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Tampico, Palmyra & Synthetic Fiber

Speaking on a global shortage of tampico fiber was Ray LeBlanc, of
PelRay International, LLC, who showed where tampico is
grown, its production methods and why the fiber has been so hard

to find as of late. 

Tampico fiber is used in brush production and possesses several
industry-essential qualities. This includes a “good memory,” meaning the
fiber will bounce back to its original shape after being bent. Other
benefits include a long life, good absorption and abrasive features, and
being able to withstand high temperatures.

“Tampico is a fiber made from a wild cactus known as lxtle that only
grows in certain high altitude areas of Mexico. This is the only place in
the world where it’s found, and the only way to get the tampico is to go
up in remote Mexican mountains and harvest it by hand,” LeBlanc said. 

A photo of a metal rod, featuring a circled end, was shown by LeBlanc
during his presentation. The rod is used to harvest the center of the plant. 

“The harvester takes the round piece of the rod and places it over the
center leaf of the plant. He then breaks that leaf off. This is what they
make tampico fiber from, and it’s a very manual process,” LeBlanc said.
“The sides of the leaf have thorns, so you don’t want to stick your hand
in there to pull the leaf out. 

“Getting fiber out of the leaf, once it’s been harvested, is also a manual
process. The leaf is inserted into a drum-like machine that contains
spikes. The machine pulls the ‘meat’ off the leaf. The fiber is then dried
in the sun before being processed. Processing involves combing and
waxing the fiber.”

LeBlanc noted that the recent diminished supply of tampico fiber for
U.S. and Mexican brush production has nothing to do with the plant
itself. There are plenty of lxtle cacti growing in the remote high-altitude
areas of Mexico. 
“There is currently an industry-wide shortage of processed fiber. It’s

truly a worldwide shortage since the plant only grows in Mexico,”
LeBlanc said. “The problem is huge. Most of the tampico combing
factories are only running at 20 percent capacity. They simply can’t get
enough of the raw material to keep machines running.”

He added that the tampico fiber shortage has been due to many

Representatives of manufacturing and supply companies involved in
the cleaning tools industry once again converged in St. Louis, MO, for
the annual National Broom & Mop Meeting, held this year on October 3
at the Renaissance St. Louis (MO) Airport Hotel. Approximately 35
company officials from various mop, broom, brush, squeegee and
related entities attended the morning meeting, as well as a reception
and dinner which took place the previous night.
Industry reports, networking opportunities and a guest speakers

were all part of this year’s event. The group included several first-
time attendees. Co-chairmen for the 2014 National Broom & Mop
Meeting were Joel Hastings, of Nexstep Commercial Products, in Paxton, IL;
and Bart Pelton, of PelRay International, in San Antonio, TX. 
This year’s meeting once again focused on various industry reports

presented by suppliers who help support the production of mops,
brooms, brushes and other cleaning items. These reports featured:

Broom & Mop 
Makers Gather In 

St. Louis

By Harrell Kerkhoff | Broom, Brush & Mop Editor

Joel Hastings, of Nexstep Commercial Products, left, and Bart Pelton, 
of PelRay International were co-chairmen for this year’s meeting. 



www.zahoransky.com

“The technology and quality of the 
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meet the quality standards we demand for our toothbrushes. An additional 

plus is their easy operation and maintenance, which ensure a smooth pro-

duction process. In the meantime, we have attained great success through-

out China with our brand Frog®.”

Li Zhi Ming, Guangdong Xuejie Daily Necessities Co., Ltd., China
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different causes. One reason is a drought that
has plagued many parts of northern Mexico
for several years. Also, with the new rains,
there has been an increase in the amount of
oregano and other crops, taking available
workers away from the harvesting of tampico. 

LeBlanc said many of these events are real,
but they are not the main culprit causing the
tampico fiber shortage. 

“The drought has had an impact. It now
takes the lxtle plant four years to reproduce,
instead of two, due to drought conditions.

However, the drought really is not impacting the flow of raw material too
much because there are so many plants to harvest,” he said. “There are
people who say that recent rains from Pacific hurricanes have allowed for
other crops, such as oregano, to flourish. Harvesters, they add, are busy
with these other crops. 

“There is some truth to this, but these harvests only last for about 60
days. This does not explain why we have had tampico shortages for the
past six to eight months.”

According to LeBlanc, the real problem centers on a labor shortage
among a group of people who live high in the mountains, where the
tampico has traditionally been harvested.

“There are villages of people who live up there, and when they feel like
harvesting the tampico they go out in the deserts and take what they need.
They then sell the material to processors. The only reason they harvest the
plant is to earn extra money. It’s important to remember that the people
living in these villages don’t really need a lot of money to live on,” he
said. 

New competition for employment has caused many of these traditional
harvesters of tampico to find other things to do.  

“The Mexican government is helping to build factories and mines,
pulling a lot of people away from harvesting tampico,” LeBlanc said.
“For example, the Mexican government has opened new mines in the
Mexican state of Zacatecas. This has basically shut down tampico
harvesting in that state.”

LeBlanc added that perhaps the main reason for the shortage of people
harvesting, however, is due to an increase in Mexican government
unemployment benefits. 

“(The Mexican government) is concerned that these people will start
working for area drug cartels, so it has decided to help them by providing
cash and food. This has basically shut down their motivation for
harvesting tampico,” he said. 
Chris Monahan, of Brush Fibers, Inc., in Arcola, IL, agreed with

LeBlanc that the tampico shortage is a real concern among brush makers. 
“It’s not just a problem for manufacturers in the United States and

Mexico. I get emails all of the time from companies located in such
places as China and Turkey. They are all looking for tampico. I would
suggest that manufacturers secure as much tampico fiber as they can,”
Chris Monahan said. 

He added there are no such issues with palmyra fiber, which comes
from India. 
“Supply levels and lead times are normal for palmyra. India is

entering its rainy season, so this could have
an impact on supply. It’s not expected to, but
you never know with monsoons,” Chris
Monahan said. 

Supplies also continue to be relatively
stable for many types of synthetic filaments
used by brush and broom manufacturers.

“Polypropylene resin is the most volatile
of a group that includes nylon and polyester.
The supply of polypropylene is getting tight,
which could have an impact on pricing by the
end of the year,” Chris Monahan said.

Mop Yarn

Despite the fact that today’s cotton
mop yarn comes from textile mill
waste or gin motes rather than virgin

cotton, the current price of raw cotton still
impacts the mop yarn industry. Mop yarn
prices often move up or down with cotton
prices. Reporting on the status of cotton mop
yarn was Andrew Dailey, of Jones
Companies, Ltd., in Humboldt, TN.

Dailey reported that this year’s U.S. cotton
crop was very good, thus the amount of harvested material in the country
remains high. He noted that it’s been estimated there will be 17 million
bales of carry-over cotton in the United States for 2014, up from
approximately 12 million carry-over bales in 2013. 
“Overall, there should be quite a bit of stability (ahead regarding

cotton mop yarn). If grain prices are higher next year, farmers may
reduce their (cotton) acreage and the price of cotton could go up,”
Dailey said. “With the (cotton) carry-over situation, however, along with
the current level of global demand for cotton, I feel most cotton growers
and traders are going to have a difficult time emptying their carry-over
stocks. This difficulty on their part could provide more stability (for
cotton mop yarn) users.”

Metal Handles

Discussing the state of metal handles
was Bart Pelton, of PelRay
International, who stated that the

domestic supply of these types of handles has
increased over the past few years due to
greater capacity. 

“Three years ago, the only domestic metal
handle manufacturer at that time moved its
mill, meaning there was no domestic supply
of metal handles for 6 months or longer. All
metal handles had to be imported,” Pelton
said. “Since then, two domestic metal handle producers are now
running, and there is also a new metal handle manufacturer in Mexico. 
“Therefore, the overall supply of domestic metal handles is much

better, and prices have been stable. This market seems to be in pretty
good shape right now.”

Wood Handles

Providing a thorough rundown on the type of wood used to produce
handles, as well as where this wood comes from, was Jim
Monahan, of Whitley Monahan Handle Co., in Midland, NC.

Whitley Handle and the wood handle division of The Thomas Monahan
Company, in Arcola, IL, merged several years ago, and is known today as
Whitley Monahan Handle Co. 

Monahan reported that the majority of the wood used to make handles
for stick-good items produced in North America comes from three places:
Brazil, Honduras and the United States. The major provider remains
Brazil, due to this country’s vast region of forests. Brazilian wood used
in handle production involves tauari hardwood and pine softwood.

“Brazil is the only country in the world that produces wood handles
from entire logs. This country’s capacity is enormous, and includes
modern (production) and plenty of available raw materials,” Monahan
said. “The forests where they gather the logs are located in northern
Brazil. The lumber is then transported to saw mills in southern Brazil,
where it is processed and loaded in containers. The handles are then taken
to area ports. The country’s handles are susceptible to changes in inland
freight charges, labor costs and inflation.”Chris Monahan

Andrew Dailey

Bart Pelton

Ray LeBlanc
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There has not been a major price
increase for Brazilian tauari hardwood
handles for over three years, Monahan
added. However, this could soon change
due to inflation and other factors.

“Labor costs continue to increase in
Brazil. The country is also experiencing
added government regulations, including
from Brazil’s equivalent to OSHA and the
EPA. For instance, the government is
cracking down on emissions from lacquers
used in painting operations. Worker safety

issues are also increasing,” Monahan said. “The country is being brought
to modern standards, which means companies in Brazil are now facing
possible cost increases.”

Another major supplier of wooden handles is the Central American
country of Honduras, which supplies product made from softwood pine.
Monahan reported that handle production in Honduras mostly starts with
scrap material. 

“Production from the country has remained very stable over the past
few years. There is a rainy season to contend with,  which can run from
October through March. This can limit production. However, availability
of material is good,” Monahan said. 

The production of domestic wooden handles, meanwhile, has grown
over the years. Wood used for these handles include hardwoods popular
and ash, as well as yellow pine, a softwood.

“Domestic wood started to become more available with the downturn
in the U.S. economy and the housing market a few years ago. But now,
housing starts are increasing in the United States, and the economy is
improving,” Monahan said. “Therefore, the availability of domestic
wood for handles is diminishing. This is due to demand for other
products made of wood that yield more profit.”

Poly Packaging & Plastic Film

Areport on poly packaging and plastic film, such as that used in the
broom and mop industries, was presented by Tim Morgan, of
Vonco Products, LLC, in Lake Villa, IL. Morgan showcased

the poly packaging industry’s current market overview, issues, vision,
opportunities and sustainability. 

Poly packaging is part of what is considered “flexible packaging.” This
includes such items as bags, broom sleeves, envelopes, pouches and
wraps made of such material as film, foil and paper sheeting which, when
filled and sealed, acquires pliable shapes. This is opposite of “rigid
packaging,” which includes cups, bottles, pots and cans.

According to Morgan, U.S. revenue in 2013 from the flexible
packaging industry reached $27.2 billion. 

“The largest segment, by a country mile (in 2013), was retail foods at
$14.5 billion. The retail non-food segment came in at $3.2 billion, while
the consumer products segment was at the $2.7 billion mark,” Morgan
said. “Overall, flexible packaging represents 18 percent of the total U.S.
packaging industry. Flexible packaging volume of product used last year
(2013) was at 17.6 billion pounds. The weight was comprised of 60
percent film, 10 percent paper, 7 percent ink, 6 percent foil, 5 percent
adhesives and 12 percent of other materials.”

He noted that growth in the flexible packaging market for 2013 was 2.9
percent, while the overall GDP (Gross Domestic Product) was 1.7
percent.

Morgan also provided slides showing the growth of flexible packaging
at the end-user level, from $19.9 billion in 2002 to a projected $30.1
billion level in 2015. 
The strength of flexible packaging over rigid packing, according to

Morgan, includes lower costs, lighter weight material, new barrier and
physical properties, improved graphics and easinesss to store and use.
Weaknesses include the high cost of companies switching their

Jim Monahan
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packaging from rigid to flexible, fill
speed, stackability, shelf density,
recycling issues, and being new to certain
consumers.

Morgan outlined the six most important
issues currently facing converters of
flexible packaging. They are: the cost and
availability of raw materials; attracting and
retaining labor; being part of an industry
that is out performing GDP growth;
government regulations at both the federal
and state levels; issues with The Affordable

Care Act; and developing new growth and products. 
“It’s important to also note that resin prices have increased since

January 2013,” Morgan said. 
He noted that many issues remain with polyethylene (PE) used in the

production of flexible packaging. These include:
n Seller market conditions that continue to characterize the North

American PE market through 2015 and into 2016:
n Record margins expected for PE producers in 2014;
n Even though most of the announced PE capacity expansions are

expected to occur, scheduled start dates will slip for some
expansions. Capital costs are expected to rise sharply for later
projects;

n PE resin demand is expected to approximate GDP growth through
2016; 

n Low production costs and logistical requirements for bulk
shipments are expected to insulate the U.S. market from imported
resins. As a result, PE prices in the United States will remain high
until new production capacity comes online after 2016; and,

n Domestic processor capacity expected to expand as processors
of “export friendly” products begin to add production capacity in the

United States. Products with above average growth are those that are
amenable to export, such as film and bag items. 

Morgan also outlined the flexible packaging industry’s vision over
the next three to five years. He noted that consolidation will continue at
the converter, customer and supplier levels; short term growth of 5
percent will take place; continued migration from rigid to flexible
packaging is expected; new opportunities for flexible packaging
companies that embrace innovation, sustainability and new
manufacturing technology will occur; and margin squeezes, due to
competition as well as volatility of resin costs, are expected. 

“In closing, from a converter standpoint, (2014) has been good
regarding overall volume of activity. There are continued concerns,
however, with raw materials,” Morgan said. “I do believe there are
significant opportunities in packaging for continued growth. It always
is important to listen to customers and focus on delivering value.”

Wire Rod

Discussing the availability and
pricing of wire rod used by both
broom and mop producers was

Richard Caddy, of R.E. Caddy &
Company, Inc., in Greensboro, NC. He
reported the U.S. wire rod market has
remained stable for the past couple of
years. 

According to Caddy, U.S. domestic wire
rod has been doing well against similar

material made in China, as Chinese producers have experienced
increased labor, energy and transportation costs. European wire rod
manufacturers have also had similar issues. 

Tim Morgan

Richard Caddy
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“This has made U.S. domestic wire rod competitive against the rest
of the world,” Caddy said. “We have seen no problems with the supply
of the basic material needed to make the wire rod. Therefore, as far
as I can tell, the price, availability and lead times for wire rod should
remain stable.”

Broom Corn, Yucca Fiber 
& The Lacey Act

There was plenty of both good and bad news to discuss regarding
the current state of broom corn for U.S. consumption, according
to Ray LeBlanc, of PelRay International, during his report on

the subject. 
First the good news. LeBlanc reported that the late broom corn crop

grown in the Torreon region of Mexico in 2013 was much larger than
projected. 

“Last year’s estimate for the 2013 late crop was just a couple hundred
tons. The crop turned out to produce over 1,000 tons,” LeBlanc said.
“The Torreon late crop is harvested from early October until the first
freeze occurs in the area, which normally takes place in November. Last
year, the harvest did not stop until Christmas.”

LeBlanc also discussed this year’s (2014) first Torreon crop, which
was harvested in the summer and produced more “insides” than
expected. This was due to cooler weather in the growing region.  

“It’s normally very hot and dry in Torreon during the summer. The
cooler weather in 2014 reduced the amount of ‘hurl’ in the crop. The first
Torreon crop normally produces 80 to 90 percent hurl. This year, we
received just 50 to 60 percent. This is going to have an impact on the
broom corn market. It would be better if there was more hurl
available,” LeBlanc said. 

The next big question regarding Mexican broom corn is the amount to
expect for this year’s late Torreon crop. Like last year, surprises could be
in order. 

“I can come up with a number, but no one really knows. The Torreon
area continues to struggle with drug cartel violence. This makes
estimates very difficult to come by,” LeBlanc said. “There is a lot of seed
in the ground. I’m getting estimates anywhere from 100 to 1,200 tons.
The amount of late crop broom corn from Torreon is going to have a
major impact on what broom corn prices will be through the winter, and
into next spring.”

Drug cartel violence continues to hamper the forecasting and
production of broom corn in several key Mexican areas, he added.

“Security issues have become so bad that the (Mexican) state of
Michoacán has set up a vigilante army to protect residents from drug
cartels. This is because the federal government is not doing the job for
them. It’s created all kinds of issues, but seems to be working,” LeBlanc
said. “People down there have managed to protect themselves. There is
not as much violence occurring as before.”

He added that the U.S. State Department has issued travel warnings in
major Mexican broom corn growing and processing regions. This
includes the main highway between Monterrey and Nuevo Laredo, and
between Monterrey and Reynosa. These are primary import/export
routes for the Mexican broom corn trade. The drug cartel violence also
influences Mexican wood used for handles coming from Durango and
Michoacán. Both are Mexican states known for lumber production,
according to LeBlanc. The U.S. State Department has included both
states on its “defer non-essential travel” list. 

“This is putting a lot of pressure on Mexican wood sources and driving
up handle prices in Mexico,” LeBlanc said. “Overall, the level of
violence in Mexico has decreased over the past 18 months, according to
the U.S. State Department. Unfortunately, there are still sporadic
incidents such as gun battles in the middle of public places and in broad
daylight. Some of the cartels are actually stealing trucks and buses, and
placing these vehicles in roads to block police and military access prior

to a planned gun battle.”
For 2014 in Mexico, LeBlanc noted that 100 tons of broom corn were

harvested in Apatzingan, 500 tons in Sinaloa, 150 tons in the “local”
area, and 700 tons from the first crop in Torreon. 

Since the National Broom & Mop Meeting in St. Louis, LeBlanc
has announced that the Torreon late crop was reportedly decimated
by plant disease, and most of the broom corn was lost. This means,
he added, “We will have a very small late crop from Torreon.”

Another material often used to make natural brooms is yucca fiber,
which is harvested in parts of Mexico and the southwestern United
States. Reporting on this material was David McGee, of PelRay
International. 
“The word everybody likes to hear is ‘stability,’ and that pretty much

defines the current yucca fiber situation. It’s been pretty stable for the
past several years. Supply and demand have been equalized,” McGee
said. “There have been a few issues with lead times. They were running
about six weeks at this time (early October) in 2013, due to weather
conditions. Right now, lead times are about four weeks.”

