces different types such as
anti-bacterial, anti-static, anti-rodent, crimped, tapered,
round, oval, square, etc.

SAIMOFIL believes in serving the best quality products to
customers, with complete consumer satisfaction through
continuous improvement. This is coupled with customization
as per customer requirements. The InterBrush exhibition was
a complete success for Sunlarge Industries.

For more information 
email rakesh@sunlargeindustries.com,

sachin@sunlargeindustries.com, anup@sunlargeindustries.com 
or visit www.sunlargeindustries.com.

Dr. Rakesh Koul, managing director, left, and 
Sachin Doshi, GM-marketing, of Sunlarge Industries.

Shown at the Sunlarge Industries' InterBrush 2016 booth are, left to right, Dr. Hitoshi
Nakamura; Takeshi Kobayashi; Dr. Rakesh Koul, Sunlarge managing director; 
a translator; Ajay Kumar, Sunlarge GM-technical; and Anup Sarode, Sunlarge 

business manager-North America.
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Royal Paint Roller

Royal Paint Roller — a name known in the industry for over
45 years for top quality products, fine service and competitive prices.

Manufacturer of paint rollers in ALL SIZES—from Slim Jim to Jumbo 21 4”
I.D. in VARIETY OF FABRICS—including lambskin, kodel, lambswool,
synthetic blends & “Lint Free” woven line.

Also a complete line of frames, trays, paint brushes & painting accessories for
the professional and Do-It-Yourself markets.

Specializing in private labeling at competitive prices.

ROYAL PAINT ROLLER
248 Wyandanch Avenue

West Babylon, N.Y. 11704
Tel: (631) 643-8012  •   Fax: (631) 253-9428

staple set industry. You get to see the latest here, such as what is new with
robotics, advances in speed and the way different programs are running.
These are all areas that can help a business become more productive.” 

He added that his company’s move to a different facility is now
complete, and that he’s happy the process is over. 

“Things are coming back to normal. However, we will soon begin
moving our Wisconsin business to our new facility as well. This will be
completed by the end of May (2016),” Rakusin said. “My main advice for
other company officials planning such a move is to be patient with the entire
process. It will probably not go as smoothly as first planned and will cost more. 

“We brought in experts from different machinery suppliers to help us move
our larger equipment. This was done to make sure our machines were set up and
running properly. The process got us back in business as quickly as possible.”
Contact: Gordon Brush, 3737 Capitol Ave., City of Industry, CA 90601-

1732. Phone: 323-724-7777.
Website: www.gordonbrush.com.

Learning about new equipment and raw materials for the brush
industry were the main objectives for David Svoboda, director of
sales & development at Liberty Brush Manufacturing, in

Shakopee, MN.
“We are currently developing a new line of products as our company

continues to progress. Attending InterBrush has helped us find alternative
sources of material and see the latest in technology. This is the perfect
event for finding out what is new,” Svoboda said. “It’s the second time I
have attended InterBrush. My first event was eight years ago. 

“We deal with suppliers and manufacturers from all over
the world, so this is also a great opportunity to see people
face-to-face and spend some
additional time with them.”

Liberty Brush, located in the
Minneapolis/Saint Paul metropolitan
area, offers a full line of industrial
replacement brushes. This includes
cylindrical, scrubbing and sweeping
brushes; side brooms; rotary brushes;
pad and sand paper drivers. Liberty
Brush also offers a supplemental line
of push brooms, squeegees and other
industrial cleaning supplies.

“Business has been good. We have
had a good year thus far. It helps that we have great employees,”
Svoboda said. “We work hard to take care of our people and maintain
strong integrity as a company. We also want to keep our customers
happy. They seem to be doing well and growing. Overall, there is an
upturn in business.”
Contact: Liberty Brush Manufacturing, LLC, 7800 County Road 101 E,

Shakopee, MN 55379. Phone: 952-402-9400.
Website: www.libertybrush.com.

David Svoboda

InterBrush Continued from page 19
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Visitors to InterBrush 2016 saw a wide range of industry exhibits.



One of the great values to attending InterBrush is being able to
walk into a machinery supplier’s booth at the trade fair and
watch actual equipment operate and produce products, according

to Newton Broom & Brush Company owner Don Leventhal. 
“As a manufacturer, it’s something I wouldn’t want to miss. There are

few other opportunities to see this equipment in action. It’s the newest
machinery available,” he said. 

Leventhal added that the lower value
of the euro, compared to the U.S. dollar
as of late, should help American
manufacturers who are seeking
additional equipment and raw materials.

Leventhal has been attending
InterBrush since the 1980s. He keeps
returning to learn about changes
taking place in the industry as well as
seeking new possibilities. 

“I bought a new machine (at
InterBrush) four years ago. That
purchase has worked out and added to

our company’s capabilities,” he said. “Many manufacturers look for
the proper level of automation to fit their particular situations.
If you have the right technology in place, you can probably
compete with anyone, including foreign competition.” 

He added that more manufacturing in the brush industry seems to be coming
back to the USA as automation, which helps cut labor costs, grows in
importance. Low inflation in the United States is also helping. 

Like its name implies, Newton Broom & Brush Company, located in
Newton, IL, manufactures different types of broom and brush products
for a variety of customers. The company began in 1914. 

“Our industry has changed just like the whole world has changed.
Consolidation remains a big issue,” Leventhal said. “However, our company
has remained busy. We have had a lot of work as of late.” 
Contact: Newton Broom & Brush Co., 1508 W. Jourdan St.,  Newton, IL

62448. Phone: 618-783-4424.
Website: www.newtonbroom.com.

Although he has been involved in the brush industry for many
years, Michigan Brush President Bruce Gale had never been to
InterBrush. That changed in 2016, and Gale said he is glad he

made the trip to Freiburg. 
“It’s like being in ‘hog heaven’ for a brush maker. I will

be here all three days, and I don’t know if that is enough time,” he said. “It’s
been spectacular. My goal is to learn about all of the equipment modernization
that is taking place. It’s fascinating to watch the speed and
agility of today’s new machinery.

“This is a great event for any brush manufacturer and technical person
who works for a brush manufacturer. I’m stunned by the size of the show

and the advancements in equipment.”
Gale is a past president of ABMA,

serving in that role in 2003-2005. His
company, Michigan Brush, will
celebrate its 100th anniversary in
2017, the same year ABMA
celebrates its centennial. Michigan
Brush is located in Detroit, MI, and
provides a wide variety of brushes,
squeegees, rollers, handles and
custom products. 

“Business has been great, thanks,
in part, to our dedicated employees,”
Gale said. 

Contact: Michigan Brush Manufacturing Co., Inc., 
7446 Central Ave, Detroit, MI 48210. Phone: 313-834-1070. 

Website: www.michiganbrush.com.

Always on the search of new ideas related to brushes, Brushtech
Vice President of Sales Zaven Gunjian said he was very pleased
with his first trip to InterBrush.  

“Finally, I have found my people,” Gunjian said, with a laugh. “It’s like
the gathering of brush tribes from around the world. I have come to see
what different suppliers to the brush industry are offering, and how I can
incorporate their products into new innovations.

“Price is always a consideration, but
my main objective at InterBrush is to
see what is currently available with
technology and supplies, and what the
future has in store. There is great
incentive to attend  this event,
especially since it’s held just every four
years.”

Since its founding in 1976, Brushtech
products have been produced at the
company’s Plattsburgh, NY, facility.
The company specializes in unique
twisted-in-wire products. This includes
brushes designed to clean cooking surfaces; goblets, flutes and decanters; dishes,
pots, pans, glasses and mugs; dryer vent ducts and lint traps; microwaves,
refrigerator coils and dishwashers; toilets, clogged sink drains and food waste
disposals; hummingbird feeders; laboratory glassware; and outdoor furniture.

The company’s slogan, “America’s Favorite Source For Hard-To-Find
Brushes,” is on its website. It indicates how innovation plays such a crucial
role in product development at Brushtech. 

“We are not interested in price wars, but rather
innovation. Adding an extra twist, different bent and/or
using different material for a brush can make all the
difference in the world,” Gunjian said. 

Being a first timer to InterBrush, Gunjian said he is most impressed
with all the advances taking place regarding brush-making equipment.

“Today’s machinery technology is amazing. It’s robotics at its best. The
city of Freiburg is also very beautiful. Everyone has been friendly,” he
added. “I am always looking for inspiration. When you walk around
InterBrush, you see a lot of interesting things. The need for a new machine
or raw material might not be there immediately, but sooner or later that
need will come. Knowing where to find something is valuable. 

“We are a smaller manufacturer, so a lot of things I see here don’t apply
to my company right now, but I like to observe anyway. For example, our
company will never be able to produce toothbrushes, but it’s still
fascinating to see them being made at this event. The same is true for
injection molding. There are some very interesting things people are now
doing with bristles, machinery, etc.”

Contact: Brushtech Inc., 4 Matt Ave., P.O. Box 1130, 
Plattsburgh, NY 12901. Phone: 518-563-8420. 

Website: www.brushtechbrushes.com. 

Don Leventhal Zaven Gunjian

Bruce Gale
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The host city of InterBrush is Freiburg, Germany.
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The Boucherie Borghi Group

Among the exhibitors at
InterBrush 2016 in Freiburg,
Germany, was Charles E. Green &
Son, Inc., of the United States.
Shown, from back to front, are
Leonid Fishman, engineer, and
Rebecca Sullivan and Caitlin
Green, both vice presidents.

Charles E. Green & Son

Among the exhibitors at InterBrush 2016 was Proveedora Mexicana de
Monofilamentos (PMM), of Mexico. Shown are company representatives, from
left to right, Alejandra Roacho, Carolina Rojas, Ixchel Rosas, Dennise Silva,
Karen Nava and Elizabeth Vázquez.

PMM

The Zahoransky Group, of Germany, was among the many exhibitors during
InterBrush 2016, in Freiburg, Germany. The company is a regular participant at
the event.

The Zahoransky Group

DuPont Filaments, of the United States, was among the many exhibitors at
InterBrush 2016 in Freiburg, Germany. The company is a regular exhibitor at
the event. 

DuPont Filaments

An exhibitor during InterBrush 2016 in Freiburg, Germany, was DKSH
Switzerland Ltd. Shown, left to right, are company representatives Rahel
Hauser, Reinhold Hörz and Marianne Antonina. 

DKSH

Among the exhibitors at InterBrush 2016 was The Boucherie Borghi Group,
of Belgium and Italy. Shown, left to right, are Chuck Richardson, John C.
Cottam and James Cottam, from the Industrial Brush Corp.; and Matt
Tompkins, Eric Juarez and Carlos Petzold, from Borghi USA.  
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Among the many exhibitors at InterBrush 2016, in Freiburg, Germany, was
Wöhler Brush Tech GmbH, of Germany. The company is a regular participant at
the event. 

