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CONGRATULATIONS TO
BROOM, BRUSH & MOP ON
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years
We’ve been putting our spin
on innovation for 100 years
Thank you for being an important part of our history since
1906. Leading the way with our many innovations, we have
always built on a solid foundation and worked with you to
raise industry standards. Backed by a strong work ethic
developed over four generations, we at Lemieux are
committed to another great century of spinning for you.
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Welcome To Broom, Brush & Mop’s
100th Anniversary Centennial Edition

O

ne hundred years — that’s a lot of broom corn, and brooms, and mops, and brushes, and
squeegees, and yucca fiber, and tampico ... the list has gone on and on for 100 years in
a publication that was originally known as Broom and Broom Corn News when it
started in 1912, and in the early 1980’s became Broom, Brush & Mop Magazine.

The staff of today’s Broom, Brush & Mop
Magazine would like to welcome our readership to this Centennial Yearbook, a labor of
love that has been one year in the making —
or shall we say 100 years.
The Broom, Brush & Mop Centennial
Yearbook has been divided into 10 sections,
each representing 1 of 10 decades that the
publication has been in business. Each section
contains an article written by either Broom,
Brush & Mop Editor Harrell Kerkhoff or
Assistant Editor Rick Mullen, highlighting
the different events in that decade covered in
the publication.
Also included in each section are various
articles about a wide variety of companies
that have been involved in the broom, brush,
mop and related industries over the past 100
years. Each company is listed in the decade
that the business began.
When researching and writing about the
history of Broom and Broom Corn News /
Broom, Brush & Mop Magazine, Kerkhoff
and Mullen literally flipped through each

page of the past 100 years’ worth of issues.
That’s a lot of pages, and it took awhile.
Fortunately, every issue since 1912 has been
preserved in book-form volumes, which are
stored at the magazine’s location in Arcola,
IL.
Looking through these pages not only provided Kerkhoff and Mullen with a wonderful
timeline regarding the history of the broom,
brush, mop and related industries over the
past 100 years, it also provided an incredible
timeline of overall U.S. and world history
during the same time period.
It’s not only interesting to see how World
War I, the 1918 flu pandemic, the Great
Depression, the Dust Bowl, World War II and
other major U.S. and world events influenced
the industries being covered by Broom and
Broom Corn News / Broom, Brush & Mop
Magazine, but how the magazine itself reported on these events. For example, many articles printed in Broom and Broom Corn News
during the 1930s gave very detailed accounts
of what it was like to live through the Dust

Bowl in Kansas, Oklahoma and other broom
corn growing regions at the time.
Broom and Broom Corn News was started
in Arcola by brothers Frank F. and W.L.
“Roy” Collins. The inaugural issue was Feb.
27, 1912. The two brothers served not only as
the publication’s owners, but its editors and
publishers. For many years prior to 1912, the
Collins brothers had devoted a page or more
in each issue of their Arcola Record-Herald
newspaper to news about broom corn and
allied industries. The newspaper’s “Broom
Corn Corner” was a regular department of the
Record-Herald. Frank Collins would remain
owner of Broom and Broom Corn News until
1941.
During the first seven decades of Broom
and Broom Corn News, the publication was
printed weekly and included detailed
accounts of broom corn and broom production from around the United States and world.
And, the publication has truly been an international magazine from the start. Even during
Continued On Page 70
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LEFT: The first photo ever
to appear in Broom and
Broom Corn News showed
prominent broom corn
dealer Col. S.R. Duncan
in a horse-drawn buggy.

1912-1921
THE FIRST DECADE
By Harrell Kerkhoff, Broom, Brush & Mop Editor

T

he first issue of Broom
and Broom Corn News
was dated Feb. 27, 1912.
The publication was started in
Arcola, IL, by brothers Frank F.
and W.L. “Roy” Collins. They
served not only as the publication’s owners, but its editors and
publishers as well. For many years
prior to 1912, the Collins brothers
had devoted a page or more of
each issue of their Arcola RecordHerald newspaper to news about
broom corn and allied industries.
The newspaper’s “Broom Corn
Corner” was a regular department
of the Record-Herald. Frank
Collins would remain owner of
Broom and Broom Corn News
until 1941.
The inaugural issue of the publication included articles addressing the expansion of the broom
corn growing region to Texas and
other states, current broom prices,
and a report on alleged discrimination against broom corn dealers
by insurance companies. This discrimination claim stemmed over a
dispute regarding the level of
flammability of broom corn bales.
The lone photo for the first
issue showed a stately gentleman

sitting in a horse-drawn buggy in
front of a large home. It served as
the obituary photo for Col. S.R.
Duncan, who was described as,
“A prominent Central broom corn
dealer.” The obituary stated that
the colonel entered the field as a
buyer in 1886 and had, “Handled
over 70,000 tons of broom corn,
representing a cash outlay of
approximately $7 million during
(his) connection with the trade.”
The obituary added that this was,
“Enough broom corn to sweep the
entire world for a year.”
Broom and Broom Corn News
started as a weekly publication
with a subscription of $1 per year
in the United States and $1.50 per
year for those readers in foreign
countries. Among the advertisers
were Harryman Brothers, with
offices in Charleston, IL, Wichita,
KS, and Baltimore, MD; The New
England Broomcorn Company, of
Boston, MA; and The Truby
Warehouse Co., of Englewood,
KS.
Included in this first issue was a
detailed statement listing the number of counties, farms, acres and
pounds of broom corn, by state,
grown in 1909, according to the

1910 census. For example, it
showed there were 1,854 farms in
69 Illinois’ counties that grew
broom corn. This involved 38,452
acres, yielding 19,309,425 pounds
with a total value of $1,457,172.
For the entire country, there were
1,031 counties in 38 states where
broom corn was grown. This
involved 23,238 farms, 326,102
acres, 78,959,958 pounds and a
total value of $5,134,434.
Of the 48 states in 1909, all but
Florida, Maine, Idaho, Montana,
Nevada, New Hampshire, Oregon,
Rhode Island, Vermont and
Wyoming grew some amount of
broom corn. Oklahoma led the
nation in most categories with
10,151 farms, 216,350 acres,
42,741,725 pounds and a broom
corn total value of $2,559,235.
Issues of Broom and Broom
Corn News during the first 10
years of publication were full of
various reports from broom corn
growers, dealers and broom manufacturers around the country,
largely in the Midwest. There
were also many articles about fires
at broom corn processing and
broom making facilities. This was
obviously a huge problem at the
time. Letters published from different subscribers telling how they
enjoyed the new publication were
also common, as were photos
showing broom corn being harvested and processed. One such
noteworthy photo was printed in
the April 9, 1912 issue. It showed
wagons full of broom corn being
pulled by teams of horses in
downtown Arcola.
Among the interesting articles
published from the first year of
Broom and Broom Corn News was

RIGHT: Broom and
Broom Corn News co-founder
Frank F. Collins as he
appeared in 1919.
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a detailed account in the June 18,
1912, issue about an educational
film being made showing how
broom corn was grown at the C.O.
Carlson and Sons farm in
Caldwell, KS. This included
planting, cultivating, harvesting,
seeding, shedding and bailing.
The article went on to state, “This
will make a great reel, and as the
same pictures are shown all over
the country (it will) doubtless be
seen by several million people
within the next year. It will do
much to educate the general public on where broom corn comes
from.”
The July 23, 1912, issue featured a front page article and
photo of the new Pioneer Broom
Company plant addition in
Amsterdam, NY. It was reported
from a reprinted article originally
published in The Amsterdam
Sentinel that the new 6-story factory addition, “Has a tower of 115
feet in height, in which is installed
a tank holding 20,000 gallons of
water for fire purposes.” The
story went on to note that, “The
third floor is to be used for winding and sewing brooms, and has a
capacity of 35 broom making and
17 broom sewing machines. The
production capacity is 450 to 500
dozen brooms daily.”
Meanwhile, a photo in the Aug.
20, 1912, issue showed a broom
corn field on the Carlson Farm,
near Caldwell, KS, of which a
gentleman by the name of William
Hembrow can be seen standing
inside a convertible automobile.
What makes the photo noteworthy
is that it proves cars were becoming prevalent as early as 1912, and
that this particular car was driven
to the middle of a broom corn
field.
The Nov. 12, 1912, issue of
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Broom and Broom Corn News reported several cases of railroad car
shortages taking place for the hauling of broom corn and other grains. It
was reported by George A. Quinlan, of Liberal, KS, that, “Our warehouses are full of broom corn; our elevators are full of wheat; and broom
corn and wheat are pouring in from all over the country, but we have no
way of shipping out.” He went on to say there are hopes of adding a second rail line in the near future.
The Dec. 17, 1912, edition reported on The National Broom
Manufacturers Association annual convention, held at the Hotel
Sherman in Chicago. A large photo was included in the front page coverage showing a group of 40 to 50 men sitting around a very formal dining room, each wearing a suit and tie. It was reported in the article that,
“The price of brooms and broom corn was not discussed at the meeting
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and the time was spent for the most part in real organizational work.”
The article also noted, “A big vacuum cleaner appeared on the scene
about the time the first morning's session opened and though it was
doing all sorts of stunts out in the hall under the prayerful guidance of
one of the hotel employees, it failed to strike terror to the hearts of the
broom manufacturers as they went on with their meetings as serenely as
though vacuum cleaners were as yet unheard of, and professed the belief
that there will be a good market for brooms as long as cleanliness is
believed next to Godliness.”
Among highlights of Broom and Broom Corn News’ second year of
operation was a detailed article and three drawings found in the March
18, 1913, edition showing the progression of Hamburg Broom Works, in
Hamburg, PA. The drawings detailed the company’s first building in
1894, its factory in 1898 and how
the factory appeared in 1913. The
company was started in 1894 by
Wilson E. Schmick.
The July 15, 1913, issue reported the governor of Kansas
received an appeal from farmers
in the western part of the state asking him to invoke the old “warning
out” law to aid in the fight against
grasshoppers. The article stated
that the old law was long unused
and was first enacted just after the
great grasshopper invasions in
Kansas during 1873. The law provided that, “Every able-bodied
man, woman and child between
the ages of 12 and 60 years be
called upon to fight grasshoppers.”
The article added that farmers had
reported thousands of dollars of
losses to crops from the grasshoppers. The article did not state just
how the grasshoppers were to be
eliminated.
The Oct. 28, 1913, edition
reported that, “Estimates on the
total (broom corn) tonnage produced in Illinois this season to run
from 4,000 to 5,000 tons, with
1,500 to 2,000 tons of old corn carried into the new crop.”
In the April 7, 1914, issue of
Broom and Broom Corn News, it
was reported that residents of
Philadelphia, PA, will once again
participate in “clean up week”
from April 20 to 25. The article
stated, “It is unnecessary to state
the benefit which the broom makers in this city will reap from (the
event), and it is certainly unneces-

LEFT: Broom and Broom Corn
News first issue Vol. 1,
No. 1, February 27, 1912.
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1912-1922

sary to say how well they have received the news. Last year a small article on page 5 with the headline, “Ford To Make A New
when clean up week was announced, broom makers experi- Tractor.” It stated, “Henry Ford recently gave an interview on tractors to
enced a sudden jump in business which seemed to act as an The Country Gentleman. Mr. Ford said: ‘I intend to spend a million dollars a year if necessary to perfect an efficient small tractor. It may take
impetus for the rest of their year.”
The May 26, 1914, issue reported that, “Mr. Geo. H. me five years. I do not intend to market a tractor until it is right, both in
Maus, of Amsterdam, NY, who deals very extensively in engineering principle and the ability to perform. I am aiming for the trachardwood Japan broom handles, China reeds, Japan and tor that will stand up to its job and keep going for at least ten years.
China split bamboo, etc., sailed recently on the steamer Unless I can put out a tractor on this basis, I will continue to experiment
‘Express of Asia’ for a trip to Japan and China. While there, and spend time and money. I know that when I get it, the market for such
he will look after the interests of his company, with a view to a tractor will be practically unlimited, both here and abroad.”
The article adds: “‘Unlimited’ is a much abused word, but this is one
enlarging his plants to enable him to take care of a constantplace where it belongs. If Ford can get what he is after, the world is his
ly increasing business.”
It soon becomes obvious while looking through the vari- oyster — especially if rumor is correct in fixing the price of the new tracous issues of Broom and Broom Corn News in 1914 that tor at $250.”
In the Oct. 17, 1916, issue, an article was featured with the headline,
many people of this time period started to become concerned
about events unfolding in Europe. The Aug. 11, 1914, edition reported “$88.37 Per Acre For Broom Corn.” The article stated, “The prices
on the “European War” and what influence it may have on the U.S. received for broom corn by many growers in the Central District this
broom corn and broom industries. The article read, in part, “The direct season, and the apparent shortage of the crop and the needs of an unusueffect of the European war on the broom and broom corn trade is as yet ally large acreage for next season, are causing many Central farmers to
problematical. Some corn is raised in Austria-Hungary and other coun- think seriously of planting a crop next year, though many of them have
tries of the continent, and they have frequently sent enough corn over not raised (broom corn) for several years.
“Last Saturday, B.L. (Bert) Slaughter on the Frank Fullerton farm
here to have a decided influence on the market.” The article went on to
state, “Most of Europe’s men have taken up arms. Of course, the women northeast of Arcola delivered his 40 acre crop to Ben F. Cox & Co. Bert
over there can, and doubtless will, take care of the crops, when not had an unusually good yield and got a price of $207.50 for the straight
engaged in the binding of soldier’s wounds, but the world’s whipping and $100 for the crooked. The crop amounted to 17 tons, 631 pounds,
will be seriously interfered with and we will likely see no broom corn and this brought $3,534.97. The landlord’s part was $1,178.32 and the
brought over for many months, unless the war should come to a sudden tenant’s portion $2,356.65. This gives the owner of the farm a rental of
$29.45 per acre and the tenant $58.92 per acre.”
and unexpected stop.”
The Jan. 30, 1917, issue of Broom and Broom Corn News reported
In the Nov. 10, 1914, edition of Broom and Broom Corn News, an article was published with the headline, “American Horses in Battle.” The that 504 (rail) cars of broom corn valued at $1,149,000 had been shipped
article stated, “The American horse is one of the first to answer the bugle from Lindsay, OK, in 1916. It also reported this area had seen an
call of the European war. Representatives of many foreign governments increase in oil production.
The March 6, 1917, edition reported on the death of prominent broom
are in this country purchasing horses for the various armies of warring
nations, and practically every state in the union is contributing cavalry corn dealer Thomas Lyons, of Arcola, at the age of 65. Lyons was actively engaged in the broom corn business for 42 years. Born in Ireland,
material to the belligerent factions.
“The American horse is a utility animal and excels that of any other Lyons came to Arcola at age 15. In the article, Lyons was quoted as saycountry on the face of the earth. He has plowed our fields, fought our ing from an earlier interview that, “At times in the past, the receipts of
battles and is the most faithful of animal kind. His reputation has extend- broom corn in Arcola, grown within a radius of 10 miles, amounted to
ed to other countries, and he is now going to perform the services for for- 8,000 tons a year, as much or more than the entire state of Illinois now
eign countries which he has so faithfully fulfilled
at home.”
Broom and Broom Corn News published in its
As the second decade of the 20th century drew to a close, several
May 4, 1915, edition a long article from the
American Handle Company, of Atlantic Mine, MI,
articles reflected on changing technology of the time, and what this
detailing all that goes into the production of woodnew technology meant to broom producers.
en handles, from harvesting trees in U.S. virgin
forests to production and sale. Next to the article
was a photo of stacked lumber in a woods covered
produces.”
by snow.
The article also stated, “The Thomas Lyons Co. is now one of the best
In the publication’s Feb. 22, 1916, edition, an article under the heading “How It Spreads” ran with a subhead that stated, “Broom Corn No and most favorably known in the trade and does a very extensive business throughout the United States and Canada.” It also stated that Lyons
Longer Limited To Limited Area.”
The article read in part, “Time was when all the districts which raised organized the Arcola State Bank in 1894 and continued as its president
broom corn could be easily located, and as easily counted. But that day and largest stock holder until the time of his death. He also owned about
has passed and now it is raised in places without number, and every year 1,200 acres of land near Arcola and a similar amount near Lindsay, OK.
The May 29, 1917, edition spoke of a tornado that struck the nearby
the number increases. The increase is largely accounted from the fact
that fabulous stories get into circulation as to the amount of money to be towns of Mattoon and Charleston, IL, killing hundreds and causing
made from the industry, and by the lack of knowledge about getting extensive damage, including several buildings in the area housing broom
(broom corn) to market ... Here is where they (new growers) will learn corn. Area broom corn fields were also damaged. The article went on to
something they had not calculated on being a part of the program. But state, “If broom corn news is a bit scarce in this issue, please bear in
the broom corn territory will be spread all the same, and the area of the mind that the writer was up all night Saturday in Mattoon and spent all
day Sunday in Charleston engaged with the local Red Cross in relief
crop will increase to the detriment of older districts.”
The Oct. 10, 1916, edition of Broom and Broom Corn News included
Continued On Page 35
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FELTON INC.

SINCE 1852
by implementing an employee stock ownership
plan (ESOP).
The company continued to expand its capabilities with the acquisition of Spring Machine in 2007.
And to better reflect and capture the company’s
broader capabilities and “concept to delivery” business model, the company changed its name to
Felton Incorporated in 2010.
— Article provided by Felton Incorporated.

“This Company is ‘The brushmakers to the
American people,’ while their goods are distribABOVE: Felton Incorporated is headquartered in Londonderry, NH.
uted all over the world. Agencies are operated for
their sale in Great Britain, Australia, and all
elton Incorporated was founded as the H.G. Wilson Co. in 1852.
European countries, and this Company is among the foremost of our
It was purchased by Silas Felton in 1872 and renamed S.A. Felton
& Company. By 1880, he had purchased both the Robie Company manufacturers in building up the commerce of Manchester and spreadand L.H. Josselyn, consolidating all brush manufacturing in New England ing its name and fame abroad.”
under single ownership. In 1884, Silas’ son, Dudley, joined his father's
— Pub: The Manchester of America; 1900

F

firm and the company was renamed S.A. Felton & Son Company — a
name that would remain unchanged until 1975.
During the last 20 years of the 19th century, Felton Brush developed
and perfected many styles of hand and power brushes for use primarily in
the textile and leather-processing industries. In 1894, Felton purchased
the Quimby Brush Company of Boston, MA, and added the Farnham
Brush Company of Honesdale, PA, a year later.
In the early 1900s, The United Shoe Machinery Corporation — then
the world's leading manufacturer of automated shoe-making machinery
— purchased a controlling interest in Felton. By 1910, S.A. Felton &
Son Co. became the largest manufacturer of power brushes in the world,
and at the same time was one of Manchester’s (NH) oldest industries. Mr.
Felton, formerly an agent for Manchester Shoe & Leather Co., realized
the inefficiency of hand finishing of shoes, and developed the power
brush having the reputation second to none in this country. As of 1913,
this company supplied over 90 percent of all the brushes used by shoe factories in America.
In 1924, Felton acquired the United Brush Company, of Toledo, OH,
and in 1933, it added the Royal Brush Company, LTD, of Hamilton,
Ontario, Canada. This firm was to become Felton Brushes Limited, and
remained an integral part of the company until 1980.
In the early 1970s, USM Corporation purchased the minority Felton
family interest and Felton Brush became a wholly owned subsidiary of
United Shoe Machinery Corporation. The last acquisition under USM
took place in 1962 with the purchase of Dersal Corp. — a wire brush
manufacturer in Worcester, MA — which it moved into the Manchester
facility.
In 1980, Felton operating management purchased Felton Brush from
Emhart Corporation, which had acquired the USM Corporation in 1974.
This transaction also included the sale of Felton Brushes Ltd. to the
Canadian Operating Manager. The company name was changed to Felton
Brush Inc. in 1981.
In 1998, the company relocated its manufacturing and corporate headquarters to its current state-of-the-art facility in Londonderry, NH. In
2004, the company expanded its ownership to include the employee base

To

Broom, Brush & Mop
On Their

Centennial Year

www..feltoninc.com
7 Burton Drive  Londonderry, NH 03053
Phone: 603-425-0200  Toll Free: 800-258-9702
Fax: 603-425-0242  info@feltoninc.com
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WOOSTER BRUSH SINCE 1851

O

ne of the oldest manufacturers of paint
applicators in
the USA, The Wooster
Brush Company was
established in 1851. Wooster company founder
Adam Foss traveled from
Pennsylvania to Ohio to
set up shop. He began
producing handmade bristle paintbrushes from a
small, two-story building
on the main square in
Wooster, and then sold
the brushes door-to-door
throughout the state.
In 1909, Wooster Brush acquired land on Madison Avenue, a few blocks south, and a new factory was built. The structure was 70-feet wide and 200-feet long, providing three times as much floor space as before. The Madison Avenue site
in Wooster, OH, is still the location of the company’s headquarters today.
Now its operation encompasses over 888,000 square feet of manufacturing, shipping, administrative and warehousing facilities.
With 162 years in business, Wooster has many industry milestones.
They include:

• Invention of popular paintbrush styles such as
the angle sash and the Shasta®;
• Development of the “Foss-set” process to
cement bristle into paintbrushes;
• First to use nylon filaments to create brushes
that performed in latex paints;
• Creation of the Exploded-Tip® process to make
soft flags on filament ends; and,
• First to introduce synthetic fabrics
for roller covers.

LEFT: Tear sheets of (top) an ad from the 1930s and (below)
a current Alpha paintbrush ad.

TOP RIGHT: Pictured are various products currently offered
by Wooster Brush.
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RIGHT: A collage depicting the history of Wooster
Brush which dates to 1851.
Wooster has continued this tradition of ground-breaking development.
Some of the most popular brands of painting equipment on the market are
made by The Wooster Brush Company: Super/Fab® roller covers, Ultra/Pro®
paintbrushes, and Sherlock® extension poles and roller frames. Each year,
Wooster designs more new products for professional and DIY painters than
any other high-quality applicator manufacturer, according to the company.
Since its beginning, the company has elected only 9 presidents. William
Fagert became president on Aug. 1, 2010. He has 27 years of service with
Wooster Brush.
“If you use our products, you know Wooster means quality,” stated Fagert.
“While many companies look for ways to cheapen their products, our focus
has been quality first. Sure, we have to be cost-conscious, but we never sacrifice quality and we continually strive to get better. We are an employee-owned
company, and we’re proud to put the Wooster name on our products.”
Wooster Brush continually strives to make the company as great a place for
people as it is for products. The current average duration of service for all 500
Wooster employees is 18 years. Also, instead of moving operations overseas
like so many others, Wooster Brush has kept producing tools in the USA —
allowing the company to maintain high quality standards and hands-on customer service.
This dedication is why a small brushmaking operation, opened in 1851, has
grown into The Wooster Brush Company of today, producing more than 2,000
products that are sold throughout the world.
– Article provided by Wooster Brush.
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MFC SINCE 1862
MFC, and its customers, know that the natural fibers
MFC sells — which include tampico, palmyra, horsehair and bristle — each have unique qualities that
make them important as brush fill fibers.

M

FC’s history dates back to 1862 when William Wilkens & Co., was opened as the
nation's first manufacturer of dressed fiber and "steam curled hair and bristle." MFC's
predecessor company, Maryland Fiber Corporation, was incorporated in 1927, getting
its start with much of the personnel and know-how from the older company.
MFC, today a Texas Partnership, has not forgotten its 150-year-old roots in the industry, nor the
lessons that have allowed its longevity. MFC strives to listen and be responsive to its customers. The
company’s goals include continuing to provide these customers with unmatched quality products
and service at competitive prices.
MFC, and its customers, know that the natural fibers MFC sells — which include tampico,
palmyra, horsehair and bristle — each have unique qualities that make them important as brush fill
fibers.
MFC representatives also understand that because of the brush application, brush performance
and/or brush price point aims involved, it is important to work with brush manufacturers to come
up with fiber mixtures that meet all needs.
It’s vital that fiber is consistent from batch to batch whether involving natural fibers, a combination of natural fibers with synthetic fibers, or a combination of synthetic fibers and other filaments.
This is important so that material runs as well as can be expected on each customer’s automated
equipment.
As a company, MFC helps brush makers maximize through-put and minimize waste. Consistency
in fiber ensures that the ultimate user of the brush will receive the item with the same fill fiber specifications each and every time from the brush manufacturer.
MFC officials are extremely proud of the company’s past, and are grateful to all of the personnel
over the years who have allowed the business to build a solid reputation. Most of all, MFC representatives are thankful for their customers’ many years of loyalty. These representatives look forward to many more years of providing fill fiber solutions to the company’s wonderful customers.
— Article provided by MFC.
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SINCE 1856

ABOVE: Draper Knitting company staff
Draper Knitting Company — one of the oldest textile mills in the
United States — began in England as Draper Brothers Company in the
early part of the 19th century. In 1851, James and Thomas Draper, moved
the family business from England to Canton, MA.
Their factory opened at the corner of Washington and Pleasant Streets
and manufactured knit woolen goods under the name Canton Woolen
Mills. Thomas died in 1856 and James in 1873. James’ children began
running the business, and in 1889 they incorporated as Draper Brothers
Company on the site they reside on to this day.
In 1984, the Company was split into Draper Felt Company and the
Draper Knitting Company. The felt company was sold in 1985. The knitting part of the company has become Draper Knitting Company Inc., a
wholly owned subsidiary of Draper Brothers Company, and is currently
being operated under the direction of a sixth generation Draper.
Draper Knitting first started producing knitted woolen lace in the early
days, but is proud to have stayed current and innovative with the times
and is now the only company in the United States that produces three
types of fabric formation under one roof — High Pile Sliver Knitting,

Conventional Circular Knitting and Nonwoven Stitchbonding.
In addition, we are the only U.S. Pile Knitter able to produce EcoPile®
— Draper’s trademark for fabric made from 100 percent post-consumer
recycled polyester (recycled bottles.) Our customers include Patagonia,
L.L. Bean, Team Simpson, St. Gobain, Vanity Fair and Wooster Brush.
Draper Knitting Company’s corporate headquarters houses the corporate offices and a 120,000-square-foot manufacturing facility under one
roof. This facility includes a state-of-the-art CAD studio where patterns
are created, 40 knitting machines which convert raw materials into fabric, a dye house and a complete Finishing Department. We produce a
variety of products including: paint rollers and buffing pads, performance clothing liners, footwear liners, outerwear, gloves and air filtration
fabrics.
We strive to bring state-of-the-art fabrics to a variety of industries, and
would invite you to call on the Draper family to design just the right fabric for you.
— Article provided by Draper Knitting.
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NEWTON BROOM
& BRUSH SINCE 1914
Broom making got its start in Newton (IL) when local bankers E. W.
Hersh and A. F. Calvin, together with former congressman E. B. Brooks,
incorporated Newton Broom Company on January 10, 1914. They operated the broom factory in the old Krokobola Printing Co. plant until
1919. A new building was then constructed at 201 East Decatur Street.
In 1935, the original partnership was dissolved and P. L. Adams, of
Louisville, KY, purchased the business. In 1954, Adams died and his
wife sold Newton Broom Company to Alex Leventhal, of Cleveland,
OH. In 1964, ownership of the Newton Broom Company passed into the
hands of his sons. His son, Don Leventhal, is now the owner of Newton
Broom & Brush Co., and has moved and consolidated the operation to a
modern plant and warehouse at 1508 West Jourdan.