He noted that yucca fiber prices continue to increase, but by small
amounts. This is partly due to increased labor costs. 
“Labor costs keep edging up in Mexico for yucca fiber, both in

harvesting and processing the product. We expect this to continue by
small amounts,” McGee said. 

He added that the yucca growing regions
in northern Mexico and parts of the
southwestern United States are still under
drought conditions. There has been some
relief in northern Mexico and Arizona due to
heavy rains brought about by Pacific
hurricanes in 2014. 

“The rain has helped some of the (yucca)
plants to grow faster after previous cuttings,”
McGee said. “Two hurricanes passed
through certain areas, dropping a lot of rain.”

Much like tampico, harvesting yucca is
not a job for the meek. 

“Yucca is mostly harvested in hardscrabble and difficult-to-reach
areas. Donkeys are often used to help workers get into these places,”
McGee said. “Anybody who has ever handled yucca fiber knows that
even after it’s processed, the material is like a razor. It will easily cut
hands. People who harvest the product must also deal with hot conditions
in the summer and snow and ice in the winter. 

“It’s not an attractive job. As the older generation begins to retire,
fewer younger people want to harvest the material. It’s becoming more
difficult to find workers. This is one of the industry’s biggest
challenges.”

And, also like tampico, the incentive to harvest yucca has been
diminished due to increased unemployment benefits provided by the
Mexican government, McGee added. 

Another topic that was addressed by LeBlanc was the Lacey Act, a
U.S. conservation law approved in 1900 to protect endangered species,
and amended in 2008 to cover illegal logging.

The Lacey Act is designed, in part, to protect endangered tree species
around the world, and to prevent Americans from importing wood that
has been illegally harvested. Enforcement of the Act has caused some
issues as U.S. government officials have raided businesses looking for
violations.

“This can strongly impact our industry. Special U.S. agents (enforcing
the Lacey Act) are looking for illegal wood,” LeBlanc said. “It can be a
challenge to protect your company from wood brought in that was
illegally logged.”

He added that fines can reach $500,000. 
“It’s important to keep the Lacey Act in mind when you are dealing

with wood products. You really need to know where that wood is
coming from, and how it’s harvested,” he said.

David McGee
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Foreign Exchange Report

Presenting his annual report on global monetary exchange rates and
commodity market trends was Bart Pelton, of PelRay
International. The exchange rates and commodities that Pelton

discusses every year are often key factors in the cost of raw materials used
by broom, mop, brush and related industries. By tracking changes, Pelton
said, a business can better ascertain what future pricing likely will be
concerning a component or product. 

Pelton presented charts that detailed activities of various foreign
currencies during certain time periods. This included the European euro,
Mexican peso, Canadian dollar, Brazilian real and Chinese yuan. These
are currencies from countries where many imported raw materials
originate, and can impact the production of American-made mops,
brooms, brushes and other cleaning supplies. 

“When the U.S. currency is strong, this makes it a lot cheaper for
(domestic companies) to buy raw materials from abroad, but it also makes
it easier for foreign competitors to enter our marketplace,” Pelton said.
“When the U.S. dollar is weaker, many foreign companies are buying
U.S. raw materials, driving up our material costs. It’s always a two-way
street.” 

Among the currencies Pelton highlighted were:
n Euro — “The European euro has been up and down in value over the

past several years. I expected it to start sliding a long time ago, but it has
remained remarkably strong. The euro has been on a decline starting this
past summer,” Pelton said. “(The broom and mop) industry imports a fair
amount of material and products from Europe, including PVC fiber, angle
brooms and metal handles. The value of the euro impacts the cost of those
items. A lot of brush making machinery also comes from Europe. 

“Products coming from Europe are more competitive now than a few
months ago. It’s hard to say if this will continue. Over the past few years,

the euro has bottomed out and then gone back up. At the moment, interest
rates have fallen in Europe relative to the United States. This has made
Europe’s currency weaker. The euro zone economic growth has been
slower (compared to the United States).”

He added that typically, a stronger economy tends to produce a stronger
currency;

n Peso — Pelton noted that the Mexican peso has been trading in the
range of 12.5 to 13.5 to the U.S. dollar over the past few years. 

“Right now (in October), it’s very close to what I call the high end of
that range. When the peso is weak, this takes cost pressures off of items
being imported from Mexico, such as broom corn and broom corn
brooms,” he said;

n Canadian dollar — “A lot of us (attendees at the National Broom &
Mop Meeting) conduct business and have customers in Canada. For
several years, the Canadian dollar was trading at parity with the U.S.
dollar. However, it has declined a fair amount this past year,” Pelton said. 

He added, “It’s now more expensive for customers in Canada to
purchase from (companies in the United States.) But, for Canadian
manufacturers who export to the United States, this (trend) is making
them a little bit more competitive, although a lot of their raw material
costs are based in U.S. dollars.”

Pelton said he would be surprised to see the current weakness in the
Canadian dollar to continue, although he added: “I’m continually
surprised by the foreign exchange market;”

n Brazilian real — Pelton noted that a lot of wooden handles come
from Brazil. 

“One issue with Brazil over the years has been appreciation of the real.
Right now (as of early October) the real is probably as weak as it’s been
in several years,” he said. “Brazil’s economy has swung into a recession,
and one concern is inflation. If Brazilian exporters become more
competitive in the near future due to the exchange rate, some of that

Continued On Page 18



Building on a legacy of innovation, our 
global team of scientists and development 
engineers continues to expand the broad 
range of � lament variations we o� er for use 
in premium quality brushes and industrial 
applications, giving brush manufacturers 
increasingly greater design � exibility. Here 
are just a few examples of the real-world 
bene� ts of our innovation in action. 

Improved cleaning of electronic devices
Used in a wide variety of consumer products—
from computers, televisions and cell phones 
to clocks, watches and gaming devices—
liquid crystal displays (LCDs) are an important 
part of everyday life. In the past, cleaning 
the glass panels for LCDs has presented 
a unique challenge for manufacturers. 

Now, manufacturers have an improved 
product to clean these sensitive surfaces. 
� ey are using brushes made with DuPont™ 
Tynex® � ne � laments. Typically used for 
cosmetic brushes, Tynex® � ne � laments are 
strong enough to e� ectively remove foreign 
particles from LCD panels while being gentle 
enough to prevent damaging the surface. 
Filaments speci� cally developed for this 
application measure only 0.05 to 0.10 mm in 
diameter and range from 17 to 20 
mm in length. � ese � laments 
also provide the necessary 
chemical resistance to withstand 
the chemicals used in 
manufacturing LCD panels. 

Helping steel mills increase 
productivity
Like most industries, steel 
manufacturers are always looking 
for ways to increase productivity. 
� e emphasis is on getting more 
square feet of metal through the mill, 
cleaned and coated faster than ever 
before. To accomplish this, steel mills 
are using more aggressive cleaning 
solutions. � e problem is that the 
cleaning brushes typically used were 
quickly degrading because many 
plastics used in the brush � laments 
can’t handle the higher pH level. 

� e technical resources at DuPont Filaments 
were able to help solve this problem by 
adding stabilizers to one of our nylon 
polymer formulations, e� ectively extending 
the pH range that these � laments can be 
used in. Brushes made with these � laments 
deliver cleaning performance over an 
improved service life, helping steel 
manufacturers to achieve higher productivity.   

Natural feel, improved performance 
for cosmetic brushes
A growing trend in the cosmetic industry 
is to discontinue using natural animal hair 
for brush bristles. � e challenge is to � nd 
a � lament that combines the touch and 
feel similar to that of natural bristle with 
the consistency associated with controlled, 
advanced production technology.  

A� er conducting extensive testing with 
cosmetic brands and makeup artists, 
DuPont Filaments introduced DuPont™ 
Natra� l® � laments. � is technology is the 
result of two unique processes—texturizing 
and tipping. Texturizing creates a so�  but 
structured surface, enabling excellent 
powder pickup. Tipping alters the end 
� lament, giving it a so�  feel and optimizing 

the release performance. � is enables 
pickup and precise release of even the 
most di�  cult powders. Brushes made 
of DuPont™ Natra� l® � laments are 

now gaining rapid acceptance for use 
in brushes for applying facial cosmetics. 

Better performance and quicker cleanup 
with water-based paints
When manufacturers began changing their 
paints to water-based formulations, more 
people began using paintbrushes made with 
synthetic bristles because the hog bristles 
traditionally used in paintbrushes lost 
sti� ness in water-based paints. Synthetics 
such as DuPont™ Tynex®, DuPont™ Chinex® 
and DuPont™ Orel® brand � laments 
quickly became popular choices. As paint 
manufacturers continue to improve their 
water-based formulations by reducing 
volatile organic compound (VOC) content, 
increasing solid loadings and decreasing 

drying times, there is an ongoing need for 
increasingly higher performing brushes. 

To meet this need, DuPont Filaments 
continues to innovate and help customize 
solutions. For example, we developed 
� laments with a sti� er cross-section that can 
push higher viscosity paints more e�  ciently. 
We also changed the shapes of the � laments 
so they not only pick up more paint from 
the can for faster application, but are easier 
to clean.  

Listening to customers helps create 
innovative solutions
At DuPont Filaments, we listen intently 
to our customers and work closely with 
them to support them in their selection 
of the right � lament to meet their speci� c 
product design requirements. 

Usually, it’s a matter of helping to select 
a � lament from our extensive range of 
� laments based materials such as nylon or 
polyester. Sometimes, the choice may not 
be obvious because a particular � lament is 
typically associated with another type of 
industry. Other times, we will create a 
customized � lament solution or develop 
a new � lament, such as DuPont™ Natra� l®. 
Simply stated, we have the experience to 
help deliver solutions.

And, with locally based technical support, 
sales and service in DuPont Filaments-
Americas, DuPont Filaments-Europe, and 
DuPont Xingda Filaments, we are uniquely 
positioned to serve the needs of brush 
manufacturers and others around the world. 
Our manufacturing plants, located in Asia, 
the United States and Europe, are third-
party-certi� ed, meeting the requirements 
of ISO 9001:2000.

DUPONT FILAMENTS CONTINUES TO LEAD THE WAY 
IN INNOVATIVE SOLUTIONS
For more than 70 years, DuPont Filaments has been recognized as a leader in 

the development of innovative synthetic fi laments that enable brush manufacturers 

to address emerging trends and meet evolving consumer expectations. 

fi laments.dupont.com

Copyright © 2013 DuPont. All rights reserved. The DuPont Oval Logo, DuPont™, The miracles of science™, Chinex®, Natrafi l®, Orel® 
and Tynex® are trademarks or registered trademarks of E.I. du Pont de Nemours and Company or its affi liates.
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Helping steel mills increase 

manufacturers are always looking 
for ways to increase productivity. 
� e emphasis is on getting more 
square feet of metal through the mill, 
cleaned and coated faster than ever 
before. To accomplish this, steel mills 
are using more aggressive cleaning 
solutions. � e problem is that the 
cleaning brushes typically used were 
quickly degrading because many 
plastics used in the brush � laments 
can’t handle the higher pH level. 

� lament, giving it a so�  feel and optimizing 
the release performance. � is enables 

pickup and precise release of even the 
most di�  cult powders. Brushes made 
of DuPont™ Natra� l® � laments are 

now gaining rapid acceptance for use 
in brushes for applying facial cosmetics. 

Better performance and quicker cleanup 
with water-based paints
When manufacturers began changing their 
paints to water-based formulations, more 
people began using paintbrushes made with 
synthetic bristles because the hog bristles 
traditionally used in paintbrushes lost 
sti� ness in water-based paints. Synthetics 
such as DuPont™ Tynex®, DuPont™ Chinex® 
and DuPont™ Orel® brand � laments 
quickly became popular choices. As paint 
manufacturers continue to improve their 
water-based formulations by reducing 
volatile organic compound (VOC) content, 
increasing solid loadings and decreasing 
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competitiveness could be lost thanks to inflation found within their
domestic economy. You see this taking place in a lot of emerging
economies;” and,

n Chinese yuan — Pelton said he feels the yuan is one of the most
highly controlled currencies associated with a major economy. 

“The (value) of the yuan is almost at the same level as it was a year
ago. The Chinese government keeps indicating it’s going to make the
currency more open and liberalize trading, but that is often more talk than
action,” he said. “There are inflation and other issues taking place in
China.”

Pelton noted that it’s becoming more expensive for people to import
products from China. 

“It’s still cheap, but not as cheap as before. Many of our (PelRay
International) manufacturing customers are telling us that they are
starting to make more products in North America versus China,” Pelton
said. “There is still a lot of activity in China, but businesses aren’t fleeing
to that country like in the past. I don’t think the Chinese are taking up as
high a level of U.S. market share compared to previous years.”

Pelton also mentioned currencies from India, Pakistan and Indonesia
that can influence the cleaning goods industry. 

“Most of these currencies are off slightly, or about the same, against
the U.S. dollar,” Pelton said. “As an industry, we do import some of our
fiber and cotton from these countries.”

Pelton also discussed recent activities with the Dow Jones Industrial
Average. He noted that the stock market is often considered a leading
economic indicator. 

“A higher market means more people are likely to have additional
money in their portfolios and retirement accounts. This helps increase
spending,” Pelton said. “The stock market has been slowly climbing with
a few sell-offs. It’s always nice to see (the Dow Jones) rising.”

The second part of Pelton’s presentation centered around commodities
that can influence the cost of many raw materials linked to U.S. broom,
mop, brush and related production. The commodities he highlighted were

crude oil and natural gas, cotton, corn and gold:
n Crude Oil & Natural Gas — Pelton noted that U.S. oil and natural

gas production is at its highest level in decades, which he said is good for
both domestic consumers and businesses.

“Many people in the United States have noticed lower gasoline prices.
Freight companies are also not paying as much for diesel fuel, and the cost
to heat and light factories is not as great,” Pelton said. “Meanwhile, natural
gas continues to be used as a feedstock for various types of plastics. Due to
the abundance of natural gas, new factories are producing plastics, thus
increasing its supply.

“I believe the increase in domestic energy production has helped
stabilize U.S. energy and freight costs.”

Despite all of the issues taking place in oil producing countries located
in the Middle East, he added that worldwide oil production is continuing to
overwhelm demand; 

n Cotton — Great weather this past spring, summer and fall in many
parts of the Midwest and southern states has helped farmers provide
bumper crops. In the south, this means a large cotton crop.  

“In fact, there was too much good weather for many farmers, helping
drive prices down and adding to surpluses,” Pelton said. “Cotton prices
were at record highs a few years ago, peaking at well over $2 a pound.
Now, the price for cotton is about at the same level it was prior to the
increase. 

“Good weather in many U.S. cotton growing areas has helped produce a
large crop. Meanwhile, China has been importing less cotton. The cotton
crop this year was not only good in the United States, but also in India and
China, reducing export demand. Plus, there is an economic slowdown
taking place in different parts of the world. For U.S. mop manufacturers
buying cotton mop yarn, low cotton prices are a good thing. The farmers,
however, are not quite as happy;” 

n Corn — Although corn is not directly used by producers of brooms
and mops, it still can influence these two industries. This is because as corn
prices increase, certain farmers may have the desire to grow more corn and

less cotton and/or broom corn. 
Pelton showed that corn prices have been on a decline.
“When you see low corn and cotton prices, this makes

other agricultural crops, such as broom corn, more
competitive and helps with pricing,” he said. “Corn has been
influenced by unusually good weather. There was a good
crop last year, followed by another large crop that has been
harvested this year;” and,

n Gold — Despite not being
needed in the actual production
of cleaning goods, gold is often
used as a proxy for expected
inflation, Pelton said. He noted
that gold prices have been down
as of late. 

The conclusion of the 2014
National Broom & Mop
Meeting brought to the end the
co-chairmanship terms for both
Pelton and Hastings. 

It was announced that Kevin
Monahan, of Monahan Part -
ners, in Arcola, IL; and Don
Leventhal, of Newton Broom
& Brush Company, in
Newton, IL, would serve as the
co-chairmen for next year’s
meeting. The event is scheduled
for Nov. 19-20, 2015, at the
Renaissance St. Louis (MO)
Airport Hotel, the same
location as the 2014 meeting.

Made in the USA
Samples available - just ask

Quick and easy mop release - Hands stay dry
Patented by Briarwood Products 
Firmly holds any standard mop
Locking tab prevents accidental release
Durable 
Competitively priced

pat@monahanpartners.com

200 N. Oak, Arcola, IL 61910

217-268-5754

State Of The Art
Drop Out Mopsticks
Fiberglass - Metal - Wood

Broom & Mop Makers:  Continued From Page 15

Kevin Monahan

Don Leventhal
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The value of protecting and preserving small and midsize
independent  businesses was the central message of guest speaker
Patrick Osredker, representing NFIB (National Federation of

Independent Business), during his presentation at the 2014 National
Broom & Mop Meeting in St. Louis. 

Meeting co-chairman Bart Pelton, of PelRay International, in San
Antonio, TX, noted when introducing Osredker, that there is strength in
numbers. Pelton said his company, PelRay International, has been a long
supporter of NFIB, and has found the organization helpful in representing
small business owners on various state and national issues. 

“We (PelRay International), like a lot of other small businesses, can’t
afford our own lobbyists. NFIB is able to lobby for us, and many other
small and midsize businesses,” Pelton said. 

During his address, Osredker explained the history of NFIB and the
type of companies it represents. 

“NFIB is the largest small business group in the United States. We fight
exclusively for independent businesses at both the state and federal levels.
We represent every kind of small business. This way, when we testify in
front of the U.S. Congress, politicians know that we represent the entire
small business community, not just special interests,” Osredker said.
“NFIB has been around for 70 years. The people who make legislative
decisions on your behalf are aware of what NFIB is, and know the
positions of our members. The fact (that members) are participating with
our organization means that they are actively interested in the outcomes of
important legislative issues.”

Osredker, whose title with NFIB is mid south division manager, said
he works with a NFIB membership representative team focused on
Missouri and the Memphis, TN, area. Together, they visit small business
owners and provide legislative updates to help members become more
informed about important issues. He added there are over 350,000
members in the organization. 

“Getting their feedback and testimony makes NFIB very powerful
when we go in front of state legislators and visit Washington, D.C.,” he
said. 

One way NFIB better understands issues influencing its membership is
through the distribution of various ballots. 
“We ask our members to provide their input about important issues

throughout the course of a year. We then follow up on these issues by
testifying at the state and federal levels,” Osredker said. “We also
record how state and federal elected officials voted on important issues,

and provide this information to our membership.
“When election time comes, we have a report card showing where we

can hold (politicians) accountable for the decisions  they make.”
He added that NFIB doesn’t venture into social and foreign policy

issues, but rather focuses on economic matters that are going to impact
independent business owners. 