Wöhler Brush Tech GmbH

Among the exhibitors during InterBrush 2016, in Freiburg, Germany, was Hahl
Pedex, of Germany. The company is a regular exhibitor at the event. 

Hahl Pedex

G.D.F. di De Franceschi
Gabriella & C. sas., was an
exhibitor at InterBrush 2016, as
was the company’s business
partner, Mileva s.r.l. Both
companies are from Italy. Shown
are Giulio Setti, of Mileva, and
Gabriella De Franceschi, of G.D.F

G.D.F.

Among the exhibitors during InterBrush 2016, in Freiburg, Germany, was Filkemp
Industria de Filamentos, S.A., of Portugal. Shown, left to right, are Clemente
Jeronimo, sales/abrasive filaments; and Nuno Martins, production manager. 

Filkemp 

Among the exhibitors at InterBrush 2016 in Freiburg, Germany, was
Distribuidora Perfect, of Mexico. Shown, left to right, are company
representatives Jorge Ripstein, Rodrigo Ripstein. Eduardo Bertello and
Concepcion Valdes. 

Distribuidora Perfect

Bizzotto Giovanni Automation, of Italy, was an exhibitor at InterBrush 2016.
Shown, left to right, are company representatives Nicola Tellatin, Patrizia
Tussardi, Sofia Rossetto, Giovanni Bizzotto Jr., Marco Bizzotto, Letizia Bizzotto
and Valeria Demo.

Bizzotto Giovanni Automation
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Among the exhibitors
during InterBrush 2016, in
Freiburg, Germany, was Wolf
Filaments / Shenzhen Tidy
Feel Filaments Co., Ltd., of
China. Shown is Sally Lee,
general manager. 

WOMA, of Germany, was an exhibitor during InterBrush 2016, in Freiburg,
Germany. Shown, from left to right, are company representatives Gerhard Schlegel,
Frank Lieding, Alexander Köhler, Sebastian Hofmann, and Daniel and Maria Köhler.

WOMA

An exhibitor during InterBrush 2016, of Freiburg, Germany, was Alljoy
Taicang Industry & Trading Co., Ltd., of China. Shown, left to right, are Rocky
Chang, director; and Ahmet Arslan, of Nevden. 

Alljoy Taicang Industry & Trading Co.

Unimac s.r.l., of Italy, was among the exhibitors at InterBrush 2016. Shown,
left to right, are company representatives Giovanni Virgulti, Gian Luca
Governatori, Magda Bonafè and Vanes Villani.

Unimac 

Paul Marsh LLC, of the
United States, was among the
exhibitors at InterBrush 2016,
in Freiburg, Germany. The
company is a regular exhibitor
at the event. 

The American Brush Manufacturers Association (ABMA) was among the
exhibitors at InterBrush 2016 in Freiburg, Germany. Shown, left to right, are
Mark Fultz, president, and David Parr, executive director. 

American Brush Manufacturers AssociationPaul Marsh 

Wolf Filaments / Shenzhen Tidy Feel Filaments 
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Among the exhibitors at InterBrush 2016, in Freiburg, Germany, was
Sunlarge Industries Pvt. Ltd., of India. Shown, left to right, are Sachin Doshi, GM
(sales & marketing); Dr. Rakesh Koul, managing director; Anup Sarode, U.S. and
Canadian business manager; and Ajay Kumar, GM (technical & operations). 

Sunlarge Industries Pvt. Ltd.

Selehdar Fiber, of Egypt, was an exhibitor at InterBrush 2016, in Freiburg,
Germany. Shown is Nasser El Selehdar, general manager. 

Selehdar Fiber

Among the exhibitors during InterBrush 2016, in Freiburg, Germany, was
Cixi Jieda Nanometer Compound Materials Co., Ltd., of China. 

Cixi Jieda Nanometer Compound

Among the exhibitors at InterBrush 2016, in Freiburg, Germany, was Tai
Hing Nylon Filament Products Co., Ltd., of Hong Kong. Shown is Peter Pang,
sales manager. 

Tai Hing Nylon Filament Products

An exhibitor during InterBrush 2016, in Freiburg, Germany, was Ebser
Mechanical Engineering e.K., of Germany. Shown, left to right, are company
representatives Sarah Böhler, Gerhard Walleser and Thomas Schmidt. 

Ebser Mechanical Engineering 

Among the exhibitors during InterBrush 2016, in Freiburg, Germany, was
Zhenjiang Ruifeng Brush Co., Ltd., of China. Shown are company
representatives Mingshun Dai and Yanping Dai. 

Zhenjiang Ruifeng Brush Co.



By Rick Mullen
Broom, Brush & Mop

Associate Editor

T
he recent 2016 International Home &
Housewares Show in Chicago’s
McCormick Place, billed as the largest

convention center in North America, was sold
out with 2,224 exhibitors from 47 countries,
according to a show official.

At the event, Broom, Brush & Mop
Magazine spoke with executives from seven
companies, whose product lineups included
some of the most iconic and well-known brands
in the cleaning industry. These officials shared
their goals for attending the show as well as
some of the new and innovative products their
respective companies highlighted.

F
or many people, the name Fuller Brush
conjures up images of its iconic
salesmen pounding the pavement, while

going door-to-door in neighborhoods
throughout the country.

In a nod to the company’s more than 100
years of manufacturing and selling quality
products, the Fuller Brush Company, of Napa,
CA, displayed items from its 1906 Heritage
Line, among others, at the International Home &
Housewares Show.

In 2013, David Sabin took over the company,
and the 1906 Heritage Line was launched as a
“tip of the hat” to the year Alfred Fuller
founded the company in Boston, MA.

“With our 1906 Heritage Line, we are looking
back at products that have been successful,” said
Vice President of Product Development Megan
Curameng. “We want to make sure we maintain
the integrity that people look for in a Fuller Brush
item, whether it is a broom, brush or chemical.
We want to make sure we are always
living up to Fuller Brush’s legacy. The
company’s founder said it himself —
‘Make it work, make it last, and
guarantee it, no matter what’ —and
we stand by that to this day.”

About 50 percent of the products Fuller

Brush displayed at its booth were in the 1906
Heritage Line, made with such natural
materials as wood, horse hair, boar’s hair,
tampico and organic cotton, Curameng said.

She added: “We are really trying to make
sure we carry on the legacy and tradition of
Fuller Brush, with items that are very natural

and good for the Earth.
“We want to keep up-to-date, as well. We

have some great quick-clean products, made
for people ‘on the go.’ They are designed as fast
solutions to cleaning.”

Other products highlighted included items in
the Full Connect System, which includes two
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The Fuller Brush Company, of Napa, CA, offers
cleaning products, including brushes, mops, brooms
and sponges. Shown is Vice President of Product
Development Megan Curameng.

The Libman Company, of Arcola, IL, product offering
includes a variety of housewares such as dust,
sponge and wet mops; brooms; brushes; and
buckets.

The Libman CompanyThe Fuller Brush Company
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Offering various cleaning products such as brooms,
brushes (bath, kitchen/vegetable), mops, scrubbers
and squeegees is Quickie Manufacturing Corporation,
of Cinnaminson, NJ.

Gator Cleaning Products, LLC, of Eugene, OR,
provides grout cleaning solutions. The Grout Gator®
features movable beveled brushes to clean grout
lines. Shown is Managing Partner Jim Hill.

Gator Cleaning ProductsQuickie Mfg. Corp.

Eagle Home Products, of Huntington, NY, offers
various cleaning items, including bath and scrub
brushes; brooms; scouring pads and sponges.
Shown is Vice President of Operations Setko Seter.

Eagle Home Products

universal extension poles, one of which reaches
up to 11 feet, Curameng said. In addition to the
specially designed lightweight poles, the Full
Connect System includes many attachments to
perform a variety of tasks, such as sweeping,
dusting and mopping.

“One of the advantages to the system is it
saves space for the homeowner,” Curameng
said. “The consumer doesn’t need separate
poles for each type of attachment.”

One attachment on display was the Full Connect
Wooly Bully Fan Duster Head, which has been in
Fuller Brush’s product lineup for many years.

According to the company, the Wooly Bully
Fan Duster Head is made using a special blend
of wool and acrylic yarns, with a looped design
that makes cleaning ceiling fan blades fast and
easy. The cleaning tool slides onto fan blades
and stays in place. It can also be used to clean
walls, door tops, woodwork and more.

Curameng said business at Fuller Brush has
been “amazing.”

“When David (Sabin) and VPC bought the
company 3 1/2 years ago, the purchase included
the retail side, as well as our door-to-door
business,” Curameng said. “This is our fourth
year attending the (International Home &

Housewares Show). Since the first time, we’ve
had several accounts open in both the ‘.com
world’ and in retail. We’ve been excited to see
our products in stores. We are concentrating on
making Fuller Brush a household name again.

“David (Sabin) always says a hundred years
from now we want people to still be talking
about us. We see this long-term, not only with
our retail business, but also with our door-to-
door sales. We still have a team of 30,000
salesmen. We are not stopping. We are going to
be pounding the pavement, just like Fuller
Brush sales people did in the past.”

Curameng said Fuller Brush’s sales force
believes in, and has a high degree of knowledge,
when it comes to the company’s product lineup.

“Fuller Brush has always been known as the
‘go-to’ for all of our household messes, and we
want to maintain that reputation,” Curameng said.

Website: www.fuller.com.

A
nother company displaying at the
International Home & Housewares Show
that highly values innovation was Delamo

Manufacturing Inc., of Montebello, CA.
“One of our goals is to introduce cleaning

innovations,” said General Manager Todd

Carlson. “While many of our products are
already known and established in the industry,
here at the Housewares show, we want to
introduce the next generation of a cleaning tool.
Innovation is everything. It is our goal to
bring new products to market every
year. Business has been good.”

Delamo offerings include a wide variety of
cleaning tools under four main categories: the
professional series, home care series, green
cleaning and restroom care. Products include
utility cans, janitor carts, dollies, buckets, dust
pans, mops, handles, brooms, paper dispensers
and odor control items.

One new line Delamo highlighted at the
show was its Pop Mop® products that include
microfiber and mop tools.

“The Pop Mop line is actually a series of tools
that allows end-users to change out dirty microfiber
pads and mop sponges touch-free,” Carlson said.
“For example, we have a roller mop designed to
allow the user to just ‘pop’ off the sponge without
touching the dirty sponge. These products are
being very well received.”

Looking ahead, Carlson said one of the
company’s goals is to continue to introduce
innovative consumer products.

Megan Curameng, Vice President of Product
Development at Fuller Brush Company.

Todd Carlson, General Manager 
at Delamo Manufacturing Inc.