ABOVE: Newton Broom & Brush
Company’s history dates back
to 1914. Today, the company
supplies a wide variety
of cleaning-related products.

Although broom factories once flourished around Illinois, few remain.
The Newton Broom & Brush Co., still manufactures broom corn brooms,
but it also manufactures railroad switch brooms, angle brooms, soft
sweep brooms, cob web and fan dusters, and a complete line of push
brooms and floor brushes. Other items include bowl brushes as well as
kitchen and scrub brushes.
The Newton Broom & Brush Company’s management and employee
team continues to be dedicated to the goal of providing quality manufactured products, and the best possible customer service in an ever changing marketplace.
— Article provided by The Newton Broom & Brush Company.
PO Box 358
Newton IL 62448
Phone (618) 783-4424
Sales@newtonbroom.com
newtonbroom.com

Manufacturers of Household and Industrial
Brooms and Brushes since 1914
OEM and Private Label Manufacturers
Capacity to Produce Large Runs
Flexibility for Short Runs and Fill Ins
Dedicated to Customer Service

Made in the USA
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BROWNS BRUSHWARE SINCE 1879
It is with pleasure that we recognize and congratulate 100 years of
Broom, Brush & Mop Magazine. Its 100th anniversary edition provides
us at Browns Brushware an opportunity for the presentation of a brush
making story that began in England, and has continued for over 133 years
in one of the farthermost reaches of the planet — the antipodes,
Aotearoa, New Zealand.
James Fulcher Brown II was an Englishman who was born in 1806 in
Bacton Suffolk. In 1839, he was
trading as a perfumer and hairdresser, styling and cutting hair
of the well-to-do. A hairdresser’s trade differed from that of a
barber, at the time.
In 1851, he became a beadle
(who had similar powers to a
policeman) in St Mary’s
Whitechapel, employed by the
local parish. Robert Peel (a former Prime Minister of the
United Kingdom) had established a proper police force in
1829.
J. F. Brown II , who was also
listed as a juror at “The Old

ABOVE: 1937 Chevy Delivery Van
Bailey” (the central criminal court in England and Wales). He would
often have had contact with brushmakers of the day who used whale
bone and hair in their trade. Brushmakers’ apprentices are found in
London fishmongers’ and other unrelated companies’ historical documents. It was not uncommon for a father to place his son in apprenticeship within his own trade or perhaps with a contact who shared a supply
relationship. As a wigmaker, J.F. Brown II had contact with hair suppliers, which was possibly
the link to brush makBELOW: Browns Brushware
ing.
Classic House Broom
J. F. Brown II had
three sons — James III,
Christopher and Charles, all who supposedly
became brushmakers. In
the 1840s, the brush
trade suffered from a
drop in demand. The
Brushmakers Society
had set up its own
(Piassava fibre) broom
factories to give members a chance to
compete and earn
a living. Someone,
reputedly a brushmaker
in Loughborough, iden-

tified the Piassava fibre that had been dumped on the Liverpool docks.
Its primary use was as packing (as a substitute for whale bone) to protect
cargoes of sugar from the West Indies.
Many illegal brush shops were set up around this time, employing
unskilled labour which impacted the skilled workmen’s trade.
Conditions during the mid-1850s were dire. Crime was high and overpopulation within Whitechapel led to cholera outbreaks. J. F. Brown II
died of the disease. The Brown brothers immigrated in search of a better
life. Christopher immigrated to the USA in 1861 and settled in Utah.
Later, James Fulcher III and Charles followed. After being employed as
a journeyman for the Wainwright Brothers Brushmakers, they travelled
to New Zealand.
It’s suggested that James Fulcher III made the first commercial brushes in New Zealand around 1879. This was at a Gala Day (which early pioneers attended) in Gore, New Zealand, in celebration of the establishment
of the first train link from Dunedin to Invercargill.
James Fulcher III next established his brush making enterprise in the
late 1800s by way of a small workshop, with the shop front located in
what is now the center of New Zealand’s largest city, Auckland. He soon
outgrew these premises and in the early 1900s moved to a purpose-built
factory in Sandringham, New Zealand, where machinery played a greater
role in brushmaking of the day.
James Fulcher III was joined by his son, James IV, upon his return
from World War I. He is credited with being instrumental in progressing

RIGHT: J.F. Brown, Founder
mechanical brush manufacturing. He
was joined in the business in the 1930s
by his family — sons James V, Trevor
and Ian and his daughter Claire.
The factory moved to New Lynn,
New Zealand, its current location, in
1937. Construction and brush making
went hand-in-hand between father and
sons to arrive at what was then a stateof-the-art purpose-built facility.
As automation improved, the Browns acquired the necessary equipment to advance their operation. It was a natural progression, as the
industry model in play around the world was based of the skills of the

ABOVE: New Lynn factory circa 1938.

ABOVE: An aerial view of the
Browns Brushware factory.
machine builders of the day.
James IV passed away in 1954, having made
a significant mark on the business during his
tenure. His wife, Florence Emily, and her family progressed the Post World War II era by
adding value to the business and broadening
the customer base to include large chain stores.
Trevor Brown had an eye for design, developing the plastic molding division in the
1970s. He had a progressive sales
strategy, supported by production stalwart and
brother James V.
Between these two
brothers, the 1960s
progressed to see
Trevor Brown’s family acquire the business
and operate it to the present day.
Products from Brown Brushware are found
in many a New Zealand and Australian broom
closet, workshop, dairy shed as well as the
industrial and horticultural environment. This
spans civil, industrial and hygiene brushware
along with houseware and consumer lines.
The company comprises a mix of imported
lines that supplement the products still manufactured on CNC machinery by a new generation of skilled New Zealand-based brush making employees.
Browns Brushware’s current directors are
proud to be involved in a dynamic industry
with long-standing relationships that span
time. It’s an industry that continues to evolve
as computerization, automation and processes
allow new and exciting products to be offered
to the increasingly international consumer.
Browns Brushware: spanning three centuries, and five generations.

— Article provided by Browns Brushware.

CELEBRATING
5 GENERATIONS OF
BRUSHMAKING IN
NEW ZEALAND
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BRAUN BRUSH CO.
SINCE 1875
which needed to be
washed every day. By
making handmade
wire wound bottle
brushes in the basement of his Brooklyn
home, Emauel is able
to service this growing industry in what is
now metropolitan
New York.
As his business expands, so does his
family. Eventually a
two story brick factory is built behind the
house and four of his

I

magine New York
City in the fall of
1875. The Brooklyn
Bridge is under construction and will take
another 8 years to complete. All commerce into
Manhattan comes in from
the north or travels by boat.
It is still 8 months before
Custer’s last stand and stories of battles with Indians
fill the newsstands. The
toll of the Civil War is still
being felt as America
rebuilds herself.
Enter into this new frontier Emanuel Braun, a

ABOVE: Twisting wire.
brash young German immigrant who sees only opportunity. He had
arrived in the country 10 years earlier at the age of 16, and spent his
time learning the language and the ways of the land. Emanuel had
trained as a brush maker’s apprentice in his native town of
Roschbach, Germany, near Heidelberg. With this knowledge, he settled on the dairy industry
as the place to make his
start.
In 1875, milk and dairy
products were delivered in
glass bottles by horsedrawn carts to your
doorstep. There were thousands upon thousands of
refillable bottles, all of

LEFT: Pictured is one
of 75 sculptures made
by Braun Brush
for the artist
Richard Artschwager.

TOP: Emanuel Braun

ABOVE: Manufacturing circa 1892.
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sons join the firm. The company continues to thrive with the additional manufacturing capabilities of wire drawing, pitch setting and
staple setting brush making techniques.
After Emanuel’s passing, the brothers went their separate ways,
leaving Albert Braun to continue on his own. Albert had been the
production supervisor under his father, and had a great love of the
process and materials of brush making. Albert is one of the first
brush makers to use nylon fibers in place of naturally grown fibers
or even whale bone.
His knowledge of the process served him well as he built his own
machinery to advance the art of brush making. Despite the temptation to transition into longer runs of low cost brushes, Albert
remained true to the company’s tradition of making high quality
brushes for specific industries, a strategy maintained by the current
administration today.
As Albert looked to retire, he had to go no further than his son-inlaw Max Cheney to find a capable and willing leader of the firm.
Max was serving as the assistant superintendent of schools in
Nassau County’s Sewanhaka school district. A Ph.D. candidate, he
taught industrial arts and technology at high school and college levels. Max brought both administrative and manufacturing know-how
with him when he began work at the Braun Brush Company.
One of his greatest contributions to the company was his ability to
utilize new methods of marketing to reach a broader audience. By
taking the material specification cards for each brush, of which there
were over 12,000, and breaking them down by industry, Max was
able to put together catalogs by specific markets. Max used direct
mail and telemarketing techniques to reach new customers in these
industries. Although these are common marketing practices today,
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they were ground breaking in the late 1960s.
Max was joined by his son, Lance Cheney, in the mid 1980s.
Father and son worked side-by-side until Max's passing in 2003.
Under Lance's leadership, the company entered the computer age,
first automating the office administration and gradually expanding
computer technology to the shop floor. An early adapter of the
Internet, Braun acquired the domain name Brush.com and established the first website in the brush industry in 1995.
Braun Brush Company continues to thrive, adhering to the same
principles established by Emanuel Braun 137 years earlier. The
company manufactures high quality brushes, many handmade, tailored specifically to the customer’s specifications. Braun Brush
attracts and trains the best available people, giving them the tools to
succeed.
Today, Braun Brush operates out of two modern facilities —
headquartered in Albertson, NY, just 18 miles from where Emanuel
started the company, and the other in Brentwood, CA.
Braun is proud of its many firsts in the industry. The company’s
brushes made for NASA and used on the Rover’s rock abrasion tools
are the first brushes on Mars. The largest and most valuable brush
ever produced is a brush sculpture made for artist Richard
Artschwager by Braun craftsmen. The Braun sculpture is on display
at Cartier’s museum in Paris. It is valued at more than $1 million.
The future of the Braun Brush Company remains as bright and
fascinating as its past. The same sense of curiosity, innovation and
industry that brought Emanuel Braun to this country is still present
and driving the company forward today.
— Article provided by Braun Brush.

Congratulations, Broom, Brush & Mop, on your first 100 years!
From the Braun Brush Company celebrating our 137th.

Brushes from Museums to Mars and everywhere in between.
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CHARLES E. GREEN & SON

SINCE 1876
INDUSTRY PIONEER
“The products of this manufactory are wire ferrules for paint
brushes, and the business was established in 1871. These ferrules
are now regarded as unequaled for the purpose named. The old
method of using twine for ferrules is now entirely out of use. Mr.
Chas. E. Green was the pioneer in this branch of industry.
“His ferrules are sold to brush manufacturers in all parts of the
country, but principally in Philadelphia, New York and Brooklyn.
Four hands are employed in the factory and the weekly payroll is
$30. The daily product is 2,000 ferrules, and the value of yearly production is $10,000.”
‘Wire Ferrule Manufactory’
The Industrial Interests of Newark, N.J., William F. Ford, New York, New York:
Van Arsdale & Company, 1874, Page 227.

I

n 1871, inventor Thomas Edison set up his first small laboratory in
Newark. That same year, Charles Green established his company,
located in the heart of Newark at 78 Chestnut Street. In 1873, two
years after the company’s inception, Green and his partner, J.H.
Bodwell, were issued a patent for the “Improvement of [brush]
Ferrules.”
This invention related to that class of ferrules used for paint and
varnish brushes to bind and secure the bristles. It consisted of making
the ferrules of corrugated sheet metal — such as brass, tin or other
light metal — in one or more thickness and soldered together, which
was done by immersing them in the solder. The ferrule, being corrugated, imitated the twine or wire, and held the bristles securely. It was
much more durable as well, and not so liable to give way. These ferrules could be manufactured at about one-half the cost of ordinary
wire ferrules.
Early company records show transactions with brush makers such
as Charles Boeckh, of Toronto; Hanlon and Goodman, of New York;
and Meakins and Sons, of Ontario. One bill from 1879 records the
sale of 3,500 soldered round sas ferrules to Meakins and Sons. The
total cost being $45.86. Charles Green was a pioneer in his field and
revolutionized the way ferrules would be made forever. This penchant
for innovation would be present for years to come...
GROWTH
Most of the ferrules produced 120 to 130 years ago were made

ABOVE LEFT: A worker is shown at a Charles E. Green & Son
assembly line.
BELOW: Example of Solered Interlock made from
galvanized steel.
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from wound wire to produce sign writing brushes, round sash stencil brushes and ship’s bottom
brushes of that period. Over the years, Charles E.
Green’s primary production of stencil ferrules
and these types of brushes declined with the modernization of printing methods. At the beginning
of the 1900s, ferrules would be made from sheet
stock, formed by hand over mandrels, soldered
and then hot dipped galvanized. During this time,
Vanderbilt Green (2nd generation) patented the
Interlock system for ferrule manufacture.
Around the start of the Great War (1914),
Vanderbilt Green also developed and incorporated the lock-seam system into ferrule manufacture. Green designed and built lock-seam forming
machines that were belt-driven. Wood patterns
were developed and machines were cast. Seven
of these A-Frame machines were built and three
were still in operation until 1990. With the development of stainless steel ferrules, the machines
were unable to handle the tough material and
became obsolete. Charles E. Green & Son is
still in possession of one of these machines and
uses it for special handmade jobs.
At the onset of World War II, Charles Green &
Son all but stopped making ferrules. The government asked the company to make machine gun
links on the forming machines that were currently being used to make paintbrush ferrules. John V.
Green (3rd generation) patriotically obliged and
ferrules were put on hold for the good of the
country. Of the small number of ferrules being
made at the time, all were nickel-plated (none
were being tin-plated, as all tin was being used
for the war effort). All ferrules were also 1-1/4inch maximum height. Green E. Green & Son
resumed producing ferrules at the end of the war.
In 1951, the company purchased its first automatic ferrule making machinery. It was at this
time Charles E. Green & Son also had its largest
product line:
1) Dutch;
2) Baby Dutch;
3) Artist (Sable and Brite);
4) Fitch Flowing Handles;
5) Interlocked & Soldered;
6) Entire Line if Seamless Ferrules;
7) Brass & Monel Tape Shooter;
8) Varnish, Wall, Sq. End & Angular; and,
9) Brush Insert (invented by Hanlon &
Goodman. Green was asked to develop and produce them.)
John V. Green Jr., (4th generation) took over as
president in 1964. Ferrule and roller volumes
began skyrocketing and Green was purchasing
new machinery to meet the growing demand. It
was during the sixties that the company developed a full range of paint roller components.
In 1968, to accommodate the needs for a single
manufacturing space and provide room for the
growth in volume that went with it, John V. Green
Jr., moved the company to a 50,000-square-foot
location that was formerly the Dugan Brothers
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ABOVE: Shown is the Chestnut Street factory. Charles E. Green is in the
center with factory workers, circa 1899. Charles E. Green, founder of the
company, was a native of Connecticut before moving to New York and
later to Newark, NJ. He was an innovator in metal working processes,
and a holder of several U.S. patents. Born in 1832, he lived until 1901.

RIGHT: Shown is an 1873
patent for a ferrule.

Bakery warehouse in Newark,
NJ. Ten years later, in 1978, again responding to the pressures of demand, the company
doubled its area at the same site to its present size of just under 100,000 square feet. The
factory sits on four acres of land next to historic Branch Brook Park.
A large part of the increased volume which required Charles E. Green & Son to expand
its facilities came from the massive growth in the use of paint rollers by do-it-yourself
and professional painters during the 1970s. Most of Green’s veteran and new customers
wanted to jump on the roller bandwagon. Brushmakers turned to Green, who had already
made a name for themselves by producing high quality ferrules for over a century.
Charles E. Green & Son agreed to invest in the equipment to take care of the customers’ needs. The paint roller business had doubled the company’s sales and it was
employing around 85 workers by 1980.
FOREIGN COMPETITION
The 1970s brought the largest internal growth. Charles E. Green & Son doubled its
machinery capability, but company officials also saw something coming that would
change manufacturing in the United States forever.
Green had already lost artist ferrules and now foreign competition was looming over
paint rollers and brushes as well. China, Korea and Indonesia began flooding the market.
Green learned early on that it needed to diversify to stay alive. The company went on to
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ABOVE: Caitlin Green is shown operating company equipment.

LEFT: Record entry from Charles E. Green’s notebook.

manufacture household, general hardware, military work and electronic parts.
Green’s steady success continued on through the nation’s prosperous 1980s, but soon the paint roller and paintbrush base began to
dwindle in the 1990s significantly due to imports. Green’s customer
base went from 50 to 25 customers in this decade.
PRESENT DAY
It became apparent 20 years ago to Charles E. Green & Son officials that soon there would only be quality and/or niche market manufacturers. To this end, the company has been expanding its product
lines and services.
Charles E. Green & Son is currently under the presidency of 5th
generation family member John Vanderbilt Green III. He works
alongside his 6th generation daughters, who happen to be the first
generation of women to run Green. They are company vice presidents

Rebecca Sullivan and Caitlin Green.
During the last 10 years, the firm has acquired key distribution and
manufacturing entities. In 2007, Green started distributing plastic
handles; in 2009, Green acquired Milliken Machine Co.; and in 2011
and 2012, respectively, a brush pin distribution and a warp knitting
operation were acquired.
Charles E. Green & Son has, and will continue, to grow as a company. Officials attribute Green’s continued success to being able to
change with the times and with customers’ needs. Green has always
met the past, present and future needs of brush makers, and will continue to do so for the 7th generation.
“For as long as you commit to making quality tools, Green commits
to making your company successful. We are with you for the long
haul.” — Charles E. Green & Son.
— Article provided by Charles E. Green & Son
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OSBORN SINCE 1887
The year was 1887 and Grover Cleveland was
President of the United States.
The Cleveland Blues was a professional baseball
team. They played for two seasons in League Park
(1887-1888) in the American Association.
Cleveland, OH, emerged in the early 20th Century
as an important American manufacturing center. And
an engineer named John J. Osborn left his job as
superintendent at the National Carbon Company, in
Cleveland, and purchased equipment and brush
designs from Mr. L. C. Abraham, also of Cleveland.
Initially, his principal products ranged from horse and
butcher block brushes to street cleaning brooms. Thus
was born Osborn Manufacturing Company at 106
Canal Street.
Just three years later, F. Wayland Brown took over
the business. In 1892, Brown was considering selling
the company when he discovered his friend, Franklin
G. Smith, was interested in buying the business.
Completing a deal, Wayland and his brother, Milton,
owned 50 percent of the Osborn Manufacturing
Company, while Franklin Smith owned 48 percent —
which he bought with $2,100 borrowed from his uncle
Henry Sherwin, founder of Sherwin-Williams
Company. Henry Sherwin and a secretary in the office
owned the remaining 2 percent.
FOR HORSES AND BUTCHER BLOCKS
When Brown took over, there were about 10
employees on the staff, including office help, brush
makers and salesmen. In the meantime, the company
moved to 18 Huron Road, where it shared a building
with a laundry as well as a candy and noodle factory.
Osborn’s largest and most profitable line was a
series of horse brushes made of fine steel wire. The
employees filled them all by hand with coiled wire cut
to length on a cam operated machine — the only
machine in the shop. The women would bend the wire
in the form of hairpins and force it down, loop fashion,
into the bored holes in wood blocks. Other early
Osborn products were flat wire brushes for the
foundry industry, butcher-block brushes, street cleaning brushes and round wire push brooms.
In 1894, the Brown brothers needed cash, so they
decided to sell their Osborn shares to Franklin Smith.
When the deal closed in 1895, Franklin Smith owned
97 percent of the business. He would continue to be
actively involved in Osborn’s operations until his
death in 1968 — making his tenure with Osborn an
amazing 76 years.
MOVING UP ... AND OUT
In 1902, Osborn moved to Hamilton Avenue in
Cleveland. The land consisted of a 100-foot frontage,
running back to the Pennsylvania and New York
Central Railroad tracks. The main building was two
stories high, with an office on the first floor. The property also included a one-story frame building used for
storage of the brush blocks, fiber and other materials.
During the more than 100 years on Hamilton
Avenue, Osborn expanded to over 350,000 square
feet. But as productivity improvements and changing
customer demographics continued to impact the business, the company opened a new primary brush manufacturing operation in Richmond, IN, in July 2004.
This new, modern and efficient facility of 180,000
square feet provided an optimized distribution location to serve Osborn’s ever-expanding North
American customer base, and also provided for
improved efficiencies in manufacturing operations.

GOING AND GROWING STRONG
A good bit of Osborn’s growth through the years
came from acquisitions and product line expansions.
In 1906, Osborn bought the Rice Manufacturing
Company, of New Durham, NH. It consisted of a wire
brush works, a wood working mill and an enameling
facility. The entire brush operation, except for a couple of product lines, was brought to Cleveland. The
New Durham plant continued operating until 1916.
Shortly after the turn of the century, Osborn
employed an enterprising brush salesman who serviced a large number of foundry accounts. He observed
the arduous physical labor involved in producing sand
molds for casting, so he invented the first successful
mold-making machine.
This resulted in Osborn establishing its Machinery
Division in 1908. Through the ensuing years, this division produced sand molding and core-blowing equipment; sand storage, conditioning and distribution systems; pneumatic bulk conveying systems; and overhead rail crane equipment.
Osborn innovation led the industry with the introduction of automatic molding and core blowing
machines, attaining a position of eminence as a leading manufacturer of top quality equipment for the
foundry industry. Osborn ultimately attained the dis-

ABOVE: Osborn’s Cleveland plant
tinction as the world’s largest manufacturer of foundry
equipment, with machines being exported to many
parts of the world, including Russia and China.
Osborn foundry machinery also sold under license
in South America, England and Japan. In the late
1920’s, Osborn formed the Societe Anonyme des
Machines — Osborn (SAMO), a wholly owned subsidiary near Paris, France, to manufacture and sell the
standard line of foundry equipment in Europe. In the
early 1960’s, Osborn introduced its automatic molding and core blowing equipment to the European market through SAMO and J.W.
Jackman, of Manchester,
England. SAMO eventually
became one of the leading
manufacturers of quality
foundry equipment in
Europe.
Osborn discontinued the
manufacture of grinding
wheels in 1984, selling the
grinding wheel division to
Ramron Inc. Osborn’s
Machinery Division continued until 1986, when, as part
of the reorganization under
Jason Incorporated, it was
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sold to Equipment Merchants International, Inc.
(EMI), of Cleveland, along with the exclusive right to
the Osborn trademark for foundry equipment.
However, the right to manufacture and sell the line of
Load Runners® idler rollers was preserved (introduced later).
The acquisition and expansion momentum continued. In July of 1911, Osborn purchased and operated,
until 1919, the American Wire Brush Company, of
New York City. Meanwhile, in March of 1912, Osborn
acquire The Colonial Brush & Manufacturing
Company, of Milwaukee, WI. This entity continued in
operation until early 1916 when manufacturing was
discontinued and the building was converted to a sales
office and warehouse.
To meet government demands, in 1918 Osborn
opened a plant in Newark, NJ, along with a smaller
plant in Cleveland, to manufacture rifle-cleaning
brushes. These operations were discontinued in
January 1919 when the government no longer needed
these brushes.
The spring of 1920 saw the purchase of a large tract
of land on the Big Four Railway in Grafton, OH.
There, Osborn erected a modern foundry for the production of its own castings, later selling the business
in 1933 to the W.O. Larson Foundry Company.
Cotton mops, dusters and liquid polish came into
the product fold in January of 1926, when Osborn purchased the assets of the Do-All Manufacturing
Company. This company operated as an Osborn subsidiary until the summer of 1927. Osborn also maintained a jobbing foundry supply business in Detroit,
MI, up until early 1926 when it was sold to the manager.
Paint and varnish brushes had been part of the
Osborn line for many years, but they were manufactured by another company. Then, an ideal opportunity
presented itself to purchase The Rubico Brush
Manufacturers, Inc., a paintbrush manufacturer in
New York City. Rubico operated as a subsidiary from
1927 until 1951, when Osborn in Cleveland then
assumed the assets and the business operated as the
Rubico Brush Manufacturers, Division of The Osborn
Manufacturing Company. Rubico was dissolved in
August 1970.
Another new line came on stream in October of
1938 when Osborn purchased the assets and good will
of Johns Conveyor Corporation of Newark, NJ. This
included the exclusive license to manufacture a certain
type of patented conveyor in the United States
In the first year, Johns Conveyor was devoted to
engineering, development and the setting up of sales
agencies in 12 major U.S. cities. Near the end of 1938,
the operations of Johns Conveyor moved to
Cleveland. During World War II, the scarcity of rubber tubing — a key
LEFT: An
element in the conOsborn ad in veyors —resulted in
the Saturday this Division being
Evening Post. inactive until the war
ended. Production did
resume, and Osborn
continued in this business until the early
1960’s.
MAINTENANCE MOVES
Rapid growth and expansion in
Cleveland prompted a decision in 1946
to separate the maintenance from the
power brush manufacturing facilities.
Osborn purchased six acres in
Henderson, KY, and production of main-
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tenance brushes
began there in
early 1947. Henderson was chosen
as a plant site in
1946 because of
its proximity to
lumber used in the
making of brush
blocks. Production
began after a new
16,000-squarefoot building was
equipped. The
plant eventually grew to 65,000 square feet, but was
closed in 1992 and operations moved to a new plant in
Nogales, Mexico. The Nogales facility manufactures
Osborn maintenance brushes today, after which they
are shipped to Richmond, IN, for distribution.
A NEW LINE GETS ROLLING
Back in the foundry machinery area, Osborn’s
automated mold making systems employed needle
bearing style cam followers to move heavy flasks
from one part of the operation to another. They could
handle the radial loads, but were poor performers
where thrust loads were involved. Besides, the seals
were not completely effective in keeping contaminants out and the lubricant in. This resulted in premature failure and costly downtime for replacement.
Osborn’s engineering innovation went to work in
the early 1960’s and came up with a totally new line
of heavy-duty Load Runners® Idler-Rollers. They
incorporate ball and tapered roller bearings, special
seals, and the needed quantity and grade of lubricant.
The result: Load Runners® Idler-Rollers lasted longer
than anything else in the foundry business, which led
to applications in other industries such as oil, aerospace, shipbuilding and automotive.
REACHING OUT AROUND THE WORLD
Osborn Manufacturing Company lost no time in
going international. As early as 1890, under F.
Wayland Brown’s leadership, Osborn operated a
brush manufacturing plant in Brussels, Belgium.
The formation of the Societe Anonyme des
Machine — Osborn (SAMO) in Paris, mentioned
above, remained an Osborn subsidiary until Jan. 1,
1986. SAMO’s success led Osborn into a similar
arrangement for its power brush line with the acquisition in 1969 of the German brush-manufacturing firm
Schmitz & Ludwig GmbH. Initially, both power and
maintenance brushes carried the Schmitz & Ludwig
name.
Since early results were disappointing, Osborn
reoriented its approach to the European brush market
in 1972 by forming a wholly owned U.S. subsidiary,
the Osborn Manufacturing International Company
(TOMICO). The new approach permitted TOMICO to
take advantage of the reputation and quality associated with the Osborn name.
In October of 1975, when Giddings & Lewis purchased Osborn, they did not purchase TOMICO, but
left the ownership with Sherwin-Williams, who in
turn sold the operation in February of 1977 to Dendix
Brushes Ltd., a brush manufacturer in the United
Kingdom.
Dendix had already become an Osborn licensee in
1952 under an agreement allowing it to use Osborn
patents, manufacturing techniques and machinery.
Because of a special stock payment arrangement,
Osborn attained 18.7 percent shareholding in Dendix.
When Dendix acquired TOMICO in 1977, it changed
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the name to Osborn International (OSBIN), and
Osborn’s ownership increased to 25 percent. Then, a
holding company called Brushes International
emerged in The United Kingdom to oversee Dendix,
OSBIN and other acquired brush-making companies,
as well as the brush portion of SAMO. Osborn’s share
in Brushes International was sold to them prior to the
formation of Jason Incorporated in 1986; however,
Osborn still maintained license agreements and a
working relationship with Brushes International companies.
In February 1998, Jason Incorporated acquired the
Brushes International Ltd. group and proceeded to
consolidate all operations under the common Osborn
International name. In December 1999, the group
expanded with the acquisition of Sinjet Nassjo Borst,
adding an additional plant in Sweden and a subsidiary,
Borstenfabriken Dan A/S, in Denmark, to the group.
These acquisitions expanded the Osborn group’s capabilities into specialized brush machine production and
the field of road and runway sweeping brushes.
That same year, Osborn purchased 40 percent ownership share of its Romanian partner and, in 2003,
tripled the size of the Romanian facility. Osborn also
relocated its operation in Sao Paulo, Brazil, into a
newer and larger facility to keep pace with the company’s growing global business.
In December 2000, the group was again expanded
with the acquisition of Maltarp A/S, in Denmark, and