“Our process has been very effective. Fortune, Fox News and The Wall
Street Journal consistently have ranked NFIB as the most influential small
business association in America,” Osredker said. “Our focus remains:
while you are running your business, you will have somebody fighting
for your interests.”
According to Osredker, NFIB is able to provide small business owners

with three things that are often in short supply: resources, time and
money.

“For example, many (small business owners) don’t have the time or
financial means to sue (the government). And even if they did have the
money, the time required to accomplish the task would be overwhelming,”
he said. “The second part of this is expertise. As much as we all would
love to be legislative experts about everything that impacts business, when
you are worrying about hiring, firing, marketing and making payroll,
various issues taking place in Washington, D.C., are probably going to be
a couple of steps down in importance. This is were NFIB can help.”

Osredker spoke of several specific topics influencing today’s small
business owners that NFIB continues to address. This includes The
Affordable Care Act, minimum wage proposals, and various regulations
from such state and federal government agencies as OSHA, EPA and labor
departments. 

“NFIB was the only business association that sued the federal
government over the constitutionality of The Affordable Care Act. Our
members stood up and said, ‘This is going to ruin our businesses and ruin
the country,’” Osredker said. “There are a couple of things that we (NFIB)
are doing, as an organization, pertaining to the health care bill. No. 1, we
are always leaving open the possibility of litigation. NFIB has an in-house
small business legal center in Washington, D.C. Those involved with the
center analyze legislative and regulatory issues, and determine whether
there are judicial responses needed for various pieces of legislation. A lot
of times, lawsuits are (the best way) to stop some of these things from
happening. We cannot continue to discourage people from starting and
running businesses. Compliance paper work and rising taxes make it
harder for small business owners to do their jobs.

Broom & Mop Meeting
Speaker Stresses
Benefits Of Membership
In National Federation Of

Independent Business
By Harrell Kerkhoff | Broom, Brush & Mop Editor



“There are free market solutions to (certain) problems that we (NFIB members)
would like to see pursued first.”

When asked about the cost to join NFIB, Osredker said the recommended
investment is based on the number of employees working at a member’s
company. 

“It’s up to each individual business. NFIB realizes that some businesses are
seasonal. Cash flow can be a problem from time to time. We are more interested
in having additional voices. NFIB asks everybody (in membership) to do a little,
so that nobody has to do a lot,” Osredker said. “We provide a rate card to
prospective members indicating recommended investment  based on their
employee level. For example, for a 1 to 5 person business, the recommended
yearly investment is $375. Ultimately, our dues and fees are flexible.”

NFIB employs a state director at each state capital, according to Osredker, as
well as having its federal public policy team located in Washington, D.C. The
team includes people who read through federal regulations to help NFIB
determine if further action needs to be taken on behalf of membership. 

NFIB is also starting a program where members can participate in video
testimony to address specific issues influencing their companies. 
“By the end of the year, NFIB will have the capacity to talk with small

business owners to get their input via video presentations, if they wish. We will
then take this information and use it while testifying in front of Congress,”
Osredker said. “We know that personal testimony from real business owners
works well in Washington, D.C., and at state capitals. Personal testimony can be
very impactful when it comes to changing legislation.”

Further information on NFIB, including the organization’s stance on different
issues, can be viewed at www.nfib.com. 

Engineering Help For
Small Businesses

Amajor expense often incurred
while manufacturing and/or
supplying goods is engi -

neering, whether it’s for new product
development, finding more efficient
ways to produce products, better
organizing a warehouse ... the list
goes on and on. There is help,
however, for both small and large
companies that are looking for
engineering solutions that won’t
“break the bank.” 

National Broom & Mop Meeting
Co-chairman Joel Hastings, of
Nexstep Commercial Products, in
Paxton, IL, discussed during the
meeting, various benefits he has found through participation with the Senior
Engineering Project, a program sponsored by the Department of Industrial &
Enterprise Systems Engineering at the University of Illinois, Urbana-Champaign. 

Hastings said Nexstep Commercial Products has used the project’s services
with much success. 
“This is a senior-level engineering program, featuring a team of three to four

engineering students from the university. They spend a semester with a
company, working on specific problems that the participating company has
identified,” Hastings said. “Basically, this involves senior-level engineers who are
working on their final project in order to graduate. It’s very important to these
students. 

“We (at Nexstep Commercial Products) have found this program to be
extremely worthwhile. As a company, we don’t have a large engineering staff, and
I’m assuming many company representatives at this meeting are in the same
situation.”

Hastings said his company has used the Senior Engineering Project to help it
design a new distribution site, and is currently in the process of having the
engineering students streamline a production area. 

“There are a lot of hats that we all wear as small business people. Having an
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Joel Hastings discussed the benefits 
that he has found through the 
Senior Engineering Project 
at the University of Illinois.



asset like (the Senior Engineering Project) has been invaluable,” he said. 
According to Hastings, the cost for such services is based on donation, and

participating companies do get tax credits. Also, companies of all sizes can,
and do, participate in the program. 
“It doesn’t cost anything to talk with them. The program’s directors are

very eager to help. They guarantee a two-year payback on your investment.
We (at Nexstep Commercial Products) have seen significant gains regarding
the program,” Hastings said. “The University of Illinois’ engineering
department is regarded as one of the best in the nation.” 

He added that participants in the program will, and do, work on projects
located throughout the country. 

“Each one of the engineering groups includes an academic advisor to help.
Right now, we (at Nexstep Commercial Products) have a group of student
engineers going every which way for us,” Hastings said. “A group working
with our company typically travels to our plant at least once in the early stages
for review as we start a project. For our current project, they have come to our
facility three or four times. These visits can include time studies, taking
pictures and talking with employees.
“They will look at anything you want them to look at, and you can provide

guidance. They can also help you create a product and not cause patent
liability.”

There are different types of student engineers involved with the program,
Hastings added. 

“Last year, we had construction, electrical and general engineers involved
with a project for us. They may not all have been specialized to exactly (the
project at hand), but that is all part of engineering. This way, the program can
provide good exposure for different types of engineers,” he said.

Hastings felt there are probably other universities that provide similar
programs. However, Nexstep Commercial Products remains very happy with
the program that is provided by the University of Illinois, he added.

Visit www.ise.illinois.edu/ge494 for more information on the Senior
Engineering Project.

OOVVEERR 330000 YYEEAARRSS CCOOMMBBIINNEEDD EEXXPPEERRIIEENNCCEE

HHAANNDDLLEE SSTTOOCCKKIINNGG PPRROOGGRRAAMM FFOORR IIMMMMEEDDIIAATTEE SSHHIIPPMMEENNTT

SSHHOORRTT OORRDDEERR LLEEAADD TTIIMMEESS

LLOOWW OORRDDEERR MMIINNIIMMUUMMSS

TELESCOPING HANDLES:
(Available in March) Custom lengths
up to 10’. Stock products for 
immediate shipment.

WEB: www.astubing.com     EMAIL: BrianC@astubing.com  | sales@astubing.com     PHONE: 217.234.7300     FAX: 217.234.7033

Standard 5 pitch thread, flat plugs, 
metal threads, Hex threads with 
steel core, winding plugs, Swivel caps

Diameters: 21mm, 22mm,  15/16, 1”
Finishes: Powder Coated, Plastic Coated, 

Wood Grain Plastic Coated

END
FITMENTS HANDLES
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While the U.S. economy continues to show some
overall growth since the recent recession, the four
industrial brush company executives interviewed
recently by Broom, Brush & Mop Magazine all
reported their respective businesses are doing well.
The executives also shared their thoughts on

some of the issues they must deal with in the ever-
changing business and social landscape in which
they operate.

Founded in 1951, Gordon Brush, of Commerce, CA,
manufactures about 15,000 types of brushes for the military,
aerospace, electronics, medical, forensics and other segments. The

company’s product lineup includes brushes for painting, janitorial, artists
and cosmetic applications. Gordon brushes have traveled to other planets
and on the former U.S. Space Shuttles.

“Business has been fantastic,” said Gordon Brush President and
CEO Kenneth Rakusin. “We continue to grow and add new customers
and new products. We are continuing in a very nice growth pattern.”

Operating out of a state-of-the-art 51,600-square-foot facility, Gordon
Brush has invested in a wide array of machinery to accomplish its
mission of offering its diverse lineup of quality industrial brushes.

“We continue to acquire new equipment,” Rakusin said. “We recently
received a new robotically controlled machine. We bought some new
CNC (computer numerical control) machinery that makes it easier, faster
and less expensive to make brush blocks.”

The company produces brushes made from virtually any fiber material,
including brass, titanium, carbon fiber, nylon and a wide assortment of
natural bristles.
“The only issue we have with raw materials is a shortage of

tampico,” Rakusin said. “Every other raw material is readily available.
Pricing has been somewhat reasonable. I would expect that the decrease
in oil prices should translate to the reduction in all the resins.”

Problems with acquiring tampico, which is sourced in Mexico, stem
from several reasons including a critical shortage of people to harvest the
material, as reported by Ray LeBlanc, of PelRay International, LLC,
at a recent meeting of broom and mop manufacturers in St. Louis.

“There’s a worldwide shortage of tampico. We are fortunate in a way,

because we are not big users of tampico, so there is not as much of an
impact on us as on other companies,” Rakusin said.

Gordon Brush’s company credo is “Made in the USA.” While many
manufacturers relocated all or some of their operations overseas,
especially in China, in recent years, Rakusin’s company stayed put in the
United States.

“We never left. I once described myself as stubborn, in the sense that I
was going to continue to make investments in the United States and
continue producing domestically,” Rakusin said. “As people went
overseas, we stayed right here continuing to invest in our business,
buying newer, faster and more automated equipment to make us more
competitive. 

“The funny part is, as we bought more and
more new equipment our business kept
growing, and we had to hire more people. We
were, in theory, automating, but it didn’t
matter. We acquired so much more business
that we had to keep hiring more people. I am
committed to being a U.S. manufacturer, and
I will continue to invest in my business.”

As most products produced by Gordon
Brush are made with high-tech machinery,
employee safety is an ongoing concern.
Making sure machinery operators are trained
properly is a high priority.

“We have quite the diversity of machinery,” Rakusin said. “When a
company receives a brand new copier, as simple as that sounds,
employees must learn how to operate that piece of machinery. With a
copier, and other types of office equipment, employees are not typically
working in the bowels of the machine; they are working at it from the
outside. 

“With new brush making or machine shop machinery or any kind of
new equipment, our people are going inside the machine all the time to
make adjustments, tweaking, making modifications, etc. Therefore, we
spend a lot of time and money creating a process so that each person gets
officially trained on the machine. OSHA (Occupational Safety and Health
Administration) requires training for items such as forklifts. However,
our machinery could hurt somebody just as bad, if not worse, than a
forklift.  We want to maximize our production and have zero injuries. We
find that it is worth our investment in training to make our people
understand how the machines work.”

Rakusin said OSHA standards require that operating manuals, for
employees who are certified to operate a particular machine, be located
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at all machine stations or in a log.
Gordon Brush is named after its founder, Don

Gordon. In 1973, Don Gordon sold the
company to William Loitz, a former aerospace
engineer for McDonnell Douglas. While serving
as president of the company, William Loitz was
joined by his son, Bill Loitz.  

In 1990, Rakusin left his career with Xerox to
join William and Bill Loitz at Gordon Brush.
Rakusin was named company president and
CEO while Bill Loitz held the title of executive
vice president. In 1998, Rakusin and Bill Loitz
each purchased half of the business from
William Loitz.

Since 1998, Gordon Brush has acquired the
Marx Brush line of artist and cosmetic brushes;
Milwaukee Dustless Brush, a janitorial and
sanitation brush manufacturer; JEK Inc., a brush
manufacturer for the printed circuit board as
well as surface finishing and conditioning
industries; Redtree Industries, Inc., a paint
applicator and paintbrush manufacturer and
distributor for the marine and hardware trade;
Brush Supply Company, with its full line of
brushes; and, most recently, The FootWork
Corporation, which includes the FootMate™
System.

Rakusin purchased 100 percent of Gordon
Brush on Dec. 31, 2010, along with Milwaukee
Dustless Brush.

While the company has managed to keep a
quality workforce over the years, it hasn’t gotten
any easier in recent times to attract employees to
the manufacturing portion of the company.

“We have grown significantly during the
past several years, and so we have had to hire
a lot of people,” Rakusin said. “Hiring is
actually the biggest issue we have. It is almost
impossible to find someone who is a machine
operator.”

Rakusin said schools tend to cater to college-
bound students and there seem to be fewer
young people opting for trade schools.

“For a machine operator, you want
somebody who has mechanical ability and
maybe some electronic ability, to allow them to
understand the computers required to operate
the machines. There are not many people from
which to choose. As a result, we must bring on
board people and then try to train them
ourselves, which makes it very difficult. 

“The biggest challenge is hiring people for
the factory. We can find office people all the
time. The issue is always the factory. It is really
hard. We end up having to bring on board a
number of people to find the right person. It is
a very costly process right now. We use E-
Varify, which is a federal mandate for
government contractors. You can check a
nationwide data base from the U.S.
government, and if a person is allowed to work
in that state, he or she shows up with a positive
from E-Varify. If he or she is not, that tells you
something is wrong, such as the person’s Social
Security number is wrong, or whatever it might
be. So when using E-Verify, there are not a lot
of people who want to be machine operators
who are legal to work in the United States. It

makes it very challenging.”
According to www.uscis.gov/e-verify, U.S.

law requires companies to employ only
individuals who may legally work in the United
States – either U.S. citizens, or foreign citizens
who have the necessary authorization. E-Verify
is an Internet-based system that allows
businesses to determine the eligibility of their
employees to work in the United States. 

Another modern-day issue, especially with
younger workers, is the use of cell phones,
Rakusin said.

“The younger employees don’t know how to
communicate in any way other than text
messages,” he said. “They feel like if they go
five minutes without their phone, something is
wrong. 

“This is our biggest challenge and we don’t
have a resolution. We have a rule in the
company handbook that employees are not
allowed to have a cell phone while working in
the factory. That rule was created before
everyone used a cell phone, and now it is really
a challenge for us. 

“Employees are supposed to have their cell
phones off and we are working on ways to try to
enforce this rule. To me, it is a very dangerous
situation. A person could be working on a
machine and, when his or her cell phone rings,
lose focus on the task at hand and an injury
could result. We are looking at putting in lockers
and forcing people to keep their phones in their
lockers. Then, during breaks and lunch, they can
get their phones and do whatever they want.”
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Rakusin said the long-term challenge of the company is to continue to grow.
“My philosophy has always been, if you don’t grow your business, your competitors will grow

their businesses, and pretty soon you will be out of business,” he said. “Nonetheless, the future
is as robust as one could hope.”

Rakusin is also a strong advocate of the American Brush Manufacturers Association (ABMA).
He has been attending ABMA events since joining Gordon Brush. Rakusin has held various board
and committee posts within the organization over the years, including that of ABMA president
from 2005 to 2007.

The 2015 ABMA convention is scheduled for March 18-21 in St. Petersburg, FL.
“I’m looking forward to seeing everybody at ABMA next year and I hope some people who

have not come in recent years will be able to attend,” he said. “It is a fantastic organization.”

Contact: Gordon Brush Mfg. Co., Inc., 
6247 Randolph St., Commerce, CA 90040-3514. 

Phone: 800-950-7950 or 323-724-7777. Website: www.gordonbrush.com.

Founded in 1980, Abtex Corp., of Dresden, NY, located in the state’s Finger Lakes region,
specializes in the design and manufacture of application-specific abrasive nylon deburring
brushes and automated deburring systems.

As much of the company’s business is tied to the automotive
industry, the resurgence of that industry in recent years has boded well
for Abtex.

“Business is going very well,” said Abtex President Mark Fultz.
“October was a record month in sales for our company, which is a
direct result of the recovery and growth in the automotive sector. Our
employment level has also grown about 40 percent in the past year.
We are still a relatively small company, but we have had to add both
engineering as well as production people in order to keep up with
the growth of our business. We continue to have personnel needs we
are currently looking to fill.”

Abtex products can also be found in the aerospace/aircraft,
military, industrial, medical, metal finishing and woodworking segments.

Abtex fiber abrasive brushing tools are available in disc, radial wheel, tube and end type and
cylindrical formats. Abtex offers a wide variety of stock brushes, in addition to custom designs for
specific applications.

According to Fultz, industrial brushes tend to be viewed as technical tools and his company’s
highly engineered brushes fit that category. Nearly every brush Abtex makes is customized for a
specific application or for a specific part. While people typically seek a specific type of brush,
Abtex’s customers usually are looking to solve a specific problem.

Abtex engineers typically work with a customer’s engineering group to solve a particular
problem, which, 99 percent of the time, involves an engineered customized brush, according to
Fultz.  

In the company’s internal applications lab, engineers are able to experiment on a customer’s
parts to help fine-tune the best brush design to meet a particular need. To accomplish the
company’s mission of offering highly customized brushes, two primary types of machinery are
used. Abtex develops its own manufacturing process equipment for handling abrasive nylon,
according to Fultz.

“The machinery that we build that uses our brushes is generally designed to take sharp edges off
of metal parts, what we call deburring,” Fultz said. “There are a couple of technologies in engines
that engineers are specifying more and more to accomplish higher fuel economy, and to get greater
power out of smaller displacement engines. 

“These particular components pretty much have to be deburred using an abrasive filament brush.
Because the volumes are so high — literally millions of pieces per year — there has to be an
automated way to present the part to the brush. We provide that mechanism, which is a very
sophisticated machine that our customer can plug into a production line. The parts may come out
of a grinder down a conveyor system into our machine. Our machine then deburrs both sides of the
part. Then from our machine it flows into a parts washer.
“Another area where we have branched is more robotic — either handling the parts or

actually deburring the parts using a robot. We acquired a business back in the summer that is
an automation specialty company. This acquisition is key to our future success in incorporating
more automation into our machinery.”