John W. Armaly, President/CEO 
at Armaly Brands.
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Hayco Manufacturing Ltd., of Hong Kong, offers a
variety of cleaning products including, brooms, mops,
brushes, squeegees, carpet and floor sweepers.
Shown, left to right, are Manager-Account Management
Roger Pei, Assistant Manager-Quality Assurance
Changjun Hu, Associate Director-Corporate Accounts
Lena Wong, Vice President R&D/Product Engineering
Simeon Jupp, Senior Manager-Account Management
Jude Kong and Associate Director-Sales & Marketing
Suanne Wong.

The Wool Shop, of Grant City, MO, offers a variety of
lambswool cleaning products, including dusters and
floor mops. Shown, left to right, are company
representative Tess Andrews, Office Manager Karen
Andrews and Vice President Jeff Andrews.

The Wool ShopHayco Manufacturing

Armaly Brands, of Walled Lake, MI, offers sponges,
steel wool soap pads, car wash and stick-good
cleaning items. Shown are National Business
Manager Patrick O’Malley (left) and President/CEO
John W. Armaly.

Armaly Brands

“We are also going to be focusing, with a real
strong initiative, on the commercial cleaning
market including professional-grade tools
molded with post-consumer, tire-derived
materials,” Carlson said. “We have some new
and improved tools designed for performance
and sustainablity.”

Website: www.delamo-mfg.com.

A
t 107 years old, Armaly Brands, of
Walled Lake, MI, is “the oldest sponge
company in the United States,” said

President/CEO John W. Armaly. Family
owned since it was founded, the company
offers a full line of consumer and commercial
cleaning products, including sponges, wipes,
soap pads and specialty products.

Armaly Brands’ AutoShow® car wash

products and ProPlus® painting products and
building tool lines are well known by
consumers, as are its iconic Brillo® steel wool
soap pads and Brillo Estracell® Sponges. 

One of the products Armaly Brands
highlighted at the International Home &
Housewares Show is new to the Brillo
lineup.

“The show has been very good for us over the
years,” Armaly said. “Our goal is to
continue to grow our business and
the channels we have, not just here
in the United States, but also
overseas. We are continuing the launch of our
new Brillo Sweep and Mop, which fits into the
mop and broom business. This line has moved
very well for us, and we are going to continue to
move forward with it as consumers begin to use

these products more to clean their floors.”
Armaly emphasized the Brillo Sweep and Mop

is made entirely in the United States, as “made in
the USA” is important to many consumers.
Armaly Brands acquired Brillo in 2010.

“Our international growth, in both the
sponge and the soap pad categories, continues
to flourish,” Armaly said. “Brillo is one of the
top five most recognized cleaning brands on a
worldwide basis, and, under our watch, we are
making sure consumers can get this product no
matter where they are located.

“We make our Brillo soap pads differently
from the competition. We don’t have the same
number of products that perhaps some of our
competitors offer. We offer limited packaging
counts and just focus on the materials we
manufacture. Our Estracell sponge material is
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Ettore Products Company, of Alameda, CA, offers a
variety of cleaning items, including squeegees,
scrubbers, dusters, car washing brushes, buckets
and microfiber products. Shown, left to right, are
National Sales Manager Stephen Hildebrandt,
Customer Service Specialist Moncia Chey and Vice
President of Sales Wayne Schultz.

Butler Home Products, LLC, of Hudson, MA, offers
various cleaning items, including brooms;
kitchen/vegetable and scrub brushes; scrubber
sponges; disposable cleaning supplies; mops; and
lint rollers. Shown is Brand Manager Rebecca
Allison.

Butler Home ProductsEttore

Brushtech, of Plattsburgh, NY, offerings include
barbecue, bath, car washing and wire brushes;
kitchen tools and various accessories. Shown is
President Nora Gunjian.

Brushtech

proprietary, so we are the only ones who
manufacture this product.”

Estracell is a nonorganic material that is
similar in composition to a natural ocean
sponge, according to the company.

“Business has been very good,” Armaly said.
“We continue to grow on an annual basis. Our
increase last year was 20 percent, and we are on
track for that percentage this fiscal year, which
will end in June.”

In addition to offering high quality and well
known cleaning products, Armaly Brands’
customer service philosophy includes
responding to customers quickly when
problems arise.

“If someone comes to us with an issue, we
will call that customer to let him or her know
we are interested in finding out what happened.
However, our quality control is such that we
don’t normally get a lot of consumer
complaints. We actually get more consumer
calls praising our products,” Armaly said. “We
field an outside board of directors comprised of
industry experts who test our management of
the business and keep us in line. It is good to
have people (outside the family) providing
credibility to our decision processes, and

giving us guidance on the right way to go. We
plan to continue to grow the business and keep
it in the family.”

Website: www.armalybrands.com.

S
ince 1983, the Wool Shop, of Grant
City, MO, has manufactured lambswool
cleaning products, serving a wide array

of hardware, housewares, janitorial and
speciality retailers across the nation.

The company is owned and operated by the
Andrews family. By managing a flock of
commercial breeding  ewe sheep on their farm
in rural northwest Missouri for many years,
family members have gained valuable insight
and expertise in wool quality and how it
directly relates to manufacturing quality
cleaning products, according to the company.

In manning a booth at the International
Home & Housewares Show, Vice President
Jeff Andrews said some of his goals were to
meet new people, gain new accounts, as well
as meeting with existing customers to make
sure they have been well served.

“Overall, business has been up and down,”
Andrews said. “We have had some good times
and some lean times, but it has been mainly

good. Sales have been getting better the past
few years. I’m hoping the economy will keep
gradually building and we won’t get back to
what we had in 2007, 2008 and 2009, during
the recession.”

The Wool Shop’s display at the show
included items from the company’s product
categories, which include premium classic
lambswool dusters, telescopic lambswool
dusters, lambswool floor care, ostrich feather
dusters and commercial products.

“We try to come up with different items that
will fit everybody’s marketing and cleaning
needs,” Andrews said. “We manufacture
telescopic dusters, classic dusters, floor mops
and ceiling fan dusters. We also offer earmuffs,
seat belt strap covers and feather dusters.”

The Wool Shop’s emphasis on strict quality
standards assures the wool it uses is of the
highest quality. Lambswool acts as a magnet to
naturally attract and hold dust particles without
the use of chemicals, according to the
company’s website.

One of the newer products on display was a
lambswool ceiling fan duster, designed to clean
fan blades in one swipe. The product also
features a telescopic pole to allow the user to

Jeff Andrews, Vice President 
at the Wool Shop.

Nora Gunjian, President 
at Brushtech.

Wayne Schultz, Vice President of Sales 
at Ettore Products Company.



reach ceilings. Indeed, all of the company’s
telescopic lambswool dusters are designed with
a pivoting head to allow the user to dust hard-
to-reach areas at any angle.

While the Wool Shop imports some items,
nearly 90 percent of the company’s products
are made in the United States.

Looking ahead, Andrews said he is working
to implement more technology in the
company’s marketing efforts, while making
sure customers are satisfied.

“We treat people like we would
like to be treated,” he said. “We
want to manufacture good quality
products here in the United States
that are useful and affordable.”

Website: www.woolshop.com.

I
nnovation is a key element of Brushtech’s
mission as it offers more than 300 types of
brushes for a myriad of applications. The

company prides itself in creating brushes that
no one else has thought of to solve cleaning
problems, said the company’s president, Nora
Gunjian.

Located in Plattsburgh, NY, Brushtech is

owned and operated by Gunjian and her
brother, Zaven Gunjian, who is the company’s
vice president of sales.

As a regular attendee of the International
Home & Housewares Show, it is the Gunjians’
goal to bring something new to highlight each
year, as well as other products.

“We strive to continually create
new products with new types of
materials,” Nora Gunjian said.

One of this year’s new offerings at the show
was the all-purpose Accelerator Sponge Brush.
An opening between the brush and the sponge
allows the user to easily clean cutlery and
kitchen utensils.

She added: “To clean burned food in the
corners of cooking utensils, the brush is curved
to allow it to reach those places. We also have
a similar version that is a brush with a handle
and a sponge. This item is also designed to
clean knives, forks, etc.”

Other new items displayed by Brushtech
included espresso head cleaning and barbecue
brushes. During last year’s show, the company
unveiled its Double Helix Bristle-Free BBQ Brush. 

“The double-helix barbecue brush features
two springs with twisted-in-wire, making two
continuous bristles. It is designed to clean
grease and burned food on grills and will last
longer than traditional brushes,” Gunjian said.
“The product has been patented and sales are
starting to pick up in stores.” 

Other barbecue brushes in the company’s
lineup include V-shaped grill brushes, oven
grid brushes, non-abrasive porcelain rack
cleaners, basting brushes, and more.

Brushtech’s bottle brushes are popular and
the Hair Catching & Sink Overflow Cleaning
Brush is a best-seller, as well, Gunjian said.
This 17.5-inch brush is designed to pull hair
and other unwanted substances out of sink
basins and tub drains.

“Business has been good,” Gunjian said.
“We are trying to keep up and make our orders.

People like our brushes. They want innovative
and clever items in their homes.”

Website: www.brushtechbrushes.com.

C
elebrating its 80th year in business,
Ettore Products Company, of
Alameda, CA, has been owned and

operated by the same family since it was
founded by Italian immigrant Ettore Steccone.

“The Housewares show is where we come to
interact, socialize, meet new customers and do
what we can to help our products grow in the
marketplace,” said Vice President of Sales
Wayne Schultz. “The goal is to make sure we
are communicating with customers. It has been
a good show. 

“The past five years have been the best in the
history of the company. Sales have been great
so far this year, as well.  We are on track to set
another record.”

Ettore is most noted as a company that
supplies window cleaning tools for
professionals in the field. It offers high quality
squeegees and replacement rubber blades.

“The founder’s objective was to make
quality tools for professionals. Originally, it
was squeegees and window cleaning tools;
however, today, we carry more items than just
window cleaning products,” Schultz said.

The company’s product lineup includes
squeegees and rubber blades; T-bars and
sleeves; poles; scrapers; buckets; window
cleaning kits; floor care items; dusters; holsters
and belts; cleaners and soap; auto and clean up
products; and pure water systems.

One of the marks of distinction for Ettore’s
squeegees is the rubber, which has a razor sharp
square edge. The rubber is supple, smooth and
consistent, which leaves glass clean and streak free,
according to the company. Indeed, the formulation
of the rubber is a carefully guarded secret.

Schultz reiterated the company’s long-
standing commitment to offering high quality,
professional grade products. 

“We are not interested in buying companies
just so we can grow. We are interested in
focusing on what will complement the quality
products that we make,” Schultz said.
“Anything that has the Ettore name on it will be
the best product of its class that is available.” 

Looking ahead, Schultz said one of the
company’s challenges for the future will be to
adapt to a marketplace that is undergoing
significant consolidation.

“Consolidation changes the market-
place landscape,” Schultz said. “It
goes in cycles. The challenge for us is
to adapt to this new developing
marketplace, whatever form it might
take. We make quality products and we aren’t
changing that, but we do have to change who we are
approaching, depending on what is happening.”