TOP LEFT: Franklin G. Smith
TOP RIGHT: Bosses watching worker in
factory.
BOTTOM RIGHT: Osborn’s current location.
Industrial Brushes Ltd., in England. Those operations
were soon consolidated into the existing Danish and
Welsh operations.
Then came the acquisition of Astro Brush SA, in
Valencia, Spain, in January 2003 which extended the
Osborn presence into that country.
OWNERSHIP THROUGH THE YEARS
For its first 80 years (1887 - 1967) in business,
Osborn operated as an entirely independent organization. Since 1892, the Smith family - first the
father, Franklin, and then the son, Norman - ran the
company.
Then, in 1968, many events changed Osborn’s
course. In May, Franklin Smith passed away, and soon
after, Norman, who had been president since 1951,
decided to retire. On Sept. 3, 1968 the SherwinWilliams Company, of Cleveland, acquired Osborn as
a wholly-owned subsidiary.
Although this was primarily a diversification move,
Sherwin-Williams had been well acquainted with
Osborn for many years, both through family ties and
business relationships. Later, a significant change in
Sherwin-Williams’ long-term growth objectives shifted the focus to strengthening its retail presence rather
than the company’s industrial operations.
As a result, on Oct. 8, 1975, Osborn became a
wholly owned subsidiary, and later a division of,
Giddings & Lewis, Inc., a machine tool manufacturer
headquartered in Fond du Lac, WI. In June of 1979,
Osborn acquired its own subsidiary, the Jackson Buff
Company, of Conover, NC. This company manufac-
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tures buffing and polishing wheels, and buffing compounds for the metal finishing and furniture industries.
When Giddings & Lewis restructured in 1982,
Jackson Buff became a separate division of G & L.
The era of large conglomerate holding companies
was still flourishing when one of them, AMCA
International, in July of 1982, acquired Giddings &
Lewis as well as Osborn Manufacturing. Soon Osborn
and Jackson Buff were both included in AMCA’s
Aerospace Division.
ENTER JASON INCORPORATED
In 1985, AMCA International decided to divest
itself of several companies. Among them were Osborn
Manufacturing, Jackson Buff, and Janesville Products,
of Norwalk, OH, a maker of automotive trim products.
Two enterprising AMCA executives, Vincent Martin,
who was AMCA’s group vice president — industrial
products; and Mark Train, executive vice president —

finance, resigned from AMCA and joined with the
three division presidents to form a new company to
acquire these three businesses.
They named their new company Jason
Incorporated, which officially began business as a
Delaware corporation on Nov. 8, 1985. Jason purchased the operating assets of Osborn, Jackson Buff
and Janesville Products effective Jan. 1, 1986. On
June 16, 1987, public trading in Jason began on the
NASDAQ exchange. In May 2000, Jason once again
privatized with more than 40 key management mem-

bers assuming an ownership share.
INTO THE SECOND CENTURY
Osborn International is the world’s largest manufacturer of power brushes and maintenance products.
It has manufacturing facilities in 15 countries, on 4
continents, and sales in over 120 countries.
Osborn turns out thousands of different stock
brushes and special brushes, ranging from a fraction
of an inch to lengths up to 18 feet. Osborn also markets extensive lines of top quality paint and varnish
brushes, rollers and accessories, squeegees, abrasive
cut-off wheels and industrial aerosols, as well as the
leading line of heavy-duty idler-rollers.
Innovation, careful attention to quality, extensive
inventory, unmatched application assistance, a network of the best industrial distributors and the finest
family of loyal employees are all ingredients that have
made, and will continue to keep, Osborn the leader in
its field.
–Article provided by Osborn.
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ZAHORANSKY
SINCE

1902

It was the year 1902, when, in a small garage in Todtnau, Anton
Zahoransky started to make the first machines for automating the
brush making process. Back then he could not sense that his small
workshop would develop to become the leading company in the
industry of brush making machines. With his inventive talent and
his visions, Anton Zahoransky provided a solid foundation for a
successful corporation, which today, is in its third generation and
structured as a family business.
From the Black Forest it went out into the world: Today, there are
Zahoransky locations in Germany, Spain, China, India and the USA
Dr. Heinz Zahoransky (Son of the founder):
“Since the beginning, the Zahoransky name has stood for reliability, precision and sophisticated engineering. The ever growing
requirements of our customers have been the engine for the innovative, fast-paced and very successful development of our business.”
Up to the 1950s most of the processed materials were mainly natural materials. Since then, all different kinds of synthetic materials
have evolved which nowadays allow for maximum versatility in
design and function. Each step of this development has been both
accompanied and influenced by Zahoransky.
It has always been most important for Zahoransky to comprehensively attend its customers in a long-term manner, from the in-plant
commissioning of machines to supplying local on-site customer
service; with over 20 representatives worldwide we guaranty the
best of care for our customers. Since 1994, Zahoransky has been
ISO9001 certified; for our customers, this award is a visible sign
that we set highest quality as a standard in every single area of the
Zahoransky Group. Highest quality…“Made in Germany”
In order to secure quality and innovation for the future,
Zahoransky has set a very high value on education and the continued education of his employees. Apprenticeships started in 1952
and today the amount of trainees at Zahoransky accounts for
approximately 10 percent of total employees; this is an enormous
investment for the future.
The Zahoransky story is 111 years of inventive talent and
progress; continuity and willpower; inner conviction and the capability to act visionary. The highly qualified staff members stand for
know-how, innovation, networked thinking, high flexibility and
unmatched quality. One stop shopping from A to Z – this is what
the name of the founder stands for; Anton Zahoransky!

–Article provided by Zahoransky.
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FAR LEFT: 1911 Todtnau
factory.
MIDDLE: 1973 Freiburg factory.

LEFT: 1908 drilling and tufting
machine with trimming device.

LEFT: 1980, Zahoransky produces
the first electronically controlled
toohbrush machine (the ZA2).

FAR LEFT: 1925 Lehen plant.
Pictured is Anton Zahoransky.

LEFT: 1923 assembly hall.

FAR LEFT: 1957 Freiburg
factory.
MIDDLE: 2012, Zahoransky USA.

LEFT: 1962 drilling and tufting
machine.

FAR LEFT: 1968, Todtnau facility.
MIDDLE: 2012, Zahoransky
Todtnau headquarters.

LEFT: 1987, first CAD systems.
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HIGHLIGHTS
IN OUR TIMELINE
1902-04-01
1902-09-29
1906
1909
1914
1922
1924

1927
1929

1930
1935
1946

First machine exhibition in Dresden
First automatic tufting machine for radial tufting
80 employees
Founding of the first subsidiary in Freiburg-Lehen
Acquisition of business competitor "Flade" who were
exclusively producing toothbrushes
162 employees
25 Year Jubilee
170 employees
Major problems due to the Great Depression
First films of machines for marketing purposes
First automatic staple machine with movable filling tool
Founding of subsidiary near Strassbourg
First automatic trimming machines
Recommencing of production after WW 2 under extremely
difficult conditions
Founding of a subsidiary in Muellheim

1951-01-09
1952

1955
1958
1959
1962
1965
1967
1969
1970
1971
1972
1973
1977

Founding of company by Anton Zahoransky
Delivery of the first tufting machine

Death of the founder of the company
Anton Zahoransky
50 Year Jubilee
First twin-tufting machine for toothbrushes
Founding of first apprenticeship in Todtnau
230 employees
Founding of a benevolent fund for employees
Centralization of the companies from Freiburg and Muellheim
in Freiburg
Entering of Dr. Ing. Heinz Zahoransky to the company
Implementation of employee suggestion system
Adoption of a premium bonus system for the employees
First injection mold
First automatic twin-tufting machine for brooms & brushes
Introduction of 40 hours working week
First automatic machine for bottle brushes
Founding of companies relief organisation (up to date
donations of over 500.000 EUR for aid organizations)
First fully automatic twin tufting machine (insertion, drilling,
tufting and trimming)
Founding of the subsidiary in Logrõno
Integration of the company ESTO (machines for bottle
brushes)
75 Year Jubilee
First Interbrossa: exhibition of 50 machines
315 employees

1978 First packaging machine
1979 First hot runner mould
1980 First automatic twisting machine for mascara brushes MA1
First compact unit ZT1-TA61 for toothbrush production with
CNC control
First electronic tufting machine ZA2E
First hot runner mould for toothbrushes
1981 First blister packaging machine
1983 First fully automatic toothbrush production units including
blister packaging
1986 First exhibition in Japan
1987 Implementation of computer based construction (CAD)
1988 First 2 component injection mold for toothbrushes worldwide
1990 First stacking mold

1991 Founding of ZAHORANSKY Formenbau GmbH, Freiburg
Founding of ZAHORANSKY GmbH Formen- & Werkzeugbau,
Stützengrün
First business trip to China
1994 DIN ISO 9001 certificate for mold making
1995 Start of RPT in mold making
1996 New building in Rothenkirchen
Implementation of e-mail for Todtnau, Freiburg and Logroño
First patent application in China
1999 25 year Jubilee of subsidiary in Logrõno
First emission permit for a company in Spain ever
2002 100 year Jubilee
Founding of the Indian subsidiary, initially in Mumbai
610 employees
2003 Relocation of machine construction to new building in
Todtnau-Geschwend
Relocation of the mould making plant to new building in
Freiburg-Hochdorf
2004 Founding of ZAHORANSKY Asia Ltd. In Hong Kong
2006 Founding of ZAHORANSKY USA, Inc. Sugar Grove,
(near Chicago)
2008 Founding of ZAHORANSKY Light Machinery Ltd. in Shanghai
Relocation of Freiburg Maschinenbau to the new building in
Freiburg-Hochdorf
2012 Founding of ZAHORANSKY Ltd. in Kobe, Japan
2013 111 Year Jubilee
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“ T h e b u s i n e s s w o r l d i s ev e r
changing, but what has stayed the same
is the affection for technology and
perfection – beyond generations. This is
what our staff members at locations all
over the world stick up for every
day…and they do it with passion.”
– Ulrich Zahoransky (Nephew of the founder)
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ABOVE: 1902, first tufting machine.

LEFT: 1929,
movable tufting tool.

ABOVE: 1947, bottle brush machine.

ABOVE: Zahoransky machine construction, Freiburg.

ABOVE: 1978, first packaging machine.
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PELRAY...
100 YEARS OF
EXPERIENCE WORKING
FOR YOU
Our name may be still new in the industry, but
when you work with Ray LeBlanc, David McGee or
Bart Pelton at PelRay International, LLC, you will
reap the benefits of their combined experience of
almost 100 years as suppliers of wood and metal
handles, broomcorn and yucca fiber (beargrass),
mop yarn, as well as mop hardware.
During those years, Mike McKenzie, who has
been working in the industry for several decades,
established a working relationship with Ray and
Bart, resulting in the creation of PelRay
International in 2008, with Michael as CEO.
Through the family history of Bart Pelton and
Ray LeBlanc, PelRay can trace its record of unparalleled customer service back to 1905 when Bart’s
grandfather, Harve Pelton, started Western
Warehouse, later known as Western Broom Supply
Company and National Broomcorn Company,
located in Wichita, KS.

INTEGRITY,
SERVICE
AND
QUALITY
PROPEL
PELRAY’S
VISION FOR
GROWTH
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There have been numerous changes to the company
name and its location, as its central offices “followed”
the movement of the broomcorn crop (since it must be
harvested by hand) from the mid-United States to south
Texas. In those early years, the company focused on
supplying broomcorn to broom factories. Later the company added handles and mop yarn to better serve the
cleaning industry.
In 1946, Harve Pelton hired Francis “Rudy” LeBlanc
to manage a new branch, Southern States Supply, in
Birmingham, AL. Its name was chosen out of respect to
its location in Alabama, known as the “Heart of Dixie.”
With the sudden death of Harve Pelton in 1950, Allen
Pelton took over as president of National Broomcorn
Company. Under Allen’s and Rudy’s combined leadership, the company opened the very first broomcorn warehouse in Laredo, TX, right on the Mexican border, in
1968. Once again, the decision was based to provide the
best service and ensure quality control over broomcorn
processing factories located in the fields of Torreon and
Cadereyta, near Monterrey, Mexico.
Bart Pelton and Ray LeBlanc both joined the company in 1977, in very different capacities. Ray was living
ABOVE: The heart of the business in 1977, (left to right) Harry Warren,
in Mexico at the time, working for DuPont, when
National Broomcorn had an immediate need for a bilinLeo “Doc” Steele, Francis “Rudy” LeBlanc and Allen Pelton.
gual broomcorn buyer. Bart had just completed his BBA
in Accounting at the University of Texas and was hired
joined Ray in San Antonio, where PelRay continues to have its operas the controller of National Broomcorn Company. Both men were in
ations. David now works in sales alongside Bart and Ray, who also
the right place at the right time to move into the family business.
wear second hats as CFO and COO, respectively.
Ray LeBlanc moved from Monterrey to also manage the Laredo
From 1996 to 2001, Bart Pelton managed a metal and wood hanwarehouse until he recruited David McGee in 1986 to be the Laredo
dle factory in Birmingham. When the factory was sold, the company
branch manager. When the Laredo warehouse closed in 2007, David
decided to consolidate operations in San Antonio. Bart says, “In one
location we have been able to increase our bilingual staff who can
better communicate with our Spanish-speaking customers. This
location also allows us to ship anywhere in North America with a
short transit time, and we can ship mixed loads easily that really aids
our customers.”
Ray LeBlanc notes that the most critical element of the company’s
success over its long history is due to its quality of customer service.
“We have positioned our company as a quality supplier. We supply the higher quality products, and we provide rapid and efficient
customer service,” he said. “We have built our entire reputation on
quality products and good customer service. Excellent customer
service means that anything we can do to make our customers’ lives
easier, whether or not it’s specifically involved with our products,
we will try to accommodate.”
PelRay now has an association with Italian and Mexican manufacturers of metal handles and angle brooms. PelRay’s sister company,
Madeira Do Sul, is certified by the Forestry Stewardship Council
(FSC). Bart Pelton explains, “The FSC certifies that handles and
other wood products are produced in a renewable and environmentally sensitive fashion. This is a significant advantage for our customers who supply the retail trade.”
PelRay is also now producing USA made poplar and Southern yellow pine handles, and customers have been extremely satisfied with
the new product line.
In an effort to continue its focus on the company’s mission of:
“Achieving Success through Integrity, Service and Quality,” PelRay
relocated to a larger warehouse in San Antonio in September 2012 to
increase inventory and shipping capacity for its customers. PelRay is
also ramping up its social media efforts with plans to launch an
online, 24/7 shop for orders on its website, www.pelray.com.

ABOVE: Harve Pelton with sons Charles and Allen.

— Article provided by PelRay International.
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E. GORNELL & SONS, INC.

SINCE 1892
Continuously family operated and celebrating
120 years in business.

E. Gornell & Sons, Inc., was founded
in 1892 by Edward Gornell, the great
grandfather of the current secretary/treasurer Diane Treslo. Edward
Gornell was a brush maker in
England and immigrated to Chicago,
producing hand-laced and cement
set brushes for the jewelry and tanning industries.

The company remains as it was in 1892; family operated and is
celebrating 120 years in business. E. Gornell & Sons is one of
only a handful of American brush companies that is in its 5th generation of being operated by the same family.
E. Gornell & Sons has built its reputation as a custom designer
and manufacturer of industrial brushes. Its modern CNC equipment gives the company the capability to manufacture custom
brushes and to handle small personalized brush orders as well as
large production orders.
E. Gornell & Sons is one of the most respected companies in
the industry, taking pride in providing quality brushes and excellent service at very competitive prices.
— Article provided by E. Gornell & Sons.
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MAGNOLIA
BRUSH
SINCE 1907
M

agnolia Brush was founded in 1907 in Houston, TX,
under the name Houston Brush Company. Moving to
Dallas, TX, in 1918 and changing its name, the new
Magnolia Brush Manufacturing Co., began producing
corn brooms, shoeshine brushes, scrub brushes and animal care
brushes for the U.S. Army.
In 1953, becoming the first corporate industry in the area,

Magnolia Brush moved to its current location in Clarksville, TX.
Beginning with a facility that housed manufacturing, shipping,
receiving and customer service, the company has expanded with
separate shipping and receiving areas and includes several warehouses for storing finished goods. This allows the shipment of
most items from stock, reducing fulfillment times and backorders.
Through the years, Magnolia Brush expanded the breadth of its
manufacturing line to include push brooms
and wire, truck wash and utility brushes.
The company also added non-manufactured
items to complement the products that were
being produced. Squeegees, dust pans, wet
and dry mops, hot-dipped pails and tubs as
well as paint sundry items were added to
round out the entire line. In recent years, to
keep up with the demands of customers, the
The Choice of the Professional since 1907
company added microfiber products, handheld concrete finishing brushes and the
Flex-Sweep — a handle with a virtually
unbreakable connector.
In 1907 Magnolia Brush committed to
manufacturing exceptional quality brushes
and brooms in the USA for the professional.
A family-owned business that holds that
same commitment, the company still manufactures high quality products and offers
them at competitive prices.
Magnolia Brush strives to keep its facility
operating at the highest level of efficiency.
Continuous process improvements enable
the company to keep that long going commitment to quality and customer service.

Offering a full line of brooms,
brushes, mops, handles, squeegees,
hot-dipped galvanized items, and
other quality products.

— Article provided by Magnolia Brush.

P.O. Box 932 * Clarksville, TX 75426
800-248-2261 * FAX 800-427-5231
www.magnoliabrush.com

Manufacturing
exceptional quality
brushes and brooms
in the USA for the
professional.
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1912-1921:
The First Decade

the broom industry to some extent, and several factories report the disease has made more of their men ill.”
continued from page 8
In the following Oct. 22, 1918, issue, it reported that the Central
States Broom Manufacturers meeting scheduled for Indianapolis, IN,
had been cancelled on account of the prevailing influenza epidemic. In
work.”
The July 24, 1917, the same issue, a short note read, “The destiny of Germany is either one
issue of Broom and thing or the other. She will certainly be in peace or in pieces soon.”
The Nov. 12, 1918, issue of Broom and Broom Corn News reported on
Broom Corn News
reported on a labor the ending of World War I with a main article stating, “We are suddenly
shortage as the draft halted in the hard, but necessary, task of killing and destroying, and are
for World War I was bidden to build and to mend. It will take time for this realization to sink
taking place. The arti- in, but all business will undergo a real adjustment. Broom manufacturcle stated, “Some ers, dealers, growers, all of us have a part to play in the readjustment.”
In the same issue, a small help wanted classified ad read: “Wanted: All
young manufacturers
and broom corn deal- round broom maker with small family who can read and write and drive
ers and buyers were a Ford and milk. State wages desired and give reference.”
As the second decade of the 20th century drew to a close, several artiincluded in the draft
and there will have to cles reflected on changing technology of the time, and what this new
be some changes in technology meant to broom producers.
For example, a lengthy front page article in the Sept. 9, 1919, edition
certain businesses. We
are informed by some defended the broom against recent articles and advertisements published
of our readers that in another national publication, which exhorted the virtues of vacuum
they have already lost cleaners. In response, it was asked in Broom and Broom Corn News,
considerable numbers “Can we — should we — sit down supinely and take this threatened loss
of their employees of our market with a smile and a, ‘Thank you kindly?’ I believe that
through
voluntary broom manufacturers of this country are red-blooded fighting men who
enlistments, and the hold the sacred American belief that a good cause deserves a strong

ABOVE: A new linotype machine helped advance the
production of Broom and Broom Corn News in 1918.

BELOW: This ad, from Modern Broom Machinery Co., appeared in
the Sept. 28, 1920, issue showcasing different equipment for sale.

number now stands to be greatly increased now that we are to take up a
larger portion of the burden of the great world conflict being waged.”
The Jan. 22, 1918, edition added, “The broom factories of the United
States will open again tomorrow after being closed by government
orders since last Thursday at midnight, as part of the general plan for the
conservation of fuel (due to the war). They will be closed every Monday
during February and March, unless there comes a period when (employees) can work without heat. The action is the most drastic the industry
has ever met, and closes all factories for a total of 13 days.”
Many ads found in Broom and Broom Corn News in 1918 asked readers to buy liberty bonds for the war effort.
Not all news found in the publication during 1918, however, was
about the war and its influence on business. For example, the June 11,
1918, edition announced that, “Broom and Broom Corn News is today
installing a new linotype machine, the second to be installed in this
office. The new machine is a model 14 and the last word in linotypes,
carrying five ‘magazines’ with eight different faces of type, large advertising figures, borders, etc., and has a very wide range of usefulness.
Incidentally, the machine installed, with full equipment, cost in excess of
$3,500, so we might mention, quite incidentally of course, that many
subscriptions are now due. Also that we can accommodate a few more
advertisers.”
A large drawing of the new linotype was part of the front page coverage.
War was not the only hard news covered by Broom and Broom Corn
News in 1918. The great influenza epidemic that year was also discussed. For example, the Oct. 15, 1918, edition reported, “The epidemic of influenza, which has spread over the entire country, has taken for
its victims a good many broom corn cutters. Many farmers find it hard
to get the help they need caring for the crop. Influenza has also affected

defense. And surely ours is a good cause!” The article, which was written more as an editorial, was from H.R. Kelso, chairman of the Broom
Advertising Bureau.
On Dec. 9, 1919, an lengthy article appeared in Broom and Broom
Corn News featuring the “Salesmen’s Don'ts.” They included: “Don’t
argue — illustrate; Don’t ever tell a prospect that he is mistaken; Don’t
ask the prospect a question to which he can say ‘no’; Don’t talk prices,
but talk quality, even though your price is low; Don’t run down the
other fellow’s goods, but talk about why your goods are better; and,
don’t neglect to read the trade journals in your line of work.”
An interesting article was part of the Dec. 7, 1920, edition of Broom
Continued On Page 70
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GOLDEN STAR
SINCE 1908
Golden Star is a full line, vertically
integrated manufacturer of professional
surface cleaning tools. The foundation for
what we are today began in 1908, with
the goal of providing innovative cleaning
products and solutions that set the standard for performance, safety, productivity and cleanliness.
Since then, Golden Star has established
a benchmark for quality as the experts in
private branded floor maintenance products. Our personal and professional satisfaction comes from our customers’ success. We offer our customers integrity,
expertise, global perspective and environmental sensitivity gained from more
than 100 years of doing just one thing:
helping our customers succeed.
One key to our customers’ success is
our vertical integration. Vertical integration at Golden Star means controlling the
global manufacturing process, product
design, and fiber production through all
stages of our operation. Full integration
provides our distributor partners with the
price advantage of global sourcing without the purchasing complexities, large
inventory commitments or financial
resources needed to be competitive in a
global economy.
This end-to-end solution is designed
for ultimate customer satisfaction at all
levels of the supply chain. In a globally
competitive market, Golden Star is
focused on assessing and re-assessing the
integration model to compete successfully and to create a competitive position for
our distributors
Golden Star is also committed to environmental stewardship. As a member of
the United States Green Building
Council, we embrace sustainable and
environmentally-preferred products and
practices. We are constantly looking for
ways to refine manufacturing processes

RIGHT: Shown is a Golden Star
vintage product display.

to both reduce and recycle waste whenever possible. Our dust mops are made
with up to 60 percent post-consumer
recycled fibers, and our cotton blend wet
mops contain up to 93 percent post-consumer recycled fibers.
Golden Star will work with you to provide solutions and products that are tailored to your business needs. We offer a
wide range of hard surface cleaning
products from traditional wet and dust
mops, to microfiber and brooms. Call 1800-821-2792 today for more information!

— Article provided by Golden Star.

RIGHT: A variety of yarn spools.