As Abtex realizes its mission to supply custom engineered brushes, maintaining close
relationships with customers is critical. Because of the nature of the process of offering customized
solutions, Abtex will not create a solution and then simply walk away, according the Fultz.
Ongoing interaction between the company’s engineers and the customer is essential to make sure
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the initial brush design developed for a customer continues to be appropriate.
For raw materials, Abtex primarily uses the abrasive filament and material

that goes into the backing of brushes, according to Fultz.
“We are a little unique in that we focus exclusively on abrasive filament

brushes; therefore, our main component is abrasive filament,” Fultz said.
“We have experienced some lead time issues that seem to be stretching
out a little bit, but we have countered that by maintaining more inventory.
Pricing has remained pretty stable.”

Fultz has seen evidence in recent years that manufacturing that went
overseas is coming back.

“I think more manufacturers are realizing North America is a very viable
and cost effective location to manufacture,” Fultz said “I recently gave a
presentation to a business group at a college. Interestingly, one of the slides
I showed illustrated that, in 2004, China held about a 14 percent advantage
in terms of manufacturing costs over the United States. Today that
differential has shrunk to 4 percent. 

“The United States now, when compared to a lot of other developed
countries, ranks as the second least expensive country in which to
manufacture. We hold a rather significant cost advantage when it comes to
energy than many other countries, both in natural gas and also electricity. 

“When a lot of companies consider things like logistics and protection of
intellectual property, it just makes sense to bring manufacturing back into the
United States or, at least, North America. Because of this trend, especially
how it relates to automotive, our business continues to grow.”

Fultz agreed that one challenge facing manufacturing is attracting the
younger generation to participate.

“There is a perception that exists that manufacturing is kind of a dirty,
monotonous business to be in and young people typically don’t see it as an
exciting and viable career choice,” he said. “What we are doing is reaching
out to younger people in grade schools and high schools locally to educate





them better in terms of the career opportunities in manufacturing. We
show them that manufacturing can be a very exciting career and one in
which they don’t necessarily have to go to college to succeed and have a
well-paying job. We are recognizing the challenge, and are trying to be
proactive and developing a solution. It is a long-term process, but we are
making the effort.

“I am extremely excited about the future of Abtex. We see no end to the
growth potential. We are looking at other opportunities, and trying to
diversify the markets in which we participate. We have some really great,
smart and talented employees.”

Contact: Abtex Corporation, 
89 Main St., P.O. Box 188, Dresden, NY 14441.
Phone: 888-662-2839. Email: sales@abtex.com.

Specializing in custom-engineered brushes, Tanis, Inc., of Delafield,
WI, serves a global customer base, including a wide array of OEMs;
manufacturing and maintenance operations; and production

processes.
“Business has been good,” said Tanis, Inc.

President Scott Tanis. “This year is better
than last year, and we are looking ahead for
good things to happen.”

Tanis’ custom brushes can be found in such
industries as agriculture, automotive,
construction, data centers, food processing,
metal fabrication, medical, military,
packaging, printing and transportation.

During the past couple of years, the
company purchased some new stapling
equipment in addition to launching some new

products, including the CeramiX™ line, which is an abrasive filament.
The CeramiX line is an area in which “the company is expanding,”

Tanis said.
Tanis also said the company’s new stapling equipment is “running

steadily,” and he recently attended the ISSA/INTERCLEAN® convention
and trade show in Orlando, FL, to keep that momentum flowing.

“We went to the (ISSA) show to acquire more business,” Tanis said.
“We actually have another piece of equipment coming in the near future.”

The company’s standard brush offerings include abrasive, twisted,
rotary, strip, stapled set, power and utility product categories. Tanis
manufactures brushes at two facilities offering redundant manufacturing
to customers who require two supply sources. Many parts are stocked for
next day shipments to customers.

In its manufacturing processes, Tanis, Inc., uses such raw materials as
stainless steel, brass, polyesters, nylon and polypropylene. Wire for
twisted brushes and a small amount of horsehair and other natural fibers
are also used.
“Raw material prices have been more stable recently,” Tanis said. 
Tanis acquired Regal Manufacturing Co. in April 2011. Regal offered a

wide variety of products in foodservice, food processing, dairy, animal
grooming, industrial, original equipment, and special machining
applications.
“The acquisition of Regal has been going very well,” Tanis said. “We

are making a good team. Greg Furhman, former owner of Regal, is still
with us, which is important. He is doing a great job. His brush acumen,
and our ability in sales and marketing, has been a good mix.”

Tanis and his father, the late Chuck Tanis, founded Tanis, Inc., in 1987.
At that time, Chuck Tanis was more than 60 years old and the pair
essentially started the business “from scratch.”

“From the company’s inception, our customers and employees have
been our No. 1 priority,” Tanis said.

One ongoing challenge that has been discussed in the
manufacturing sector in recent years has been attracting
younger people, who often tend to view working in a
factory as less desirable than other professions.
However, Tanis, Inc. has enjoyed a stable workforce with
very little turnover, which Tanis has attributed to the
culture of a family business. The company has been
successful in hiring qualified employees at all levels of
the operation.

“We have a great group of people here and have
recently added a few, including an engineer and a vice
president of sales and marketing,” Tanis said. “Our
challenge has been trying to get the art form of brush
manufacturing and knowledge to new people, and also
the application of new technologies. In brush making,
there is a lot of nuance. Trying to get that to the new
people, while blending it with technology is challenging,
but workable.”

In discussing recent trends and his outlook on the
future, Tanis is optimistic about his company’s continued
growth. He also alluded to evidence that some
manufacturing that went overseas in recent years in
returning onshore.

“Some of the movement of manufacturing back to the
United States has to do with technology, freight costs and
lack of quality issues,” Tanis said. “When importing, if
there is a quality issue, whatever money a company
might have saved just went out the window.”

Contact: Tanis, Inc., 3660 Kettle Court, 
East Delafield, WI 53018.
Phone: 800-234-7002.

Website: www.tanisbrush.com.
Continued On Page 39
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ISSA/INTERCLEAN® North America 2014 brought together a
wide range of professionals involved in the global cleaning industry
to help further drive innovation, productivity and profitability. The

trade show featured 700-plus global suppliers — including companies
representing the brush, mop, broom, squeegee and related industries —
and 16,000 attendees from 78 countries, according to ISSA officials. 

This year’s ISSA/INTERCLEAN, held at the Orange County
Convention Center, in Orlando, FL, on November 4-7, was billed as “The
Event That Helps You Pack More Punch!” Along with an exhibition floor
full of manufacturers/suppliers, over 45 seminars and workshops took
place. Another highlight was the four keynote speakers. They were
corporate business leader and mountaineer Susan Ershler, best-selling
author and consultant Marcus Buckingham, University of Louisville
men’s basketball coach Rick Pitino and boxing great Sugar Ray
Leonard.

In addition to ISSA’s own annual convention, five other industry-
related conventions also took place during ISSA/INTERCLEAN® North
America. These were: the Association of Residential Cleaning Services

International (ARCSI), the Building Service Contractors Association
International (BSCAI), the Cleaning Equipment Trade Association
(CETA), IEHA-Uniting Facility Managers Worldwide, and the
International Window Cleaning Association (IWCA). 

Tomblin Introduced As New ISSA PresidentH ighlights of each year’s General Meeting during 
ISSA  /INTERCLEAN® North America include the
honoring of award recipients and the introduction of new

and outgoing ISSA Board of Directors. 
The 2015 Board includes new ISSA President Alan Tomblin, of

Procter & Gamble. The president’s post is a one-year term. Tomblin
succeeds Fritz Gast. 

During his address at the General Meeting, Tomblin thanked past
members of the ISSA Board of Directors, as well as previous ISSA
presidents, for their years of service and contributions to the
cleaning industry. 

“I have had the privilege of serving with some outstanding past
ISSA presidents. It’s allowed me to see how people lead, and attack
complex issues and opportunities, with different styles in order to
get the right outcomes. You can learn a lot from our industry’s very
best,” Tomblin said. 

As incoming ISSA president, Tomblin said his first goal is to help
the association successfully achieve its mission: To be the leading

resource for information, education, networking and commercial
opportunities, as well as the leading voice in government and the
community for referrals within the cleaning industry worldwide.

Tomblin also spoke of ISSA’s strategic plan, which he said helps
the association advance technology, focus on the
ISSA/INTERCLEAN trade show, stress the need of cleaning for
health and unite the worldwide cleaning industry. 

“We have to continue to innovate, renew and reinvent ourselves in
order to survive and prosper,” Tomblin said. “I hope to use the talent
of (the ISSA Board of Directors) to renew our strategy, and prepare
us for the very fast approaching future. 

“I’m confident that with the ISSA staff, a strong membership and
an outstanding board, we are going to have a fantastic 2015 and
beyond.” 

Also during the General Meeting, outgoing ISSA President Fritz
Gast stated that the business of cleaning has positively influenced
many people associated with ISSA.

Mop, Brush, Broom

Industry Well

Represented 

At ISSA Show

By Harrell Kerkhoff | Broom, Brush & Mop Editor
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“If you think about it, (the industry) has put a roof over our heads,
food on our tables and helped us educate our children. It’s provided us
with a good way of life,” Gast said. 

The challenge, he added, is working in today’s changing business
climate. This includes long-term relationships that used to be based on
handshakes and mutual respect that are now much more elusive, and
finding and keeping good employees, who, he added, are the heart of all
organizations. 
“The impact of government regulations, and certainly technology,

has also created a constantly changing marketplace that creates new
dynamics we are all trying to figure out,” Gast said. “Yet, the
importance of cleaning in our lives is more important than ever. That is
why I believe, and I think everybody here would agree, that ISSA is more
essential than ever. I’m so proud of what this organization has
accomplished in the past 15 years. 

“We now have the largest show in the cleaning industry, and one of the
top 75 trade shows in the country. The one area I feel we have been very
shrewd about is the value-proposition provided to all stakeholders in our
industry. This has gotten better and better, and will continue to do so.”

Gast added that ISSA’s strategic planning process creates goals and
imperatives that help guide the association’s board of directors. He also
discribed the past year as ISSA president, “Probably the most memorable
year of my life.”

Opening the General Meeting was
ISSA Executive Director John
Garfinkel, who stated that the
association continues to grow.

“I’m really proud, in the light of the
many mergers and acquisitions taking
place in our industry, that ISSA
membership has grown from 6,400 last
year to 7,000 firms today,” Garfinkel said.
“I am also happy to say that it was a re cord
year regarding the number of new
products introduced at ISSA. This is
something every business needs to do
every year.”

Garfinkel added that the new
www.issa.com website was unveiled at
the show, and that several other new
ISSA programs and products are now in
place for the benefit of membership.
This includes the use of the ISSA Value
of Clean® tools and information, which
are designed to promote cleaning as a
necessary investment for better health, a
better environment and a better bottom
line.

Speaking at the General Meeting as
well was ISSA Foundation Board
Chairman Roger Parrott Jr. He stated
that for 2014, the ISSA Foundation awarded 55 scholarships, totaling
more than $177,000. According to Parrott, the scholarships were made
possible through contributions from ISSA member companies and
individuals. Applications can be found at www.issafoundation.org.

Also during the General Meeting, Ids Boersma, managing director of
RAI Exhibitions, was awarded the Jack D. Ramaley Industry
Distinguished Service Award.

Innovation And Customer Service 
Award Winners Announced For 2014Winners were announced regarding the 2014 ISSA Innovation

Award Program during the ISSA Excellence Award Ceremony
on November 7.

This year’s ISSA Innovation Award Program featured more than 50

products and services from manufacturers and service providers
throughout the cleaning industry. Products and services were entered in
five categories: Cleaning Agents, Dispensers, Equipment, Services &
Technology, and Supplies. Industry distributors, wholesalers and facility
service providers voted to determine the award winners.

“The ISSA Innovation Award Program was a great success from the
start, with a lot of enthusiasm from participants and voters alike,” ISSA
Director of Sales Anthony Trombetta said. “We congratulate the
winning entries, and look forward to featuring more new and exciting
products in next year’s lineup.”

The 2014 ISSA Innovation Award Program category winners are: 
n Cleaning Agents — 3M Commercial Solutions Divis -

ion/Scotchgard™ Resilient Floor Protector;
n Dispensers — Tennant Co./Orbio® os3 System;
n Equipment — Kärcher Commercial/BR 35/12 C Bp;
n Services & Technology — CleanTelligent Software/Bidding and

Estimating; and,
n Supplies — Americo Manufacturing Co., Inc./Full Cycle™ Floor

Pads.
Also, the 2014 ISSA Innovation Award Program Visitors’ Choice

Award Winners are: Kärcher Commercial for the BR 35/12 C Bp; NSS
Enterprises, Inc., for the e-Force Burnisher; Rubbermaid Commercial
Products, Inc., for the Quick Cart; Spartan Chemical Co., for

CompuClean; and, Ultimate Solutions, Inc., for the i-mop.
Meanwhile, 10 exhibitors earned Best Customer Service Awards from

ISSA. They received the most votes from their customers among the
nearly 700 exhibitors during this year’s ISSA/INTERCLEAN North
America.

Distributors, building service contractors and in-house service
providers who attended ISSA/INTERCLEAN used the show’s mobile
app to cast votes. Awards were based on which companies’ staffs best met
needs, answered questions, offered solutions or provided outstanding
interaction.

This year’s winners were: 3M Commercial Solutions Div.; A.R. North
America, Inc.; ABCO Products Corp.; Advance; CleanTelligent Software;
Expanded Technologies Corp.; J & M Technologies, Inc.; ProTeam, Inc.;
Rep Toolkit; and, Step1 Software Solutions.

Shown are outgoing ISSA President Fritz Gast, left, with new President Alan Tomblin 
during the ISSA General Meeting.
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Haviland Corp. specializes in floor and window squeegees, vac and automatic squeegees,
gaskets and splash guards, handles, floor scrapers, water brooms, paving and concrete
hand tools and applicators. Shown, bottom row, left to right, are Joyce Dudenhoeffer,
Randy Wolfe and Lisa Grellner; middle row, Jennifer Wells, Jan Haviland, Patty Lind and Ali
Andrews; and back row, Kevin Grellner, Ken Blucker, Joe Kusta and Eric Hagen.  

Zephyr Manufacturing Co., Inc., offers such cleaning products as wet mops, dust
mops, brooms, brushes, dusters, handles and more. Shown, left to right, are company
representatives Sean Pence, Bob Schneider and R.J. Lindstrom.

Milwaukee Dustless Brush,
Gordon Brush Wisconsin, LLC,
manufactures janitorial cleaning
tools including steel-backed floor
brushes, upright brooms as well
as neoprene and moss rubber
floor squeegees. Shown, left to
right, are Ken Rakusin,
president/CEO; and Alan
Schechter, director of sales &
marketing.

Nexstep Commercial Products provides a complete line of commercial-grade
sanitary maintenance items. This includes wet and dust mops, mop sticks, mop
buckets and wringers, janitor carts, waste receptacles and dollies, floor sweeps,
angle brooms, corn brooms, microfiber products and squeegees.

Rubbermaid Commercial Products, Inc., is a manufacturer of various types of
cleaning-related items for commercial and institutional markets worldwide. Category
segments where the company’s products are used include foodservice, sanitary
maintenance, waste handling, material transport, away-from-home washroom and
safety.

ACS Industries, Inc./Scrubble Division provides stainless steel scrubbers, nylon
scouring pads, grill cleaning products, mops, brooms, brushes, floor pads, and steel
wool and sand screen disks. Shown, left to right, are company representatives Debbie
Diamond, Brian Sparks (of Sparks Global Marketing), Jorge Duran, Rory Beaudette,
Joe Hampshire and Robert Bryan.  



Crystal Lake Manufacturing, Inc., supplies the cleaning industry with such products
as wet and dust mops, microfiber mops and pads, carpet bonnets, mop handles, corn
and plastic brooms, push brooms, assorted brushes and brush handles. Shown is
Edward Pearson, president. 

Lambskin Specialties is the manufacturer of the original Dust Wand Lambswool
Dusters, applicator pads, polishing bonnets and Window Pro strip washers. The
company’s product lineup also includes feather, synthetic and microfiber dusters;
squeegees; utility handles; chamois; microfiber cloths; complete floor systems; and
high, low, wall and ceiling dusting products. Among those people shown are company
sales representatives.

Fuller Commercial Products supplies such items as wet and dry mops; brushes,
brooms and hand-operated carpet sweepers; and Texas Feathers dusting products.

The Malish Corp. supplies such items as floor machine brushes, the Diamabrush™
prep and polish system, push brooms, hand maintenance brushes, handles, plastic
extrusions and specialty brushes. Shown, left to right, are company representatives
Kevin Young, Dick Robbins, Jon Love, Kim Fiorello, Robert DiVito and Terry Kukla.

Briarwood Products Co. specializes in labor-saving and cost-cutting cleaning tools.
Items include Shank-free correctional facility tools, Adjust-a-Turn surface cleaning
tools, wet mop holders, all-plastic floor squeegees, dry dust mop frames and
sweeping equipment. Shown, left to right, are company representatives Larry
Stephenson and Manfred Tomm.

ABCO Products Corp.
is a manufacturer and
marketer of mops,
brooms, handles and
buckets. The company’s
various items are
designed for the
commercial cleaning
market.



Magnolia Brush Manufacturers, Ltd., offers many types of brushes, brooms, mops,
squeegees, buckets, handles, sponges and dust pans for the janitorial supply trade.
Pictured, left to right, are company representatives Bill Powell, Scott Adams and
Glenn Guyette.

Golden Star Inc. is a full line, vertically integrated manufacturer of professional
surface cleaning tools, systems and accessories. Products include wet and dust
mops, microfiber pads and cloths, dusters, bonnets, corn brooms, push brooms and
hardware.

Padco, Inc., offers a full line of floor finish applicators, trim pads, extension poles
as well as paint applicators and accessories. Padco’s floor coaters can be used to
apply finish to hardwood, vinyl, concrete, tile and slate floors. Shown are company
representatives Ludmilla and Ed Goldstein.

Remco Products provides color-coded cleaning tools designed specifically for the
food, pharmaceutical, safety and material handling industries. Products include
brushes, brooms and squeegees. Shown, left to right, are Dustin Milstead, national
accounts manager; Rob Middendorf, business development director; and Dan
Buckley, business development manager, east.

S.M. Arnold, Inc., offers cleaning maintenance accessories for the professional,
industrial and consumer markets. Products include brushes, microfiber, brooms and
dusters. Shown are company representatives Kelly Friederich and Brad Friederich.

Carolina Mop Manufacturing Co., supplies such cleaning products as wet and dust
mops, brooms and handles, brushes, carts, buckets and wringers. Shown, left to
right, are company representatives Bill Ritter and Jay Ritter. 