Website: www.ettore.com.
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Houseware items offered by Lola Products, of
Hackensack, NJ, include brooms, brushes, mops,
scrubbers sponges, scourers and cloths. Shown are
Sales & Marketing Coordinator Nicole Kulhawy and
President/CEO Richard Spitaletta. 

Lola Products

Delamo Manufacturing Inc., of Montebello, CA,
offers commercial cleaning products such as utility
cans, janitor carts, dolly systems, buckets, dust
pans, mops and more. Also offered are restroom
supplies and home care supplies, including brooms
and twist, sponge and wet mops. Shown are
President/CEO Fred Morad (left) and General
Manager Todd Carlson.

Delamo Manufacturing

Rebecca Allison, Brand Manager
at Butler Home Products.

Continued on page 65



 U.S. government trade figures for the first two months of 2016 indicate raw
material imports were up in two categories outlined: hog bristle, and brush
backs, compared to the first two months of 2015. For February 2016, three

categories outlined reported increases, hog bristle, brush backs 
and metal handles, compared to February 2015.

Import totals for the first two months of 2016 were up in six finished goods
categories outlined: brooms of broom corn valued at more than 96 cents,
toothbrushes, hairbrushes, paint rollers, paintbrushes and upright brooms,

compared to the first two months of 2015. In February 2016, seven
categories outlined recorded increases: Brooms of broom corn valued at

more than 96 cents, brooms and brushes of vegetable material, 
toothbrushes, hairbrushes, paint rollers, paintbrushes and upright 

brooms, compared to February 2015.

RAW MATERIAL IMPORTS
Hog Bristle

The United States imported 30,860 kilograms of hog bristle in
February 2016, up 123 percent from 13,829 kilograms imported in
February 2015. During the first two months of 2016, 44,948 kilograms of
hog bristle were imported, up 6 percent from 42,530 kilograms imported
during the first two months of 2015.

China sent 44,948 kilograms of hog bristle to the United States during
the first two months of 2016.

The average price per kilogram for February 2016 was $23, up 52
percent from the average price per kilogram for February 2015 of $15.12.
The average price per kilogram for the first two months of 2016 was
$24.63, up 56 percent from the average price per kilogram of $15.80 for
the first two months of 2015.

Broom And Mop Handles
The import total of broom and mop handles during February 2016

was 931,372, down 4 percent from 969,059 for February 2015. During
the first two months of 2016, 2.1 million broom and mop handles were
imported, down 9 percent from 2.3 million for the first two months of
2015.

During the first two months of 2016, the United States received
698,208 broom and mop handles from Honduras.

The average price per handle for February 2016 was $1.09, up 25
percent from the average for February 2015 of 87 cents. The average
price for the first two months of 2016 was $1.08, up 23 percent from 88
cents for the first two months of 2015.

Brush Backs
February 2016 imports of brush backs totaled 717,575, up 48 percent

from 483,698 for February 2015. During the first two months of 2016, 1.2
million brush backs were imported, up 57 percent from 763,383 for the
first two months of 2015.

Canada sent 629,522 brush backs to the United States during the first
two months of 2016, while Sri Lanka shipped 523,479.

The average price per brush back was 43 cents during February 2016,
down 10 percent from 48 cents for February 2015. For the first two

months of 2016, the average price per brush back was 45 cents, down 10
percent from 50 cents for the first two months of 2015.

Metal Handles
The import total of metal handles during February 2016 was 2.6

million, up 8 percent from 2.4 million for February 2015. During the first
two months of 2016, 4.6 million metal handles were imported, the same
as for the first two months of 2015.

During the first two months of 2016, China exported 2.5 million metal
handles to the United States, while Spain sent 1.7 million.

The average price per handle for February 2016 was 91 cents, up 10
percent from 83 cents for February 2015. The average price for the first
two months of 2016 was 92 cents, down 3 percent from the average price
for the first two months of 2015 of 95 cents.

FINISHED GOODS IMPORTS
Brooms Of Broom Corn

Valued At More Than 96 Cents
The United States imported 685,564 brooms of broom corn valued at

more than 96 cents per broom during February 2016, up 18 percent from
583,170 for February 2015. During the first two months of 2016, 1.2
million brooms of broom corn were imported, up 9 percent from 1.1
million for the first two months of 2015.

All of the brooms exported to the United States during the first two
months of 2016 came from Mexico.

The average price per broom for February 2016 was $2.55, down 2
percent from $2.60 for February 2015. The average price per broom for
the first two months of 2016 was $2.53, up 1 percent from the average
price for the first two months of 2015 of $2.50.

Brooms & Brushes Of Vegetable Material
The import total of brooms and brushes of vegetable material during

February 2016 was 445,706, up 72 percent from 259,632 brooms and
brushes imported during February 2015. During the first two months of
2016, 677,751 brooms and brushes were imported, down 2 percent from
693,530 for the first two months of 2015.

Canada exported 307,483 brooms and brushes to the United States
during the first two months of 2016, while Sri Lanka sent 193,900. 

The average price per unit for February 2016 was $1.08, down 17
percent from the average price for February 2015 of $1.30. The average
price for the first two months of 2016 was $1.17, up 10 percent from
$1.06 for the first two months of 2015.

Toothbrushes
The United States imported 94.7 million toothbrushes in February

2016, up 40 percent from 67.7 million imported in February 2015. During
the first two months of 2016, 196.9 million toothbrushes were imported,
up 33 percent from 148 million imported during the first two months of
2015.

China sent 139.1 million toothbrushes to the United States during the
first two months of 2016. 

The average price per toothbrush for February 2016 was 22 cents,
down 19 percent from 27 cents for February 2015. The average price for
the first two months of 2016 was 21 cents, down 19 percent from the
average price for the first two months of 2015 of 26 cents.

Hairbrushes
February 2016 imports of hairbrushes totaled 4.4 million, up 42

percent from 3.1 million for February 2015. During the first two months
of 2016, 8 million hairbrushes were imported, up 21 percent from 6.6
million for the first two months of 2015.

China shipped nearly all the hairbrushes the United States received
during the first two months of 2016.

The average price per hairbrush was 21 cents during February 2016,

Imports/Exports
RAW MATERIAL, FINISHED GOODS 
IMPORTS TRENDING UP 
AS EXPORTS FOLLOW SUIT

By Rick Mullen |  Broom, Brush & Mop Associate Editor
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down 28 percent from 29 cents for February 2015. For the first two months
of 2016, the average price per hairbrush was 24 cents, down 14 percent
from the average price for the first two months of 2015 of 28 cents.

Shaving Brushes
The United States imported 6.3 million shaving brushes in February

2016, down 32 percent from 9.3 million imported in February 2015.
During the first two months of 2016, 15 million shaving brushes were
imported, down 14 percent from 17.5 million imported during the first
two months of 2015.

China sent 11.6 million shaving brushes to the United States during the
first two months of 2016.

The average price per shaving brush for February 2016 was 13 cents,
up 30 percent from the average price for February 2015 of 10 cents. The
average price for the first two months of 2016 was 17 cents, up 70 percent
from 10 cents for the first two months of 2015.

Paint Rollers
The import total of paint rollers during February 2016 was 7

million, up 15 percent from 6.1 million for February 2015. During
the first two months of 2016, 12.6 million paint rollers were
imported, up 17 percent from 10.8 million during the first two
months of 2015.

China sent 9.6 million paint rollers to the United States during the
first two months of 2016, while the Czech Republic exported 1.4
million.

The average price per paint roller for February 2016 was 45 cents, up
7 percent from the average price for February 2015 of 42 cents. The
average price for the first two months of 2016 was 46 cents, the same as
for the first two months of 2015.

Paintbrushes
U.S. companies imported 23 million paintbrushes during February

2016, up 43 percent from 16.1 million for February 2015. Paintbrush
imports for the first two months of 2016 were 41.6 million, up 43 percent
from 29.1 million for the first two months of 2015.

China shipped 40.5 million paintbrushes to the United States during the
first two months of 2016.

The average price per paintbrush for February 2016 was 31 cents, the
same as for February 2015. The average price for the first two months of
2016 was 29 cents, down 19 percent from 36 cents for the first two
months of 2015.

Upright Brooms
The total import of upright brooms for February 2016 was 1.5

million, up 15 percent from 1.3 million for February 2015. During the
first two months of 2016, 3.3 million upright brooms were imported, up
43 percent from 2.3 million imported during the first two months of
2015. 

China sent 3 million upright brooms to the United States during the
first two months of 2016.

The average price per broom for February 2016 was $1.38, up 8
percent from the average price for February 2015 of $1.28. The average
price per broom for the first two months of 2016 was also $1.38, down 4
percent from $1.44 for the first two months of 2015.

EXPORTS
Export totals for the first two months of 2016 were up in four

categories outlined: brooms and brushes of vegetable materials,
toothbrushes, shaving brushes, and paintbrushes, compared to the first
two months of 2015.

In February 2016, three categories outlined reported increases: brooms
and brushes of vegetable materials, toothbrushes and paintbrushes,
compared to February 2015. 

Brooms & Brushes Of Vegetable Materials
The United States exported 5,276 dozen brooms and brushes of

vegetable materials during February 2016, down 17 percent from the
February 2015 total of 6,333 dozen. Exports of brooms and brushes of
vegetable materials during the first two months of 2016 were 10,704
dozen, up 11 percent from 9,677 dozen for the first two months of 2015.

The United States sent 3,803 dozen brooms and brushes to Canada
during the first two months of 2016. 

The average price per dozen brooms and brushes was $56.59 in
February 2016, up 54 percent from $36.80 for February 2015. The
average price per dozen brooms and brushes for the first two months of
2016 was $51.26, up 32 percent from $38.90 for the average price per
dozen for the first two months of 2015.

Toothbrushes
During February 2016, the United States exported 16.8 million

toothbrushes, up 53 percent from the total recorded in February 2015 of
11 million. During the first two months of 2016, 35 million toothbrushes
were exported, up 52 percent from 23.1 million exported during the first
two months of 2015.

The United States exported 18.6 million toothbrushes to Canada, 5
million to Mexico and 2.1 million to Germany, during the first two
months of 2016.

The average price per toothbrush for February 2016 was 38 cents,
down 31 percent from 55 cents for February 2015. The average price per
toothbrush for the first two months of 2016 was 36 cents, down 32 percent
from 53 cents for the first two months of 2015.

Shaving Brushes
The United States exported 1.2 million shaving brushes during

February 2016, up 27 percent from 943,637 shaving brushes exported for
February 2015. During the first two months of 2016, 2.3 million shaving
brushes were exported, up 28 percent from 1.8 million for the first two
months of 2015.

Brazil imported 1.1 million shaving brushes from the United States
during the first two months of 2016, while Canada received 427,560.