FAR RIGHT: Golden Star’s first building.
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LEMIEUX SPINNING MILL, INC.
SINCE 1906

ABOVE: Many Lemieux family members have taken active roles in the company’s success over the past 106 years. Shown, left to right,
are Joseph-Albert and Adéline; Clément and Agathe; Roland and Yolande; and Jean-Paul and Gaétane.
After 106 years and four generations, there is great cause to celebrate for
Lemieux Spinning Mill, Inc, one of North America’s leading producers of mop yarn.
Founded in 1906 when Joseph-Albert Lemieux purchased a carding mill in SaintÉphrem, Quebec, the company now provides a wide range of mop yarn to both North
American and international mop producers.
“We specialize in synthetic yarn blends, such as rayon and polyester. These yarns
are produced in white as well as a multitude of colors at the request of our various
customers,” said Lemieux Spinning Mill President Serge Lemieux, great-grandson of
the company’s founder.
Product diversity is an important part of the business mix for the company. Its
synthetic and cotton blended mop yarns are used for such items as looped-end and
cut-end mops. Various types of these yarns also feature antibacterial properties.
“There is another part of our business that (spins) wool yarn for the carpet and
upholstery industries,” Serge Lemieux said.
Lemieux Spinning Mill has been located in Saint-Éphrem since 1906, and has been
a major employer for the town and the surrounding area.
A Timeline Of Success
There have been many key players and support staff over the past 100 years
helping Lemieux Spinning Mill succeed. The men and women who have made
up the Lemieux family for the past four generations, along with their co-workers, have put in years of hard work and dedication to make the company a
leader among mop yarn producers.
As with many successful enterprises, Lemieux Spinning Mill started small.
The company’s roots began when Joseph-Albert Lemieux purchased a carding mill in Saint-Éphrem with the objective of ensuring himself steady work
and providing for the needs of his family. By all accounts an ambitious and
strong willed man, his business grew and became successful. At the beginning
of the last century, with the introduction of modern machinery, he was already
shaping the direction that the family enterprise would take in the years to
come.
Joseph-Albert Lemieux's wife, Adéline, gave birth to five children: Irène,
Laurette, Clément, Lionel, and Paul. After his wife’s death, it was with the
help of sons Clément and Lionel that Joseph-Albert ran the mill.
“At the beginning, the company worked within a very local market, probably a range of 50 miles,” Serge Lemieux said.
Joseph-Albert Lemieux's carder operation recycled old knittings by matting
them in soap and hot water, and then carding the wool. In those days, carders
were operated with water wheels and so the company was located close to a
river from 1906 until 1945.
The wool was collected from the surrounding region as well as arriving by

RIGHT: Marc, Jean-Paul and Serge Lemieux have been a
driving force behind the success of Lemieux Spinning Mill.

train. Many long nights were spent working by lantern light at the mill. It
should be noted that at the start of the last century, the price charged for carded wool was 3 cents a pound.
“It was during the second generation that our company started to make
yarn. My grandfather (Clément Lemieux) began to sell knitting yarn. It was
made on an electric spinning frame,” Serge Lemieux said.
It was at this time that the company also started to weave wool blankets and
to expand sales into larger markets within the province of Quebec.
Clément Lemieux was energetic, active and loved new challenges. In 1946,
he purchased the family business from his father and registered it as a company. Along with his wife, Agathe, whom he affectionately called his “precious
stone” (agate), Clément Lemieux continued to make improvements to the
spinning mill. Soon he and his wife were being helped by their nine children:
Roland, Roger, Jean-Paul, Martin, Rachel, Colette, Madeleine (deceased),
Clémence, and Pierrette.
It was while Clément was company president (from 1946 through 1967)
that additional equipment to mechanically card and spin wool was purchased.
In addition, vehicles were bought to transport the wool, and the company continued to grow.
Production of yarn for mops began in 1964 for the Lemieux family. Due to
the trust that had been built up over the years with local villagers, three leading parishioners lent Clément Lemieux sums necessary to continue developing the company’s spinning mill. In addition, Emma Lacasse, a devoted
employee, lent Clément Lemieux $500, an enormous amount of money at the

Centennial Yearbook: 1912-2012

BROOM, BRUSH & MOP

time, to help him pay back lenders even more promptly. All were confident
that he was a man who could make his lofty ambitions become reality.
In 1967, it was time for one of Clément’s sons, Roland Lemieux, to become
company president, a position he held until 1986. He worked alongside two of
his brothers: Jean-Paul Lemieux, who was in charge of sales and marketing;
and Martin Lemieux, who was in charge of factory management. Roland took
care of production.
It was during Roland Lemieux's time as company president that the enterprise was incorporated. He first became involved in the family business at the

ABOVE: Lemieux staff in 2006.
age of 15, and with the help of his brothers presided over the ongoing development of the company.
Successive expansions, payroll growth and the acquisition of new equipment were a few of the more important accomplishments made under the leadership of Roland Lemieux. The company grew larger while its experience in
spinning enabled it to produce some very unique yarns.
Raw wool used by the company came mainly from Quebec or was imported from Australia and New Zealand. The company produced a variety of specialty wool yarns, ideal for hand-crafted knitting and renowned for quality. It
was at this time that the business developed a wool dyeing operation and also
became involved in the transformation of synthetic fibers.
“The third generation of company leadership began to see a significant
demand for mop yarn. The decision was made to start producing synthetic
mop yarn at a time when much of the yarn in the industry was cotton,” Serge
Lemieux said. “It was decided to make a white synthetic mop yarn from rayon
and polyester for the marketplace, which did very well. The market for this
type of yarn expanded to a larger area of Quebec, and eventually throughout
Canada.”
After a long career, during which he was instrumental in bringing about
many important changes to the company, and after many years helping the
local community as a municipal counselor and mayor, Roland Lemieux
retired. He subsequently enjoyed spending time with his father, Clément, in
his wood lot and maple tree grove.
Jean-Paul Lemieux was entrusted with the mandate of company president
in 1986 and steered the business toward exploring new avenues for growth.
Having begun work in the spinning industry at the age of 16, Jean-Paul
Lemieux shared this valuable experience with his sons, Marc and Serge, who
in turn helped their father run the family business. Another source of strength
has been Jean-Paul’s wife, Gaétane, who supported the company with administrative tasks for many years.
Under the leadership of Jean-Paul, the company diversified with the development of high quality yarns and began exporting. This change in direction
and new interest in foreign markets served to consolidate Lemieux Spinning
Mill by enlarging its range of products and assuring longevity for future generations.
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In 2007, Jean-Paul Lemieux handed over the company’s management to his
two sons. Serge Lemieux become president and Marc Lemieux become general manager. Side by side, the two brothers have successfully taken over the
torch of the family business.
“When my brother and I started 26 years ago, we were helped by our father
who possessed a solid background and was very knowledgeable about the
spinning industry. He taught and showed us how to properly conduct this business,” Serge Lemieux said. “My brother and I have since taken over the everyday management of Lemieux Spinning Mill and continue the history of this
family business.”
Under the careful watch of Marc and Serge
Lemieux, the family business is expected to continue
its long tradition of a solid work ethic that has been
handed down through four generations, starting in
1906.
“This company has proven how strong family can
be when all members work together. It’s not always
easy. Sometimes it’s fun, sometimes it’s very hard; but
we have always come back to the major values of our
family,” Serge Lemieux said. “During hard times,
family members get closer. As a family, we always
have stuck together and tried to do our best. I think
this is evident to other people doing business with us.”
Today, Lemieux Spinning Mill continues to produce synthetic yarn for the mop industry. Markets
include those found in Canada, the United States,
Europe, Asia and South America.
“We possess a high knowledge of exporting and can
reach any customer, anywhere on the globe,” Serge
Lemieux said. “We try to introduce a new product to
the mop industry every year as the industry changes so
fast. As a company, we find out where current
demands are taking place, while focusing on providing better value to our customers regarding our products. It’s important that our products continue to perform well in the field.”
One way Lemieux Spinning Mill officials help separate their company’s products and services from the competition is through
adaptation.
“We can adapt our production according to each customer’s needs. For
example, some customers want their yarn to be a little bulkier, some want their
yarn with a lighter or darker color, while others require different packaging.
Lemieux Spinning Mill can adapt its production according to specific customer requests,” Serge Lemieux said. “I believe this makes a difference.
Instead of producing just one type of product with the same packaging, yarn
size and color, we are much more flexible. It’s important that we continue to
adjust according to the needs of customers.”
One advantage throughout the company’s long history has been the knowledge that person-to-person, direct communication with customers is essential
for the growth of Lemieux Spinning Mill. In other words, there is no middle
man.
“It’s important to focus on good customer service by responding to everyday demands and needs. We try to respond very quickly to anything happening with our customers. When you sell to mop manufacturers, you need to be
a part of their businesses and satisfy their needs,” Serge Lemieux explained.
Servicing niche markets has always been essential for the growth of
Lemieux Spinning Mill. Again, company officials recognize the value of producing small lots and customizing products to customer specifications.
Serge Lemieux said niche markets are an important part of the overall mop
industry.
“We try to focus more on the high-end of the (mop) business and stick with
what we know the best, going with smaller quantities,” he said.
The Lemieux Spinning Mill’s facility, located in Saint-Éphrem, consists of
an 80,000-square-foot structure. The company has been at this location since
1945, and has expanded several times.
“Physically, it’s a good location. We are 35 minutes from the Maine border.
It’s possible to reach the United States very quickly from our location,” Serge
Lemieux said. “We are also located between Quebec City and Montreal, not
far from the Montreal maritime terminal. This helps when shipping product
overseas.”
— Article provided by Lemieux Spinning Mill, Inc.
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One hundred years of continuing journalism, photography and coverage of our industry ... That's 10
decades of continuous publication, surviving and
thriving through EVERY diversity imaginable —
two World Wars, a Depression, stock market
crashes. An amazing feat and one that shouldn't
be taken lightly.
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ABMA Congratulates Broom, Brush &
Mop Magazine On A Century Of Success.
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LEFT: William A Cordes, 1st ABMA President, 1917; CENTER: Jack Gantz, ABMA President 1957-1959; RIGHT: Two generations in the Charles E. Green & Son booth.

At the American Brush Manufacturers Association (ABMA), we can appreciate what an incredible feat our colleagues at Broom, Brush &
Mop Magazine have achieved. We are approaching our own Centennial in 2017.
It is a significant milestone, one that should give us pause to reflect. Our industry was built on generations of families, all from diverse
backgrounds and heritage, that came together to drive America's growth.
Our industry is vibrant and strong as we look toward the next 100 years, and we hope to reflect with the same grace and virtues as our
friends at Broom, Brush & Mop Magazine as they enjoy their tremendous accomplishment.
Sincerely,
The Members of the ABMA

HAPPY 100TH
BIRTHDAY, BBM!
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MICHIGAN BRUSH SINCE 1917
It takes a lot of hard work and dedication for any North American manufacturer to stay in business for 95 years. In order to remain relevant and
grow, those in charge of such companies must learn to adapt to changing
times or face the consequences.
For the past nine and one-half decades, Michigan Brush Mfg. Co., Inc.,
of Detroit, MI, has indeed kept up with the times. This has been done, in
large part, through product diversification, quality customer service and
prompt delivery.
Well known to many people in the North American brush, broom, mop
and related industries, Michigan Brush has remained a privately owned, family business dedicated to pleasing its current customer base, as well as finding new avenues of growth in today’s business climate.
The company is headed by Bruce Gale, who serves as Managing Director
and is a third generation leader of the business. Among the many types of
products that Michigan Brush, a contract manufacturer, provides today are
paint applicator items such as paintbrushes and rollers; staple-set brushes;
push brooms; mop heads; and squeegees.
Dorden & Co., Inc., a.k.a. Dorden Squeegees, a division of Michigan
Brush, is also located in Detroit. Dorden Squeegees was purchased in 1990
by Gale, and remains a floor and window squeegee manufacturer for the
commercial, industrial and retail markets.
“The history of Dorden Squeegees dates back approximately 70 years.
Today, the company is mainly a squeegee manufacturer with distribution
provided by Michigan Brush. Dorden Squeegees serves as an OEM
(Original Equipment Manufacturer) for many of its customers,” Gale said.
The Dorden Squeegees’ facility is located adjacent to Michigan Brush in
Detroit and helps the parent company add to its wide product range.
“Not everybody has such a diverse group of products to offer as we do
right now. This diversification helps us grow,” Gale said.
Providing a wide range of standard products is not enough to separate
Michigan Brush from much of its competition. Therefore, company officials
have also become niche market specialists. Although the company’s manufacturing facility is very automated, it does manufacture handset items for
specific niche uses.
“This is a much different process from automation, but we are still able to
stay competitive. There are limited markets for these specific items, but we
want to remain in these markets
and be a competitive player,”
Gale explained. “We make specialty items for markets such as
automotive, aerospace, the
fiberglass industry, housing,
roofing, etc. Many of these
products are quite unique.”
A HISTORY OF BRUSH
MAKING AND GROWTH
Michigan Brush was founded 95 years ago in Detroit, MI,
by Gale’s grandfather, Samuel
Scott, who started his working
life as a bristle dresser from a
village in Latvia, which at the
time was part of Russia.
In this village, there was a
small group of people who

LEFT: Various products
produced by Michigan
Brush.

ABOVE: Managing Director Bruce Gale
made a living by collecting the hair of boars. The hair was straightened,
boiled for sterilization, and sorted for size. It was then packaged and sold by
the kilogram to the brushmaking trade in Europe, Asia and North America.
Scott left the Latvian village as a teenager just before the turn of the 20th
century to escape the hardships and dangers of living in Czarist Russia. His
goals were freedom and opportunity that could be found in America.
Scott’s journey first took him to Paris, France, where he found room and
board with a relative, and a job in a brushmaking factory. Due to his bristle
dressing background, the new job was a natural fit.
“(Scott) soon learned where and how the bristles that he had earlier collected as a boy were used, processed and sold,” Gale said. “He also saw how
brushmakers made products from individual components; he watched how
they used different techniques to make brushes and learned from these methods.”
After a few years of learning the art of brushmaking, it was time for Scott
to move on. His next stop was London, England. While in London, he was
exposed to new ways of crafting brushes. After a few years in England, Scott
headed toward North America, eventually finding a new home in Montreal,
Canada. He arrived with his meager savings and a suitcase holding all of his
worldly possessions...some clothes and pictures of his family.
Once in Canada, Scott again took a job in the brushmaking trade, first in
Montreal and then in Toronto, where he married and eventually became a
father.
As the 20th Century unfolded, a phenomenon began to take shape in nearby Detroit, MI, — the emergence of the automobile industry. It became obvious to Scott that Detroit was a hub of industrial activity, and he decided to
move his young family to what is now known as “The
Motor City.”
He started a brushmaking factory in 1917 to service the needs of growing
auto makers. This company became Michigan Brush. By the roaring 1920s,
automobiles were becoming mass produced, and many businesses in Detroit
were booming. Michigan Brush was an early supplier to the auto industry as
well as to other types of companies.
“In these early days, cars were painted manually, using vast quantities of
paintbrushes. All types of brooms, brushes and mopping tools were also
needed by factories spawned by the mass production revolution. Industry in
general was expanding and so was Michigan Brush,” Gale said.
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The Great Depression of the 1930s, however, took its toll on almost everyone. Fortunately, there was a plan in place for a “rainy day” and Michigan
Brush weathered the storm. As business began to pick up for the company, a
search took place for a new location. A building located on the outskirts of
Detroit was chosen, only a few miles from the famous Ford Rouge Complex.
The structure had originally been built to house a brewery after prohibition.
Although the building was completed, the brewery never took occupancy.
The building was perfect for the expanding Michigan Brush, which
moved there in 1937. By the end of the 1930s, Michigan Brush was in its
new facility and business was strong. The winds of war were blowing, however, and Scott guided his company into position to be a supplier to the war
effort.
“All types of brush and broom products were needed by the government.
In addition to the government’s needs, industry in general continued to need
products and found many items in short supply. All production was geared
toward the war effort,” Gale said.
After the end of World War II, Samuel Scott’s son-in-law, Herbert “Herb”
Gale, became involved with Michigan Brush. Herb Gale, who was also
Bruce Gale’s father, was a veteran of World War II
and educated to be a pharmacist, but his business
acumen led him to the company. Bruce Gale said
his father used a velvet glove approach to business. His mild manner and rye sense of humor
were his trademarks.
Herb Gale stayed at Michigan Brush for almost
30 years, developing a friendship with his fatherin-law and mentor, Samuel Scott. In 1977, Scott
retired after 60 years of service with Michigan
Brush. Unexpectedly, two years after Scott retired,
Herb Gale died.
“My grandfather (Samuel Scott), meanwhile,
lived to be 94 and saw a lot of history in that time,
especially pertaining to industrial changes,” Bruce
Gale said.
In 2012, the company Samuel Scott started is
now in its 95th year of operation. It is under the
direction of Scott’s grandson, Bruce Gale.
Although there are differences that can be found
within the company since 1917, Michigan Brush
officials still hold dear to such longtime values as
providing quality customer service. A heritage of
old world craftsmanship is now mixed with other
virtues, such as having been certified as an ISO
9001 manufacturer.
Still a Detroit-based company, Michigan Brush
has expanded its reach and conducts business
throughout the United States, Canada, Asia and
Europe.
“We remain focused on customers. Service is
our business. Changes along the way, however,
have helped shape today’s company. There have
been acquisitions, new products, manufacturing
shifts, changes in equipment, larger facilities and
distribution of more items. All of these changes
have been made to give the company’s customers
added benefits,” Gale said.
Michigan Brush officials continue to encourage
customers to let the company design or re-design
products for their most challenging applications.
“We’ve produced and/or sold such varied products as 5.5-foot paint rollers, 12.5-foot brush rolls
and 6-foot straight brushes. On the much smaller
side, our company can produce quarter-inch
brushes that viscose fluids flow through for specific surface applications,” Gale said. “Michigan
Brush also produces many commodity-type
brushes, brooms, paint rollers, mops, squeegees
and related products.”
— Article provided by
Manufacturing Co., Inc.

Michigan

Brush
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ABOVE: Dorden Squeegees is a division of Michigan Brush.
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MILL-ROSE CO.

93
YEARS
OF SERVING

SATISFIED
CUSTOMERS

RIGHT: The Mill-Rose
Company began its
operations in Cleveland, OH.

SINCE 1919
Like an embodiment of the American Dream,
the history of the Mill-Rose Company turned a
mechanical bent into a new twist — in fact millions of twists — to become the flourishing
organization it is today.
In 1919, Victor H. Miller, the founder, purchased a confectionery store on the east side of
Cleveland. In his spare time, he produced wire
magazine racks and displays for picture postcards
that were sold in the store. By fortunate coincidence, a customer who was a representative of the
Osborn Manufacturing Company, watched his
dexterity with wire and offered him a contract to
make percolator brushes. From that very modest
beginning, the company has grown and become
the largest manufacturer of twisted-wire brushes.
By 1925, the decision was made to close the
confectionery operations and specialize in manufacturing brushes. From there, steadily growing,
Mill-Rose moved into larger facilities and in 1965,
the company moved to its present location in
Mentor, OH.

Mill-Rose expanded production significantly
with the advent of World War II. In 1940, the company received its first lend-lease contracts for rifle
cleaning brushes, and by the end of the conflict had
produced more than 35 million. With diminished
demand for gun-cleaning brushes during the postwar period, Mill-Rose made the natural transition
to manufacturing twisted-wire brushes for other
applications that were primarily industrial.
Mill-Rose took a unique approach to selling its
industrial brushes: Mill-Rose sold to other brush
companies. Mill-Rose manufactured brushes these
companies did not make, offering them a wider
selection of brushes that they, in turn, offered their
customers. The formula worked, and Mill-Rose
continued to grow. To this day, Mill-Rose employs
no salesmen. The quality of Mill-Rose brushes

We’d like to
have a small part in
your next production.
Small parts like these micro brushes can play
a big role in your next production. Mill-Rose
is uniquely suited to manufacture brushes as tiny as .018 in diameter up to
15" wire wheel brushes using a diverse
range of metals and natural or synthetic
fibers. Styles and types of brushes

twisted-in-wire, strip brushes, staple set, end,
cup, wheel, drawn and more. Chances are, we
have the brush you need in stock. If not,
we’ll have our engineering team design
it and make it from any material the job
calls for. There’s no job too small for us.
Literally. Call, fax or visit our web site.
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sells themselves. In fact, Mill-Rose has been setting the standard for
quality, performance and innovation in brush technology for over 90
years.
Throughout the years, more and more companies turned to Mill-Rose
to manufacture new and unique brushes, leading Mill-Rose into tremendous diversification. While Mill-Rose continues to produce millions of
gun brushes for the armed forces, this represents a small portion of the
company’s business. Mill-Rose brushes are used in virtually every
industry around the world, including, but not limited to, aerospace, agri-

ABOVE: Mill-Rose corporate headquarters and
manufacturing facility in Mentor, OH
RIGHT: Victor H. Miller, founder of The Mill-Rose Company
culture, automotive, defense, energy,
manufacturing, medical, technology
and telecommunications.
Customers can choose from thousands of standard and not-so-standard
sizes and shapes of brushes that debur,
polish, finish, sort, auger, conduct, dissipate, collect, move and protect materials. Mill-Rose brushes are often used in
non-brushing applications to solve engineering, design, and production problems. Mill-Rose has designed more than
100,000 special brushes with unique
configurations for unique applications.
Mill-Rose has manufacturing and
warehouse facilities throughout the
United States and Mexico. Production
facilities in Mentor, OH, and Mexico
feature advanced manufacturing techniques and quality-control programs
that ensure unvarying quality.
Production is complemented by a U.S.
distribution center featuring state-ofthe-art inventory management to better
serve customers around the world.
Mill-Rose remains a family-owned
organization, now in its fourth generation, and takes great pride in its history
of serving satisfied customers.

CLEAN-FIT PRODUCTS
Strong demand for Mill-Rose
brushes by the plumbing, heating
and cooling industry led to the formation of Clean-Fit Products, a
fast-growing division serving professional contractors, hardware
wholesalers and Do-It-Yourself
home centers. Clean-Fit Products
offers contractors a complete line of
brushes, abrasives, PTFE sealants,
and specialty tools, including a new
line of Blue Monster® professionalgrade products.

TOP: Clean-Fit Products’ distribution facility
in Mentor, OH
BOTTOM: Mill-Rose Laboratories’ facility in
Mentor, OH

MILL-ROSE LABORATORIES
Mill-Rose Laboratories manufactures a complete line of disposable
and reusable brushes, snares, and
baskets for the medical industry.
Mill-Rose is a leading source for
laboratory and scientific brushes,
biopsy and micro brushes, and
stainless steel wire forms used in a
broad range of applications.
— Article provided by Mill-Rose
Company.
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THOMAS
MONAHAN
COMPANIES
SINCE 1922
BRUSH FIBERS, INC.
Brush Fibers, Inc. (BFI) was founded in 1979 in Arcola, IL, as
a joint partnership between James Clark LTD, The Thomas
Monahan Company and Ian Moss.
ABOVE: The founders of Brush Fibers shown in 1980. Left to right,
Prior to this, Ian Moss had been Purchasing Director and Trading
Mr. and Mrs. Barry Clark, Ian Moss, Tim and Joan Monahan.
Manager of James Clark LTD for 16 years, working under his old
friend and mentor, Barry Clark.
Members of the fourth generation have also joined the company. With
The impetus for the company was an offer from Fibras Saltillo (A&L
addition of the next generation, the corporate structure has adjusted to fit the
Mayer of the Hague) to appoint BFI as its sole distributor in the North
new reality. Tim’s sons, Tom, Jon, Chris, and Matt have joined the Monahan
American market for tampico.
Company’s subsidiary Monahan Filaments. Chris also runs Brush Fibers
Ian Moss moved to the USA from England to be President. After 3 years,
Inc., and Tom runs the holding company TMCO, in addition to controller for
the Thomas Monahan Company and Ian Moss acquired James Clark's shares
Monahan Filaments, Jon is president of Monahan Filaments, and Matt has
from Barry Clark, and each became 50 percent owners.
joined the sales team. Brother Pat runs and owns Monahan Partners, which
In the mid-1980s BFI acquired the business assets of Harold H. Demarest
continues as a supplier of wet and dry mop hardware and assembly of these
Inc, one of the largest importers of a whole range of vegetable fiber fill mateparts on wood, metal, or fiberglass. Brother Jim still is associated with
rials.
TMCO, but spends most of his time with Whitley-Monahan Handles of the
Ian Moss also added distributorships for brush wire and PVC and other
wooden handle business.
plastics from Europe, to offer a full range of brush fill materials. BFI was the
first company to develop Oiled Palmyra Fiber which enabled the fiber to run
A FAMILY TRADITION
more efficiently in the modern fast automatic machinery, and the first to
While the company celebrates 90 years in operation, the Monahan family
import flagged PVC into the United States.
has been involved in the broom business for well over 130 years. In the late
In 2003, Ian Moss sold his interest to the Monahans, and Chris Monahan
1800s, Patrick Henry Monahan, an immigrant from Loughrea, Ireland, was
came in as President to run BFI. Ian Moss has continued to be available as a
one of the first broom corn brokers to set up shop in Illinois. Patrick
consultant, and to help spearhead BFI's entry first into the horse hair business
Monahan had traveled around the East Coast for a number of years before
and then into the Bristle market, as sole distributors for DKSH, the world
settling in Arcola in the 1860s. Around the same time, farmers in this small
largest bristle traders.
Central Illinois community had begun growing a new cash crop, a type of
BFI continues to prosper and still offers a full range of natural filling matesorghum called broom corn, characterized by a strong, durable fiber that
rials along with blocks and staple wire from its warehouse in Arcola, IL. It
made it perfect for use in sweeping tools.
has been ably assisted throughout the years by longtime employees (Lynn
In 1867, Monahan set up shop as a broom corn broker. There were two
Poindexter, Jaye Roberts, Alicia Leal and Ed McHenry), and invaluable relaaspects to the job. Each crop in each broom corn field grows differently, so
tionships with the best suppliers from across the globe.
first the broom corn broker was charged with evaluating crops and then rec— Article provided by Brush Fibers.
ommending to individual broom manufacturers whether or not certain crops
were worth purchasing.
This was over 100 years before the invention of broom corn processing
One of the leading suppliers in the broom, brush and mop industry, The
(the preparation of broom corn for use by manufacturers, an innovation
Thomas Monahan Company, of Arcola, IL, recently celebrated its 90th
which was introduced in the 1960s by Tim Monahan), so brokers were also
Anniversary. What began in 1922 as a small domestic broom corn brokerage
asked to shop for the type of crops that would best fit the needs of individual
firm has grown over its eight decades into a worldwide supplier of all the
manufacturers.
parts needed to put together a broom, brush or a mop. The company has
“It was a real art to be able to judge, and then to be able to match what the
changed dramatically to adjust to the changing industry.
customer liked as far as the percentage of the sizes of long and short corn”
In recent years, The Monahan Company has reacted to changes in the marTim Monahan said.
ketplace by expanding operations and developing into a major O.E.M. manIn 1871, Patrick Monahan turned his brokerage firm over to a cousin,
ufacturer. Thomas III (known as Tim), Patrick (Pat) and James (Jim)
Thomas Lyons, and by 1875 the firm became known as The Thomas Lyons
Monahan—grandsons of the founder of the company—are the third generaCompany. Patrick and his wife, Hannah, had a son, the first Thomas F.
tion of Monahans to operate the family business. (A fourth brother, Joseph,
Monahan. Thomas followed in his father’s footsteps and went to work for the
is chairman of the First National Bank of Arcola.) The Monahan brothers
Lyons Company. Thomas purchased the business in 1922 and renamed it The
share the goal of carrying on the tradition and ideals summed up in the comThomas Monahan Company. At that time, nearly 14,000 tons of broom corn
pany’s mission statement: “The Thomas Monahan Company is dedicated to
were raised each year within a 10-mile radius of Arcola, the town that was
serving the broom, brush and mop industries as the best provider on a worldknown as “The Broom Corn Capital of the World.”
wide basis.”
Thomas Monahan was well known around town for his dedication to the
Along the path in fulfilling that goal, the brothers have enjoyed the opporbroom corn brokerage firm, but he was perhaps even more respected for his
tunity to spend a great amount of quality time together, and have equally
community service, as he served as mayor of Arcola and was an instrumenenjoyed working with people throughout the industry.