Moerman Americas manufactures a complete line of window squeegees, window
washing tools, floor squeegees and other cleaning tools for industrial, food service
and household markets. Shown, left to right, are company representatives Marc
Roels, Carlee Lesniak and and Phil Verne.

Filmop USA designs, manufactures and distributes a large range of microfiber mop
systems; mop buckets; and maid, janitorial, health care and hospitality carts stocked
in the United States.

Continental Commercial
Products, LLC,
offers a complete line of
janitorial and sanitary
maintenance items. This
includes various types of
mops, brooms, brushes
and microfiber items.

Carlisle Sanitary
Maintenance Products
provides a full line of
brooms, brushes,
squeegees, mops and
related cleaning tools
and programs for the
jan/san, food processing,
industrial/MRO and heath
care market segments. 

ETC of Henderson, Inc.,
provides such pr o  ducts
as synthetic and natural
fiber floor pads, mops,
carpet bonnets, hand
pads, brooms and
brushes.

The Libman Company
manufactures various
types of brooms, mops,
brushes, squeegees and
other cleaning-related
products. This includes
items designed for the
janitorial, foodservice,
hospitality, industrial,
health care and other
segments. Shown is Desi
Csoka, commercial sales.



Liberty Brush Mfg., LLC, specializes in industrial and janitorial replacement brushes,
custom staple-set brushes, carpet brushes, pad drivers, sand paper drivers and
squeegees. Shown are Melanie Hansen, managing director; and David Svoboda,
director of sales & development.

Tanis, Inc., offers design-to-manufacture services of application-specific brush tools
for industrial and consumer-related customers worldwide. The company also stocks
a wide range of standard brush products through a global distribution network.
Shown, left to right, are Todd Lien, senior project engineer; Bill Durkin, sales; and
Scott Tanis, president.

Norshel Industries, Inc., is a commercial mop and handle manufacturer. The
company also imports brooms and brushes. Shown is company representative Aaron
Leibowitz.

The O’Dell Corporation
manufactures wet, dust
and deck mops; brooms;
brushes; mop handles;
and microfiber pads and
cloths.

Unger Enterprises, Inc.,
supplies products for
professional window
cleaning, restroom
cleaning, floor mopping,
high-access dusting, litter
removal as well as
microfiber cloth systems.

Ettore Products Co. is a
manufacturer of general
and window cleaning tools
and accessories such as
squeegees, dusters,
microfiber, floorcare
applicators and extension
poles.
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Liberty Brush Manufacturing, LLC,
of Shakopee, MN, specializes in the
manufacture of quality industrial

replacement brushes, including cylindrical
scrubbing and sweeping brushes, side brooms,
rotary brushes, pad drivers and sand paper
drivers.

“Business has been good,” said Liberty
Brush Director of Sales & Development
David H. Svoboda.

The company recently moved into a new,
larger building, which, along with some new
equipment, has helped increase efficiency,
according to Svoboda.

Since Liberty Brush’s founding nearly 15
years ago, it has garnered a reputation of
having high quality precision staple set
manufacturing equipment, according to the
company. The new equipment has increased its
ability to staple set more sizes with faster
speeds.

“The building is phenomenal and gives us
the space to continue to grow. We also have
more equipment on the way,” Svoboda said.

Liberty Brush uses raw materials including
extruded and injection plastics. Also, for
bristles, it uses nylon, polypropylene,
polyesters and abrasives.
“Despite some consolidation (of filament

companies), there seems to be a little bit
more diversity and a lot of good product,”
Svoboda said. “All of our sources have been
really good, and prices have remained
relatively stable.”

The company’s staple set brushes use the
highest quality cores and fill material
available. In addition, each brush is precision
balanced for optimum performance.

“I would like to continue to improve in the
area of automation, regarding bar coding and
inventory, etc.,” Svoboda said. “In the
manufacturing of the brushes, they are built on
computer-driven machines, automated
trimmers, etc. There is much automation
throughout the processes, but the final phases,
when the clutch plates are added and they are
boxed, packaged and labeled, are still
accomplished by people. 

“We have efficient programs in place and I
think we move pretty good through the
production line. I embrace automation. I know
there are countries in Europe using robots, but
we are not at that level. We don’t have that
kind of volume. I think robotics come into play
when running hundreds of the same part. We
run productions of maybe 10 to 20 of the same
parts, as we are more customized in that sense.
I don’t know that full-blown automation will
ever be feasible for Liberty Brush.”

According to www.libertybrush.com, the
company offers the following bonus services
to customers:
n Rotary brush education: Educational

material and a seller’s guide are available to

help with anything from the proper use of the
brush to proper selection of brush and
materials. The Brush Selection Guide and the
Bristle and Pattern Guide, along with other
resources, can be found under the resource tab
on the website. The company’s customer
service and/or the training/education
department are also available to help with any
questions;
n Advertising materials: Brochures are

provided for the distributor to advertise the
Liberty Brush line. There is a space avail  able
on the brochure for the distributor to place
contact infor mation. These can be printed from
the web site or profes sionally printed broch ures
can be mailed upon
request.

“When it comes
to customer service
we don’t have
minimums, we will
blind ship and we
private label for
almost everybody,”
Svoboda said. “We
work through
distributors and
master distributors. In addition to private
labeling programs, we have one very
successful consignment program in play,
because when it comes to rotary brushes for
machines, people want to have them available
quickly. Therefore, we have a key account,
with a lot of knowledge and experience in the
industry, who told us he could not accomplish
same-day turnarounds without the
consignment program.

“Since we started the consignment program
for that customer about 10 years ago, his
company has grown from a 4,000-square-foot
plant to a 40,000-square-foot plant. We helped
that company grow with the consignment
program, which I think is unique to the
industry.”

While attracting younger workers into the
manufacturing segment has been an ongoing
problem for many companies in recent times,
Liberty Brush has been fortunate in hiring and
retaining employees, most of which are
relatively young.

“In the brush industry, there are many
family-owned companies,” Svoboda said. “I
have a couple of daughters and maybe they
will eventually take over. Nonetheless, all of
our employees are young. 

“When I first got started in the cleaning
business 20 years ago, I worked in a service-
oriented company sweeping streets and
parking lots. I saw that as a revolving door.
When I went to work in the brush industry, I
started meeting people who had been around
10, 15, or 20 years. I said that is what we want
to do, because you invest so much time
training people. We have people at Liberty

Brush, a 15-year-old company, who have
been here almost the entire time. I like to
remind them, I know you are used to trading
jobs, but I want to see you here in 15 or 20
years. They are all happy. They know we
want them. They are valued, and when
people feel they are valued, they tend to
stick around.

“I knew a person whose philosophy was
‘everybody is dispensable.’ I disagree with
that statement. My attitude has always been, if
you treat people as though they are
indispensable, they will stay longer with the
company.”

Looking ahead, Svoboda sees the
company’s most important challenge is to
facilitate continued growth.

Svoboda recently attended the Sweeper
Summit in Chicago, IL, hosted by the 1 800
SWEEPER group, which are the owners of
leading parking lot maintenance companies
in the country. Liberty Brush makes brushes
for some of the equipment that these
companies use.

“I heard a gentleman speak at the Sweeper
Summit who said 88 percent of business goes
to the incumbent. In other words, if a

company is not ‘making’ growth, it has to
‘take’ growth. This means if a company is not
growing at least 12 percent a year, it is
essentially staying even. That company will
have to ‘take’ business, which means it is
going to go after competitors’ business. 

“The challenge is to continue to innovate
and develop new things to be able to grow the
business in the future beyond the 88 percent of
repeat business. We’ve got a few things in the
works exploring new ideas, new materials and
new methods into such areas as floor care,
floor polishing, cleaning, etc. Rather than stay
in one particular area, like floor brushes, we
are also exploring other types of specialty
brushes to expand into areas where we have
confirmed there is potential. The challenge is
growth and where to grow it. Our first choice
is to ‘make’ rather than ‘take,’ and always
remain competitive and stay on the cutting-
edge of what is happening out there.”

In addition to attending the recent Sweeper
Summit, he attended ISSA in Orlando.

“We haven’t attended trade shows in six or
seven years,” Svoboda said. “I’m on fire. I got
real inspired at ISSA and we had a lot of
interest in our products in both Orlando and
Chicago. I’ll be hitting the road and talking to
customers. I’m very excited about the future,
and so are our employees and owners.”

Contact: Liberty Brush Manufacturing, LLC, 
7800 County Road 101E, 
Shakopee, MN  55379.
Phone: 952-402-9400.

Email: info@libertybrush.com.
Website: www.libertybrush.com.

Industrial Brush:  Continued From Page 30

David Svoboda



U.S. government trade figures for the first eight months of 2014
indicate raw material imports were up in all four categories outlined:
hog bristle, broom and mop handles, brush backs and metal handles,
compared to the first eight months of 2013. For August 2014, raw
material imports were also up in three categories outlined: hog bristle,
broom and mop handles and metal handles
Import totals for the first eight months of 2014 were up in four

finished goods categories outlined: brooms of broom corn valued at
more than 96 cents, brooms and brushes of vegetable material, shaving
brushes and upright brooms, compared to the first eight months of
2013. In August 2014, five categories outlined recorded decreases:
brooms of broom corn valued at more than 96 cents, hairbrushes, paint
rollers, paintbrushes and upright brooms.

Raw Material Imports
Hog Bristle

The United States imported 14,074 kilograms of hog bristle in August
2014, up 22 percent from 11,583 kilograms imported in August 2013.
During the first eight months of 2014, 184,796 kilograms of hog bristle
were imported, up slightly from 182,157 kilograms imported during the
first eight months of 2013.

China sent 184,115 kilograms of hog bristle to the United States during
the first eight months of 2014.

The average price per kilogram for August 2014 was $16.87, down 24
percent from the average price per kilogram for August 2013 of $22.17.
The average price per kilogram for the first eight months of 2014 was
$14, down 6 percent from the average price per kilogram of $14.85 for
the first eight months of 2013.

Broom And Mop Handles
The import total of broom and mop handles during August 2014 was

2.1 million, up 91 percent from 1.1 million for August 2013. During the
first eight months of 2014, 11.9 million broom and mop handles were
imported, up 20 percent from 9.9 million for the first eight months of
2013.

During the first eight months of 2014, the United States received 7
million broom and mop handles from Brazil, 2.3 million from Honduras
and 1.7 million from China.

The average price per handle for August 2014 was 94 cents, up 4
percent from 90 cents for August 2013. The average price for the first
eight months of 2014 was 92 cents, up 7 percent from 86 cents for the
first eight months of 2013.

Brush Backs
August 2014 imports of brush backs totaled 372,061, down slightly

from 372,537 for August 2013. During the first eight months of 2014, 4.3
million brush backs were imported, up 13 percent from 3.8 million for
the first eight months of 2013.

Canada sent 2 million brush backs to the United States during the first
eight months of 2014, while Sri Lanka shipped 1.9 million.

The average price per brush back was 47 cents during August 2014, the

same as for August 2013. For the first eight months of 2014, the average
price per brush back was 45 cents, down 1 cent from the average price
for the first eight months of 2013.

Metal Handles
The import total of metal handles during August 2014 was 2.1 million,

up 11 percent from 1.9 million for August 2013. During the first eight
months of 2014, 21 million metal handles were imported, up 46 percent
from 14.4 million for the first eight months of 2013.

During the first eight months of 2014, Spain exported 7.8 million
metal handles to the United States, while Italy shipped 6.6 million and
China sent 5.8 million.

The average price per handle for August 2014 was $1.19, up 27 percent
from 94 cents for August 2013. The average price for the first eight
months of 2014 was 85 cents, up 13 percent from the average price for
the first eight months of 2013 of 75 cents.

Finished Goods Imports
Brooms Of Broom Corn Valued At More Than 96 Cents

The United States imported 744,926 brooms of broom corn valued at
more than 96 cents per broom during August 2014, down 9 percent from
816,115 for August 2013. During the first eight months of 2014, 5.5
million brooms of broom corn were imported, up 4 percent from 5.3
million for the first eight months of 2013.

Mexico shipped 5.4 million brooms to the United States during the
first eight months of 2014.

The average price per broom for August 2014 was $2.53, up 9 percent
from the average price for August 2013 of $2.33. The average price per
broom for the first eight months of 2014 was $2.51, up 6 percent from
$2.37 for the first eight months of 2013.

Brooms & Brushes Of Vegetable Material
The import total of brooms and brushes of vegetable material during

August 2014 was 253,095, up 10 percent from 229,737 brooms and
brushes imported during August 2013. During the first eight months of
2014, 1.6 million brooms and brushes were imported, up 14 percent from
1.4  million for the first eight months of 2013.

Sri Lanka exported 1.1 million brooms and brushes to the United
States during the first eight months of 2014.

The average price per unit for August 2014 was $1.05, down 28
percent from $1.46 for August 2013. The average price for the first eight
months of 2014 was $1.49, up 17 percent from the average price recorded
for the first eight months of 2013 of $1.27.

Toothbrushes
The United States imported 95.5 million toothbrushes in August 2014,

up 4 percent from 91.9 million imported in August 2013. During the first
eight months of 2014, 663.1 million toothbrushes were imported, down
10 percent from 734.6 million imported during the first eight months of
2013.

China sent 507.5 million toothbrushes to the United States during the
first eight months of 2014. 

The average price per toothbrush for August 2014 was 25 cents, up 1
cent from August 2013. The average price for the first eight months of
2014 was 24 cents, up 9 percent from 22 cents for the first eight months
of 2013.

Hairbrushes
August 2014 imports of hairbrushes totaled 3.3 million, down 28

percent from 4.6 million for August 2013. During the first eight months
of 2014, 23.4 million hairbrushes were imported, down 23 percent from
30.5 million for the first eight months of 2013.

China shipped 23.3 million hairbrushes to the United States during the
first eight months of 2014.

The average price per hairbrush was 28 cents during August 2014, the

Imports/Exports
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same as the average price for August 2013. For the first eight months of
2014, the average price per hairbrush was 27 cents, the same as the
average price for the first eight months of 2013.

Shaving Brushes
The United States imported 13.4 million shaving brushes in August

2014, up 113 percent from 6.3 million imported in August 2013. During
the first eight months of 2014, 70 million shaving brushes were imported,
up 79 percent from 32.9 million imported during the first eight months of
2013.

Germany sent 29.9 million shaving brushes to the United States during
the first eight months of 2014, while China shipped 29.8 million.

The average price per shaving brush for August 2014 was 11 cents, down
27 percent from the average price for August 2013 of 15 cents. The average
price for the first eight months of 2014 was 10 cents, down 33 percent from
the average price for the first eight months of 2013 of 15 cents.

Paint Rollers
The import total of paint rollers during August 2014 was 4.5 million,

down 15 percent from 5.3 million recorded for August 2013. During the
first eight months of 2014, 35.2 million paint rollers were imported, down
2 percent from 35.9 million during the first eight months of 2013.

China sent 26.2 million paint rollers to the United States during the first
eight months of 2014, while Mexico exported 6.4 million and Germany
shipped 1.6 million.

The average price per paint roller for August 2014 was 48 cents, down
1 cent from the average price for August 2013. The average price for the
first eight months of 2014 was 51 cents, down 6 percent from the average
price of 54 cents for the first eight months of 2013.

Paintbrushes
U.S. companies imported 22.7 million paintbrushes during August

2014, down 9 percent from 25 million paintbrushes imported during
August 2013. Paintbrush imports for the first eight months of 2014 were
151.1 million, down 8 percent from 164.5 million recorded for the first
eight months of 2013.

China shipped 135.6 million paintbrushes to the United States during
the first eight months of 2014.

The average price per paintbrush for August 2014 was 27 cents, down
1 cent from August 2013. The average price for the first eight months of
2014 was 29 cents, up 7 percent from 27 cents for the first eight months
of 2013.

Upright Brooms
The total import of upright brooms for August 2014 was 1.3 million,

down 13 percent from 1.5 million for August 2013. During the first eight
months of 2014, 9.9 million upright brooms were imported, up 4 percent
from 9.5 million imported during the first eight months of 2013. 

China sent 8.3 million upright brooms to the United States during the
first eight months of 2014.

The average price per broom for August 2014 was $1.54, up 6 percent
from the average price for August 2013 of $1.45. The average price per
broom for the first eight months of 2014 was $1.58, up 6 percent from
$1.49 for the first eight months of 2013.

Exports
Export totals for the first eight months of 2014 were down in three

categories outlined: brooms and brushes of vegetable materials,
toothbrushes and shaving brushes, compared to the first eight months
of 2013. In August 2014, three categories outlined reported increases:
shaving brushes, artist brushes and paintbrushes, compared to August
2013.

Brooms & Brushes Of Vegetable Materials
The United States exported 5,052 dozen brooms and brushes of

vegetable materials during August 2014, down 52 percent from the

August 2013 total of 10,447 dozen. Exports of brooms and brushes of
vegetable materials during the first eight months of 2014 were 44,872
dozen, down 31 percent from 64,716 dozen for the first eight months
of 2013.

The United States sent 19,803 dozen brooms and brushes to Canada
during the first eight months of 2014.  

The average price per dozen brooms and brushes was $53.07 in
August 2014, up 13 percent from $46.84 for August 2013. The average
price per dozen brooms and brushes for the first eight months of 2014
was $40.60, down 2 percent from $41.62 for the average price per
dozen for the first eight months of 2013.

Toothbrushes
During August 2014, the United States exported 10.1 million

toothbrushes, down 24 percent from the total recorded in August 2013
of 13.3 million. During the first eight months of 2014, 97.1 million
toothbrushes were exported, down 20 percent from 121.6 million
exported during the first eight months of 2013.

The United States exported 23.7 million toothbrushes to Canada
during the first eight months of 2014, while sending 19.2 million
toothbrushes to Mexico and 17.8 million to Germany.

The average price per toothbrush for August 2014 was 62 cents, up
22 percent from 51 cents for August 2013. The average price per
toothbrush for the first eight months of 2014 was 50 cents, up 9 percent
from 46 cents for the first eight months of 2013.

Shaving Brushes
The United States exported 1.5 million shaving brushes during

August 2014, up 25 percent from 1.2 million shaving brushes exported
for August 2013. During the first eight months of 2014, 9.6 million
shaving brushes were exported, down 14 percent from 11.1 million
during the first eight months of 2013.

Mexico imported 2.8 million shaving brushes from the United States
during the first eight months of 2014, while Canada 0 received 2.5
million.