The average price per shaving brush for February 2016 was $1.64, up
40 percent from the average price for February 2015 of $1.17. The
average price for the first two months of 2016 was $1.33, up 10 percent
from $1.21 for the first two months of 2015.

Artist Brushes
February 2016 exports of artist brushes totaled 489,325, down 47

percent from 926,574 for February 2015. During the first two months of
2016, 1.4 million artist brushes were exported, down 22 percent from 1.8
million for the first two months of 2015.

Canada received 812,178 artist brushes from the United States during
the first two months of 2016, while the United Kingdom imported
136,209.

The average price per artist brush was $5.52 during February 2016, up
120 percent from the average price for February 2015 of $2.51. For the first
two months of 2016, the average price per artist brush was $3.70, up 46
percent from the average price for the first two months of 2015 of $2.54.

Paintbrushes
The export total of paintbrushes during February 2016 was 230,781, up

35 percent from 170,377 for February 2015. During the first two months
of 2016, 328,738 paintbrushes were exported, up 30 percent from 253,210
for the first two months of 2015.

Canada imported 157,470 paintbrushes from the United States during
the first two months of 2016.

The average price per paintbrush for February 2016 was $5.95, down
40 percent from $9.91 for February 2015. The average price for the first
two months of 2016 was $7.70, down 35 percent from $11.85 recorded
for the first two months of 2015.
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Domestic Merchandise
1404902000 Broomcorn (Sorghum Vulgare Var. Technicum)
Used Primarily In Brooms Or In Brushes, Whether or Not

In Hanks or Bundles
                          February                              Year To Date                        
Country           Net Q/Ton              Value           Net Q/Ton              Value
Mexico                                                                                 2               7,920
TOTAL                                                                                2               7,920

9603100000 Brooms & Brushes, Consisting of Twigs or Other
Vegetable Materials Bound Together, With or Without Handles

                          February                              Year To Date                        
Country       Net Q/Dozen              Value       Net Q/Dozen              Value
Canada                     1,905             76,211                    3,803           170,565
Mexico                             3               5,468                         51               8,146
Guatmal                         43               2,865                         43               2,865
C Rica                                                                              386             20,855
Bahamas                       74             33,550                         74             33,550
Haiti                               96               7,207                         96               7,207
Dom Rep                     200               2,752                       200               2,752
B Virgn                             8               2,737                           8               2,737
St K N                                                                              180               5,191
S Lucia                        170               6,168                       218               9,820
Trinid                            350               9,758                       700             19,628
Curaco                           95               3,276                         95               3,276
Colomb                            2               4,953                           2               4,953
Peru                               90               2,509                       250               7,021
Chile                              24               4,033                       637             24,226
Finland                                                                               90               2,970
U King                                                                              197             11,076
Ireland                                                                              104             15,001
Nethlds                        105               3,453                       105               3,453
France                         110               2,627                       132               6,044
Germany                      140               9,908                       140               9,908
Poland                         155               6,411                       155               6,411
Arab Em                                                                       1,057             34,836
Phil R                             90               5,670                         90               5,670
China                           805             30,243                       805             30,243
Kor Rep                           2               3,142                           2               3,142
Hg Kong                      142               5,044                       218             12,644
Japan                           195               4,680                       195               4,680
Austral                         452             62,197                       651             76,117
Chad                              20               3,706                         20               3,706
TOTAL                     5,276           298,568                  10,704           548,693

                                          9603210000 Toothbrushes
                          February                              Year To Date                        
Country            Net Q/No.              Value            Net Q/No.              Value
Canada              8,171,751        2,239,549           18,593,235        4,471,753
Mexico               3,274,066        1,110,640             5,023,888        1,762,706
Salvadr                                                                         3,518             38,911
Panama                573,596           482,987                893,327           651,725
Bahamas                     100               4,627                       100               4,627
Haiti                                                                             11,448               3,452
Dom Rep                68,578             43,721                  97,814             74,818
Antigua                                                                       14,040               6,718
S Lucia                     3,888               3,496                    3,957               6,816
Barbado                                                                           137               9,256
Trinid                       78,708             48,275                107,795           100,480
Colomb                     5,148             49,805                  68,764             82,108
Guyana                   14,040               5,494                  19,224               8,518
Chile                         1,536               4,577                    1,536               4,577
Uruguay                    3,324             36,169                    6,473             69,395
Argent                   311,963           234,801                451,717           466,169
Finland                                                                        13,184               7,512
U King                      4,556             41,566                106,192           147,022

Ireland                  639,000           212,166                639,000           212,166
Nethlds                     9,631             54,774                  11,575           109,410
Belgium                                                                             54               4,703
France                      5,996             71,952                  35,546           446,646
Germany               269,940           102,703             2,118,067           368,903
Czech                   502,704           290,853             1,379,646           675,498
Switzld                  325,812             39,945                325,812             39,945
Ukraine                                                                         5,256             15,234
Turkmen                                                                          179             14,341
Spain                           147               3,967                       147               3,967
Italy                           1,000               7,296                    1,000               7,296
Israel                                                                                627             24,816
S Arab                                                                           4,320               4,536
India                          7,681               3,538                493,681           177,958
Pakistn                                                                        19,958           182,256
Thailnd                    47,160               8,079                135,924             16,309
Indnsia                                                                        11,040               4,051
China                    458,114           331,315             1,451,818           905,445
Kor Rep             1,220,506           598,049             1,820,830           910,746
Hg Kong               615,398           349,710                744,848           474,982
Taiwan                    49,920             17,772                159,744             59,306
Japan                    102,068             18,756                132,136             45,804
Austral                    16,128             10,364                  70,578             56,452
Namibia                  66,744             20,212                  66,744             20,212
TOTAL            16,849,203        6,447,158           35,044,879      12,697,545

9603290000 Shaving Brushes, Hairbrushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use on the Person

                          February                              Year To Date                        
Country            Net Q/No.              Value           Net Q./No.              Value
Canada                 210,012           372,908                427,560           766,521
Mexico                    46,437           344,490                  69,131           543,751
Hondura                                                                           324               3,255
Jamaica                       286               2,611                       286               2,611
Dom Rep                                                                    11,532             22,584
Antigua                                                                            277               2,536
Trinid                       34,815             57,939                  34,815             57,939
Colomb                     5,729             59,687                    6,629             67,916
Ecuador                  50,000           136,309                  50,000           136,309
Peru                                                                                 263               4,815
Chile                            306             13,003                       506             18,043
Brazil                    378,827           178,431             1,084,427           340,935
Argent                     46,500             29,851                  47,776             41,523
U King                    36,906           109,635                  51,869           156,319
Nethlds                     6,220             18,530                    7,299             35,006
Belgium                    1,293             14,449                    2,834             20,804
France                    23,918             72,919                  42,896           138,513
Germany                                                                          693             18,172
Russia                      7,274             24,754                    7,274             24,754
Turkey                                                                         19,536             34,845
Jordan                                                                           7,848               3,619
Arab Em                   9,548             26,081                  21,062             64,020
Burma                     10,800             16,711                  10,800             16,711
Singapr                   23,763           105,672                  25,257           113,931
China                      12,434             48,663                  22,400             69,170
Kor Rep                    9,880             41,368                  14,422             58,786
Hg Kong                   4,062             21,300                    6,380             33,771
Taiwan                  207,555             80,633                283,935             98,696
Japan                        6,287             27,977                  13,892             46,174
Austral                    29,212             94,334                  30,237           103,712
N Zeal                       1,427               7,743                    1,427               7,743
Rep Saf                       300               2,621                    2,817             14,512
TOTAL              1,163,791        1,908,619             2,306,404        3,067,996

9603300000 Artists Brushes, Writing Brushes and Similar Brushes
for the Application of Cosmetics

                          February                              Year To Date                        
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                 276,614        1,448,032                812,178        2,514,739
Mexico                    34,179           165,105                  8   6,641           370,610
Guatmal                                                                        3,430             12,654
Salvadr                        274             13,759                       274             13,759
Panama                    1,296               4,018                    6,576             13,360
Cayman                                                                           756               2,789
Haiti                          1,314             21,577                    1,314             21,577
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Dom Rep                19,524             29,523                  21,986             38,608
S Maarte                                                                     11,720             43,244
Martinq                     1,051             14,920                    5,790             32,406
Colomb                          22             14,746                    4,102             29,801
Peru                          1,368               3,737                    2,736               8,108
Chile                            658               8,832                    2,549             19,262
Brazil                        1,723             24,461                  15,623             75,749
Iceland                      2,493             10,575                    2,493             10,575
Sweden                    6,390             47,878                  10,570             74,091
Norway                                                                         1,242               8,786
Finland                      1,000               8,000                    4,425             20,637
U King                    49,098           206,827                136,209           556,174
Ireland                         864               4,364                       969               7,080
Nethlds                     6,268             38,984                  36,030             82,274
Belgium                                                                        3,824             12,627
France                      4,142             70,444                    7,980             93,885
Germany                   2,190             15,920                    7,806             23,270
Latvia                                                                            2,992             19,361
Poland                         930             10,208                    4,364             22,877
Spain                        2,464             15,595                    2,464             15,595
Italy                           2,584             36,688                    7,256             60,254
Greece                                                                          1,078               3,977
Turkey                      3,456             18,400                    5,016             26,756
Israel                                                                             3,474               5,766
Kuwait                                                                           9,384             28,972
S Arab                      9,827           143,741                  10,296           148,945
Arab Em                                                                          400               7,975
Bahrain                                                                         1,282               4,729
Thailnd                      7,312             44,350                  11,744             63,098
Vietnam                                                                       11,565             42,672
Malaysa                           1               7,271                    1,262             11,925
Singapr                                                                            580               4,306
Indnsia                                                                          6,776             25,000
China                           125             26,376                    1,259             39,100
Kor Rep                  17,474             75,697                  20,553             90,602
Hg Kong                        87             19,532                    3,891             48,468
Taiwan                         858             18,420                       858             18,420
Austral                    26,284             95,627                  49,032           180,053
N Zeal                       7,240             18,837                    7,885             22,793
Moroc                                                                            1,766               7,541
Tunisia                             1               3,887                           1               3,887
Rep Saf                       214             13,914                    6,755             42,406
TOTAL                 489,325        2,700,245             1,359,156        5,031,543