THOMAS MONAHAN COMPANIES

PAGE 48

BROOM, BRUSH & MOP

tal part of several community projects and events during the 1920s and 30s.
Thomas and Lillian Monahan had two children, a daughter, Mary, and a
son, Thomas Monahan, Jr., who graduated from the University of Notre
Dame in 1931, where he played football for the legendary coach, Knute
Rockne. After a short time in Chicago, Tom joined the family business.
Tom Jr., established a Monahan Company presence in other broom corn
growing areas of the country, such as Kennedy, Beeville and Hondo, TX;
Lindsay, OK; Walsh, CO; and San Jon, NM. He also began diversifying the
company, by brokering items for broom manufacturers other than broom
corn; items like wire, twine bands and handles.
Tom Jr., married Mary Cunningham in 1937 and became president of the
Monahan Company in 1939. At the time Thomas F. Monahan, Sr., died in
1945, Tom and Mary Monahan had three boys, Tim, Pat and Joe and another, Jim, was on the way. Over the years, Tom, with the help of his sister,
Mary, and a hard-working staff, built on the reputation of the company and
established a strong financial foundation. Tom also made sure his sons were
involved in the business from an early age.
“In high school, or even in late grade school, we worked in the warehouses during the summer—unloading broom corn,” Jim Monahan said. “In high
school, we were sent to some of the broom corn growing fields in Colorado,
Oklahoma and South Texas. We grew up around broom corn and we were in
the broom and mop business ever since we were old enough to think about
it.”
All four of Tom’s sons graduated from Notre Dame. Two of them, Tim and
Jim, joined The Monahan Company right out of graduate school.
INNOVATIONS IN BROOM CORN
In the early 1960s, Tim Monahan pioneered the concept in the United
States of the preparation of broom corn for the broom manufacturer. The first
product offered using the method was called Redicorn and is the preferred
method by which manufacturers purchase broom corn today.
“In 1961, we started processing,” Tim Monahan said. “In 1963, we invented, for commercial purposes, processed broom corn. That changed the basic
concept of the broom corn broker.
“It changed the idea of judging the crop, because all the corn was
processed down to the best use. If a manufacturer wanted 22-inch hurl, he
could buy 22-inch hurl already processed. The dealer’s function changed primarily to financing all the different lengths so the farmers and the processors
could turn their crops into cash, and the dealer then could get the 22-inch hurl
broom corn into the hands of the people making warehouse brooms.”
Another advantage of the processing system is that manufacturers can
make brooms in as many different sizes as they want, because the appropriate material is readily available.
“In the past, if broom manufacturers bought a corn crop and it was only
2,000 pounds of whisk corn, they had to cut long corn down if they sold more
than 2,000 pounds worth of whisk brooms,” Tim Monahan said. “Broom
manufacturers might make money on the whisk brooms, but lose money getting rid of the odds and ends and extra lengths that stacked up. There was a
real balancing problem.
“When processed corn came along, you could sell twice as many whisk
brooms and not to worry. The manufacturer just bought 12-inch hurl and the
dealer then worried about getting rid of the other lengths. When I came into
the business, I took care of the processing side of broom corn and my dad
took care of the raw corn side of the business. By 1970, 80- percent of the
market had switched to processed corn. By 1975, probably 90 percent of the
market was using processed corn.”
During these years, the industry began to change shape. One of the most
notable examples being the complete relocation of the broom corn crop from
the United States to Mexico, where—with longer harvesting seasons leading
to two yearly crops and plentiful inexpensive labor—the crop is more economically raised.
Thomas Monahan II died in 1979 at the age of 69, survived by both Marys,
his wife and sister. His wife Mary died in 1997; and his sister Mary, age 97,
survives. Tom’s second born son Pat, said, “Dad was a proud father, a constant donor of his time, money and ideas for the improvement of Arcola, and
he was able to pass the company on to his sons in better condition than he
found it.”
After his father’s death, Tim became president of the family business.
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Today, he still presides over the broom corn business while handling corporate duties as well.
“The broom corn market really has changed. When I first started, we had
400 accounts. In the mid-to-late ‘80s, we had 200 accounts and today, we
probably have 20,” Tim Monahan said. “Consolidations have been the driving factor in the marketplace. The passage of the North American Free Trade
Agreement, which went into effect January, 1994, also caused the domestic
broom industry to shrink, as more and more of the market turned to inexpensive brooms made in Mexico. What we see now is the bigger shops getting
bigger and the smaller shops closing down. Brooms have too high a percentage of labor in their costs for U.S. manufacturers to be competitive. Today,
the company does very little broom corn. The manufacturing of brooms has
pretty well left the United States.”
However, The Monahan Company has long since diversified into providing a number of various products for other segments of the industry.
HANDLES, INC., AND THE CHANGING HANDLE MARKET
In 1972, Jim Monahan became the second son of Thomas Monahan, Jr. to
join the company. Jim took on responsibility for The Monahan Company’s
growing handle business.
“We’d been brokering handles under The Monahan Company name, buying and reselling handles from domestic suppliers. In the early ‘70s, when
some of the imports of raw materials became available, it put us in the ballgame,” Jim Monahan said. “We could then go overseas and buy material
rather than having to process it here domestically. Dowels came in already
processed. That made in advantageous for us to go into handles, forming
Handles, Inc., as a division of The Monahan Company.
“It has been an interesting business. Dealing in wood is very similar to
dealing in broom corn. It is a natural product that grows every year. In broom
corn, you are sometimes operating at the whim of Mother Nature when you
take into account outside things like the amount of rain the growing areas
receive. In the wood industry, we are a low-end user, so we are, kind of, at
the mercy of the total wood market. A number of environmental concerns
have been emphasized in recent years, and we are all involved in and impacted by reforestation projects, so this is a complex business, much like broom
corn.”
Ramin from Malaysia and Indonesia was the wood of choice for the industry until the green movement basically shut down the ramin supply. But now
alternate, renewable species are vigorously pursued by Jim Monahan.
In 1985, Handles, Inc., began pursuing the new technologies that made
metal handles a feasible product. It was slow going, at first, Jim Monahan
said, when the company started offering the metal products. It was a time
when metal handles cost roughly the same as the wooden handles, yet wood
was still readily available to the consumer.
“The metal handles struggled a little bit for a few years to find their place
and be accepted in the market,” Jim Monahan said. “Later on, in the ‘80s and
early ‘90s, we ran into a few shortages of pine. As wood became harder to
get, we had some customers change to metal. Once some people switched to
metal, they didn’t go back.
“I think, as people get more sophisticated in their manufacturing process
and demand tighter specifications, the metal handle makes it much easier to
automate the manufacturing process. The lengths are very consistent; the
diameters are very consistent and metal handles are always available.”
Although it took several years for metal handles to be accepted in the marketplace, it is expected more metal handles will be used in a larger variety of
applications in the coming years.
“Wood, worldwide, is on a small general decline in the dowel markets due
to the fact that dowels are a low-end use of wood,” Jim Monahan said. “The
mills are getting better at producing less scrap, and they are developing higher yields for products that are yielding more money for the mills.
Economically, we can only pay so much for a wood handle.
“There are times when we get out of our realm, so we have to take some
demand out of the market, which is what we did when we moved into metals. But wood is still popular. In many instances, wood is the best application
for a handle. I think it depends on what market the customer is going into and
in which application he wants to use the handle. I think now, people feel comfortable using metal handles in the 42- or 48-inch market. They have a genuine choice between wood and metal. Depending on what they feel they
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want, customers can get either metal or pine on a relatively stable basis.”
Jim Monahan added there are 54- and 60-inch metal handles available that
will switch some of the demand over to metal from wood, which is going to
help stabilize the market. In some of the traditional industries, such as the
janitorial supply and industrial supply market, people are still going to want
wood handles.
“These days, corporations have taken over from the smaller manufacturer
as the dominant force in the industry, and the purchasing agents for the corporations want to be able to call for supplies on a Monday and have them
delivered on a Thursday,” Jim Monahan said. “They don’t want to hear about
the rainy season in Honduras or something else causing problems getting
wood raw material. Purchasing agents are all very, very busy, overworked,
and overloaded with items they are
buying. If they can find a good consistent supplier, that’s what they want.”
In 2010, the Monahan Company
sold its metal handle operation to the
supplier of the production equipment,
FIMM. After helping with the transition, Jim Monahan now concentrates
on wood handles through WhitleyMonahan handle company.
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take some of the mop hardware pieces that we were selling, and attach them to
the metal handles.
“A lot of people knew how to drill holes in wood and add mop hardware,
but they didn’t want to invest in the technology to punch the holes in the metal.
We are doing a lot of customer manufacturing now, taking metal handles and
putting on different mop attachments that we sell anyway. With the current
shortage of hardwood, our capabilities in metal handles bring us a lot of new
business.”
He added high-speed riveting machines making it far more economical for
The Monahan Company to attach hardware to a metal handle. It’s hard for any
broom shop that doesn’t do a lot of metal handles to be able to afford a rivet
machine.
“We succeed only if we can be more efficient and reliable than our customers’ own people,” Pat Monahan said.
Today, this operation has added fiberglass
handles and mopsticks and a patented lobby
dust pan to its product line. It is now a separate
company, Monahan Partners Inc., owned and
operated by Pat Monahan.

INNOVATION
The Monahan Company is continuing to
MOVING INTO NEW MARKETS
work toward innovation. Pat Monahan’s diviWhile Jim Monahan had been working
sion is working on new ideas for products that
to establish the company’s handle divishould be available in the near future. Tim
sion, Pat Monahan had been successfully
Monahan has patented the insert wound broom
pursuing a career in the computer indushead, which is currently very popular in the
ABOVE: The four Monahan brothers: from left to
try, first with IBM and subsequently
market. The company has developed a wellright; Jim Monahan, Joe Monahan, Pat Monahan
through a smaller Monahan Company
deserved reputation of helping inventors turn
division called Arcola Software. Pat
and Tim Monahan.
their ideas into successful cleaning products.
moved into the broom and mop industry
The company feels it has a strong enough
after his father’s death in 1979.
relationship with manufacturers in the industry that it can take an idea for a
“We sold off all the computer and software products, and I devoted myself
new product to a particular manufacturer and request a hearing on the merits
full time to helping Tim and Jim,” Pat Monahan said. “My perspective is that
of the product, and use its China source to get the product made at a competithe computer industry was extremely competitive, and when I first started in
tive price.
the broom, brush and mop industry it was not nearly as competitive as it is now.
“A manufacturer can get into a new item much quicker with our help. We
I have a great respect for our customers and the manufacturers who face the
are willing to invest in the tooling to make new products. There is also a quesretailers on a daily basis. The retail market—trying to get the business of a Waltion about the lifetime of some of these products. It is expensive for a shop to
Mart or a Home Depot or a Target—is every bit as competitive as the computgear up for a product only to see the market for it die,” Pat Monahan said.
er business was when I was in it. We are glad to support our customers in fighting these battles.”
CHANGES TODAY AND LOOKING TO THE FUTURE
In the 1980s, Pat Monahan’s division began concentrating on providing
The Monahans recognize that the company must change with the times,
mops and mop hardware to the industry. Pat Monahan has received five patents
and are continually working toward meeting that challenge.
for plastic connectors and material for the manufacturing of mops.
“We’ve always been fairly innovative and learned to react to the market.
“Many years ago, just as we sold broom corn, we also sold all the broom
You can’t force the market,” Tim Monahan said. “Times are changing with
supplies—the wire and the twine, all the things you need to finish making a
consolidations and foreign competition increasing. We used to do business
broom. As our customers were making more varied product lines, we had to
with all the owners and we used to do business on our word, which is still the
carry more supplies, and that’s how we got into mop hardware, wet mop hardbest way. With the larger corporations and the consolidations, it is all sysware, dust mop hardware and dust mop heads,” Pat Monahan said.
tems-based now. For everybody’s sake, we have to change and we have to
He added that by 1987, the first woven mops were introduced in the United
adjust.”
States.
The Monahan Company has adjusted to the family and business reality by:
“At the time, many of our customers didn’t have a competitive product and
No. 1—Family and stock restructured to the individual family needs. In the
they turned to us for help. Subsequently, we patented our first non-woven prod5th generation there are 31 Monahans. The corporate ownership change
uct. Vining introduced it as the New Wave mop. That got us into rotary die cutadjusts the situation to the current reality; No. 2—The Thomas Monahan
ting and non-woven technology. Today, we are doing a lot of work with nonCompany is now a holding company with Monahan Filaments and Brush
wovens, not only in deck mops, but also using non-wovens in self-wringing
Fibers, Inc, as its operating units, and outside the industry investments; No.
mops, which have become a permanent niche in the market. It fits right into our
3—Whitley-Monahan continues in the wooden handle market through Jim
philosophy of trying to do more manufacturing,” Pat Monahan said.
Monahan’s efforts; and No. 4—Monahan Partners is run by Pat Monahan and
Another area in which Pat Monahan’s division has been innovators in is the
is focused on the mop industry.
attaching of mop hardware to metal handles.
All companies are still based in the same office at 202 North Oak in
“We started bringing in containers of mop hardware from Taiwan in 1987
Arcola, IL.
and China in the early ‘90s. We have proven sources of quality products from
China at competitive prices. This part of our business continues to grow. We
Tim, Pat, and Jim Monahan continue to work together, live in Arcola, and
have been well ahead of the current rush to do business in China,” Pat
carry on the family tradition of supporting their community.
Monahan said. “Because of our manufacturing of metal handles, expecially
being the first manufacturer of 54- and 60-inch metal handles, we were able to
–Article provided by The Thomas Monahan Company.
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CAROLINA
BRUSH
SINCE 1919

S

ince 1919, Carolina Brush has produced
industrial brushes of the highest quality.
Company representatives place particular
emphasis on custom-designed brushes for
special applications and OEM replacements.

Carolina Brush was started in Charlotte, NC, by
James D. Smith. He was succeeded by his son, James S.
Smith, in 1931, who ran the company along with his
wife, Helena B. Smith, until their retirement in 1978.
Their son led the company until his untimely death in
1982. Helena Smith came back to run the business until
1987, when her grandson, Fred Spach, joined Carolina
Brush. Today, the company is located in Gastonia, NC.
Carolina Brush has a large capacity for custom brushes. Company engineers can help customers design a
unique brush for unique brushing applications as well
as recommend brush sizes and filaments diameters.
The workforce at Carolina Brush stands behind the
company’s motto, “You ask-we deliver.” The company
is a leader in OEM, new and refilled custom brush solutions. Its team can present customers with the best solutions for their specific applications through an ongoing
commitment to quality and service. This includes:
application analysis, prototype and sample services,
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custom design assistance, custom brushes for
manufacturing machinery, and custom one-ofa-kind tooling.
An important specialty of Carolina Brush is
the ability to provide brush solutions for a
broad range of manufacturing problems, which
the company has been doing for over 85 years.
Whether it's making a custom-designed brush
for a special application or OEM replacement,
or finding one of the company’s thousands of
in-stock designs, employees at Carolina Brush
have the experience to handle the most challenging industrial and maintenance applications.
Industries served by Carolina Brush include,
but are not limited to, textile, printing, paper,
packaging, labeling, furniture, wood, food,
poultry, pharmaceuticals, conveyor cleaning,
conveying, glass, mirror, electronics, rubber,
plastics, static control and general maintenance.
— Article provided by Carolina Brush.
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Week.” Most of these columns
were devoted to reporting ongoing
news from the various broom corn
growing sections pertaining to
planting, the harvest and the broom
corn market. The column also kept
readers up to date on meetings
of trade organizations such
as the Broom Manufacturers’
Association, the Broom Handle
Manufacturers Association and
others.
On the front page of the August
1, 1922, issue was the first advertisement announcing the new The
Thomas Monahan Company, of
Arcola. The ad says the company is
the successor to The Thomas Lyon

1922-1931
THE SECOND DECADE
By Rick Mullen, Broom, Brush & Mop Associate Editor

W

hen Broom and Broom
Corn News entered its
second decade of publication in 1922, the Roaring 20s
were underway. The period was
also called The Jazz Age, and the
Prohibition Era was in its second
year. Nonetheless, Broom and
Broom Corn News concentrated on
the broom and broom corn trades
almost exclusively and current
events were rarely mentioned outside of those directly related to the
trades.
There were, however, recurring
columns on the general state of
business in the United States. One
was called “Babson Says.” This
column was written by Roger W.
Babson. The standing headline for
the column always said, “Authentic statement of Roger W.
Babson especially prepared for
Broom and Broom Corn News.”
What the publication also did
well on a weekly basis was track all
things pertaining to the broom and
broom corn trades, such as weather
patterns, prices, planting seasons
and harvests in the broom corn
growing areas. There were
droughts, hail storms, wind, rain
and snow to contend with along

with pests, such as locusts. There
were muddy roads and shortages of
rail cars, but the farmers persevered and got their crops to market.
For anyone reading these old volumes, Broom and Broom Corn
News offers a between the lines
glimpse of early 20th century rural
farm life.
Occasionally, there were stories
about local incidents in and around
Arcola and what was referred to as
the Central District (central Illinois
broom corn country), as well as
from other broom corn growing
territories. These stories were
oftentimes of a humorous nature.
The following example is a story
out of Lawton, OK, from the issue
published on Valentine’s Day 1922
under the headline “E.C. ‘Slick’
Parks Takes A Hard Fall.”
The article pointed out that
Parks had slipped out of town to
Anadarko, OK, where he married
Miss Mary Aliena Agnes Weaver
of Carnegie, OK.
During most of this decade, the
front page of Broom and Broom
Corn News was devoted to advertisements. On the second page, the
lead story was always a column by
the editor titled “Trade Review Of

LEFT: Cartoons began
showing up in Broom and
Broom Corn News during
the second decade of
publication.
Company, also of Arcola, established in 1875.
Other advertisers of the era
included Tarbox Broom Corn Co.,
of Mattoon, IL; Geo. H. Maus, of
Amsterdam, NY; W. Dunlap, of
Carnegie, OK; J.O. Reynolds and
Son, of Mattoon, IL; and St.
Helen’s Wood Products Co., of St.
Helen’s, OR.
The January 2, 1923, issue
opened with an optimistic outlook
on the upcoming year in the lead
story. The story predicted:
“Few industries underwent so
radical a change as broom corn and
brooms. 1921 saw money made by
but a few dealers or manufacturers.
But the year 1922 was profitable to
farmer, dealer and manufacturer,
with a good prospect of profit
ahead.”
It was common in the early years
of Broom and Broom Corn News to
see humor mixed with news and
reports about the broom and broom
corn industries. This blurb, printed
here in its entirety, teased readers
about an upcoming Middle
Western Broom Manufacturers
Association meeting.
“We are awaiting further advice
from Cliff Ingle as to whether it is
to be goose, turkey, or possum with
sweet potatoes that he will serve at
the Middle West meeting.”
This headline on a report on the
above mentioned meeting, which
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was conducted in Kansas City,
MO, on March 14, appeared in the
March
20
issue:
“Broom
Manufacturers Discuss Trade
Problems And Eat Off Cliff Ingle”
— No mention was made on
whether goose, turkey, or possum
with sweet potatoes was served.
In the spring of 1923, articles
began to appear about the dreaded
European corn borer, which was
gaining a foothold in the United
States and Canada and was on
track to eventually spread to broom
corn areas in Illinois and parts
west.
In the April 3, 1923, issue there
appeared a couple of stories about
the pest.
In the same issue, a story
appeared about a petition circulating to keep Texas corn from coming to Illinois and other states
where Indian corn was grown
because a corn borer similar to
European borer was said to have
infested Texas corn. However, a
similar petition had been circulated
a few years prior, but government
experts found the insect that was in
Texas corn was not the European
corn borer and posed no threat to
Indian corn.
It is also interesting to note the
number of stories about fires
destroying broom corn companies,
warehouses and train cars full of
broom corn, usually being housed
in or near a warehouse that burned.
These fires were often caused by
lightening, electrical shorts and
even burning embers from nearby
steam engine locomotives, which
used coal to fire the boilers to create steam to power the trains.
As 1923 drew to a close, there
was some concern that many
broom corn growers in the Central
District would not be planting the
crop in 1924. This seemed to be a
recurring theme in the 1920s, but
most growers, despite threatening
to quit the industry each year, continued to plant broom corn. Also,
another recurring theme was the
government and other entities
warning of the overplanting of
broom corn, which was generally
ignored during the “boom” times
of the Roaring 20s.
A story in the December 18,
1923, issue covering the annual
meeting of the National Broom
Manufacturers Association con-
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cluded with:
“Broom business is generally reported good
with factories having disposed of their surplus
stocks last year, and yet wholesalers and jobbers
are reported to have small stocks.”
As 1924 dawned, in a column by then
Secretary of Commerce Herbert Hoover that
appeared in the January 8 issue, Hoover predicted:
“The economic outlook for our own country
for the next year is bright. In general the world
situation is hopeful.”
In the spring of 1924, stories about tentative
legislation concerning the extension of the
United States Warehouse Act pertaining to
broom corn began to appear. Grading of broom
corn was also included in the discussion.
Here are excerpts from a story from the
February 26, 1924, issue announcing public
hearings on the subject by H.S. Yohe, in charge
of the U.S. Warehouse Act:
“Tentative regulations have been prepared. …
For all broom corn which may be handled under
this Act, United States bond warehouse receipts
will be issued. These receipts are excellent collateral for financing purposes.”
The article also talked about grading broom
corn:
“The aim is to make these warehouses practically as safe for the storage of the product as is
a bank for safe-keeping of collateral and
money.”
Hearings were scheduled in Wichita and
Chikasha, OK, and Mattoon, IL.
Broom and Broom Corn News Editor and
Publisher Frank Collins weighed in on the issue
prior to the hearing under the headline “Here
Are A Few Weak Spots”:
“The proposed regulations throw such a maze
of regulations about the conduct of such warehouses that no broom corn dealer who operates
on a small or moderate scale could afford to
make his warehouse come under the act, as he
would be so busy complying with the red tape
and mass of rules and regulations, that he would
have very little time to chase the rats out of his
warehouse, and the rules say very plainly that no
rats must be allowed in the federal
warehouses.
“Of course the whole plan of the act is to
allow the farmer to negotiate loans on his broom
corn. This is all right, but we cannot see wherein the act provides any relief to the farmer that
he does not already enjoy.
“… So far as we can learn in Central Illinois,
no broom corn grower who holds his broom
corn is ever denied loans by his banker if he is
entitled to a loan; that is if he has not already
borrowed beyond or up to his ability to pay.”
In the March 11, issue a report on the Mattoon
hearing appeared. The story concluded with:
“About fifty farmers were present at the
morning session at Mattoon, but they gradually
drifted out and perhaps not over eighteen or
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twenty were present when the session closed.
Those the writer talked to were rather indifferent
about the matter. They were quite willing that
the act should be tried out, and they would avail
themselves of it or not, as they chose, after seeing just how it was working out.”
As the new-fangled vacuum cleaners began to
become more popular, Broom and Broom Corn
News often published stories about advertising
done by vacuum cleaner entities knocking
brooms. Broom and Broom Corn News would
also chastise in print these advertisers for slamming brooms. This article, which appeared in
the April 1, 1924, issue was more on the humorous side. (Could it have been an April Fool’s
Day joke?)
“Washington, March 29 — Never again will
the army mule be submitted to the tortures of a
currycomb if recommendations made today by
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tal suffering from cuts and bruises.”
The article conclude with:
“Many pocketbooks were lost. Moral: Buy a
good broom and pay the price.”
As the Roaring 20s sailed along,1925 brought
some income tax news for farmers.
Later in the spring, a couple of stories
appeared predicting good times ahead for farmers. This excerpt is from a story that ran on
March 31, 1925:
“For the young man starting out in business,
there is nothing that offers him a better opportunity for a bright future than agriculture, according to H.W. Mumford, dean of the College of
Agriculture, University of Illinois, speaking at
the banquet of Macon County farmers and
Decatur businessmen, held in the YMCA annex
Thursday night.”
Articles on the European corn borer threat

ABOVE: Wagons full of broom corn dominate this street scene in Lindsay, OK.
the cavalry board of the army are carried out.
The vacuum cleaner is the modern weapon of
cleanliness so far as animals are concerned,
according to the board, and it is recommended
that it be used in the future for grooming army
horses and mules.
“Editor’s note: And so at last we learn just
why the vacuum cleaner was born, invented,
discovered or just grew as the case may be. For
some time it has been harassing the broom by
competing with this friendly and useful household implement in the discharge of its duties.
And at last we learn that the vacuum cleaner was
not in reality intended for household use at all,
but its real purpose is to curry mules jassacks,
etc.
Another article reported: “Twenty persons,
most of them women, were slightly injured in a
bargain-counter crush today when a new store
advertised the sale of 1-cent brooms.
“Twelve of the women were taken to a hospi-

continued to frequently appear in Broom and
Broom Corn News under such headlines as
“Corn Borer Great Menace,” which ran in the
April 28, 1925, issue. Below are a couple of
excerpts from that story:
“That dangerous pest, which is supposed to
have gained entrance to the United States some
fifteen years ago in broom corn imported from
Hungary or Italy, is already firmly established in
southern New England, central and western
New York, northern Ohio and the Canadian
province of Ontario.
“… Spraying does no good, for the borer is
always within the stalk or ear and almost never
feeds on the leaves of outer parts of the plant.”
As spring planting was underway, President
Calvin Coolidge issued this warning as published in the May 12, 1925, issue of Broom and
Broom Corn News:
“Over-production,” says President Coolidge,
Continued On Page 59
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ZELAZOSKI
WOOD
SINCE 1924

ABOVE: Zelazoski’s manufacturing location in Antigo, Wisconsin.

Z

elazoski Wood Products began as Thos. Zelazoski
Mfg. Co. in 1924 in a converted blacksmith shop in
Antigo, WI, when Tom Zelazoski and his four
employees began making doors, windows and cupboards for area homes. The business later branched out to make
farm related items such as stanchion liners, hay pulleys and potato crates.
In 1928, Tom Zelazoski was approached by a broker who
wondered if the company could make blocks for the brush and
broom industry. Tom accepted the challenge and brush backs
became a new product line that continues to be a mainstay to this
day.
Over the years, the Thos. Zelazoski Mfg. Co. made numerous
wooden items including crutches, wooden folding tables,
Chinese Checker boards, as well as farm items and brush blocks.
Business prospered, skidded, increased and decreased.
Employment bounced between 1 and 10 people.