The average price per shaving brush for August 2014 was $1.39, up
39 percent from the average price for August 2013 of $1. The average
price for the first eight months of 2014 was $1.34, up 52 percent from
88 cents recorded for the first eight months of 2013.

Artist Brushes
August 2014 exports of artist brushes totaled 1.3 million, up 58

percent from the August 2013 total of 823,364 artist brushes. During
the first eight months of 2014, 7.2 million artist brushes were exported,
up 13 percent from 6.4 million for the first eight months of 2013.

Canada received 4.4 million artist brushes from the United States
during the first eight months of 2014.

The average price per artist brush was $1.90 during August 2014,
down 29 percent from the average price for August 2013 of $2.68. For
the first eight months of 2014, the average price per artist brush was
$2.60, up 3 percent from the average price for the first eight months of
2013 of $2.52.

Paintbrushes
The export total of paintbrushes during August 2014 was 141,831,

up 13 percent from 125,536 for August 2013. During the first eight
months of 2014, 1 million paintbrushes were exported, up 17 percent
from 852,306 during the first eight months of 2013.

Canada imported 423,689 paintbrushes from the United States
during the first eight months of 2014, while The Netherlands received
117,755.

The average price per paintbrush for August 2014 was $15.73, down
20 percent from $19.68 for August 2013. The average price for the first
eight months of 2014 was $16.44, down 7 percent from $17.72
recorded for the first eight months of 2013.

BBM MAGAZINE  |  NOV/DEC 2014                                                                                                                                                                                                                                     PG 41



Domestic Merchandise
1404902000 Broomcorn (Sorghum Vulgare Var. Technicum)
Used Primarily In Brooms Or In Brushes, Whether or Not

In Hanks or Bundles
                                August                                 Year To Date                         
Country              Net Q/Ton                Value             Net Q/Ton                Value
France                                                                                    12              46,656
Germany                                                                                   1                4,397
Taiwan                                                                                      1                8,914
TOTAL                                                                                    14              59,967

9603100000 Brooms & Brushes, Consisting of Twigs or Other
Vegetable Materials Bound Together, With or Without Handles

                                August                                 Year To Date                         
Country         Net Q/Dozen                Value         Net Q/Dozen                Value
Canada                       2,664            128,355                   19,803            796,155
Mexico                                                                                  502              21,134
C Rica                                                                                   314                6,747
Bermuda                                                                               278                9,706
Bahamas                                                                           2,167            148,575
Jamaica                           25                4,383                          25                4,383
Cayman                                                                                  12                3,110
St K N                                                                                   100                2,760
S Lucia                                                                                   17                6,602
S Vn Gr                                                                                 220                8,094
Trinid                                                                                  1,620              25,000
Colomb                          258                7,319                     1,024              22,866
Venez                             217                7,376                        217                7,376
Ecuador                                                                                  26                8,380
Chile                                24                9,191                        186              32,570
Brazil                                                                                     333                3,440
Uruguay                                                                                    6                9,430
Argent                                                                                1,084              35,743
U King                            100                5,419                     2,898            138,596
Ireland                                                                                     83              12,000
Nethlds                                                                                 732              12,122
Belgium                                                                                 111                3,654
France                                                                                  101                3,320
Germany                                                                               682              33,611
Poland                                                                                  124                6,920
Kazakhs                                                                                  14                7,916
Kuwait                                                                                     58                3,563
S Arab                            620              25,056                     1,074              50,368
Arab Em                            3                4,037                        109              21,294
Thailnd                                                                                    98              10,300
Singapr                          399              52,747                        807            125,822
China                                 6                3,000                        664              23,157
Kor Rep                                                                             1,395              24,291
Hg Kong                        134                2,896                     4,213              93,336
Taiwan                                                                                  270                8,914
Japan                                                                                    992              26,264
Austral                                                                                  560              21,756
N Zeal                                                                                1,348              21,589
Samoa                           156                3,624                        156                3,624
Nigeria                           446              14,700                        446              14,700
Rep Saf                                                                                    3                2,738
TOTAL                        5,052            268,103                   44,872         1,821,926

                                            9603210000 Toothbrushes
                                August                                 Year To Date                         
Country              Net Q/No.                Value              Net Q/No.                Value
Canada                2,335,900         2,945,531            23,714,469       19,236,306
Mexico                 2,057,683            856,606            19,223,211         6,327,505
Belize                                                                                 8,815              11,239
Salvadr                                                                              7,794              79,972
Hondura                    10,800              10,000                   34,082              64,911
Nicarag                       7,308                7,935                     7,308                7,935
C Rica                                                                              39,848              65,246

Panama                  339,030            172,749              2,998,123         1,580,347
Bahamas                                                                           1,754              22,063
Jamaica                                                                           63,048              22,631
Cayman                                                                             6,000                4,740
Haiti                                                                                 44,432              15,605
Dom Rep                  27,768               11,611                 322,132            197,057
Antigua                                                                            16,488              15,892
S Lucia                        7,920                6,019                     9,016              19,969
Barbado                      1,200                6,137                   40,229              18,810
Trinid                         38,399              91,565                 292,759            368,648
S Maarte                                                                               825                8,757
Curaco                      39,600              14,868                 173,160              67,255
Aruba                             370                3,786                   16,290              12,356
Colomb                     11,664                8,258                 414,847            341,394
Guyana                                                                              9,929              23,219
Ecuador                    40,000              15,700                   96,853              74,149
Peru                                                                                 45,128              78,690
Chile                                                                                97,630              39,018
Brazil                           5,705              58,373                     6,057              61,883
Paragua                                                                             2,534              25,929
Uruguay                                                                           68,939            105,509
Argent                       84,977            166,616              2,076,581            788,415
Sweden                                                                             5,492                7,955
Finland                                                                             48,384              65,318
Denmark                                                                            2,448                3,874
U King                                                                            157,720            353,440
Ireland                                                                            820,800            266,547
Nethlds                          291                2,981                   20,256              88,224
Belgium                       2,736                3,936                   14,635              29,184
France                        6,336                4,372                   26,395              53,550
Germany              2,185,716            328,839            17,844,060         2,943,814
Czech                     493,713            410,800              3,221,347         2,564,647
Switzld                      60,000              15,356              1,580,983            227,044
Lithuan                                                                               1,367                7,890
Poland                        4,080                4,884                     7,806              31,685
Ukraine                                                                              3,888              11,217
Italy                                618                6,319                 115,810            114,161
Slvenia                                                                               1,248                4,413
Greece                                                                               5,112                7,412
Turkey                                                                                1,000                7,959
Lebanon                                                                               977              10,000
Iraq                                                                                    2,232                3,598
Israel                                                                                  1,704                3,658
S Arab                         2,880                2,633                     5,904                5,531
Qatar                                                                                     624                2,801
Arab Em                        124                4,281                 108,458            145,255
India                        151,200              60,480                 665,172            773,768
Pakistn                                                                               6,300                9,450
Thailnd                                                                           503,820              93,726
Singapr                                                                              7,704                8,299
Indnsia                                                                           102,072              35,563
Phil R                                                                                 9,851              68,082
China                      330,362            213,001              3,767,890         2,444,612
Kor Rep                  776,366            485,496              7,632,403         4,803,145
Hg Kong                 921,298            290,497              9,241,753         2,926,072
Taiwan                      51,026              32,181                 195,616            170,725
Japan                      110,770              24,825                 882,562            235,944
Austral                      38,046              13,895                 149,269            170,617
N Zeal                            681                6,964                   14,152              15,768
Rep Saf                                                                           37,626              96,587
TOTAL               10,144,567         6,287,494            97,053,121       48,496,985

9603290000 Shaving Brushes, Hairbrushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use on the Person

                                August                                 Year To Date                         
Country              Net Q/No.                Value             Net Q./No.                Value
Canada                   261,132            468,470              2,500,956         2,965,075
Mexico                    312,671            253,707              2,786,772         1,359,004
Guatmal                         564                3,316                     3,007              15,590
Belize                                                                                 3,000                2,750
Salvadr                                                                              4,225              26,296
Hondura                                                                             2,122                7,603
C Rica                                                                              13,658              75,935
Panama                                                                           10,395              57,996
Dom Rep                                                                         11,000              20,690
Trinid                           4,594              33,184                   36,951            370,184
S Maarte                                                                            2,012              10,732
Aruba                                                                                    277                2,529
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Colomb                       1,535              14,037                     9,885              77,065
Venez                        52,028            115,656                 149,565            359,862
Ecuador                                                                           33,216              79,295
Peru                               300                3,300                     3,584              25,969
Chile                           5,675              21,178                   44,123              82,307
Brazil                       639,360            407,887              2,127,211         1,342,323
Paragua                                                                             5,946              24,709
Uruguay                                                                           13,008              24,271
Argent                       40,920              37,828                 472,338            311,717
Iceland                                                                                  200                4,320
Sweden                          624              11,232                     1,064              26,952
Finland                        2,088                4,933                     3,528                8,259
Denmark                                                                            4,735              43,295
U King                       38,594            143,997                 181,809            557,535
Nethlds                                                                            18,386            374,742
Belgium                                                                            11,444            125,362
France                      35,680              99,534                 171,201            511,252
Germany                   58,736            173,781                 172,531            756,015
Czech                                                                                   760                3,760
Switzld                                                                                  300                2,804
Russia                                                                                5,254              68,797
Spain                             504                9,954                   25,961              83,333
Portugl                        2,808                7,646                     5,184              13,216
Italy                                                                                    3,260              46,522
Serbia                                                                                2,592                5,856
Turkey                                                                              67,057            133,456
Israel                                                                                  2,832              27,669
Kuwait                         1,714              17,704                   14,320            120,673
S Arab                            590                8,676                     3,550              44,647
Qatar                              263                4,249                        263                4,249
Arab Em                     1,405              10,500                   20,891            325,479
Oman                                                                                      41                6,302
India                                                                                 13,380                5,673
Thailnd                                                                             58,210            131,212
Malaysa                                                                                897                8,197
Singapr                     11,670              42,005                 112,886            441,880
Indnsia                                                                             27,912              46,063
Phil R                                                                               59,254              89,942
China                          6,159              56,263                 162,959            519,543
Kor Rep                    10,224              67,214                   58,486            213,565
Hg Kong                     9,558              37,036                   50,700            203,798
Taiwan                        5,856              17,641                   40,075            175,593
Japan                          5,820              13,203                   51,099            288,965
Austral                      10,356              27,236                   56,103            255,793
Egypt                                                                                    375              21,409
Rep Saf                                                                             1,782              30,437
Malawi                                                                                  200                3,524
TOTAL                 1,521,428         2,111,367              9,644,732       12,971,991

9603300000 Artists Brushes, Writing Brushes and Similar Brushes
for the Application of Cosmetics

                                August                                 Year To Date                         
Country              Net Q/No.                Value              Net Q/No.                Value
Canada                   928,385         1,274,295              4,354,576         8,476,066
Mexico                      40,109            140,637                 295,750         1,080,189
C Rica                                                                                4,881              29,959
Panama                                                                           28,654            107,146
Bahamas                  13,051              48,154                   13,051              48,154
Jamaica                                                                             1,024                3,778
Haiti                             1,872              20,873                     4,181              62,435
Dom Rep                  49,680              46,203                 117,273            144,037
B Virgn                                                                                  702                2,590
Barbado                                                                           13,953              24,354
Trinid                           3,739              13,795                     7,879              26,932
Martinq                                                                               1,412                5,210
Colomb                                                                            96,197            394,523
Venez                        40,628              92,904                 106,122            220,019
Ecuador                      1,583              28,463                     3,713              36,321
Peru                            8,207              30,280                     9,267              37,587
Bolivia                         3,479              12,838                     3,479              12,838
Chile                           2,982              11,001                   17,244              45,706
Brazil                         25,100              96,644                 263,134            824,982
Paragua                      4,127              15,228                   29,417            108,540
Argent                                                                                5,280                8,955
Sweden                       1,425                9,348                   18,667            107,930
Norway                       2,356              14,580                   27,324            110,906
Finland                        3,279              12,100                   23,994              81,091
Denmark                                                                          20,678              81,982
U King                       34,107            116,388                 382,047         1,433,895

Ireland                                                                              11,893              45,804
Nethlds                       2,307              12,657                   18,104            163,096
Belgium                       2,996              11,054                   42,584            161,338
France                        5,758              21,244                   84,119            313,627
Germany                   25,358              91,776                   36,019            133,044
Hungary                                                                                906                3,342
Switzld                      17,326              39,027                 119,165            394,579
Latvia                          2,246                3,174                     7,619              21,164
Lithuan                                                                               1,547                5,706
Poland                                                                             18,964              67,178
Russia                         1,253                5,617                     2,597              15,368
Spain                                                                                 6,639              26,066
Italy                                192                2,760                   33,660            137,635
Slvenia                                                                                  400                2,584
Serbia                                                                              17,169              26,677
Greece                           325                2,790                     1,255                6,222
Turkey                                                                            104,108            396,975
Israel                           4,362              16,096                   30,799            113,520
Jordan                            789                2,724                     1,730                6,197
Kuwait                         8,345              30,792                   14,170              52,286
Arab Em                        847                3,125                     7,809              38,295
Pakistn                                                                                  693                2,558
Bngldsh                                                                            22,094              81,520
Thailnd                        2,487              11,027                   18,871            116,438
Malaysa                                                                             3,115              11,494
Singapr                                                                            21,187              78,168
Phil R                                                                                 1,859                6,861
Macau                            826                3,046                        826                3,046
China                        14,726              54,335                 187,208            550,936
Kor Rep                      4,455              20,697                 119,820            295,479
Hg Kong                     6,676              24,632                   91,480            670,991
Japan                                                                               24,313            152,754
Austral                      25,750            106,074                 254,374            894,522
N Zeal                            483                4,486                   33,920              74,169
Nigeria                                                                             17,638              63,801
Rep Saf                       1,626                6,000                   25,329            141,336
TOTAL                 1,293,242         2,456,864              7,233,882       18,790,901

9603402000 Paint Rollers
                                August                                 Year To Date
Country              Net Q/No.                Value              Net Q/No.                Value
Canada                     58,557            216,642                 422,167         1,553,079
Mexico                      19,573            121,297                 149,629            403,039
Salvadr                                                                                   28                4,008
Hondura                                                                             2,112                3,613
Nicarag                                                                                   80                3,077
C Rica                         7,200                9,936                   14,992              56,174
Panama                      1,281              79,823                     6,578            152,036
Bermuda                        660                2,693                     5,920              19,038
Bahamas                                                                           4,085              24,265
Haiti                                                                                   3,850              10,878
Dom Rep                  27,468              22,275                 165,609            274,868
B Virgn                                                                               6,535                5,578
Antigua                                                                                 947                2,738
Barbado                                                                                496                8,699
Trinid                           3,000                3,696                     6,912              37,260
S Maarte                                                                                 10                2,775
Peru                                                                                 23,281              30,468
U King                                                                                4,561              29,870
Ireland                                                                                   160                7,181
Nethlds                          160                2,808                        206                6,471
Belgium                                                                                805              26,060
France                             48                5,850                          48                5,850
Germany                     2,044                3,428                   49,486            100,340
Czech                                                                                     20                5,410
Switzld                                                                                  910              15,980
Poland                                                                                    50                2,983
Spain                                                                                 2,134                2,928
Turkey                                                                                   383                6,714
Israel                                                                                     524                9,204
S Arab                            500                3,500                   76,956              71,959
Arab Em                                                                          10,838                9,945
India                            5,018              21,263                     5,711              33,424
Thailnd                                                                                  329              19,716
Vietnam                                                                                  80                8,898
Malaysa                                                                             1,419              15,702
Singapr                                                                              1,300                3,252
China                             100                2,949                        148                6,277
Kor Rep                                                                           36,580              55,837
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Hg Kong                                                                            1,400                6,146
Japan                                                                                 1,008                3,286
Austral                        3,824                2,704                   54,980            206,348
N Zeal                         8,453              27,546                   23,107              73,632
Fiji                                                                                    29,166              32,482
Gabon                                                                                   790                2,537
Rep Saf                   125,426              92,348                 243,022            177,017
TOTAL                    263,312            618,758              1,359,352         3,537,042

                                            9603404020 Paint Pads
                                August                                 Year To Date
Country              Net Q/No.                Value              Net Q/No.                Value
Mexico                        1,907                8,133                   22,503              89,600
Salvadr                       1,392                9,880                     8,320              59,055
Nicarag                                                                              6,551              46,500
Panama                                                                             4,096                8,945
Dom Rep                                                                              414                2,940
Trinid                                                                                     200                5,683
Colomb                                                                              1,620                2,659
Venez                                                                                    181                4,540
Chile                                                                                     996                3,260
Sweden                                                                             1,200                4,128
Finland                      11,040              21,692                   24,080              46,704
Denmark                                                                               516                3,663
U King                                                                                5,758              23,434
Ireland                                                                                   431                3,060
France                                                                                  174                6,745
Spain                             941                5,908                        941                5,908
Greece                                                                                    67                2,977
Israel                                                                                       66              11,653
Thailnd                                                                                  743                5,272
Singapr                                                                              2,520                6,961
Brunei                                                                                     30                8,189
Kor Rep                                                                                720                3,789
Austral                                                                             10,628              28,584
TOTAL                      15,280              45,613                   92,755            384,249

9603404050 Paint, Distemper, Varnish or Similar Brushes
(Except Brushes of 9603.30)

                                August                                 Year To Date
Country              Net Q/No.                Value              Net Q/No.                Value
Canada                     65,246            732,584                 423,689         5,891,312
Mexico                           735                8,808                   15,378            277,073
Guatmal                         144                2,996                        229                9,715
Hondura                         688              13,278                   14,510            124,170
Nicarag                                                                              1,401              29,557
C Rica                            740              12,479                   10,411            116,143
Panama                         779              18,352                   14,546            300,908
Bermuda                        484                8,023                     1,439              27,844
Bahamas                                                                           1,190                8,631
Jamaica                                                                                276                5,718
Cayman                                                                                886              18,375
Haiti                                                                                      285                5,018
Dom Rep                                                                           2,318              48,082
B Virgn                           365                7,569                     1,853              38,427
S Lucia                                                                                 152                3,155
Barbado                         143                8,835                        143                8,835
Trinid                           1,528              31,696                     3,002              67,548
Aruba                                                                                    362                7,814
Colomb                       2,114              43,852                     7,334             152,111
Venez                                                                                    246                5,100
Guyana                                                                                 696              20,393
Ecuador                      1,093              22,663                   27,891            190,507
Bolivia                              55                8,325                          55                8,325
Chile                              416                7,196                     3,354              72,415
Brazil                              342                7,092                     1,017              22,444
Argent                                                                                3,563              73,902
Norway                                                                                 108                3,337
Finland                                                                                  130                7,150
U King                       16,681            223,696                   92,092         1,975,962
Ireland                                                                                1,114              30,967
Nethlds                     18,916            681,917                 117,755         3,219,894
France                                                                               2,836              49,384
Germany                        251                5,204                     6,252            121,426
Lithuan                           596                2,638                        661                6,067
Poland                           192                4,263                     4,694              50,458
Spain                                                                                      12                2,516
Italy                                536                2,707                        908              10,403