9603402000 Paint Rollers
                          February                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                   55,212           115,415                124,272           252,096
Mexico                    19,838             47,456                  38,615             88,627
Nicarag                     2,409             31,794                    2,409             31,794
C Rica                           20               4,072                         20               4,072
Panama                    2,600               4,134                  17,160             20,730
Bermuda                   1,180               2,732                    1,180               2,732
S Lucia                     1,693               4,165                    1,693               4,165
Trinid                            125               8,965                    8,627             21,308
Colomb                                                                            584             10,256
Ecuador                    3,873               5,676                    3,873               5,676
Chile                                                                             4,722               5,400
U King                                                                              271               4,750
Belgium                                                                        3,720               3,055
France                         594               2,509                       594               2,509
Germany                                                                       3,532               5,185
Israel                         1,764             23,285                    1,764             23,285
Kuwait                       1,095               2,941                    1,095               2,941
India                        14,004             50,175                  14,004             50,175
Malaysa                                                                           950               4,570
Kor Rep                                                                             50               2,915
Hg Kong                   1,065             15,915                    1,065             15,915
Taiwan                                                                               50               3,860
Japan                               7               3,280                           7               3,280
Rep Saf                    5,832               4,432                    5,832               4,432
TOTAL                 111,311           326,946                236,089           573,728

                                          9603404020 Paint Pads
                          February                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Mexico                      3,134             11,062                    3,134             11,062
Guatmal                                                                           464               4,093
Hondura                       196               2,962                       196               2,962
Brazil                        7,303             45,374                    7,303             45,374
U King                      2,040             15,284                    2,040             15,284
Germany                      170               3,390                       170               3,390
Singapr                     2,520               6,276                    2,520               6,276
TOTAL                   15,363             84,348                  15,827             88,441

9603404050 Paint, Distemper, Varnish or Similar Brushes
(Except Brushes of 9603.30)

                          February                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                 114,834           740,204                157,470        1,282,783
Mexico                      6,630             58,059                    8,223             73,975
Hondura                       276               6,375                    1,917             36,804
Nicarag                                                                            254               8,339
C Rica                                                                              127               2,635
Panama                       607             14,327                    1,475             37,730
Bermuda                   2,157               7,605                    2,157               7,605
Jamaica                    6,919             14,973                    6,919             14,973
Cayman                    6,225             11,470                    6,364             14,343
Haiti                             587             40,610                       587             40,610
Dom Rep                                                                      3,519             73,000
Trinid                            403               8,469                       658             13,760
S Maarte                   2,780               5,621                    2,780               5,621
Colomb                        694               3,201                    2,282             16,663
Peru                             212               7,539                       212               7,539
Brazil                                                                                365               7,580
Uruguay                    2,232               9,157                    2,232               9,157
Argent                       1,605             37,064                    1,605             37,064
U King                    62,808           282,088                  96,049           495,777
Ireland                           17               4,536                         17               4,536
Nethlds                     7,872             25,134                    7,872             25,134
France                         138               3,183                       138               3,183
Germany                   1,700               5,780                    2,196             16,061
Czech                                                                              533             11,060
Slovak                                                                           1,333             27,650
Poland                      4,000               6,680                    4,500               9,840
Spain                                                                                 13               2,516
Italy                                                                                    51               4,320
Israel                                                                                504             10,448
S Arab                                                                              580               6,432
Arab Em                      700               3,100                       700               3,100
Bahrain                        800               6,650                       800               6,650
India                             142               3,278                       142               3,278
Singapr                        393               9,075                       945             20,520
Phil R                           804               2,947                    3,402             36,150
China                           910             21,029                    1,163             26,279
Kor Rep                                                                        3,498             74,559
Hg Kong                      664             10,193                       664             10,193
Taiwan                         583             13,470                       583             13,470
Austral                      2,959               8,355                    2,959               8,355
N Zeal                                                                              820             17,020
Samoa                         130               3,000                       130               3,000
TOTAL                 230,781        1,373,172                328,738        2,529,712

9603900000 Hand-Operated Mechanical Floor Sweepers,
Not Motorized, Mops & Feather Dusters; Prepared Knots & Tufts

for Broom or Brush Making, NESOI
                          February                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                 136,763        2,455,996                347,392        4,854,665
Mexico                    36,241           543,749                  60,264           786,828
Guatmal                       101               2,556                       101               2,556
Salvadr                                                                              16               2,646
Nicarag                        254               4,693                       254               4,693
C Rica                         855               4,023                    1,357             12,168
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Panama                    1,291             12,524                    1,632             26,790
Bermuda                          5               7,363                       457               9,941
Bahamas                     754               8,543                       754               8,543
Jamaica                       904               4,893                    1,075               7,665
Cayman                                                                             21               2,956
Dom Rep                     233               5,880                       233               5,880
S Lucia                     1,800               5,730                    1,800               5,730
Barbado                       514               8,099                       514               8,099
Trinid                            579             14,596                    1,779             18,160
Curaco                      1,200               3,193                    1,200               3,193
Aruba                               1               9,672                       387             15,925
Colomb                        455               8,508                    1,384             19,170
Venez                     29,040           661,878                  76,695        1,279,289
Guyana                            6               8,149                           6               8,149
Surinam                                                                           215               3,481
Ecuador                                                                        1,857               8,718
Peru                             504               2,702                    3,497             51,241
Chile                            434             20,678                    1,886             51,463
Brazil                        1,188             11,590                    3,358             44,252
Paragua                                                                           815               5,624
Argent                                                                                87               4,527
Sweden                         14               9,270                         26             12,835
Norway                                                                         1,052             18,555
Finland                         139               3,498                       861               9,898
Denmark                   6,847           124,441                    6,847           124,441
U King                    29,238           176,551                  43,695           292,528
Ireland                         318               8,019                       318               8,019
Nethlds                     7,189           106,738                    8,732           133,636
Belgium                    2,753             54,549                    6,834           120,740
Luxmbrg                                                                           190               3,075
France                         734             61,593                  24,741           253,568
Germany                   5,269             78,249                  16,142           247,411
Czech                            40               4,560                         40               4,560
Switzld                         102               2,584                       396               7,348
Lithuan                         186               4,685                       186               4,685
Poland                                                                             670               3,069
Russia                         412             13,464                    5,644             37,704
Spain                                                                               292               4,738
Italy                              113               2,838                       896             15,548
Croatia                                                                          1,225               2,853
Turkey                         300               2,634                       300               2,634
Iraq                                23               3,351                         23               3,351
Israel                            305             13,751                    1,132             27,172
S Arab                     11,500           155,779                  18,818           305,568
Qatar                           476             12,000                       476             12,000
Arab Em                   1,908               7,470                    3,107             20,461
Bahrain                                                                         2,004               7,445
Afghan                      1,111             28,000                    1,351             31,129
India                          1,600             40,326                    1,784             43,305
Thailnd                                                                             400               2,892
Vietnam                       606             15,280                    2,443             45,070
Malaysa                    1,367             17,412                    1,543             20,260
Singapr                     4,498             67,668                  10,234           138,977
Indnsia                           42               5,175                         42               5,175
Phil R                           157               6,454                       988             15,046
China                      19,094           147,513                  23,646           220,858
Kor Rep                    9,566             72,420                  10,468             87,049
Hg Kong                   2,018           447,862                    3,165           464,815
Taiwan                         187             25,485                       337             28,049
Japan                        7,961           192,619                  26,150           403,284
Austral                      8,120             56,678                  17,129           135,852
N Zeal                          766               4,643                    2,932             21,317
Senegal                                                                        1,550             15,500
Guinea                                                                             850               8,500
Nigeria                                                                          2,775             45,009
Burkina                                                                            850               8,500
Benin                        1,314             13,140                    2,064             20,640
Tnzania                     1,740             17,400                    1,740             17,400
Rep Saf                       393               9,892                    5,392             59,647
Namibia                                                                        4,175             13,000
TOTAL                 341,528        5,819,006                775,691      10,787,468

0502100000 Pigs’, Hogs’ or Boars’ Bristles
and Hair and Waste Thereof

                          February                              Year To Date
Country           Net Q/KG              Value           Net Q/KG              Value
Thailnd                                                                             178             11,854
China                      30,860           709,775                  44,770        1,095,423
TOTAL                   30,860           709,775                  44,948        1,107,277 

0502900000 Badger Hair and Other
Brushmaking Hair and Waste Thereof

                          February                              Year To Date
Country          Net Q/KG              Value           Net Q/KG              Value
U King                                                                                10               8,574
Thailnd                                                                             945             39,293
China                        5,830           175,086                    9,255           279,561
TOTAL                     5,830           175,086                  10,210           327,428

0511993300 Horsehair and Horsehair Waste, Whether or Not
Put Up As A Layer With or Without Supporting Material

                          February                              Year To Date
Country           Net Q/KG              Value           Net Q/KG              Value
Paragua                       250               3,628                       250               3,628
Germany                                                                       5,481             67,398
China                      32,081           448,620                  52,668           762,131
TOTAL                   32,331           452,248                  58,399           833,157
                                          

1404903000 Istle Used Primarily In Brooms or In Brushes,
Whether or Not In Hanks or Bundles

                          February                              Year To Date
Country          Net Q/KG              Value           Net Q/KG              Value
Mexico                    46,299           266,363                  91,924           522,791
China                           234               8,221                       559             28,513
TOTAL                   46,533           274,584                  92,483           551,304

4417002000 Broom and Mop Handles, 1.9 CM or More In
Diameter and 97 CM or More In Length, Of Wood

                          February                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Hondura                335,992           213,781                698,208           435,971
Colomb                                                                       22,224               2,561
Brazil                    508,987           708,803             1,015,047        1,362,552
Indnsia                    28,234             41,486                  54,904             73,486
China                      58,159             51,790                271,021           191,408
TOTAL                 931,372        1,015,860             2,061,404        2,065,978

4417004000 Paint Brush and Paint Roller Handles, Of Wood
                          February                              Year To Date
Country   Net Q/Variable              Value    Net Q/Variable              Value
Poland                                                                                              106,184
Italy                                              619,745                                    1,209,781
Thailnd                                             3,657                                         27,246
Indnsia                                         156,646                                       270,674
China                                            480,661                                       820,934
TOTAL                                      1,260,709                                    2,434,819

4417006000 Brush Backs, Of Wood
                          February                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Canada                 401,283           147,956                629,522           265,717
Sri Lka                  225,008           122,172                523,479           253,401
Indnsia                    91,284             36,632                  91,284             36,632
TOTAL                 717,575           306,760             1,244,285           555,750
                                          

4417008010 Tool Handles of Wood
                          February                              Year To Date
Country    Net Q/Variable              Value    Net Q/Variable              Value
Canada                                                                                               12,582
Mexico                                            10,766                                         51,625
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Hondura                                         40,140                                         80,210
Brazil                                            149,303                                       487,742
Germany                                        17,180                                         17,180
Italy                                                                                                     53,935
Pakistn                                                                                               17,797
Vietnam                                          31,466                                       102,185
China                                              71,889                                       151,180
Taiwan                                            34,263                                       136,356
TOTAL                                         355,007                                    1,110,792