Land was purchased in a swampy part of Antigo. Enough fill
was dumped into the area by 1940 that a new plant could be
built. This allowed for expansion and the addition of some automatic machinery. Cutlery racks became a very important part of
the company’s production in the 1950’s as production of brush
blocks slowed considerably in the early part of the decade. These
cutlery racks and other items enabled the company to survive
until brush blocks rebounded later in the decade.
Tom sold the business to his two sons, Clarence and Bernard,
in 1958. The company incorporated and continued to grow,
slowly but surely. Tom died in 1961, five years before the first
dry kilns were built in 1966.
The 1960’s saw cutlery rack production almost disappear. To
take its place, Zelazoski Wood Products, Inc., as it became
known after incorporation, began making wooden parts for folding chairs. This new product line made for very busy times during the 1970’s and 1980’s.
Adjoining property was purchased, better buildings were con-
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PRODUCTS,INC.
structed, and an equipment improvement plan was put into place.
This enabled the company to produce more and better items to
meet the ever-increasing close tolerance demands of high-speed
brush filling equipment. This was very important as the furniture
business went to South America in the 1980’s, and Zelazoski
Wood Products fell back on the brush and broom business as its
main production line.
Two of Bernard’s children and four of Clarence’s followed
their fathers in the family business. In 1986, those six purchased
majority ownership of the business and took over the day-to-day
operations — James Zelazoski, as President and Production
Manager; Thomas Zelazoski, as V.P and Shipping Manager;
Michael Zelazoski, as V.P. and Maintenance Supervisor; Joseph
Zelazoski, as V.P. and Yard Foreman/Lumber Procurement;
Charles Zelazoski, as Treasurer and Finishing Supervisor; and
Benjamin Zelazoski, as Secretary and Office Manager.
Tom passed away in 1994, Bernie died in 2000 and Clarence
passed away in 2008. The other five remain active in the

business today.
With machinery pretty well up-to-date, the business began
construction of a new manufacturing facility. The new plant
began operation in May of 1997. This facility is three times larger than the old facility, making it possible to move all production
operations under one roof. The new facility connected to the
Finishing Plant built in 1991 and an existing warehouse that was
converted to finished goods storage — thus providing good flow
of products.
Wooden brush and broom blocks continue to be very important items for Zelazoski Wood Products. Our greatest asset, our
employees, routinely take raw lumber and process it into products made to the customers’ specifications in a modern facility,
using up-to-date as well as some very specialized equipment.
We are also capable of machining PVC, HDPE and several other
synthetics.
— Article provided by Zelazoski Wood Products.
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PERFEX
CORP.
SINCE 1924
P

erfex Corporation was founded in
1924 as the Brooklyn Broom & Brush
Company, specializing in fiber brooms.
Over the past 85 years, Perfex has
grown to become the nation's principal manufacturer of cleaning tools for critical environments.
Perfex Corporation is now under the management of Michael E. Kubick, who represents the
third generation of the Kubick family. Located in
the scenic foothills of the Adirondack Mountains in
the Mohawk Valley Region of upstate New York,
ABOVE: This drawing shows an early Perfex Corporation building.
the Perfex brand is recognized around the world.
The firm holds many mechanical and design
patents, resulting from our ongoing research and development visually coded fiber has helped to isolate areas of use and control
program which has pioneered many new innovations. This has cross-contamination.
Perfex products are engineered specifically to exceed the rigoroffered major improvements in both performance and value to
ous
demands and hygienic concerns in today's food manufacturing
customers.
and
infection control markets. Perfex broom & brush maintains a
Our founder, Matthew Kubick, believed professional cleaning
superior
edge over the competition by supplying products contools should be designed to eliminate the prevalent problems assostructed
entirely
of polypropylene. This makes our brooms and
ciated with their use. For example, our patented Lite-N-Tite conbrushes
100
percent
recyclable and safe for the environment.
nection system, designed to eliminate
Polypropylene
is
non-conductive
and will not absorb bacteria, liqthe frequent problem of broken handles,
BELOW: This older
uids
or
odors;
and
is
unaffected
by
water, grease, petroleum prodand our fusion-set process preventing
photo shows the
ucts,
detergents,
sanitizers
and
solvents.
variety of brooms that premature fiber fallout, have become
Polypropylene fibers are fused (melted) into high-impact resistthe standard in hygiene-conscious facilwere available.
ant
polymer brush blocks, eliminating premature fiber fall-out and
ities today. More recently, the use of
areas for contaminants to collect. Durable
fibers maintain shape and are visually coded to
isolate areas of use. Perfex extends brush life
with its patented Lite-N-Tite connection system. The unique socket design that our handles
provide locks the handle into a very tight fit,
guaranteeing no more broken handles. That's a
promise no other company can make. All materials are FDA and USDA approved.
Perfex Corporation holds a strong presence
in today's pharmaceutical cleaning industry
with its TruCLEAN product line. It’s
designed specifically to capture and isolate
contaminants; ensuring the delivery of
unadulterated cleaning is sanitizing agents.
When an assortment of maintenance tools are
utilized, simple procedures become unnecessarily complex, making it difficult to comply
with regulations and therefore producing
unreliable results. Our TruCLEAN mopping
systems are designed to be easy-to-use and
maintain, delivering the cleaning perform-

HIGH PERFORMANCE
CLEANING SYSTEMS
Stainless-Steel Components
Completely Autoclavable

HYGIENIC CLEANING PRODUCTS
Chemical Resistant | Non-Sparking | FDA & USDA Approved

Toll Free:
1-800-848-8483

Request a Catalog:
Perfex@PerfexOnline.com

www.PerfexOnline.com
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TOP AND BOTTOM LEFT: The Perfex Corporation has enjoyed a
long history of providing various types of cleaning tools, starting
with brooms and brushes.
TOP RIGHT: Shown, clockwise, are TruCLEAN buckets, the
TruCLEAN Sponge Mop, and the Lite-N-Tite Connection System
— all from the Perfex Corporation.
ance and reliability you expect.
Each component used in our TruCLEAN cleaning systems
will play an important role in delivering quality cleanliness to
your facility. Beginning with our innovative swivel mop frame,
which is constructed of high-grade stainless steel, the product
uniformly and precisely applies cleaning and sanitizing agents
to floors, walls, ceilings, baseboards, and confined areas such
as corners and stairs. The low-profiled mop frame allows for
easy and efficient cleaning under and over tables or other hard
to reach surfaces. The unique wringing mechanism exerts force
evenly across the entire mop surface to extract the maximum
amount of soiled contaminants. We offer a number of bucket
configurations which all work to isolate contaminants, ensuring the delivery of unadulterated cleaning and sanitizing
agents. Our TruCLEAN mopping systems are compatible with
gamma, ETO autoclave sterilization at 250ºF for 30 minutes.
Perfex's extensive cleanroom product line includes a variety
of quality consumables, including: sponge mops, microfiber

mops, antimicrobial and continuously woven mops, as well as
mop covers and sponge wipes in a variety of substrates.
Perfex microfiber is made for exceptional absorbency with
unmatched mop-to-dry performance on wet surfaces. Our
antimicrobial treated mops can eliminate up to 99 percent of
bacteria present on the cloth after cleaning. Laundered mops
are processed in a Class 100 cleanroom facility and can be
repeatedly laundered or autoclaved, providing exceptional
value.
Use any of our TruCLEAN consumable items alongside a
TruCLEAN mopping system to radically improve the cleaning
process in your facility.
At Perfex, we take pride in delivering the highest level of
quality and service to you. This passion keeps us constantly on
the move, creating new products, improving others and aiming
toward our ultimate goal: customer satisfaction.
— Article provided by Perfex Corporation.
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1922-1931: The Second Decade
continued from page 53
“is the cause of much of our trouble on the farm.
Legislation as to prices will not avail, curtailment of acreage is the remedy, and broom corn
growers should learn the amount of surplus corn
in storage and act accordingly.”
After several years into the Prohibition era,
Broom and Broom Corn News made mention of
the Volstead Act in a story with the headline
“Volstead Act’s ‘Teeth’ Would Make It Far More
Effective, Author Says.”
The lead of the story reads: “Chicago, Nov 7
— There are teeth in the Volstead Act, which are
little used or not at all, but which would make
prohibition enforcement fare more effective,
Andrew J. Volstead, former Congressman, and
father of the prohibition law, told the AntiSaloon League’s crisis convention Friday
night.”
Broom and Broom Corn News kicked off
1926 with a large article about what the new
year might hold for farmers. An excerpt from
the story reads:
“The weight of evidence appears to tip the
beam in favor of (1) a slight increase in farm
income in the next year compared with 1925,
and (2) an improvement in the economic position of agriculture as compared with other
industries.”
A story in the February 16 issue also spoke of
continuing prosperity in farm country and is
especially interesting in light of events that
would transpire not many years thereafter.
Under the headline “Land Boom In Prospect,”
Guy Houston, president of both the New York
and Chicago Joint Land Banks, wrote:
“Big farm-buying movement will begin in
1926 and fertile lands within ten years should
sell at prices higher than those of the war
boom.”
Of course, this article appeared when no one
saw the coming of the Dust Bowl years of 1931
to 1939.
In the 1920s, women had the right to vote,
many wore their skirts short, bobbed their hair
like movie idol Clara Bow, and smoked and
drank bootleg whiskey in public. While Broom
and Broom Corn News rarely mentioned the
popular culture of the times, a story touting a
certain stylish coming out for the men of the era,
like their female counterparts, appeared in the
June 22, 1926 issue under the headline “The
Male Struts His Stuff.” Below are some excerpts
of the story:
“A new phenomenon is observable on our
streets. It is the three colored hat band for men.
In some cases it is four or five.
“(Just a few years ago) If he were a good solid
fellow … he would have been stamped as irresponsible; mothers would have warned their
daughters about him, his credit would have been
bad at the bank.”
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The story concludes: “What is next? Violet
trousers? Mauve dress suits? Don’t be surprised,
for the male has been stifling his desire for some
time. Once he breaks loose there will be no stopping him.”
During these times, articles started showing
up touting “thrift,” many in columns by S.W.
Straus, President of the American Society For
Thrift, called “A Little Talk on Thrift.”

ABOVE: This palace made from broom
corn first appeared in the 1898 Grand
Free Street Fair and Broom Corn
Carnival held in Arcola, IL.
The migration of the European corn borer
toward Illinois continued as a report in the
October 19, 1926, issue said: “European corn
borers were found last week in Fulton County,
north central Indiana, within three counties of
the Illinois line, or about 60 miles.”
The year ended with an optimistic report
about continuing prosperity in the country.
In the January 4, 1927, issue of Broom and
Broom Corn News, the regular column, “Trade
Review Of Week,” reflected the general optimism of the time. Following are excerpts of the
column:
“The Editor of Broom and Broom Corn News
writes this January 1, 1927. Today, the day of
reckoning and rejoicing, brings us hope for the
new year and thoughts of the old, a day as
marked for institutions and individuals.
“Many broom factories and many broom corn
firms have made good progress during the year
just closing and view the future with confidence.
… (Speaking of Broom and Broom Corn
News) “Our friends and customers have helped
us grow from a venture to an establishment,
from an establishment to a business, and from a
business to an institution.
“… It is probably with relief that the broom
corn growers see the year 1926 become a memory. It is with renewed hope that they welcome
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1927. That hope may be faint but they do not
anticipate another year to equal 1926 in disappointment. Especially is this true for the growers of Central Illinois who had the worst season
in many years to contend with.
“… The year will be long remembered for its
fine prospects of early season and then its excessive rains at harvest time, greatly damaging
what promised to be an exceptionally fine crop,
the great expense of harvest and the low prices
offered for the product after harvest.”
However, by later in the year, this story
appeared in the August 9, 1927, issue lamenting
the fact that the boom times are not being shared
by farmers. The headline reads: “Farmers
Missing Out On Prosperity Of The Times.”
Below are excerpts of that story:
“Any prosperity which the country is enjoying at the present time is not being shared by the
average Illinois farmer.”
The September 27, 1927, issue reported some
good news on the advancement of the European
corn borer: “‘The borer will not reach us for ten
or twelve more years — that is, where commercial damage might be expected,’ W.F. Riegel
told the farm advisers and farmers gathered
together for a study of the soybean crop at the
University of Illinois on Thursday.”
Continued prosperity was a theme for 1928 as
indicated by an article which appeared in the
February 14 issue of Broom and Broom Corn
News which reads in part: “Herbert Hoover, in
his report for the fiscal year 1927, declares that
the rate of real wages in the United States during that period ‘remained higher than anywhere
else in the world, or in any other time in world
history.’
In the April 17, 1928, issue, a large story outlining the McNary-Haugen Farm Relief Bill
appeared. The bill was generally favored by
farmers, but was never passed.
In early 1929, Broom and Broom Corn News
Editor Frank Collins, who was also the
Secretary of the National Broom
Manufacturers’
Association,
visited
Washington, D.C., in support of a $60 per ton
tariff on broom corn imported to the United
States. He submitted a brief to the Ways and
Means Committee supporting the tariff. The
brief was published in the February 26 issue.
The June 18, 1929, issue reported that
President Hoover had signed a farm relief bill,
although not the McNary-Haugen bill that many
farmers favored.
And then there came October 1929 and the
end of the Roaring 20s boom times.
The 1929 stock market crash is conventionally said to have occurred on Thursday, October
24 and Tuesday October 29. These two dates
have been dubbed “Black Thursday” and “Black
Tuesday.”
It took until 1932 for the stock market crash
to hit rock bottom and by that time stocks had
lost nearly 90 percent of their value.
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- 1928-2013 - Celebrating 85 years of success
After GB Boucherie nv. had been in operation for fifty years,
the then president, Lionel Boucherie, wrote the following
words:
³2XU FRPSDQ\ FDQ ORRN EDFN RQ a history of over half a
century. There were good days and bad days. The creation of
new designs and the satisfaction when the results of our
efforts met with our goals, our love for the technical science
and its achievements, and our concern for the well-being of
those we employ, were the moving forces that gave us the
energy and the perseverance to continue and to reach our
present level.
Our current position as one of the world leaders in our
industry proves that we have been successful in the past and
that we do not hesitate to be innovative even in difficult
situations.
We take this opportunity to thank sincerely all our employees
for their enduring efforts, and also our customers spread all
over the world, for their lasting confidence.
We dare hope that they will continue to work with us in the
same cooperative spirit.
We wish and hope that our company will endure and grow in
the same spirit of creativity and renewal to the benefit of all
WKRVHFRQFHUQHG´
Another thirty-five years have passed since these words were
penned. The spirit embodied in LiRQHO¶VZULWLQJHQGXUHVWRWKLV
day, it will continue to be our guiding light.

1928-1929
The beginning of GB Boucherie nv. can be traced to 1928.
Gerard B. Boucherie, a then 25 year old mechanic who
worked in a local brush factory, built an automatic broom
WULPPLQJDQGFOHDQLQJPDFKLQHLQKLVPRWKHU¶VOLYLQJURRP

Gerard B. Boucherie 1903-1992

Shortly thereafter, the young Gerard decided to start his own
company. Within three years he had filed a patent on an
automatic wood brush block shaper, and had begun to export
these machines to other European countries.
In 1932, Lionel, the second of fourteen Boucherie children,
was born. At about the same time, Gerard purchased land in
the Stuivenbergstraat and built the first Boucherie factory.

In 1939, just prior to the outbreak of the second World War,
the first fully automatic machine was delivered to the USA. It
was a 4-header nailbrush machine, with built-in hopper-feed,
automatic drilling and filling, and integrated finishing. This
machine produced an astonishing 740 brushes per hour.

After the war, also a 6 header version (!) of this machine was
built.
Before the decade came to an end, Gerard Boucherie built his
first carousel machine, which was a single header with three
stations.
In 1949, Lionel Boucherie finished school and started working
with this father as a lathe operator.
1950-1959
1953 proved to be an important year for Boucherie.
7KHZRUOG¶VILUVWVWDSOHILOOLQJWRROZLWKVWDSOHIRUPLQJRXWVLGH
the filling tool, and at a different level to the driver, was
patented. Together with his son-in-law Emiel Vandamme,
Gerard constructed the first AIT, a double head carousel
machine with a four-sided turret. The output was 390 tufts per
minute with a 120 mm stroke.

All cams in the filling tool drive mechanism were double
conjugated; this has remained the standard on Boucherie
machines to the present day.
Lionel Boucherie rounded out his education by sailing to the
USA, and working in a tool and die shop in New York for 6
months.
By the end of this decade, the AIT-machines were being built
in series, and a smaller machine, type AIR for fine brushware,
was added to the range.
In 1958, the first C-shaper for the mass production of wooden
brush blocks was built.

VCU
Universal
quick-change
double header

LEADING THE WAY
IN BRUSH MAKING
TECHNOLOGY

The VCU machine is a newly developed
machine, combining high output and
cost effectiveness, and in line with the
Boucherie tradition of high-performance
reliable machinery.

s  DRILLS  lLLING TOOLS
s 3MALL EASY TO CHANGE TURRETS
available for all kinds of brushes
and brooms
s 3TRONG AND STURDY CONSTRUCTION
s 5P TO v BROOMS IN ONE
operation as a standard
s 5P TO v MATERIAL
s 5P TO  RPM  TUFTS PER
minute) with smooth running

Boucherie USA, inc.
8748 Gleason Road
Knoxville, TN 37923, U.S.A.
T 865 247 6091
F 865 247 6117
e-mail: john@boucherie.com

www.boucherie.com
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To this day, C-shapers are unsurpassed in their output. Until a
few years ago, the original C-shaper was still in production.
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In 1973, the first TM-2R was introduced. With over 500 having
been delivered worldwide, these machines have been an
unqualified success. Although the patent was written for a
carousHOZLWKDYHUWLFDOWXUQLQJD[LVWKH70¶VZHUHEXLOWZLWK
carousels where the rotating axis was horizontal.
In this same year, a new, 5000 m2 assembly and machining
hall was constructed. The following year, the first CNCmachining center was installed. The Burr TC1-3400 was the
largest investment the company had made to that date.
 VDZ WKH LQWURGXFWLRQ RI WKH ZRUOG¶V ILUVW ³VLQJOH-in-OLQH´
toothbrush machine.
This machine featured a fully automatic handle feeder, 560
tufts per minute and an integrated finishing machine.

1960-1969
The sixties saw the genesis of Plast-O-)RUP %RXFKHULH¶V
mould making division, and a new factory extension was built
to house its activities. Lionel Boucherie headed this new
operation, and in 1968, when his father retired, he became
the president of the Boucherie company. In the same year,
Plast-O-Form took delivery of their first Agie spark erosion
machine.
The following year saw the introduction of the GB-4T, a
4-header fully automatic transfer machine for the production
of coco brooms. It was delivered to a customer in Ireland.
The TB1-FM machine revolutionized the toothbrush business
and forever changed the way toothbrushes are made. The
advent of the TB1-FM machine may be the most important
moment in our 85-year history.
Also in 1978, Brian Donelson founded, CSD International,
which was later to become Boucherie USA.

1980-1989

At the same time, a smaller variant, the GB-2R was
constructed using the same concept and these were built in
series production. This machine was the immediate
predecessor to the better known TM-2R.

1970-1979
The seventies opened with the filing of the patent for the TM
principle. This featured a four-station carousel where only the
tables in front of the drills and filling tools move. The other two
remain stationary for trimming and loading/unloading.

During the eighties, Boucherie completed the acquisition of
Stove, a local company that had been manufacturing brush
making equipment since 1912. A new office complex was
inaugurated. It featured new, modern conference rooms, a
customer acceptance and demonstration/test area, new
offices for sales, project management and the ICT
department.
In 1981, CSD opened a parts warehouse in the United States.
Boucherie began making and marketing packaging machines
  DQG /LRQHO¶V VRQ %DUW %RXFKHULH -U VSHQW DQ HQWLUH
year working with CSD international (1985).
In 1988, at Interbrossa, Boucherie introduced the first TB3FM. This new generation of toothbrush production lines
featured the world¶VILUVW³SRVLWLYHLQ-IHHG´RIWKHKDQGOHVLQWR
WKH WXUUHW DQG WKH ZRUOG¶V ILUVW DXWRPDWLF XQLYHUVDO FODPSLQJ
system.
At the same show, the SM-$WKHZRUOG¶VILUVWD[LV&1&
drilling and filling machine, with a revolutionary cassette style
clamping system, debuted.
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1990-1999
The nineteen nineties proved to be a tremendously active
decade for Boucherie.
The highs however, were tempered by the loss of our founder,
Gerard B. Boucherie, who passed away in 1992 after a
protracted illness.
Boucherie opened this decade by building a new central parts
warehouse with an order-SLFNLQJ³,*´ lift, and picking area for
spare parts. The first of our two component moulds was
completed in 1991. This was followed in 1992 by the
acquisition of Darimont, a mould maker based in Antwerp.
With its thirty employees, this company was purchased to
ease lead-times in building injection moulds. In the same
year, the TM machines were undergoing a major redesign.
This resulted in a much higher production rate, and the ability
to run anchor and staple filling tools on the same machine.
The buildings of the adjacent brush factory, Dilecta, were
bought, modernized and subsequently utilized as the
headquarters for Plast-O-Form. New, large DIXI machining
centers were purchased, and installed in a climate-controlled
hall that was custom built to house these extremely precise
machines. They were used to support flexible manufacturing
of moulds and machine parts.
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Boucherie closed out the decade by acquiring Macome, a
small mould making company outside Izegem

2000 ² Present
Boucherie opened the new millennium by building an
assembly hall of 7000m2 on part of the 20 acres of land
previously mentioned.

The AFT machine (anchorless tufting technology) was
presented to the trade at the Luxemburg Brush-Expo show.
We also introduced the TB84-FM/CNC, a four head
toothbrush machine capable of producing up to 100 heads per
minute, and the DF-R/CNC, a household machine targeted to
the economy markets. The IDM interdental and mascara
brush machine was unveiled, and a newly designed quintuple
fibre box for toothbrush machines was displayed for the first
time.
Boucherie Latin America was established, headed by Mr.
Andres Becker.

This was followed, in 1996, by the building of a new mould
assembly hall, and an adjacent new mould technology center
with several multi-component injection moulding machines.
Also in 1996, at Interbrossa, Boucherie unveiled the TB42FM, a double-header toothbrush machine with an output of
1700 tufts per minute. It was the most productive toothbrush
manufacturing cell available at that time.
The following year HSC-milling technology was introduced.
Boucherie purchased 20 acres of industrial area outside the
town of Izegem for further expansion.
Lionel Boucherie celebrated fifty years of working with
company.

The following year saw the acquisition of INMT, a mould
maker near Izegem. This brought added capacity for
assembly, maintenance and optimization of moulds.
The wire-erosion department was completely converted to
robotics.
In 2000, Lionel Boucherie passed the torch of leadership to
his son Bart Boucherie Jr. as president of the company. At the
same time, Bart Boucherie Sr. assumed responsibility for all
machine assembly and engineering operations.
In 2001, the plastics technology group was formed and offices
were opened in India and China.
In 2002, a new R&D facility was inaugurated. Called the
³=DQGVWUDDW´-Department, it is a 4500m2 facility, which also
houses additional machining capacity.
In the same year, Mr. Frans Boucherie retired after 42 years
with the company in various technical and sales functions.
On December 31st, 2003 Brian Donelson retired from
Boucherie USA Inc. John Williams became president.
In 2007 the assembly hall-site was expanded with another
4000m2 covering a new sheet metal and paint shop as well
as a new central warehouse and shipping and receiving area.
In 2008 the new TCU line of carrousel machines for
household brushes was introduced as a successor to the TMline.
In the same year, Bart Boucherie Sr. celebrated 40 years with
the company.
Continued On Page 90

Mr. and Mrs. Lionel Boucherie
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“Culicover & Shapiro is
still a family owned
company, dedicated to
the highest standards of
quality and personalized
customer service.”
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CULICOVER
& SHAPIRO
SINCE 1929

ABOVE: Founder Gershon Shapiro pictured 2nd from the left.

Culicover & Shapiro was started in 1929 by Gershon Shapiro.
His partner, Mr. Culicover, stayed in the business for about a year,
and then left. Rather than waste all the printed invoices, Mr.
Shapiro kept “Culicover” as part of the company name, and so it
has remained all these years.
In the beginning, all the brushes were made by hand. The techniques used were either wire drawing or cement setting the bristles into the block. When Gershon’s son, David, joined the firm
after World War II, they made a quantum leap forward, with the
addition of automatic brush stapling machinery.
Today, with grandson, Richard, at the helm, Culicover &
Shapiro utilizes high speed computerized machinery to quickly
produce a wide assortment of brushes for every cleaning need.
We also still use the old-fashioned hand methods for custom
brushes made to order. It’s the best of both worlds.
Culicover & Shapiro is still a family owned company, dedicated to the highest standards of quality and personalized customer
service.

— Article provided by Culicover & Shapiro.
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ZEPHYR
MFG.
SINCE 1927
The story of Zephyr Manufacturing Co., of Sedalia, MO, reads much
like a history book, with its success and challenges weaving through some
of the most poignant times in U.S. history. From its early days as the
Acme Broom Company, located in Kansas City, MO, to 2012, Zephyr
Manufacturing has endured and prospered for 85 years while the world
beyond its doors has gone through change time and time again.
During such events as the Great Depression, the Dust Bowl, World War
II and into the computer age, Zephyr Manufacturing has continued its
climb into an elite class as a manufacturer.
Current Zephyr Manufacturing President R.J. Lindstrom is the fourthgeneration family member to run the company. He has been preceded by
his great-grandfather and company founder Harry E. Lindstrom, grandfather Robert J. Lindstrom and father John Lindstrom. The business, which
began in 1927, now provides a complete selection of wet and dry mops
featuring a full range of fibers and styles. Also offered are brooms, brushes, specialty products, handles, frames, dusters, mop sticks and other
related items.
Strictly a broom manufacturer at the start, Harry Lindstrom developed
and patented what quickly became the company’s flagship product — the
Zephyr Streamline broom. With this product’s success, the business soon
began to grow and the Kansas City Broom Company was acquired. This
marked the Acme Broom Company's movement into the mop industry.
Harry Lindstrom soon opted to change his company's name to the Acme
Manufacturing Company, as it was no longer only a manufacturer of
brooms.
Another significant event in the history of the business took place in
1946, when Harry Lindstrom decided to form a corporation. Because
another company had incorporated under the “Acme” name, Harry
Lindstrom decided to change his company's name to reflect its most popular product — the Zephyr Streamline broom. Thus, the company came
to be known as Zephyr Manufacturing Co.
As a corporation, Zephyr Manufacturing continued to grow, and, in
1954, the company expanded again with an 8,000-square-foot warehouse
being built on more than three acres of land purchased in Sedalia.
Three years later, when Harry Lindstrom died, he left a legacy of success. The torch of company leadership was then passed to Harry's son,
Robert Lindstrom. Often known as Bob, the second generation chief
executive assumed the company's top rung in 1957, 10 years after joining
the family business.
Under the tutelage of Robert Lindstrom, the company continued its
growth, purchasing the W.W. Stewart Company, of East St. Louis, IL, in
1962, and adding that company's line of natural rubber dry wall cleaning
sponges to the Zephyr Manufacturing’s holdings.
Robert Lindstrom moved the rubber products company to Sedalia and,
soon thereafter, traded property for five acres of land in Sedalia that later
became the site of the company's second manufacturing location. Robert
Lindstrom had a 12,000-square-foot warehouse built in 1973 on the land,
and moved the company's warehouse along with its manufacturing facility into the new building.
In 1982, the second generation of Lindstrom leadership in the business retired after 35 years of service to the company. Following Robert
Lindstrom’s retirement, his son, John Lindstrom, took the reigns with
visions of continued growth and prosperity for the Zephyr
Manufacturing Co.