Turkey                                                                                1,954              18,191
Israel                                                                                  1,678              39,947
S Arab                                                                                   519              14,214
Arab Em                                                                               360                2,566
Thailnd                                                                                  264                2,718
Vietnam                                                                             3,257              67,547
Malaysa                                                                             2,254              16,445
Singapr                       2,479              37,158                   12,576            175,088
Phil R                          2,375              27,226                   12,116            143,776
China                          2,200              34,100                   10,022            180,589
Kor Rep                      4,548              94,330                   56,423         1,220,505
Hg Kong                     2,978              61,767                   43,084            893,661
Taiwan                                                                               1,865              34,573
Japan                                                                                 2,993              43,098
Austral                           955              12,496                 100,146            968,273
N Zeal                       12,516              73,764                   23,570            204,273
Libya                                                                                     174                4,216
Eq Guin                                                                                384                8,970
Guinea                                                                                  900                3,156
Nigeria                        1,736              36,000                     2,360              39,151
Angola                                                                                   110                3,846
TOTAL                    141,831         2,231,014              1,039,797       17,095,889

9603900000 Hand-Operated Mechanical Floor Sweepers,
Not Motorized, Mops & Feather Dusters; Prepared Knots & Tufts

for Broom or Brush Making, NESOI
                                August                                 Year To Date
Country              Net Q/No.                Value              Net Q/No.                Value
Canada                   220,434         2,575,265              1,819,799       20,888,223
Mexico                      54,225            639,101                 551,626         7,034,721
Guatmal                                                                             1,995              35,224
Salvadr                                                                              1,092              23,279
Hondura                         199                3,225                     7,567              46,753
Nicarag                                                                                 398              16,652
C Rica                         3,214              38,476                   13,777            154,258
Panama                         515                9,594                   11,542            118,129
Bermuda                                                                            4,537              63,715
Bahamas                       964              17,350                     9,780              89,979
Jamaica                                                                                200                3,550
Turk Is                                                                                1,000                9,000
Cayman                         181                2,939                     1,654              13,154
Haiti                                                                                      518              13,864
Dom Rep                       762              13,733                     2,822              43,225
Dominca                                                                               197                3,198
S Lucia                                                                              2,201                9,025
Barbado                                                                                150                5,944
Trinid                              708                7,423                     3,943              38,657
S Maarte                                                                               150                2,550
Curaco                             72                3,635                          72                3,635
Aruba                                                                                    484                7,853
Colomb                       1,059              23,500                   11,261            196,060
Venez                          2,312              37,500                     6,690            108,524
Ecuador                                                                           13,969              95,848
Peru                            2,086              33,831                   18,940            268,479
Chile                           1,365              31,767                   17,383            316,780
Brazil                           3,299              49,226                   63,345            632,047
Uruguay                                                                             4,145              26,288
Argent                         1,118              17,689                     2,589              41,544
Iceland                        1,300                3,373                     2,260                6,736
Sweden                          279                8,174                     4,537              70,364
Norway                                                                              3,737              59,604
Finland                        4,820              17,135                     7,029              52,968
Denmark                                                                            6,557            157,063
U King                         5,735              75,144                   61,078            812,320
Ireland                         3,102              31,071                     7,928            131,387
Nethlds                       3,412              30,002                   21,274            172,108
Belgium                       5,668              37,830                   46,582            386,903
Luxmbrg                           50                2,573                        780                37,37
France                        3,845              33,931                   10,921            204,310
Germany                     7,736              82,641                   39,262            443,488
Austria                           458                7,435                        630              10,217
Czech                            502                8,135                     3,863              67,446
Hungary                                                                                376                6,105
Switzld                                                                               4,290              47,488
Latvia                               89                5,020                     1,370              23,924
Lithuan                        2,686              43,558                     3,178              51,531
Poland                                                                               2,493              36,641
Russia                         2,468              40,029                   22,807            273,240
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Ukraine                                                                              1,942              34,836
Azerbjn                                                                                 618              10,017
Georgia                                                                                 640                4,712
Kazakhs                                                                                156                2,534
Spain                          2,467              36,476                     7,131              97,578
Portugl                        6,300              45,054                     6,764              52,588
Malta                                                                                  1,260                7,534
Italy                                  35                5,680                     9,912            151,026
Turkey                            962                8,680                     2,592              35,264
Lebanon                                                                            2,212              14,995
Iraq                                                                                       454                7,361
Israel                              294                4,764                     9,259            161,432
Jordan                                                                                   986              16,000
Kuwait                                                                                1,227              10,667
S Arab                       11,322            136,120                   88,597         1,104,537
Qatar                                                                                  1,178              17,152
Arab Em                     8,314              44,866                   44,266            347,633
Oman                                                                                    140                3,655
Bahrain                       5,954              35,833                     6,014              40,277
Afghan                                                                               4,344              70,471
India                            1,711              25,723                     7,319            116,753
Pakistn                             44                2,871                        224                6,966
Nepal                             375                3,619                        375                3,619
Burma                                                                                     59                3,360
Thailnd                           258                3,446                     2,293              53,412
Vietnam                         510                8,276                     2,196              45,672
Malaysa                         862              13,986                     6,239            120,249
Singapr                       3,563              53,603                   31,425            345,564
Indnsia                      14,148              40,857                   24,834            153,949
Phil R                          1,771              35,456                   10,117            130,770
China                        11,061            174,709                   57,372            840,062
Kor Rep                      1,269              16,465                   12,470            213,351
Hg Kong                   13,340            219,801                   57,641            975,292
Taiwan                        1,389              25,801                     9,318            179,696
Japan                          6,637              58,335                   71,580            859,840
Austral                      10,028            146,230                   79,038            964,596
New Gui                                                                                642                6,475
N Zeal                                                                              12,571              91,152
Moroc                             230                3,727                        230                3,727
Algeria                           499                8,100                        499                8,100
Libya                                                                                     400                5,636
Egypt                                                                                      40                4,052
Eq Guin                                                                                380                9,136
Nigeria                                                                                  176                2,850
Burkina                                                                                 850              15,360
Angola                           727              14,267                     1,717              45,438
Congo B                        800              14,624                        800              14,624
Uganda                          389              15,015                        389              15,015
Rep Saf                                                                             4,419              50,580
Botswan                                                                                560                9,088
TOTAL                    439,922         5,132,689              3,410,643       40,846,026
                                          

0502100000 Pigs’, Hogs’ or Boars’ Bristles
and Hair and Waste Thereof

                                August                                 Year To Date
Country              Net Q/KG                Value             Net Q/KG                Value
Germany                                                                               642              25,389
Thailnd                                                                                    39                4,771
China                        14,074            237,373                 184,115         2,556,363
TOTAL                      14,074            237,373                 184,796         2,586,523

0502900000 Badger Hair and Other
Brushmaking Hair and Waste Thereof

                                August                                 Year To Date
Country             Net Q/KG                Value             Net Q/KG                Value
U King                                                                                     32                2,795
Germany                          53            121,654                        188            446,749
Thailnd                                                                               2,669              96,890
China                          2,710              50,551                   24,725            590,973

Japan                                                                                      13              38,286
TOTAL                        2,763            172,205                   27,627         1,175,693

0511993300 Horsehair and Horsehair Waste, Whether or Not
Put Up As A Layer With or Without Supporting Material

                                August                                 Year To Date
Country              Net Q/KG                Value             Net Q/KG                Value
Paragua                                                                           22,086            289,279
Germany                                                                            4,730              44,368
China                          8,535            144,751                 115,588         1,551,179
N Zeal                                                                                     22                5,135
TOTAL                        8,535            144,751                 142,426         1,889,961
                                            

1404903000 Istle Used Primarily In Brooms or In Brushes,
Whether or Not In Hanks or Bundles

                                August                                 Year To Date
Country             Net Q/KG                Value             Net Q/KG                Value
Mexico                      27,292            144,011                 184,608            958,353
TOTAL                      27,292            144,011                 184,608            958,353

4417002000 Broom and Mop Handles, 1.9 CM or More In
Diameter and 97 CM or More In Length, Of Wood

                                August                                 Year To Date
Country             Net Q/No.                Value              Net Q/No.                Value
Mexico                      46,168              54,533                 160,367            178,427
Hondura                  269,372            172,927              2,303,170         1,179,176
Dom Rep                                                                         92,820              59,226
Colomb                       6,240                2,752                   71,220              35,303
Brazil                    1,429,911         1,503,090              6,991,572         7,747,527
Indnsia                    170,949            131,727                 650,389            743,648
China                      142,036              78,093              1,656,300            986,083
Taiwan                        2,808                2,161                   11,088              12,621
TOTAL                 2,067,484         1,945,283            11,936,926       10,942,011

4417004000 Paint Brush and Paint Roller Handles, Of Wood
                                August                                 Year To Date
Country     Net Q/Variable                Value      Net Q/Variable                Value
Germany                                              5,191                                            34,522
Czech                                                30,903                                            78,714
Poland                                                                                                    245,664
Italy                                                  558,069                                       4,915,114
India                                                                                                            3,582
Thailnd                                               14,484                                          159,477
Indnsia                                               83,838                                          532,402
China                                               184,041                                       1,729,686
Taiwan                                                                                                        3,880
TOTAL                                             876,526                                       7,703,041

4417006000 Brush Backs, Of Wood
                                August                                 Year To Date
Country             Net Q/No.                Value              Net Q/No.                Value
Canada                   165,896              67,618              1,965,827            775,341
Hondura                                                                         458,064            121,109
Germany                                                                                   7                5,875
Slvenia                                                                               3,000                5,785
Sri Lka                    206,165            108,519              1,896,695         1,030,880
Vietnam                                                                           25,424              25,992
TOTAL                    372,061            176,137              4,349,017         1,964,982
                                            

4417008010 Tool Handles of Wood
                                August                                 Year To Date
Country      Net Q/Variable                Value      Net Q/Variable                Value
Canada                                                                                                   193,126
Mexico                                               53,025                                          389,067
Hondura                                           159,088                                          475,667
Brazil                                                944,396                                       3,326,889
Sweden                                                                                                      2,450
U King                                                                                                       10,484
Nethlds                                                                                                       8,642
Germany                                                                                                   17,965
Switzld                                                                                                        5,375
Spain                                                                                                        79,665
Italy                                                    70,958                                          302,796
India                                                     2,606                                            12,769
Pakistn                                                                                                        6,710
Vietnam                                             81,698                                          435,910
Indnsia                                                                                                      66,280
China                                                 96,525                                          606,096
Taiwan                                               65,078                                          360,322
TOTAL                                          1,473,374                                       6,300,213

imports
AUGUST IMPORTS BY COUNTRY
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4417008090 Tools, Tool Bodies, Broom or Brush Bodies,
Shoe Lasts and Trees, of Wood

                                August                                 Year To Date
Country     Net Q/Variable                Value      Net Q/Variable                Value
Canada                                              41,903                                          596,170
Mexico                                               13,740                                            88,045
Guatmal                                                                                                    16,489
Dom Rep                                             2,510                                              2,510
Chile                                             1,209,452                                       4,627,863
Brazil                                                                                                       569,430
Sweden                                                                                                    17,395
U King                                                15,965                                          147,398
France                                                                                                      40,260
Germany                                            16,424                                          126,453
Switzld                                                                                                        3,257
Russia                                                                                                        3,959
Spain                                                                                                        14,505
Italy                                                      6,741                                            80,265
Croatia                                                                                                        3,111
Romania                                                                                                     4,924
Israel                                                                                                           2,920
India                                                 103,875                                       1,150,635
Pakistn                                                                                                        2,986
Sri Lka                                               69,804                                          528,501
Thailnd                                                                                                      61,547
Vietnam                                                                                                  141,372
Indnsia                                               12,855                                            19,342
China                                               494,634                                       3,048,441
Kor Rep                                                                                                      5,220
Taiwan                                               24,452                                            92,609
Japan                                               324,417                                       2,840,325
TOTAL                                          2,336,772                                     14,235,932

7326908576 Metal Handles For Brooms, Mops, Paint Applicators
                                August                                 Year To Date
Country              Net Q/No.                Value              Net Q/No.                Value
Mexico                      65,263              24,076                 649,050            248,007
Colomb                                                                            12,000                6,104
Brazil                              885                6,080                   51,249              35,321
Sweden                                                                                103                2,124
Denmark                     1,161              11,993                     6,081              78,788
U King                                                                              13,960              71,696
Nethlds                                                                                 340                7,266
France                                                                               2,932                8,010
Germany                     1,000                2,830                     4,984              18,070
Switzld                                                                               1,680                3,029
Spain                      874,560            420,696              7,767,456         3,913,113
Italy                         343,163            966,713              6,632,639         6,453,507
Turkey                                                                                2,000                6,275
Sri Lka                                                                             16,536              16,487
Thailnd                           340                5,177                        340                5,177
China                      847,189         1,053,854              5,750,299         6,868,649
Hg Kong                                                                            6,000              10,180
Taiwan                                                                             39,834              23,644
TOTAL                 2,133,561         2,491,419            20,957,483       17,775,447

9603100500 Wiskbrooms, of Broom Corn, LT=.96 EA. Prior to Entry
or Withdrawal for Consumption of 61,655 Dozen In Calendar Year

                                August                                 Year To Date
Country             Net Q/No.                Value              Net Q/No.                Value
Mexico                        6,804                6,301                   27,984              25,781
China                                                                               12,672              13,800
TOTAL                        6,804                6,301                   40,656              39,581

9603104000 Other Brooms, of Broomcorn, LT=.96 EA, Prior to Entry or
Withdrawal For Consumption of GT=121,478 Dozen in Calendar Year
                                August                                 Year To Date
Country             Net Q/No.                Value              Net Q/No.                Value
Mexico                                                                             54,564              44,282
China                                                                                 6,048                6,206
TOTAL                                                                             60,612              50,488

9603105000 Other Brooms, of Broomcorn, LT=.96 EA, at Entry or
Withdrawal For Consumption of GT=121,478 Dozen in Calendar Year

                                August                                 Year To Date
Country             Net Q/No.                Value              Net Q/No.                Value
Mexico                        2,400                2,104                   70,524              20,172
TOTAL                        2,400                2,104                   70,524              20,172

9603106000 Other Brooms, Of Broomcorn, Valued Over .96 Each
                                August                                 Year To Date
Country             Net Q/No.                Value              Net Q/No.                Value
Canada                       1,470                8,451                     1,482              15,876
Mexico                    731,197         1,859,983              5,421,790       13,607,120
Hondura                      1,320                2,953                   17,160              37,934
Italy                                                                                    6,620              19,161
China                        10,939              16,412                   21,763              38,051
TOTAL                    744,926         1,887,799              5,468,815       13,718,142

9603109000 Brooms & Brushes, Consisting of Twigs
or Other Vegetable Materials Bound Together,

With or Without Handles, NESOI
                                August                                 Year To Date
Country             Net Q/No.                Value              Net Q/No.                Value
Canada                                                                                 450                3,470
Mexico                        2,280              10,133                     5,881              30,922
Colomb                                                                            22,836              38,599
Brazil                                                                                  1,600                3,037
Norway                                                                                   25                5,356
U King                                                                                       1                2,785
France                                                                                      1                3,769
Germany                                                                          11,015              20,531
Estonia                                                                                  750              27,099
Italy                                                                                    1,324              11,674
Israel                                                                                16,848              12,101
India                                                                                 39,395              38,099
Sri Lka                    213,516            192,833              1,098,733         1,560,592
Thailnd                                                                             39,515              59,272
Vietnam                    24,270              24,671                 176,900            189,057
Indnsia                           650                7,025                        650                7,025
Phil R                          2,180                3,717                   24,843              37,666
China                        10,199              27,849                 114,324            269,688
Kor Rep                                                                             2,700                7,290
Taiwan                                                                               6,960                5,997
Japan                                                                                 2,680                9,062
TOTAL                    253,095            266,228              1,567,431         2,343,091

9603210000 Toothbrushes, Incl. Dental-Plate Brushes
                                August                                 Year To Date
Country              Net Q/No.                Value              Net Q/No.                Value
Canada                     45,013              12,144                 488,638            188,115
Mexico                    223,560            130,664              2,438,763            955,346
Guatmal                  857,088            124,907              1,201,216            190,607
Brazil                       298,656              98,667              1,173,936            391,288
Sweden                                                                         188,288            239,196
U King                                                                              88,050              36,789
Ireland                  1,066,488            494,889              6,004,945         3,177,754
Nethlds                     24,000                5,893                 180,016              27,499
Germany              2,867,172         2,058,593            19,252,286       14,113,737
Hungary                    41,184              62,959                 142,176            209,198
Switzld                 4,078,008         3,248,541            37,822,303       26,305,246
Italy                                                                                  45,024            304,784
Greece                           121                2,818                        121                2,818
Israel                         20,000                4,700                   20,000                4,700
India                     4,961,464            674,637            36,022,963         5,022,794
Thailnd                      29,160                4,841                 980,640            255,502
Vietnam               4,581,014            332,224            36,516,930         3,026,086
Malaysa                  480,200              38,232              1,729,809            165,431
Indnsia                                                                             85,328              19,270
China                 73,820,976       16,211,739          507,484,800     103,314,860
Kor Rep                    25,380              57,133              2,364,890            705,170
Hg Kong                                                                        443,021            194,756
Taiwan                 1,058,560            206,543              4,473,456            946,766
Japan                      980,520            119,188              3,972,522            515,487
Austral                                                                               1,008                2,102
TOTAL               95,458,564       23,889,312          663,121,129     160,315,301