4417008090 Tools, Tool Bodies, Broom or Brush Bodies,
Shoe Lasts and Trees, of Wood

                          February                              Year To Date
Country   Net Q/Variable              Value    Net Q/Variable              Value
Canada                                          21,772                                         29,684
Mexico                                                                                                16,114
Colomb                                           10,796                                         10,796
Chile                                             175,821                                       822,755
U King                                              5,256                                         21,340
Germany                                          5,908                                         21,137
Spain                                                5,877                                           5,877
Italy                                                   7,109                                         14,378
Romania                                                                                             20,621
India                                             182,312                                       370,055
Sri Lka                                            43,084                                         68,672
China                                            693,176                                    1,256,002
Taiwan                                            16,514                                         44,562
Japan                                           443,227                                       586,345
TOTAL                                      1,610,852                                    3,288,338

7326908576 Metal Handles For Brooms, Mops, Paint Applicators
                          February                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Mexico                                                                        19,304             55,377
Brazil                        5,892               3,133                  24,336             13,694
Sweden                                                                       17,602             43,960
Denmark                      645               9,314                    1,295             18,794
Spain                    940,800           369,161             1,674,336           637,384
Italy                       249,126           538,032                352,180           874,768
China                 1,336,115        1,400,472             2,493,027        2,555,242
Hg Kong                                                                       2,000               2,109
Taiwan                    44,160             15,573                  51,360             81,303
TOTAL              2,576,738        2,335,685             4,635,440        4,282,631

9603100500 Wiskbrooms, of Broom Corn, LT=.96 EA. Prior to Entry
or Withdrawal for Consumption of 61,655 Dozen In Calendar Year
                          February                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
China                                                                            6,768               6,874
TOTAL                                                                         6,768               6,874

9603104000 Other Brooms, of Broomcorn, LT=.96 EA, At Entry or
Withdrawal For Consumption of GT=121,478 Dozen in Calendar Year
                          February                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico                      7,824               5,372                  12,264               8,636
TOTAL                     7,824               5,372                  12,264               8,636

9603106000 Other Brooms, Of Broomcorn, Valued Over .96 Each
                          February                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico                  685,564        1,747,893             1,242,499        3,149,014
TOTAL                 685,564        1,747,893             1,242,499        3,149,014

9603109000 Brooms & Brushes, Consisting of Twigs
or Other Vegetable Materials Bound Together,

With or Without Handles, NESOI
                          February                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Canada                 185,024           232,846                307,483           374,921
Mexico                      2,160               9,519                    3,780             16,655
Finland                                                                             376             12,111
U King                    22,698             12,031                  22,698             12,031
Germany                                                                          400               7,288

Estonia                                                                             196               6,345
India                        13,250             18,226                  17,250             22,868
Sri Lka                  155,846           132,087                193,900           186,178
Thailnd                      2,500               4,468                    2,500               4,468
Vietnam                  20,900             23,837                  66,414             83,747
Phil R                        2,000               3,645                    2,000               3,645
China                      40,008             40,856                  53,734             51,445
Kor Rep                                                                        1,500               2,876
Hg Kong                   1,320               5,153                    1,320               5,153
Japan                                                                            4,200               2,555
TOTAL                 445,706           482,668                677,751           792,286

9603210000 Toothbrushes, Incl. Dental-Plate Brushes
                          February                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                   58,131             19,732                  61,506             30,454
Mexico                  349,536           207,599                540,840           314,286
Guatmal             2,134,080           279,046             3,450,744           461,821
Brazil                    137,232             38,582                137,232             38,582
Sweden                  26,406             45,160                  52,712           106,540
U King                    77,400             33,073                  77,960             36,224
Ireland                  169,056           142,744                387,072           331,601
Nethlds                 120,000             12,622                120,000             12,622
Germany            3,333,945        1,525,048             5,602,297        2,843,066
Hungary                  17,760             30,841                  27,504             49,588
Switzld               3,810,406        3,074,368             6,541,878        5,425,772
Italy                                26               2,508                363,294             69,767
Arab Em               229,800             54,875                229,800             54,875
India                   1,715,056           666,340             9,153,828        1,741,578
Thailnd                  305,784             83,247                458,784           123,714
Vietnam             7,308,922           704,323           24,344,972        1,082,770
Malaysa                  65,664             12,269                  70,656             23,213
Singapr                     2,280               4,304                    2,280               4,304
China               71,849,857      13,707,573         139,121,808      27,426,968
Kor Rep                  58,400             43,978                684,424           317,745
Hg Kong                 23,750               2,967                143,250             15,588
Taiwan               2,880,118           450,470             4,210,736           767,000
Japan                        7,160               6,513             1,130,290           103,420
TOTAL            94,680,769      21,148,182         196,913,867      41,381,498

9603294010 Hairbrushes, Valued Not Over .40 Each
                          February                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
China                 4,416,248           935,876             8,017,414        1,919,811
Taiwan                    24,012               8,335                  24,012               8,335
TOTAL              4,440,260           944,211             8,041,426        1,928,146

9603294090 Shaving Brushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use On The Person,

Valued Not Over .40 Each
                          February                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico                  324,600             55,458                605,600           104,374
Germany               174,720             39,003                397,720             91,293
Italy                       214,680             37,417                449,658             70,882
China                 5,380,156           685,527           11,639,507        1,943,653
Kor Rep                210,000             11,044             1,289,325             46,602
Hg Kong                                                                   430,000           235,000
Taiwan                    45,000               9,725                166,000             45,005
TOTAL              6,349,156           838,174           14,977,810        2,536,809

9603302000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Not Over .05 Each

                          February                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Mexico               1,150,000             21,305             1,410,000             26,122
France               5,165,000           174,988             7,985,000           275,370
Germany            1,430,900             45,914             3,688,900           109,556
Italy                    6,375,769           111,928           13,683,769           196,195
India                      500,000               7,050             2,026,880             33,176
Vietnam             4,800,000             55,462             6,300,000             73,255
China               17,147,305           393,454           39,059,563           986,089
Kor Rep                693,400             15,256             3,670,000             97,265
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Taiwan                  100,000               2,320                924,000             14,819
TOTAL            37,362,374           827,677           78,748,112        1,811,847
                                          
9603304000 Artists Brushes, Writing Brushes & Similar Brushes For
Application of Cosmetics, Valued Over .05 But not Over .10 Each

                          February                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico               2,020,241           149,852             3,920,121           280,374
France                  100,000               6,159                100,000               6,159
Germany            2,329,000           157,250             3,324,000           220,315
India                      445,796             44,312                479,173             47,134
China               14,164,973        1,112,472           23,178,912        1,821,244
Taiwan                                                                        90,144               9,135
TOTAL            19,060,010        1,470,045           31,092,350        2,384,361

9603306000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Over .10 Each

                          February                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                     2,888             41,809                    3,141             47,994
Mexico             16,742,869        2,453,918           31,874,155        4,657,209
Dom Rep              250,695           296,120                259,095           307,380
U King                    43,732           125,777                  61,411           180,746
France                  168,480           411,365                242,872           744,799
Germany               916,925           409,099             1,298,087           734,197
Switzld                    14,904             72,340                  14,904             72,340
Poland                      4,000               2,285                    4,000               2,285
Russia                                                                           8,100               3,003
Spain                        6,923             54,431                    6,923             54,431
Italy                       133,757             94,331                250,539           162,128
Israel                                                                             1,128               9,135
India                      284,101           196,848             1,104,668           501,627
Sri Lka                  284,302           231,758                475,402           357,486
Thailnd                  399,299           142,324                472,967           228,555
Vietnam                998,000           373,522             1,571,174           646,878
China               38,908,062      29,458,310           72,493,353      55,185,016
Kor Rep                668,548           590,796             1,832,634        1,545,629
Hg Kong               415,978           500,406                514,234           755,408
Taiwan                    31,990             28,422                142,065           157,388
Japan                    281,788           971,477                514,993        2,049,335
Maurit                     17,832             84,352                  17,832             84,352
TOTAL            60,575,073      36,539,690         113,163,677      68,487,321

                                         9603402000 Paint Rollers
                          February                              Year To Date
Canada                   15,656             36,708                  19,928             47,165
Mexico                  356,802           250,660                905,800           547,797
Sweden                    4,000               5,003                    4,000               5,003
Germany               113,400             38,050                114,400             40,440
Czech                   983,240             91,078             1,444,240           128,457
Spain                        1,573               2,491                    2,875               4,940
Cambod                423,528             77,319                551,688           113,998
China                 5,082,267        2,606,907             9,603,056        4,923,663
TOTAL              6,980,466        3,108,216           12,645,987        5,811,463

9603404020 Paint Pads (Other Than Of Subheading 9603.30)
                          February                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
U King                    26,100             20,936                  26,100             20,936
Pakistn                                                                        90,880             33,166
China                 1,621,124           614,932             2,514,229        1,140,747
Taiwan                    39,280             45,995                134,802           107,832
TOTAL              1,686,504           681,863             2,766,011        1,302,681
                                          

9603404040 Natural Bristle Brushes, Other Than Brushes Of
Subheading 9603.30

                          February                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                   13,245             14,753                  39,395             40,435
U King                      6,013             10,341                  31,755             73,239

Germany                   8,345             19,717                    8,345             19,717
Switzld                             1               4,117                           1               4,117
Italy                         32,472           217,950                  47,280           314,757
Indnsia               3,710,064           650,752             6,732,100        1,231,521
China                 4,443,098           780,871             7,660,803        1,455,720
Japan                                                                                 70               2,436
TOTAL              8,213,238        1,698,501           14,519,749        3,141,942

9603404060 Paint, Distemper, Varnish/Similr Brushes Exc Brushes
of Subheading 9603.30 NESOI

                          February                              Year To Date
Country            Net Q/No.              Value            Net Q/No.  ValueCanada
Canada                     2,965               7,654                    5,078             16,816
Sweden                  22,800             15,166                  22,800             15,166
U King                                                                              485               4,319
Germany                 12,916             30,838                  13,538             37,655
Spain                           768               2,232                       768               2,232
Italy                           8,898             12,073                    8,898             12,073
Turkey                                                                           3,000               6,101
Sri Lka                                                                          1,008               2,682
Vietnam                                                                         1,112               4,105
Indnsia                  474,480           144,834                837,776           242,312
China               22,262,385        6,792,246           40,462,295      11,607,898
Taiwan                    87,120             33,954                  88,128             37,053
Japan                      89,308           105,181                131,308           147,041
Rep Saf                       967             37,835                       967             37,835
TOTAL            22,962,607        7,182,013           41,577,161      12,173,288

9603908010 Wiskbrooms
                          February                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Mexico                      3,480               2,342                    3,480               2,342
Ukraine                                                                         4,206               5,675
Sri Lka                    10,466             23,752                  10,466             23,752
China                    160,980             88,249                477,174           349,973
TOTAL                 174,926           114,343                495,326           381,742