Those visions became realities, as John Lindstrom used his own entrepreneurial talents, and the business savvy he learned from past generations, to lead the company through another period of transition. While the
marketplace changed dramatically in the last two decades of the 20th
Century, tried-and-true tactics passed on through the generations proved
to be crucial to John Lindstrom’s success. Part of this change was a move
away from producing brooms due to marketplace conditions while
remaining a manufacturer of other cleaning-related products.
Today, John Lindstrom’s son, R.J. Lindstrom, is company president as
John has retired. R.J. looks forward to continued growth for the company
that his great-grandfather started 85 years ago.
“If you look at Zephyr from the first generation to now, it’s a completely different company. You have to change with the times to remain relevant in the marketplace,” R.J. Lindstrom said. “(Zephyr) started out simply as a broom winding company, and now it doesn’t have any broom
winders. We didn’t sell mops in the beginning, and now mops are our
main product line. A lot of things have changed over the years to help
make Zephyr competitive and remain in the marketplace.”

— Article provided by Zephyr Manufacturing Co.
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WÖHLER BRUSH TECH
Machines from Wöhler Brush
Tech produce industrial brush tools for
diverse applications in thousands of
appliances. They are responsible for
cleaning, treating, protecting, painting,
polishing and much more.
Brushmaking
and
brushing
machines from Wöhler Brush Tech,

ABOVE AND RIGHT: As a company, Wöhler Brush Tech has
experienced a lot of history since its beginning in 1932.
specially tailored to customer requirements, currently go toward making the success story of over 1,000 companies worldwide.
The roots of the Wöhler company date to 1932, and are found in the manufacturing of stars for chimney cleaning.
1932 — Wilhelm Wöhler operates a registered brushmaking business in Berlin
1948 — Hans Wöhler continues the brushmaking business of his father in
Wuppertal
1964 — The plant is built in Wünnenberg
The investment made in Bad Wünnenberg almost 50 years ago marked the start
of the success story of this family business. Only the courage to break new ground,
the continuous commitment to innovation and the receptiveness for feedback from
both the team of employees, and the company’s customers have made Wöhler successful over the decades.
1980 — Dr. Fritz Wöhler takes over company management and Wünnenberg
becomes the key location

SINCE
1932

1989 — Plant expansion
continues
2002 — Wöhler Brush
Tech GmbH is born
A family business, totally
committed to both technological progress and customer
proximity, forms its team of
employees in a particularly
special way. All of the people
at Wöhler, from the trainee to
the managing director, share
a strong sense of responsibility, a high level of motivation
and the willingness to break
new ground. They strive
together for the perfect solution, always with their focus
on customer requirements
and market demands.
The complete Wöhler
Team is driven by the fascination of technology, the goal of always being one step
ahead and the pride taken in product quality and precision.
2004 — 40 year anniversary of Bad Wünnenberg location
2007 — 75th company anniversary and opening of new facility
2010 — The EdgeRacer is first presented at the EuroBLECH fair, winning the
Innovation Award for new technologies
Wöhler Brush Tech operations today can be generally divided into the following four groups:
Brushmaking machines — Technical brushes are in use everywhere. They may
well be seldom seen, but give invaluable service to modern industrial sectors
nonetheless.
The extensive range of Wöhler machines allows the reliable and cost efficient
production of all kinds of technical brushes worldwide;
WPC brushing machines — Refining fiber-reinforced plastics with the sensual perception of real wood – that is the challenge met by WPC brushing machines
with the highest of precision.
A range of Brush Tech machines, operating with specially developed brushes
for surface structuring, allow the production of a natural look in surfaces of various different materials;
Surface processing and finishing — The innovative HiT-Brush technology,
developed by experts at Wöhler, has replaced conventional surface processing of
roll bodies and wires.
This superfinishing is not only used in the steel and print industry, but everywhere where high performance and efficiency, precision and a clean working area
are valued; and,
Deburring and edge rounding — Edge rounding and deburring represent a
particular technical challenge in sheet and plate metal processing. Wöhler’s answer
is the fast and flexible EdgeRacer – making edge rounding child’s play. The
EdgeRacer was presented with the Innovation Award at the EuroBLECH fair 2010.
Wöhler Brush Tech GmbH will continue driving forward technological
advancements in the future.
“The constant development of our
products, in close cooperation with our
customers, is our foremost goal,”
Matthias Peveling, managing director,
said.
— Article provided by Wöhler Brush
Tech GmbH.

RIGHT: Wöhler Brush Tech
employees in front
of company facility.

Centennial Yearbook: 1912-2012

BROOM, BRUSH & MOP
starts from far below the normal
level. Fundamental conditions are
right for recovery when deflation
of production, commodity prices,
securities bank credit and real
estate are drastic and complete.
That is one basic reason why I look
for better business in 1932.
Springtime does not come just
after autumn leaves have fallen; it
comes after a long, hard winter
when everything is frozen solid
and seemly dead.”
Along with Babson’s weekly
column, a common sight in Broom
and Broom Corn News through
much of the 1930s was a front page
advertisement from The Seneca

1932-1941
THE THIRD DECADE
By Harrell Kerkhoff, Broom, Brush & Mop Editor

T

he 1930s were a hard time
for many Americans and
people living throughout
the world. The Great Depression
followed the 1929 Wall Street
Crash and much of the decade was
consumed with economic despair.
To make matters worse, several
authoritarian regimes came to
power in such places as Germany
and Japan. As a result, large portions of Europe and Asia were at
war by the end of the decade, with
U.S. involvement soon to follow.
Along with The Great Depression
and the beginning of World War II,
a large portion of the country’s
midsection was suffering through
The Dust Bowl.
At the start of the 1930s, Frank
and W.L. “Roy” Collins were still
going strong as the publishers of
Broom and Broom Corn News. The
two brothers reported extensively
on broom corn production from the
many growing regions that still
produced the crop in the United
States. This included the “Central
District” of Illinois and the
“Lindsay District” of Oklahoma.
Other major broom corn growing
areas were found in Kansas,
Colorado, Texas and New Mexico.

The men diligently reported not
only on crop and business conditions of the times, but also provided weather reports and demand
projections.
One reoccurring theme throughout the early years of Broom and
Broom Corn News, including the
1930s, was the publication’s
defense of the broom industry. It
was very common to see an article
written by Frank Collins that was
critical of some other publication
or advertisement that he felt placed
the broom in any unfavorable light.
Collins would not only write about
the offending incident, but also
write to the publication or advertiser in question. This was often followed by an apology from a representative of the “offending” company, which Collins would also
publish in Broom and Broom Corn
News.
The main theme during the early
part of the 1930s in Broom and
Broom Corn News, however, was
The Great Depression. In the Jan.
5, 1932 issue, columnist Roger W.
Babson wrote: “Sky scrapers
always start from a hole in the
ground. In the same way, every
real period of business recovery

LEFT: Broom corn is being
harvested in 1940.

Wire & Mfg. Co., of Fostoria, OH.
The ad included a large drawing of
the company’s facility. The business advertised its tinned broom
wire and is still in business today.
Meanwhile, a common “house ad”
at the time in Broom and Broom
Corn News stated: “Stopping Your
Regular Advertising To Save
Money Is Like Stopping Your
Watch To Save Time.”
A large article was published in
the March 29, 1932 issue under the
headline, “Tells Of First Brush
Planted — Son Of Man Who
Started Central District Visits
Arcola.” The article stated, in part:
“Uncle Tom Cofer, of Kansas City,
Missouri, whose father, Col. Jack
Cofer, introduced broom corn into
the Central Illinois District, recently visited Arcola. Col. Cofer and
family came to this neighborhood
from Kentucky in 1854, driving
through with oxen. At that time,
Tom was a lad in his early teens
and is now in his ninetieth year.
“While visiting the office of
Broom and Broom Corn News, he
talked about early family experiences while living in the Arcola
area. After being in this location
for a couple of years, his family
moved to land a few miles southwest of the present location of
Arcola, purchasing 1,700 acres of
land at $2.50 an acre from the government. It was raw prairie and

PAGE 67
prairie grass and resin weeds were
as high as a man’s head. He says it
was tough work breaking out the
land with oxen. Along about 1856
or 1857, his father secured a quantity of broom corn seed, planted it
and grew the first brush in this section. His neighbors became interested in the crop, and the following
year a number of them planted and
from this started the great Central
District.”
In the Feb. 21, 1933 issue a front
page photo with the headline,
“Broom And Mop For Frank And
John” was shown. The caption
read: “Above is a picture of a giant
broom weighting 35 pounds and a
mop weighing 30 pounds, manufactured by The Dallas Broom
Manufacturing Company, of
Dallas, TX, for presentation to
President-elect
Franklin
D.
Roosevelt and Vice President John
Garner, at the inauguration on
March 4. The broom handle is 6
feet long and 3 inches in diameter
and is painted red, white and blue.
The mop handle is 6 feet long and
2 and 1/2 inches in diameter and is
also decorated in patriotic colors.
These implements are certainly
large enough for a general house
cleaning of the Capital and are calculated to give the broom industry
some publicity as well.”
In the March 7, 1933 issue,
Frank Collins wrote: “Franklin
Delano
Roosevelt
became
President of our nation Saturday in
the midst of a period of turmoil.
We do not envy his job, but certainly all of us wish him well and
trust that under his leadership conditions throughout our nation will
speedily right themselves.”
He added: “The broom industry
is more fortunate than many lines
as the products of our industry are
used to almost the same extent
whether times are good or bad.
Volume holds up remarkably well,
although prices and profit do not.”
As The Great Depression
dragged on in 1934, a short news
clip in the March 6, 1934 issue
started with these words: “Every
cloud may have a silver lining, but
that doesn’t include pocketbooks.
The 1934 version is, roses are red,
violets are blue, I know I’m broke,
but so are you.”
Along with general reports on
harsh economic realities, there
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were also plenty of industry-related news featured in Broom and Broom
Corn News. One such item found in the June 26, 1934 issue, under a big
headline, “Broom Code Signed,” was an article announcing that,
“Information was received and issued stating that the long campaign
which this industry has made for a ‘Code of Fair Trade Practice’ had, after
countless delays, finally been approved and signed by President
Roosevelt. Beginning June 28 (1934), all members of the industry are
subject to this code and must pay minimum wages of 42.5 cents per hour
to operators of productive machinery, and 32.5 cents per hour to unskilled
laborers or those doing other types of work in their factories who are not
classified as machinery operators.”
The article added, “No person under the age of 16 years shall be
employed in this industry, nor any one under 18 years of age to be in operations considered in any way hazardous. Also, no employee shall be permitted to work in excess of 40 hours in any one week except watchmen,
firemen, engineers, electricians, cleaners, delivery men, salesmen, executives, supervisory and administrative employees.
“All brooms must be marked to indicate by whom manufactured and
must bear either the manufacturer’s name or code numbers, which will be
later assigned to him and by which his products may be identified.”
According to
the article: “The
use of any grass,
straw or fiber as a
substitute for broom corn must
be proclaimed to
the purchaser in a
separate label printed in not less
than 10 point,
bold face type in
black letters on
white paper with
the legend: ‘This
broom contains
(here give name
of substitute) a
substitute for broom corn.’”
The article was
written by Frank
Collins, who also
served at the time
as the secretary
of the National
Broom Manufac-

ABOVE: Giant broom and mop made for President Roosevelt.
turers Association.
Reports in Broom and Broom Corn News of bad weather during the
1930s were not limited to the Dust Bowl areas. For example, the lead
headline in the July 17, 1934 issue stated: “Hail Does Much Damage —
Terrific Storm Visited Central District On The Unluckiest Of Days,
Friday The 13th.” The accompanying article’s lead paragraph read:
“Friday, the Thirteenth — 1934, Black Friday! Hail! Rain! Hail! Thunder!
Hail! Lightning! Hail! Wind! Hail! Corp Destruction!”
The article went on to state: “In a brief paragraph (above) tells the
story of last Friday night when an area of over 100 square miles, with
Arcola as the center, was visited by the worst hail storm ever known in
this section of Illinois. The hail lasted for 15 minutes and in that time did
$1 million dollars of damage, half of it in the Arcola territory. Hundreds
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of acres are laid waste, much more is so badly damaged that crops will
not amount to one-half what they would have, had the hail not come.”
Several issues later, however, a much smaller article stated that damage
from this storm was not quite as extensive as first believed.
From its start, Broom and Broom Corn News was very much an international publication. It not only had subscribers located in many regions
of the world, the magazine also was filled with news about broom corn
and broom-related production from such far away places as Europe and
Asia.
For example, the Jan. 29, 1935 issue contained an article titled, “Tells
Of Trip To Hungary Buying Broom Corn.” The article stated: “H.
Robinson, of the Canada Broom Company, Montreal, Quebec, spent three
months in the broom corn growing districts of Hungary and supervised
the sorting and baling of Hungarian corn purchased by that concern. He
states that he secured good quality corn. Concerning his trip there his firm
writes: ‘We have carried out a number of experiments in dyeing the
Hungarian broom corn, so that it will closely resemble good average color
of American broom corn, and are satisfied that we have the correct formula to supply our customers.’”
The article went on to state that Robinson found living conditions in
Hungary very economical and that the Hungarian government established
a minimum selling price on broom corn.
In another example of Broom and Broom Corn News’ international
focus, a front page ad for the Feb. 19, 1935 issue from Geo. M. Maus,
Inc., of Amsterdam, NY, focused on the company's “Gold Medal Rice
Fibre.” The ad stated the fiber was, “Absolutely and unquestionably
the best substitute for broom corn the world produces.” The ad
included two photos, one of a bale of rice fiber, while the other
showed four workers standing next to an hydraulic baling machine in
a Japanese factory.
It became quite evident when viewing the many issues of Broom and
Broom Corn News during the middle 1930s that something very bad was
occurring in the middle section of the country. It became known as “The
Dust Bowl” and was taking place in such broom corn growing states as
Kansas, Oklahoma, Texas, New Mexico and Colorado. Not only was the
weather in these and other areas extremely dry but abnormally hot as well.
One account of the situation was published in the Feb. 26, 1935
issue of Broom and Broom Corn News in the weekly column,
“Wichita News Of Week,” written by I.J. Stanton. The column
read, in part, “It has been another warm week (in February).
Yesterday the thermometer registered 79 here in Wichita, which is
said to have been one of the warmest days ever experienced here
on that date. The day ended with a bad dust storm, although it
didn’t reach Wichita until after dark.
“As usual, western Kansas got the worst of it, although it extended over
several states. High clouds of dust, like black night, rolled over the west
end of Kansas and Oklahoma during the afternoon. In some towns, the

BELOW: P.A. Lindenmeyer became editor in 1941.
street lights were turned on during the
afternoon, but the dust was so dense that
the lights could not be seen across the
street. Motor cars proceeded at a snail’s
pace. Some cars were wrecked by running into the ends of culverts or other
objects which were hard to see. Some
sections report serious damage to wheat.
Surface moisture has been absent over
the greater part of the west end of the
state, and the dirt blows easily.”
There were other problems during the
1930s as well, including high unem-
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ployment brought on by The Great Depression. An interesting account of
the times was published in the Aug. 27, 1935 issue under the headline,
“Trouble Among Cutters Quelled — Farmers Arm To Protect Loyal
Workers From Strike Interference.”
The article stated, “Harvest of the Central District broom corn crop is
making satisfactory progress although there was a bit of disturbance
among the cutters in the territory 5 miles north of Charleston (IL) last
week. A crew of 40 or 50 mostly Charleston men, who were said to be on
the relief rolls, drove out to the Joe Driscoll farm and staged a demonstration for higher wages for the cutters. Driscoll was paying $1 a table and
30 cents an hour for seeding. Sheriff Clark of Coles County informs this
publication that the (workers in the field) were satisfied with the wages
they were receiving, but the disturbing element urged them to get out of
the field and strike for more money. Some of the men became threatening
and all but eight workers who where in the field left. The sheriff was notified and quieted the disturbance, but the next morning a group of them
went out again, apparently seeking more trouble. The workers were back
in the field at that time and a large number of farmers from the neighborhood were present as well, some of them armed to see that the workers
were not bothered by any of the disturbing element.”
A large photo in this same issue pictured several farmers in a broom
corn field, one casually holding a shotgun.
In the Dec. 24, 1935 issue of Broom and Broom Corn News, a fourpage advertising spread was published from the John L. Denning &
Company, Inc. It was printed in green and black ink and included two
pages of black and white photos of various company representatives.
Company offices were listed in Wichita, New Orleans, Lindsay, OK, and
Los Angeles.
In the Jan. 21, 1936 issue under the headline: “No Thanks! One Office Is
Enough,” was the following article: “The item printed below is from the pen
of Everett Bruhn of the Tuscola, IL, Review, and while likely of no special
interest to you readers is valuable in as much as it fills three inches of space
in this publication. Bruhn’s article reads, ‘History repeated itself in that
Republican leaders made a determined effort to convince Frank F. Collins,
generalissimo of the Arcola Record-Herald and Broom and Broom Corn
News, and long considered the man behind the gun in Republican politics in
Douglas County, that he was the person who could win the nomination for
state senator hands down. But the effort was in vain, for Frank just turned on
one of those winning smiles and allowed he’d let the announced candidates
fight it out without any opposition from him.’
Collins added the following for the article: “The editor of Broom and
Broom Corn News is devoid of political ambition, and while freely admitting the country needs saving, will gladly pass over the job to more ambitious souls. In the good old convention days before the primary law was
passed, I was accorded the Republican nomination for the Illinois state
legislature which I declined with thanks, and have had no regrets for so
doing. A newspaper office is the only type of office I ever expect to hold
— and that has grief enough for one fairly able bodied citizen.”
The April 14, 1936 issue of Broom and Broom Corn News showcased
a full page of insect drawings. These were insects that the publication stated were enemies to broom corn, according to Dr. Carl O. Mohr, of the
Illinois Natural History Survey. This included drawings of adult corn leaf
louse, cutworm, adult chinch bug, June beetle, young corn leaf louse,
adult yellow sorghum louse and grub worm. An accompanying article
stated, “By far the most serious insect attacking broom corn in Illinois is
the chinch bug, which does damage by sucking sap from the plant.”
It was announced in the Sept. 29, 1936 edition that the Collins brothers
were selling other interests to devote all their time to the broom industry.
The article stated, “Collins Bros., publishers of Broom and Broom Corn
News, have made a change in their business during the past week, selling
their printing plant and The Arcola Record-Herald, a local newspaper,
which we have published for many years. This has been sold to Messrs.
P.A. Lindenmeyer and J.D. Bailey, both of whom have been employed in
this office. Collins Bros., will continue to edit and publish Broom and
Broom Corn News at the Record-Herald print shop.”
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ABOVE: National Broom Manufacturers Association
officers, left to right, Frank Collins, Robert Burghart and
Reuben Dickman in 1937.
The Aug. 20, 1937 issue of Broom and Broom Corn News provided an
estimate of broom corn tonnage to be harvested in 1937. The estimate was
as follows: Lindsay (Oklahoma) district, 17,000 tons; Illinois, 12,000
tons; New Mexico, 7,000 tons; rest of Oklahoma, 4,200 tons; Texas,
3,500 tons; Kansas, 1,500 tons; Colorado, 1,200 tons; Tennessee and
other southern states, 800 tons; Missouri, Arizona and California, 100
tons. The estimated total was 47,300 tons. It was stated in the article that
some of these estimates may be on the high side, especially for the
Lindsay district and New Mexico.
An interesting photo in the Jan. 28, 1938 issue shows the back end of
an old car parked inside an Arcola storefront. The caption below the photo
read: “Last week Eugene Wally left his old Ford car parked in reverse
gear in front of the office of Broom and Broom Corn News. When he
cranked it, the car shot across the street and whammed into Ewald’s
Grocery, smashing into a plate glass and parking itself among the grapefruit, oranges and canned goods displayed in the window, destroying a
great deal of merchandise. Ewald also had a display of brooms located in
the upper most part of the plate glass window area, which was the only
section of the window not damaged. The moral here is, ‘Keep your
brooms (and prices) up.’”
The Feb. 18, 1938 issue of Broom and Broom Corn News reported on
four new warehouses being built in Lindsay, OK, which was a major
broom corn producing region at the time. The article read, “New trackage
was made available by the Rock Island and Santa Fe railroads in Lindsay
for industrial purposes, and warehouse spaces have been leased by F.A.
Tinch, Thomas Monahan Co., Scott Morre, and Grant Miller for broom
corn, and the Pecos Valley Alfalfa Milling Co., for an alfalfa processing
and curing plant. With the 13 existing warehouses now in use by broom
corn firms, this will bring the total to 17, and there is prospect that at least
1 more warehouse will be erected before the 1938 crop is ready to move.”
An interesting article was found in the May 13, 1938 issue with the
headline, “Woman Broom Corn Grower Manages Farm Of 2,500 Broad
Acres.” The article, which came from Wichita, KS, stated, “It is an interesting fact that of all the Farm Credit Administration directors in the
United States, the only woman who is a director is also a broom corn
grower. She is Miss Corrine Lesater, of Pauls Valley, OK, who is a general farmer and grows broom corn as one of her crops. She is putting out 30
acres of broom corn this year. She also is one of the few who has written
a thesis on the growing of broom corn for a university degree.”
By the late 1930s, news of growing tensions in Europe and the Far East
Continued On Page 85
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Welcome
continued from page 5
the very early days of Broom and
Broom Corn News, there were
people within the industry who
traveled to such far away places
as Hungary and China and
reported back to the magazine as
to what they had seen and
learned.
A major change took place on
March 13, 1982, when the editorial focus of Broom and Broom
Corn News expanded and its
name was changed to Broom,
Brush & Mop Magazine. The
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National Broom & Mop Council
voted to join the American Brush
Manufacturers’ Association as a
division at that time. This gave
the publication the opportunity to
add extensive coverage of the
brush industry to the magazine
and resulted in the logical name
change to reflect its editorial
focus.
The most recent change took
place in January 2011 when the
electronic Broom, Brush & Mop
Magazine eNews was launched
in addition to the print issue. The
newsletter is emailed bimonthly
to subscribers and includes com-

pany features, an in-depth
import/export report and statistics, a raw materials supplier survey and industry news. Today’s
Broom, Brush & Mop Magazine
also has a presence on Facebook
and other social media.
Other changes have occurred
as well over the past 100 years.
After several ownership changes,
Don Rankin and Linda Rankin
purchased the publication on
Dec. 5, 1977. The two have
remained owners/publishers ever
since. Between the Collins brothers and the Rankins, other owners
of Broom and Broom Corn News

Centennial Yearbook: 1912-2012

have been P.A. Lindenmeyer and
J.D. Bailey; Mr. and Mrs. Larry
Graham; Dick and Laura
Williams; and John and Mary
File.
The staff of today’s Broom,
Brush & Mop Magazine wish
everyone reading the Centennial
Yearbook a wonderful trip down
memory lane. Those involved
with this publication would also
like to sincerely thank all of the
advertisers for their participation
in the Yearbook, and for their
interesting and detailed articles
relating to their individual
companies.

1912-1921:
The First Decade
continued from page 35
and Broom Corn News comparing prices of various
goods before and after World
War I. The article stated: “In
1914, good broom corn cost
between $40 to $65 per ton;
handles of No. 2 maple about
$20 per thousand. In 1920,
good broom corn cost
between $175 to $300 per
ton; No. 2 maple handles are
about $65 per thousand.
“In 1914, we sold a common 18-pound broom at
$2.25 a dozen; an extra fine
carpet 22-pound broom at
$4.75. We are now getting $5
for the 18-pound common
broom, and $10.25 for the
extra good carpet broom (all
per dozen). Freight rates are
now 50 percent higher, traveling expenses 100 percent
greater, and labor is up 200
percent.”
In the April 19, 1921, edition of Broom and Broom
Corn News, there was a full
page of pictures from a broom
meeting held in Chickasha,
OK. The accompanying article reported the meeting,
“Was attended by a hundred
broom manufacturers and
broom corn dealers and several hundred growers. A barbe-

ABOVE: This photo, which appeared in the Aug. 20, 1912, issue of Broom and Broom Corn News,
shows William Hembrow standing in a car parked at a broom corn field near Caldwell, KS.
cue dinner, pony race, boxing
match, badger fight and
Indian war dance kept the visitors busy after the formal
program was finished.”
The Aug. 2, 1921, issue
reported on a decrease in U.S.
broom corn acreage since
1915 from the main producing
states of Illinois, Missouri,
Kansas, Texas, Ok lahoma,
Colorado and New Mexico,
according
to
the
U.S.

Department of Agriculture. In
1915, there were 230,100
acres of broom corn, decreasing to 158,600 acres in 1921.
State totals for 1921 were:
Oklahoma — 73,900 acres;
Texas — 25,100 acres; Kansas
— 20,000 acres; Illinois —
13,500 acres; Colorado —
12,000 acres; New Mexico —
9,400 acres; and Missouri —
4,700 acres.
By 1920, it was common

practice to have a full page ad
on the cover of Broom and
Broom Corn News, particularly from a company called
Coyne Brothers, located in
Chicago. The ad usually stated in a bold headline, “No Sir!
It Is Not True That Corn Can
Be Bought Cheaper Out West
Than In Chicago.”
Another common front page
ad was from the Washington
Handle Co., of Tacoma, WA.
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RIGHT: Jones Companies began at its
Avondale Plant in Tennessee.

JONES
COMPANIES
SINCE 1936

BELOW: Jones Companies’
yarn products.