9603294010 Hairbrushes, Valued Not Over .40 Each
                                August                                 Year To Date
Country              Net Q/No.                Value              Net Q/No.                Value
Vietnam                                                                           10,000                3,046
Indnsia                                                                             10,000                4,731
China                   3,320,574            924,477            23,271,943         6,327,633
Hg Kong                                                                         112,992              21,222
Taiwan                      12,096                3,598                   24,192                7,205
TOTAL                 3,332,670            928,075            23,429,127         6,363,837
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9603294090 Shaving Brushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use On The Person, Valued

Not Over .40 Each
                                August                                 Year To Date
Country             Net Q/No.                Value              Net Q/No.                Value
Mexico                                                                        3,283,608            478,761
U King                            137                6,364                   37,958              15,001
France                                                                             60,000                2,930
Germany            10,083,520            689,456            29,901,548         2,173,096
Switzld                                                                           152,800                4,671
Portugl                                                                             22,116                3,115
Italy                                                                                  49,632              18,574
India                                                                                 83,800                9,725
Thailnd                                                                             92,766              23,774
China                   3,119,320            706,536            29,750,165         4,212,778
Kor Rep                    53,500              13,532              5,919,510            170,522
Hg Kong                                                                          35,710              11,448
Taiwan                                                                           127,040              13,807
Japan                      150,000              15,918                 504,600            149,165
TOTAL               13,406,477         1,431,806            70,021,253         7,287,367

9603302000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Not Over .05 Each

                                August                                 Year To Date
Country              Net Q/No.                Value              Net Q/No.                Value
Canada                                                                          147,500                4,666
Mexico                                                                        6,426,524            164,319
France                    835,000              29,746            20,069,200            784,236
Germany                                                                   33,243,564            914,201
Italy                      3,759,000              40,076            47,633,100            555,197
India                        500,000              13,548              4,409,600            128,722
Vietnam                  380,160                4,461              8,810,160            114,397
China                 11,865,232            374,465            83,950,715         2,880,073
Kor Rep               1,770,000              41,214            19,042,368            404,195
Hg Kong                                                                        201,600                4,732
Taiwan                    100,500                3,033              7,202,233            121,686
TOTAL               19,209,892            506,543          231,136,564         6,076,424
                                            
9603304000 Artists Brushes, Writing Brushes & Similar Brushes For
Application of Cosmetics, Valued Over .05 But not Over .10 Each

                                August                                 Year To Date
Country             Net Q/No.                Value              Net Q/No.                Value
Mexico                 5,206,622            402,477            42,608,710         3,309,418
France                                                                           310,000              22,068
Germany                 740,000              65,086              6,284,000            558,738
Italy                                                                                  35,900                3,313
India                        101,240                7,455                 554,240              40,956
Indnsia                                                                             50,400                3,709
China                 18,940,357         1,434,907          106,907,323         8,322,664
Kor Rep                  200,000              17,351              1,795,860            155,139
Hg Kong                                                                     1,664,000            117,180
Taiwan                      82,000                6,226              1,898,126            148,134
TOTAL               25,270,219         1,933,502          162,108,559       12,681,319

9603306000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Over .10 Each

                                August                                 Year To Date
Country              Net Q/No.                Value              Net Q/No.                Value
Canada                            42                2,384                     1,394              33,728
Mexico               13,510,623         2,276,979          109,018,918       19,540,237
Dom Rep                  76,261              94,066                 843,126            996,766
Sweden                                                                             5,004                8,757
U King                       47,999            126,100                 424,077            811,813
Ireland                                                                                2,554              10,238
Nethlds                                                                            28,000              42,494
France                     111,424            457,510                 799,578         3,918,632
Germany                   22,957            156,164              1,173,379         1,707,168
Switzld                           677              18,012                     3,325              73,147
Spain                          2,581              15,379                   82,885            479,918
Italy                           24,654              60,130                 494,989            694,421
Greece                                                                                  192                2,659
Israel                                                                                  5,645              22,084
India                        820,109            313,163              5,185,395         2,403,507
Sri Lka                    190,108            129,896              1,865,366         1,484,472
Thailnd                    354,869            148,249              2,485,838         1,141,270
Vietnam                  179,500              60,170              1,793,200            662,702
Singapr                                                                            58,200              15,726
Indnsia                                                                           387,146              98,539
Phil R                                                                                 7,560                4,097

China                 27,282,261       21,485,873          193,507,340     151,916,018
Kor Rep                  283,634            223,253              1,813,874         1,432,819
Hg Kong                  211,079            531,952              1,890,132         2,028,647
Taiwan                    288,204            373,031              2,997,502         1,056,642
Japan                      396,063            952,577              1,906,780         9,910,684
Mauritn                        7,109              26,927                   40,296            172,623
Maurit                          9,520              57,868                 127,829            812,970
TOTAL               43,819,674       27,509,683          326,949,524     201,482,778

                                           9603402000 Paint Rollers
                                August                                 Year To Date
Country              Net Q/No.                Value              Net Q/No.                Value
Canada                     11,800              30,671                 122,095            196,949
Mexico                    471,551            177,808              6,414,196         2,236,817
Brazil                                                                                  1,200                4,193
Sweden                          147                2,882                     2,647              17,232
U King                                                                              12,000                5,896
Germany                 338,980              61,731              1,557,757            344,435
Czech                       16,000                3,825                 140,890              37,336
Poland                                                                               1,444                2,100
India                            8,280                2,441                   47,304              10,360
Cambod                  174,348              38,995                 615,352            116,775
Indnsia                                                                           105,106              22,549
China                   3,440,264         1,812,391            26,178,730       14,820,283
Hg Kong                                                                               432              11,048
Taiwan                      17,664              11,532                   17,664              11,532
TOTAL                 4,479,034         2,142,276            35,216,817       17,837,505

9603404020 Paint Pads (Other Than Of Subheading 9603.30)
                                August                                 Year To Date
Country             Net Q/No.                Value              Net Q/No.                Value
Canada                                                                            14,200              10,345
U King                         8,640                5,004                 142,467              57,022
Pakistn                      28,000                2,926                 204,800              21,432
China                      860,538            561,762            19,623,332         5,259,587
Taiwan                                                                             32,697              24,632
TOTAL                    897,178            569,692            20,017,496         5,373,018
                                            
9603404040 Natural Bristle Brushes, Other Than Brushes Of Subheading

9603.30
                                August                                 Year To Date
Country              Net Q/No.                Value              Net Q/No.                Value
Canada                     22,548              27,358                 132,605            159,532
Guatmal                                                                             9,936                7,572
Sweden                                                                                750                3,259
U King                       12,000              20,910                   59,500            125,370
Germany                        682                6,204                     9,593              74,981
Switzld                                                                                      1                4,657
Italy                           38,574            222,920                 110,788            873,599
Turkey                       17,164              66,384                   46,720            182,606
India                        342,768              73,317              3,751,973            402,775
Vietnam                                                                          349,115              45,600
Indnsia                 4,946,860            942,667            37,865,724         6,474,757
China                   4,238,720            628,749            33,339,982         6,488,726
Kor Rep                                                                                650                4,325
Taiwan                      24,624                7,732                 145,630            109,494
Austral                                                                                  150                7,905
TOTAL                 9,643,940         1,996,241            75,823,117       14,965,158

9603404060 Paint, Distemper, Varnish/Similr Brushes Exc Brushes of
Subheading 9603.30 NESOI

                                August                                 Year To Date
Country              Net Q/No.                Value              Net Q/No.                Value
Canada                       5,964                9,205                   65,136            130,173
Dom Rep                                                                           7,414              17,138
Sweden                   154,580              62,355                 229,680            104,786
U King                       59,114              17,114                 231,473            166,938
Nethlds                     28,438              65,981                 408,798              73,635
France                                                                                  999              15,444
Germany                     4,998              22,974                 211,109            442,347
Switzld                                                                                    12              16,608
Italy                                                                                    3,782              10,989
Turkey                       22,380              82,720                   39,000            145,640
India                                                                               427,012              20,798
Vietnam                                                                             1,966                8,324
Cambod                                                                         215,640              39,909
Indnsia                 1,179,528            289,471            11,859,556         2,488,819
Phil R                      198,500                2,865              1,213,500              17,665
China               21,041,240        5,468,205         135,553,826      40,146,002
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Kor Rep                                                                      32,959             14,238
Hg Kong                                                                   106,160             25,375
Taiwan                    20,736               8,655                388,538           204,060
Japan                        8,500               9,979                  76,169           104,622
TOTAL             22,723,978        6,039,524         151,072,729      44,193,510

9603908010 Wiskbrooms
                             August                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Mexico                                                                          2,921               8,542
Italy                                                                             27,528             44,597
China                    104,140             67,816             1,020,506           706,477
Taiwan                                                                          2,016               5,628
TOTAL                  104,140             67,816             1,052,971           765,244

9603908020 Upright Brooms
                             August                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                     3,000             12,066                    7,290             30,885
Mexico                    36,082             81,146                193,423           421,500
Guatmal                    1,450             22,815                  48,568           184,595
Salvadr                                                                        11,436               2,559
Hondura                    6,900               6,752                    7,890             18,572
Colomb                                                                       16,500             14,240
Venez                                                                          20,400             33,459
Brazil                      10,404             50,737                  64,717           326,638
Argent                                                                           3,104               8,599
U King                                                                           3,096             11,479
Germany                                                                     24,031           151,427
Switzld                                                                          7,444             33,905
Spain                        4,320               9,782                    4,320               9,782
Italy                         36,349           175,369                616,666        1,197,332
Sri Lka                  112,804           154,368                513,508           940,368
Thailnd                                                                          1,002               5,726
Vietnam                                                                      21,500             22,415
China                 1,106,050        1,518,302             8,290,752      12,160,991
TOTAL               1,317,359        2,031,337             9,855,647      15,574,472
                                          

9603908030 Push Brooms, 41 CM or Less in Width
                             August                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                        758               5,612                    4,743             12,580
Mexico                      1,296               4,246                    2,934               9,166
Salvadr                                                                       71,676             43,489
Italy                                                                               9,162             22,063
Pakistn                                                                          2,500               2,402
Sri Lka                    87,130           300,738                481,976        1,638,017
China                      48,120           146,843                200,643           561,240
Taiwan                                                                             420               3,588
TOTAL                  137,304           457,439                774,054        2,292,545

9603908040 Other Brooms, NESOI
                             August                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                   52,175           852,164             1,002,442        3,108,196
Mexico                  411,226           564,175             3,634,323        5,440,444
Guatmal                  31,200             23,486                  59,256             47,672
Salvadr                   18,492             19,372                238,636           268,701
Hondura                                                                      64,800             24,323
C Rica                                                                           9,060             12,384
Colomb                                                                     260,281           357,787
Venez                     13,248             10,461                  18,055             24,555
Brazil                      18,583             51,922                207,115           366,817
U King                         647               7,630                    1,331             14,611
Nethlds                                                                             311               3,547
France                                                                             105               4,509
Germany                                                                       1,050             12,054
Czech                     27,552               9,981                322,896           247,676
Switzld                      2,110             10,267                    2,110             10,267
Spain                                                                          62,320           131,656

Italy                         24,576           130,344                123,098           500,451
Israel                         1,020               2,413                    1,212               9,298
India                                                                            15,050             11,584
Sri Lka                  110,968           182,135                630,440        1,231,811
Thailnd                      2,500               3,882                  50,120             96,658
Vietnam                  16,900             24,339                  90,642           142,758
Phil R                                                                            4,000               4,735
China                    427,185           636,277             4,057,934        6,120,958
Kor Rep                                                                    200,000             18,880
Hg Kong                                                                          756               4,670
Taiwan                                                                        12,283             44,835
TOTAL               1,158,382        2,528,848           11,069,626      18,261,837

9603908050 Brooms, Brushes, Sqeegees, Etc., NESOI
                             August                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                                     2,426,855                                  12,337,890
Mexico                                       5,399,440                                  41,664,663
Guatmal                                          24,621                                         34,217
Salvadr                                           23,935                                       136,199
Hondura                                    1,678,946                                   11,939,856
C Rica                                                                                                 11,425
Dom Rep                                        18,057                                       264,750
Colomb                                           53,996                                        511,125
Venez                                               2,491                                           8,400
Brazil                                              16,555                                       351,270
Argent                                                                                               224,134
Sweden                                          18,945                                       103,921
Finland                                           32,508                                       104,284
Denmark                                      222,454                                    2,093,265
U King                                          185,740                                       721,700
Nethlds                                           67,361                                       299,186
Belgium                                          63,592                                    1,141,109
France                                            20,876                                         67,245
Germany                                      388,138                                    3,037,645
Austria                                                                                                17,568
Czech                                             14,227                                        311,890
Slovak                                                                                                34,747
Hungary                                                                                              42,114
Lichten                                                                                                55,544
Switzld                                            33,725                                       184,942
Estonia                                             2,572                                         37,088
Latvia                                                                                                    5,208
Lithuan                                             8,731                                       224,607
Poland                                            95,212                                       799,600
Spain                                            175,173                                       915,353
Italy                                              354,844                                    2,729,014
Slvenia                                                                                                 5,130
Romania                                                                                             12,733
Turkey                                              5,571                                         98,936
Lebanon                                                                                               2,914
Israel                                            157,180                                       507,707
Arab Em                                                                                             22,757
India                                              115,868                                       478,772
Pakistn                                         415,843                                    3,616,733
Bngldsh                                            4,705                                         97,763
Sri Lka                                          263,579                                    1,648,443
Thailnd                                         212,657                                    1,696,077
Vietnam                                          52,746                                       789,037
Cambod                                                                                              50,142
Malaysa                                          22,982                                       996,076
Indnsia                                           85,492                                       460,422
China                                       35,684,311                                301,237,176
Kor Rep                                        385,248                                     2,113,254
Hg Kong                                       668,238                                    4,428,483
Taiwan                                       1,584,515                                  10,655,630
Japan                                             55,277                                       432,793
Austral                                          259,179                                       844,667
N Zeal                                            20,599                                       162,151
Egypt                                              45,904                                       215,447
TOTAL                                    51,368,888                                410,983,202





During Arcola Broom Corn Festival
Monahan Partners Announces Winners 
Of 2014 Craft Broom Competition

Monahan Partners, of Arcola, IL, has announced the winners of its third
annual National Craft Broom Competition, held during last September’s
Arcola Broom Corn Festival. The competition was sponsored by the
company, and entries came from the nation’s craft broom makers. 

Brooms were judged on aesthetics and craftsmanship related to wall
hanging, fireplaces, etc. The brooms had to be made of 100 percent
broom corn, as well as being functional. 

All brooms were on display in the festival broom tent during the event,
and provided good examples of a 100-year-old craft still in use today. A
total of $1,000 in prize money was awarded to the top three finishers —
$500 for first place, $300 for second place and $200 for third place. 

There were a total of 14 entries. All brooms in the competition were
sold at the festival at a price set by the broom maker.

Entries, shown above, left to right, after the first four broom winners,
are from: Henry Tschetter (clarinet broom); Randy Martz (whisk broom);
Karen Hobbs (Americana); Claudie Parson (billiard broom); Chuck Fath
(multi-colored mask); Karen Hobbs (king sweeper); Bev Larson (parlor
broom); Dr. Sam Moyer (whisk broom); and, Bev Larson (old red rooster
tail and proud as a peacock).

New Combo Brush From Shurhold
The Shurhold Combo Deck Brush is designed for gentle cleaning along

with washing areas that require more effort. When a user scrubs harder, the
brush scrubs harder. The product features longer soft fibers for washing and
medium short fibers for scrubbing. As the user pushes down harder on
stubborn spots, the stiffer fibers take over.

To help avoid making
scratches or marks, the 6-inch
brush has a rubber wrap-around
bumper. It’s constructed with a
solid wood block.

The combo deck brush snaps
into any Shurhold handle. With
the  SHUR-LOK quick-release
system, one handle can be used
for a variety of equipment. This
company offers over 40
different attachments.

Visit www.shurhold.com/rv
for more information. 

Erna Kief Caddy, who along with her
husband, the late Richard Earl “Tip” Caddy, was
involved in the broom corn and related
industries for many years, died Sept. 22, 2014,
at Friends Home West, in Greensboro, NC. A
memorial service was held on September 26. 

Erna Caddy was born in Astoria, NY, to
George John and Erna Lange Kief. She attended
the University of Cincinnati (OH). As the wife
of the late Richard Earl "Tip" Caddy, she was

supportive in his business at R.E. Caddy & Company, of Greensboro, and
was well known in the industry, often working alongside her husband at
trade shows. 

In addition to her parents and husband, she was preceded in death by a
brother, George John Kief. 

Survivors include her son, Richard Earl Caddy, Jr., and his wife,
Nancy, of Greensboro; and her daughter, Carolyn C. Canup, and husband,
John, of Pfafftown, NC. 

Also surviving are grandsons James Caddy, of Greensboro; Edward
Caddy, and wife, Elizabeth, of High Point, NC; Michael Canup, and wife,
Heather, of Kernersville, NC; and Matthew Canup, and wife, Lauren, of
Rural Hall, NC; five great-grandchildren; and a brother, Herbert Kief, of
Cincinnati.

Mrs. Caddy was a member of the Holy Trinity Episcopal Church,
where she served on the Altar Guild, and supported the Glory Ridge
Camp Program. She was also active with the Meals On Wheels program,
a member of the Starmount Forest Country Club, and she participated in
the “Niners” golf group, once shooting a hole-in-one. She was a member
of the YBM and enjoyed playing in several bridge clubs. She also had
appreciation for music, art and history, and she enjoyed travel and
entertaining. 

Donations in Erna Caddy’s name can be made to the Holy Trinity
Church, 607 North Greene St., Greensboro, NC 27401 or to Friends
Home West, 6100 West Friendly Ave., Greensboro, NC 27410. Forbis and
Dick Guilford Chapel, of Greensboro, NC, assisted with arrangements.
Online condolences may be offered at www.forbisanddick.com.
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OBITUARY: ERNA KIEF CADDY

Left to right are this
year’s winning 
brooms: First 

place — Radharani
Larson (twisted
sassafrass); 

second place — 
Justin Dean Burton, 
of Berea College
(broombow); third
place — Shawn 
Hoefer (parlor 
broom); and, 

honorable mention —
Henry Tschetter
(wedding broom).





EQUILIBRIUM EASY TO USE HOUSEHOLD 
BROOMS & 
BRUSHES

WATCH THE VIDEO:
BORGHI.COM/SMART-EVO
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