9603908020 Upright Brooms
                          February                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Mexico                      6,116             14,745                  18,110             32,435
Guatmal                  34,740             45,311                  34,740             45,311
Brazil                      12,204             64,260                  12,204             64,260
Germany                                                                       9,120             34,306
Poland                      2,448             10,748                    8,064             35,479
Spain                      12,720             19,890                  24,960             38,014
Italy                         28,110           100,119                  39,909           183,222
India                                                                                   75               2,660
Sri Lka                  108,500           432,690                163,700           532,791
China                 1,288,700        1,377,691             2,994,299        3,587,064
Hg Kong                                                                              6               8,371
TOTAL              1,493,538        2,065,454             3,305,187        4,563,913
                                         

9603908030 Push Brooms, 41 CM or Less in Width
                          February                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Mexico                         438               3,394                       438               3,394
Anglla                                                                          16,000               8,232
Sri Lka                    92,546           266,796                170,498           494,931
China                      14,580             55,084                  33,464           119,518
Taiwan                         110               2,209                       605             11,446
TOTAL                 107,674           327,483                221,005           637,521

9603908040 Other Brooms, NESOI
                          February                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                                                                         6,912             77,988
Mexico                  430,821           665,095                717,081        1,174,152
Guatmal                    1,612             21,834                    1,612             21,834
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Salvadr                   25,200             28,713                  45,000             47,231
Colomb                   60,636             42,987                  91,014             74,001
Venez                                                                               950               8,683
Brazil                      33,996             43,817                  67,098             79,973
Germany                      800               6,173                       800               6,173
Czech                                                                         23,856               7,718
Spain                                                                           11,760             11,083
Portugl                      1,200               3,541                  14,640             19,505
Italy                         14,179             46,681                  28,468           107,648
Israel                                                                             1,338               6,189
India                          2,041               6,241                    2,041               6,241
Sri Lka                    81,324           169,443                202,276           364,812
Thailnd                      1,120             13,747                  11,640             26,218
Vietnam                    8,760             16,082                  11,790             27,834
China                    332,004           681,576                714,548        1,300,869
Hg Kong                 47,000             10,625                  47,000             10,625
Taiwan                                                                          4,250               5,345
TOTAL              1,040,693        1,756,555             2,004,074        3,384,122

9603908050 Brooms, Brushes, Sqeegees, Etc., NESOI
                          February                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                                     1,022,436                                    2,895,991
Mexico                                       4,944,379                                    9,574,585
Guatmal                                                                                              18,478
Salvadr                                           54,752                                         54,752
Hondura                                    1,404,520                                    2,654,854
Dom Rep                                        41,881                                         64,125
Colomb                                           50,421                                         68,379
Venez                                                                                                   4,081
Brazil                                              15,425                                         38,162
Argent                                             21,061                                         31,569
Sweden                                            9,812                                         13,181
Finland                                             6,908                                           6,908
Denmark                                      241,733                                       514,964
U King                                            25,094                                         48,676
Nethlds                                         115,887                                       134,034
Belgium                                          60,471                                       272,368
France                                            35,802                                         74,332
Germany                                      213,097                                       316,169
Czech                                               4,038                                           4,038
Slovak                                                                                                12,409
Hungary                                           2,105                                           2,105
Switzld                                              4,900                                         29,027
Lithuan                                           44,258                                         66,079
Poland                                            27,589                                         56,603
Spain                                            129,872                                       205,926
Italy                                               119,545                                       322,971
Serbia                                               5,832                                           5,832
Israel                                              96,055                                       202,881
India                                               41,628                                          47,110
Pakistn                                          435,117                                       853,703
Bngldsh                                          48,331                                         56,842
Sri Lka                                          258,633                                       562,727
Thailnd                                         167,298                                       373,285
Vietnam                                          52,644                                         98,157
Cambod                                         17,601                                         42,903
Malaysa                                          80,889                                        115,754
Singapr                                             5,146                                           5,146
Indnsia                                           48,686                                       143,761
China                                       45,175,586                                  90,790,761
Kor Rep                                        195,315                                       446,470
Hg Kong                                       466,730                                    1,186,646
Taiwan                                       1,081,131                                    2,427,240
Japan                                             41,125                                         90,401
Austral                                          102,368                                       102,368
N Zeal                                            27,772                                       104,099
Egypt                                                                                                  24,885
TOTAL                                    56,943,873                                115,165,737

B
utler Home Products’ offerings include mops, brushes, brooms,
sponges, gloves, lint rollers and laundry accessories, sold under
such well-known brands as Clorox®, Mr. Clean®, Butler® and

Dawn®.
Included in the products Butler displayed at the International Home &

Housewares Show were high-end items from a new line, Touch, said
Brand Manager Rebecca Allison.

“We have a dust mop that is double-sided and includes a new locking
feature to make it easier to clean floors, ceilings, walls, air ducts, etc.,”
Allison said. “The line also includes an angle broom, lobby broom and a
dustpan set, and a roller mop.

“The wonderful thing about this line is that it brings a fresh, stylish look
to the category. These products are a little more expensive than our Clorox
and Mr. Clean items, but they are still at a very affordable price point.”

Among the items displayed at the Butler booth was a roller mop,
featuring a scrub brush with an extra large head to make cleaning easier
and quicker. The mop also comes with a smooth wringing mechanism,
Allison said.

“In addition, we have Clorox and Mr. Clean mops and brooms that
have been redesigned, adding different features and benefits,” she said.
“The Clorox butterfly mop has been updated with new cleaning material
and is easier to wring. In addition, we have done a lot of development
with brooms. We have been working to nail down the right specs and the
best usage for various types of bristles.”

Innovation is important at Butler, both in bringing new items to
market, as well as fine-tuning existing products.

“We want to make sure we are always bringing something new to the
table,” Allison said. “We have a lot on our hands as we are
revamping all of the stick goods this year. It is a lot of
work ensuring the most appropriate features and
benefits are included, while making sure our product
lines and prices are adjusted accordingly.

“Overall, business has been great and we are growing quickly.”
Butler’s corporate office is located in Hudson, MA.

Website: www.cleanerhomeliving.com.

Housewares Show continued from page 57



Malish Adds New Sales Manager 
For Chinese Operation

The Malish Corporation has
hired James Wu as its Asian sales
manager.

Wu reports directly to Kevin
Young, director of OEM sales for
North America and Asia. 

Prior to joining Malish, Wu held
sales positions for Shanghai Crane
& Conveyor Works, ABUS Crane
Systems Trade Co., Ltd., and
Timken (China) Investment Co.,
Ltd., among others. He has a B.A. degree in metallic materials
engineering from Shanghai Jiaotong University and resides in
Shanghai.

Visit www.malish.com for more information.
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Jeremy Raines Named Vice President Of
Jones Family Of Companies Yarn Division

“In January 2016, Andrew Dailey, former vice president of sales and
marketing of the Yarn division of Jones Family of Companies, transferred his
25 years of Jones’ sales and customer relationship development skills to
become Jones Nonwovens’ vice president of sales. At the same time, Jeremy
Raines became vice president for the Jones Yarn division,” according to a
Jones Company press release.

Dailey joined Jones Companies Ltd. in 1991
as vice president of sales and marketing as the
first non-Jones family member to represent the
organization. 

“With Dailey’s direction, the company
expanded its product offerings, advancing into
the apparel, home furnishings and upholstery
markets,” said the company.

“In response to the declining textile markets
following NAFTA, Jones re-focused on its
primary products for the floor care market.
Dailey helped to bring new products into the
mix to broaden Jones’ reach, introducing the
Next Generation and nWET product lines,”
said the release.

Raines began his career as a machine
operator in 1989 for Jones Companies in
Humboldt, TN, at the Avondale plant. After
moving into maintenance and a supervisory
role, Raines transferred to the main office in
1995, where he worked in scheduling,
shipping and customer service. 

During this time, Raines completed an
undergraduate degree, and in 2006, he became
plant manager with Jones’ Nonwovens
division, Jones Fiber Products, in North Las
Vegas, NV. Raines  transferred to the Memphis, TN, operation and managed it
for five years. 

“He completed his EMBA in 2015. While in Memphis, Raines gained
experience with raw materials and in sales while working with the company
president, Kenny Oliver, and vice president of sales, Alan Posner,” according
to the release. 

Raines then managed Jones Fiber Product’s Morristown, TN, plant in 2015
before moving into his current position. 

“Jones Family of Companies is composed of two divisions:  Jones Yarn and
Jones Nonwovens. Jones Yarn adheres to specific corporate strategies for the
floor care market, including a number of specifically engineered products,
targeted programs, services and global sourcing. Jones Yarn participates in the
International Sanitary Supply Association (ISSA), American Brush
Manufacturers Association (ABMA) and National Broom & Mop
Association.

“At Jones—on both the Nonwovens side and Yarn side—the relationships
made with customers are more than just business relationships; most are
lifelong friendships made as a result of doing business for many years,” said
Raines. “As Andrew Dailey has done for the past 25 years, I am excited to
represent the Jones Family of Companies in the floor care industry and
continue the friendships with our customers.”

Visit www,jonesyarn.com for more information. 

The 2016 West Coast Brush Manufacturers Convention will take
place at the Ojai Valley Inn & Spa, on Sept. 25-29, 2016. The venue
is located on 200 acres of land within Ojai Valley, near Los Padres
National Forest, approximately 90 miles north of Los Angeles. 

Room rates have been negotiated.
Visit www.ojairesort.com for more information about the

location. 
For more information regarding the meeting, contact D.J.

Anawalt, of A&B Brush Mfg. Corp., at info@abbrush.com.

Andrew Dailey

Jeremy Raines

James Wu

West Coast Brush Manufacturers To 
Meet September 25-29 In California





Borghi USA, Inc.  � 903 Cirelli Court  � Aberdeen, MD 21001  � USA
Telephone: (410) 272-9797 � Fax: (410) 272-0799 � info@borghiusa.com � www.borghiusa.com

Borghi USA … Service You Can Count On.

If you want to swim with the big fish,
make sure you have the best people backing you up!

( 25 foot Whale Shark. Picture taken in Hawaii during ABMA Convention )

Matt Tompkins, Borghi USA
technical support director

       Page 1


	ABMA	
	American Select Tubing	
	Bizzotto Giovanni	
	Borghi US
	Deco Products Co.	
	Distribuidora Perfect, S.A.	
	DKSH Switzerland, Ltd.	
	DuPont Filaments	
	G.D.F.	
	Garelick	
	Gordon Brush Mfg. Co. Inc.	
	Hahl-Pedex	
	Himesa	15, 49, 
	Jones Companies
	Milliken Machines	
	Monahan Filaments	
	Monahan Partners	
	PelRay International	
	PMM	
	Royal Paint Roller	
	Shanghai Jiasheng Products	
	St. Nick Brush Co.	
	Sunlarge Industries Pvt. Ltd.	
	Vonco Products, Inc.	
	Wöhler Brush Tech	
	Wolf Filaments	
	WOMA-Brush	
	Zahoransky	