Founded in 1936, Jones Companies, Limited, is a third generation, closely-held
business headquartered in Humboldt, TN. The principals on which the company was
founded in 1936: Treat people the way you want to be treated; form a partnership with
our co-workers, suppliers, customers, and God; and our word will be our bond.
In 1923, George Henry Jones (1876 – 1952) brought his family to Humboldt, TN,
from Selma, AL, to take over the weaving operation of Hunter Commission and
Manufacturing Company, in what is now our Avondale Plant. G. H. Jones’ eldest son,
Ralph Jones, Sr. (1899 – 1962) moved from Selma to Humboldt in 1925, to work for his
dad after his “Mom and Pop” grocery burned and he lost everything. The next eldest son,
Ted Jones, Sr., played semi-pro baseball in Texas during the summer and worked in the
Humboldt Mill during the offseason.
In 1934, after the Hunter Commission and Manufacturing Company had closed, Ralph
Jones, Sr., Ted Jones, Sr., and Lloyd Adams, Sr., bought the Avondale property consisting of the mill building, 40 acres of land, 69 houses and almost all the equipment with
$7,500 borrowed from a local bank. The nearly new water tower was torn down, and the
brick cleaned and saved. All the machinery was junked except cards and pickers. The
building was sold to the Milan Compress for $10,000 and the houses were sold for $50
- $250 each. Enough money was realized from these sales to build the original building
at the corner of 14th and McKnight.
The original building was 50’ x 80’ and was built with the bricks saved from the
Avondale water tower. Ted Jones, Sr., installed the equipment and got it running, even
though he was working 72 hours a week as night superintendent at Trenton Mills. One
picker, five cards and four fly frames were installed with a production of 2,500 to 3,000
pounds per week. The first year’s production was 41,037 pounds.
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Over the next several months, additions were made to the original
building. More equipment was installed and the workforce increased to
12 full-time associates. At this time, Ted Jones, Sr., quit Trenton Mills and
came to work full time. They also had one part-time associate — a second generation son, Ralph Jones, Jr., at the ripe old age of 12. Ralph
Jones, Sr., began spending more time selling and did not have time to
spend typing invoices, bookkeeping, etc. so another brother of Ted and
Ralph, Paul Jones (1913 – 1974) came from Alabama to work in the
office.
In 1947, Jones Manufacturing Company was changed from a partnership to a corporation. Ralph Jones, Sr., was its first President. In 1949,
Ralph Jones, Sr.’s sons, Wallis (1926-1990) and Ralph, Jr., returned after
spending time in the service during World War II, where they served in
the European Theatre. While on the GI Bill, they completed textile school
at North Carolina State University with degrees in textile engineering.
Business immediately fell off 30 percent. They both claimed to have had
nothing to do with it, as they were out in the plant knocking down walls
and putting down hardwood floors for which there were no courses in textile school.
In 1951, with no room for further expansion at the original location, the
company bought the Avondale building back for $27,500 and spent at
least $150,000 to get the floors, walls and roof back in shape.
In 1954, J & J Company, the cleaning and blending operation, was
started. The reason for J & J’s necessity was to better control the uniformity of raw materials as the grades of raw materials needed to produce a
variety of yarns spun were no longer available.
Also in 1954, the company opened a plant in Vass, NC, and sent Paul
Jones to manage the operation. This plant was opened in order to save
freight in making shipments to customers in the New York marketplace.
However, the company soon found that power costs were so much higher in North Carolina than West Tennessee that it more than overcame any
savings on freight. In 1965, the company closed the Vass plant, and Paul
Jones returned to Humboldt to work in the office and J & J Company.
In 1962, Ralph Jones, Sr., died and Ted Jones, Sr., was elected
President. In 1965, Hyde Park Mills, in Covington, TN, was purchased
and set up as a rayon spinning operation. Charles Maitland was sent there
from Humboldt as Plant Manager and put completely in charge.
From 1936, the company set a goal of 10 percent increase in pounds of
yarn sold each year. This was accomplished until 1970, when growth
slowed considerably. The company had achieved a market penetration in
this country that was so great that a suit was filed against it for having a
monopoly. This suit was withdrawn before it was ever tried because of no
evidence. However, this suit, along with other government regulations,
slowed down the company’s growth.
In 1972, Ted Jones, Sr., retired and Ralph Jones, Jr., was elected
President; Wallis Jones, Chairman of the Board; and Ted Jones, Jr.,
Secretary/ Treasurer.
In 1979, Ralph Jones III, grandson of Ralph Jones, Sr., graduated from
Rhodes College and began his learning process from the bottom-up.
Ralph III opened up the export business and today the company ships its
yarns worldwide.
In 1981, the Bypass building was purchased and, in 1983, equipment
was installed to manufacture yarns that were used in products other than
mops. Also in 1981, the company acquired Hogan & Associates, Inc., a
manufacturer of cotton batting.
In 1985, a modernization program was started, and by 1995 the company had a capability of producing in excess of 1,100,000 pounds per
week.
In 1986, the family of Ted Jones, Sr., divested themselves of interest in
the company so they could pursue other interests. In the process, they
took control of the farming interests which the company had accumulated. The remaining shareholders of the company now reflect the direct
descendants of Ralph Jones, Sr.
In 1991, after the death of Wallis Jones, Ralph Jones, Jr., assumed the
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post of Chairman of the Board, while Ralph Jones III was elected
President of the Company by its Board of Directors.
In 1992, the ITT building in Milan, TN, was purchased for use as a cotton warehouse and eventually was expanded to add spinning production.
As modernization occurred, the company moved from producing 100
percent mop yarns to being diversified in industrial yarns, belting yarns,
filter yarns, glove yarns, backing yarns, draw string yarns as well as other
coarse count yarns.
In 1996, Southern Furniture Supply, in Morristown, TN, a competitor
of Hogan & Associates, was purchased. This acquisition added approximately 70 percent more batting capacity to the company, and made
Hogan the market leader in traditional cotton batting. In 1998, the names
of these two locations were changed to Jones Fiber Products to more align
them with their parent company. In 1999, Jones Fiber Products introduced a new proprietary product, T-Bond, a thermally bonded cotton
product, to the market. It has become widely accepted as a viable alternative to foam and synthetic batting.
At the turn of the 21st century many events began to change the face
of the company. The Asian currency crisis of 1997 began the demise of
the U.S. domestic textile industry as it had been known. Over a period of
months, U.S. textile mills went from being competitive on the world market to being totally non-competitive due to the rapid devaluation of most
Asian currencies. The results were devastating to the domestic industry as
over 1.5 million jobs were lost, and over 200 mills closed from 1999 to
2002. Many of these mills provided critical raw materials to our company. Furthermore, many customers moved their operations offshore or
closed their doors.
After spending many years growing the yarn spinning business, beginning in 2002 we were forced to close the yarn spinning plants in Milan,
Covington, and one in Humboldt.
In 2007, as a means for locating decreasing raw materials and to venture into mop manufacturing for its customers, Jones Companies partnered with a family in Coimbatore, India, in the start-up of a mop yarn
and mop manufacturing operation: Jones and Noolkarar Textiles PVT
Ltd.
At the same time, changing market conditions were forcing the downsizing of the yarn spinning operations at Jones Companies, while changes
in the mattress industry’s safety standards offered growth opportunities
for Jones Fiber Products. California was the first state to introduce safety
standards that required fire-safe mattresses in 2004. The rest of the nation
followed suit in 2007. Jones Fiber Products made the following changes
to adapt to the market changes: the Morristown facility was doubled in
size, and new production facilities were started in Humboldt and North
Las Vegas, NV.
By 2008, market changes had directed almost all of the sales of Jones
Companies’ spun yarn back into the mop industry. Historically, this was
the market that had not only sustained Jones Companies since 1936, but
had allowed the company to prosper.
History creates opportunities and challenges. Many years ago, there
was a conversation between Wallis Jones, Ralph Jones, Jr., and Ted Jones,
Jr., as they were trying to figure out why business had held up in both the
good and bad times. Their conclusion, the Lord has looked after Jones
Companies in marvelous ways: First, by giving the founding family
members strong work ethics, conservative values and a love for their family. Secondly, by providing the Jones family a group of workers with
company dedication second to none.
Today, led by Ralph Jones III, the Jones’ management team is an experienced group of professionals with diverse backgrounds. Our past has
prepared us for today ... and tomorrow. We look for the future to provide
our company with additional opportunities for change and we will meet
those challenges with a single purpose: To provide our customers with
superior quality products and unequalled service.
— Article provided by Jones Companies, Limited.
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CWP
TECHNOLOGIES
SINCE 1937
For many generations, CWP Technologies has made a
wide variety of quality bristled brushes and niche sewn
bags. The company’s branded vacuum brushrolls encompass 11 design and performance patents, a formal QC system, and an average of 10-plus years industry experience
into each product. These traits have helped CWP establish its leadership reputation and position in the floorcare
industry.
Operating out of Cleveland, OH, the birthplace of the
vacuum cleaner industry, it’s no coincidence that CWP
Technologies has been the brushroll company of choice
for most leading vacuum cleaner brands since its inception in the early 20th century. Drawing on over 70 years
of engineering and process efficiency knowledge CWP
Brushrolls, the flagship product line of CWP
Technologies, produces the highest quality bristled products in the market. It also offers the industry’s widest
selection of floorcare bristled products, available from
stock, with immediate delivery.
The company’s Cleveland-based headquarters include
a model shop for making samples, a test lab for performance validation and a workforce of cross-trained professionals. In accordance with its mission to support customers globally, CWP now offers manufacturing in China
and is expanding business on a global scale.
The company’s patented brushrolls are crucial to better
cleaning as well as helping to eliminate noise and vibration. This allows CWP to provide the same high quality
brushrolls to the aftermarket as it does to many industryleading original equipment manufacturers.
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A HISTORY OF GROWTH
During the early 1930s, Carl Soros made a number of
attempts to start a woodworking business on the west
side of Cleveland. Initial products centered on cabinetry
for the newly emerging commercial and residential
refrigeration market. But the Great Depression was a
tough time for even industrial entrepreneurs like Soros,
and his efforts resulted in a string of financial setbacks.
Finally, with mounting personal debt, he risked all to buy
equipment and take on a contract to turn spindles and textile machinery components. It met with success, and in
1937 this enterprise became Cleveland Wood Products.
During World War II, the company added wooden
baby carriages to its product line, a move brought on by
the need to conserve metal for the war effort. It was also
in these early years that the firm started to manufacture
wooden dowels, or cylindrical centers, of brushrolls for
vacuum cleaners. Northern Ohio had been a center of
vacuum cleaner innovation and manufacturing for 25
years. The area was home not only to the Hoover
Company, GE, Royal Appliance, and Filter Queen, but
the inventive mind of Jim Kirby, then working with the
Scott & Fetzer Company to produce the Kirby Model C.
Consumer demand drove a post-war boom. From automobiles to vacuum cleaners, products providing comfort
and convenience met with steady, growing demand for
decades. Cleveland Wood Products grew and prospered.
It became a critical member of a small community of
companies that, between them, turned, coated and inserted bristle in the wood for millions of vacuum brushrolls
each year.
By the late 1960s, the company emerged fully integrat-
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ed into all aspects of the product. In addition to growth and integration,
Cleveland Wood Products had become an increasingly important supplier to Kirby Vacuum. These developments set the stage for the company
to be purchased in 1970 by Kirby's parent, the Scott Fetzer Company.
Existing management was left intact, and the company continued its
focus on brushrolls.
By 1987, change was overtaking the vacuum cleaner marketplace.
Conservative vacuum cleaner manufacturers sought to aggressively
improve cleaning capability in order to gain market share. This was
accomplished by introducing larger motors and new designs. But these
changes also brought noise and vibration. It was during this period of
tumultuous change that Cleveland Wood Products emerged as a
technology leader.

In response to industry issues, the engineering staff of CWP, as the
company was now known, introduced the first ball bearing designs to

PAGE 75

handle larger motors and higher RPM. Soon after, the company introduced in-line, dynamic brushroll balancing, accomplished through proprietary software and instruments. As a result, the 1990s saw CWP
become the brushroll of choice for much of the industry.
It was during this time that CWP began its industrial sewing operation.
Initially brought in from a Scott Fetzer subsidiary in Colorado, the operation today employs numerous people in the layout, cutting, and assembly of both woven and non-woven fabrics. The success of the sewing
operations made clear to management that what truly made CWP special
was machinery and mechanical know-how, design and manufacturing
expertise, and the drive to learn.
In 2006, CWP Floorcare began operations in Dong Guan, China, to
better serve the worldwide vacuum cleaner industry. The goals of this
operation are summed up in the CWP commitment to customers: common global/low-cost supply chains, common global equipment and capabilities, and universal product designs.
Today, just as it has throughout its 75-year history, CWP is changing
once again to meet global competition and shifting markets head on.
Leveraging its resources and assets, the company is developing new
products and services that require specialty materials, mass customization and responsive relationships.
— Article provided by CWP Technologies.
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PRESMA
SINCE 1937
Presma is a leader in the manufacturing and marketing
of injection moulding machines suitable for foaming and
recycled thermoplastic materials that can also be
processed as co-injection.

T

he company is the only business worldwide to have produced multistation rotary injection machines with vertical and horizontal closing
and 6000 KN clamping pressure. The machines can be electrically or
hydraulically driven, and controlled using a “touch screen” interface.
Brush handles and broom blocks manufactured in thermoplastic material can be colored or painted “similar to wood,” which is achieved
through Presma’s exclusive technology. The brush handles and broom
heads are usually produced using 10 station machines. This allows the use
of 10 different moulds producing 10 products that can differ in shape and
weight. For these type of articles, multi-station presses offer high productivity and constant quality as cooling times do not become a restriction.
Over the years, quantity and quality requirements have gradually

Rotary Injection Moulding Machines
For Brush Handles And Broom Heads

increased. Presma has adjusted to the new demands and has increased its
production range to include 12-,15- and 18-station models — equipped
with larger injection groups that are electrically driven with digital controls that optimize the moulding parameters. Mould holding stations have
also been enlarged to accept moulds up to 8 cavities for industrial broom
blocks and 14 cavities for domestic.
A number of machines in the range are offered equipped with only one
nozzle. This allows the use of moulds that are usually mounted on traditional or two-component injection presses. They are also available with
two injection nozzles and a double injection cylinder, one for each nozzle
feeding the moulds into two injection points. This allows the melted
material to flow in the quickest way (when moulds with 8 or more cavities are used), and decreases by half the balancing problem of the cavities.
Models using 10 or 12 stations are offered with the 80 mm hydraulically-driven plasticizing group. Presma’s Elettra model is equipped with an
electrical motor with inverter and can be supplied on demand.
The Elettra models with 15 or 18 stations are offered with a 100 mm
injection group to guarantee a bigger plasticizing capacity. The advantage
of having the extra cooling stations gives an energy savings of 20 to 30
percent, if compared to the hydraulic models.
Presma’s standard models allow material to be injected up to 3350
cm3, which is equal to approximately 2500 gr. of PP per shot.
Presma’s top-of-the-range model can reach an output of 1200 pcs/hour
in a cycle time less than 20 seconds, when using 8-cavity moulds (150 gr.
weight per cavity – 1200 gr./shot). The processed material has to be suitable to allow for a constant feed to the screw. This means that even recycled PP can be used if in granule form.
Presma Spa Italy has been operating in the United States since the
1970s and, particularly since 1989, through Co. Presma Corp., from New
Brunswick, NJ, thanks to the considerable cooperation of Romano
Discacciati and Alida Maiola. During these past years of constant effort,
Presma Corp. consolidated the brand and granted continuity in promoting
the “MADE IN ITALY” product.
Presma Corp. helped the Italian head office in getting in touch with a lot
of customers and kept a very good relationship with all of them; it is a fact
that many of Presma’s rotary injection moulding machines, the historical
emblem of a “Non-Standard Technology,” are still running overseas.
Unfortunately, the economic crisis in the past years forced the partners
to cease their relationship in 2010, and at present the Italian injection
moulding machine manufacturer is looking for an alternative to Presma
Corp., both for the United States and Central America.
Presma Spa, direct from Italy and led by the Canziani family, is still in
contact with their American customers, granting an efficient and quick
after-sales service. For this reason, all of the machines are now equipped
with Tele Support Devices running via modem or web.
— Article provided by Presma.
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NEXSTEP
COMMERCIAL
PRODUCTS
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1939. His brother, Fred Leventhal, who had just
graduated from high school, decided to forego college in order to join Harry as his inside manager.

To help supplement the widow, Mrs. Vining’s, income, Fred paid $6
a week for room and board in Mrs. Vining’s home and looked after the
broom making operations while brother Harry took care of outside sales.
“Harry was a great salesman. We bought a little panel truck which
he loaded up with brooms at the beginning of the week,” Fred
Leventhal said. “We were always hopeful that he would return with
enough money for the payroll for all four employees.”
Once, while behind in production, Fred called his father for help.
That night, the son of Hezekiah Davis, foreman of Fred’s father’s
Cleveland plant, boarded the Ohio State Limited, which left
Cleveland at midnight.
“I picked him up at 5:30 in the morning, took him to the plant,
walked in, and everyone put their tools down and walked out,” Fred
ining Broom Company was started in recalled. Like Hezekiah, his son was black. “For a 17-year-old kid,
1860. Mr. Vining died in 1939, the last that was a shock,” as Fred was one of the few white children in his
member of his family to continue the Cleveland elementary school.
Harry and Fred’s partnership spanned over 50 years and resulted in
business. The company was operating
the largest corn broom manufacturing company in the United States.
out of a small building behind the Vining residence The company grew with the excellent salesmanship of Harry and the
in Springfield, OH, and had a workforce of four manufacturing leadership of Fred.
At that time, every little town had a broom factory of some kind,
people. Harry Leventhal, a recent graduate of The
but as the labor-intensive handmade broom industry gave way to
Ohio State University, purchased the company in greater mechanization, economies of scale forced consolidations. To
stay in business, Vining started buying
other broom plants in the Midwest,
with Fred acting as “prime acquisitioner.” In that role, Fred said he sought
both to get the last dollar he could out
of the deal while leaving the dignity of
the seller intact.
“It’s very important when you’re
buying a person out that you congratulate him for the wonderful job he did
for so many years, and to encourage
him to continue to take pride in the
company. Every person I bought out
became a very good friend and recommended me to his/her neighbors down
the road,” Fred Leventhal said.
Some of the companies acquired
were: Urbana Broom Co., Indianapolis
Broom and Brush, Standard Broom &
Brush, International Broom, France
Broom Co., Century Broom, Newton
Broom, Weymer Broom, Adams
ABOVE: This photo was taken at the 1959 Annual Meeting of the National Broom
Broom, Ace Manufacturing, Gem
Industries, Lancaster Broom, Atlantic
Manufacturers Association. Below are the names of the people seated at the head
& Pacific, Wausau Broom, Richmond
table, listed from left to right: Wife and representative from N.Y. Industries of the Blind;
Broom, and the inventory of Standard
Leo & Pauline Vollmer, Atlantic Southwest Broom; Fred & Maxine Leventhal, Vining
Oil when it closed its Cooksville, TN,
Industries; Bill Ratchford, Baltimore Industries of the Blind; Fred Weymor, Weymor
brush-making operation.
Vining Broom Company’s acquisiBroom; Wife & Sammy Ochman, Century Broom; Wife & Earl Caddy, R.E. Caddy Co.; Frank
tions
led the business from just corn
Collins, former publisher of “Broom & Broomcorn News”; Martha Pullen, secretary of the
broom manufacturing to other cleanNational Broom Manufacturers Association; and “Lindy” Lindenmeyer, publisher of
ing lines. This included plastic
“Broom & Broomcorn News.”
brooms, sponge mops, cotton mops,

A FAMILY TRADITION SINCE 1939

V
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push brooms and assorted brushes. In this way, the four-person business turned into one that, at its height, employed 800 in six states.
Vining Broom Company was always able to work closely with its
competitors such as O-Cedar, Fuller Brush and Rubbermaid. O-Cedar
was a brand name for products owned by the Drackett Co., of
Cincinnati, OH. In turn, Drackett was owned by Bristol Meyers,
which decided to get out of the business. In 1993, Drackett sold out
to S.C. Johnson, of Racine, WI, a company mainly interested in
Drackett’s chemical division with its considerably higher margins of
products such as Windex and Drano. By this time, Harry Leventhal
was ready to retire from Vining Broom Company, and Fred Leventhal
convinced a group of investors that wanted to buy Vining and OCedar to combine them to form the largest cleaning tool company in
the United States.
Fred Leventhal served on the Board of this new company called OCedar/Vining Household Products Co., and other members of the Vining
management team remained. Robert Leventhal eventually became vice
president of sales of the new company, but retired in 1998 to start a consulting business for religious congregations. Ed Leventhal, head of operations, did not agree with the direction of the new company and left in
1995; he ended up running his own manufacturing company.
Todd Leventhal, vice president of purchasing, stayed active in the
new company until 2003 when he was approached by the CEO of OCedar Brands (the seventh CEO in a 10-year period) about buying
back the O-Cedar Brands’ commercial division so they could concentrate on their core retail business. Stan Koschnick, plant manager
of the commercial division in Paxton, IL, joined Todd as a partner in
the new company — Nexstep Commercial Products, Exclusive
Licensee of O-Cedar — for the commercial marketplace.
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After a rocky start with Nexstep’s largest customer filing for
Chapter 11 four months after the new company was founded,
Nexstep has achieved nine straight years of double-digit growth.
With Todd Leventhal in charge of sales, marketing and finance, and
Stan running the manufacturing and distribution for the company,
Nexstep’s product line has increased from 105 items to over 1,000
items. Just-in-time manufacturing allows the company to service its
customers in a very timely manner.
Just like his father before him, Todd Leventhal has grown
Nexstep with the help of acquisitions. Nexstep has acquired five
strong regional companies in a nine-year period: Clore Mop
Company, Bouras Mop Company, Cornelia Broom Company,
Basic Plastics and Hamburg Industries.
According to Todd, “Not only have these acquisitions accelerated our growth, they have also given us manufacturing capabilities that we didn’t have before. This has allowed us to buck a
trend in our industry and manufacture two-thirds of our products
in our own facility. But the best thing that came out of these
acquisitions was the superb talent (and friendships) we inherited
when former owners joined our team. These key people have
meshed well with our organization and have provided invaluable
expertise.”
Nexstep’s dedicated staff continues to provide its customers
with highly innovative and top quality products at very competitive prices, as well as world-class customer service and flexibility not matched at most larger companies. O-Cedar’s marketing
slogan, “O-Cedar Makes Your Life Easier®,” exemplifies
Nexstep’s know-how in making cleaning easier and quicker for its
many commercial distributors and end-users.

CONGRATULATIONS ON YOUR 100 TH ANNIVERSARY
Manufacturers of a Wide Range
of Products to the Broom,
Brush and Mop Industry

Please Contact Us For Pricing
We celebrate the century
milestone achieved by
Broom, Brush and Mop Magazine
and look forward to the next 100
years together in our industry!
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SPIRAL
BRUSHES

T

oday’s Spiral Brushes sales staff combines the best of our traditional personal
service to customers’ needs with the
benefits of our Internet presence to
attract industrial and commercial inquirers based on
applications, brush materials and brush styles.
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SINCE
1939

and also by material choices to allow users to learn about the properties of different available materials while they are researching the
brush format required. Product pages allow users to define their
requirements in the form of an online inquiry, and links allow users to
access an online copy of the entire catalog. Future improvements will
integrate more catalog information directly into the product pages for
a more seamless user experience.
The power brush line includes many styles and sizes of Wheel
brushes, Cup brushes and End brushes. Power brushes are available in
different types of wire: carbon steel, stainless steel, brass and bronze;
Founded in 1939 as a manufacturer of strip brushes and wound strip as well as synthetics: nylon, abrasive nylon, polypropylene and polycylinder brushes in Cleveland, OH, Spiral enters its 74th year in 2013 ester; and natural materials including horsehair and tampico fiber.
From fine wires and filaments for cleaning and polishing to aggressive
as a broad line manufacturer of power brushes, strip brushes, and
wires and abrasive nylons for heavy surface preparation and deburcylinder brushes. Its customer base consists of industrial distributors, ring, Spiral carries a full selection of common wire and synthetic mateother brush manufacturers, original and custom equipment manufac- rial sizes. More exotic materials are available on special order for
turers, service companies, and comdemanding applications.
The wheel brush line ranges from
mercial end-users.
small copper center wheel brushes up
Customers are greeted by experithrough brushes for minigrinders,
enced sales persons, including Chuck
fixed arbor hole wheel brushes, wide
Nichols, Sales Manager (sales@spiface wheel brushes, and twisted knot
ralbrushes.com) and Cheryl Loucks,
wheel brushes. Most of the wheel
Sales Associate (orders@spiralbrushbrush formats are available in the full
es.com). Their years of brush sales
variety of crimped wires as well as a
and knowledge of the product line
selection of synthetic or natural filabenefit prospective customers needments. Wheel brushes may be fining assistance to select the proper
ABOVE: Left to right, end brushes and abrasive
ished with a plain arbor hole, a threadbrush or to define the requirements for
nylon wheel brush.
ed nut, or in the case of smaller brusha custom brush product.
es — with a shank to chuck up as a
As a manufacturer of both standard
and custom brushes, Spiral Brushes’ sales staff is attentive to cus- drill brush.
Cup brushes cover the spectrum from small 1 3/4” Utility styles
tomers’ requirements. Spiral Brush strives to maintain responsive lead
times through a combination of stock inventory of higher frequency with a shank mount for drill use, up through 2 3/4” Minigrinder
crimped and twisted knot Cup brushes with a threaded nut, and finalitems and made-to-order items with unique specifications.
A good proportion of our inquiries involve new customers with an ly into our Standard Duty Cup brushes in 4”, 5” and 6” sizes.
End brushes include a shank mount for use in a drill or pneumatic
application question or a problem to solve that reach beyond the technical skills of our front line sales staff. Our Engineering Manager, grinder, and are available from a 1/2” diameter up through a 1” solid
Richard Harala, is available to work with customers to define and filled end brush. Spot facer drill brushes and pilot bonding brushes are
design custom brush solutions that can be integrated into a customer’s also available. Common applications include die and mold cleaning as
existing or new equipment design plans. CAD drawings are often well as maintenance cleaning in tight spots and holes. The addition of
exchanged for review and approval before an item is quoted and man- plastic rings or bridles concentrates the exposed wires for a more
ufactured. Production Control Manager, Andy Mercer, coordinates focused and aggressive brush face. Flared End brushes are designed to
relationships with suppliers of our diverse material offerings, and man- clean the sides and bottom of blind holes and corners without damaging the work-piece.
ages the operation of the plant.
Custom brushes encompass our product offerings in straight and
Our website (www.spiralbrushes.com) is organized by brush style
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formed Strip Brushes as well as Wound Cylinder Brushes, and can be made
from the full variety of metal, synthetic and natural fiber alternatives. Strip
Brushes are commonly used for sealing or shielding two separate environments
or to contain mist, light, dust or chips on one side of an industrial process. Strip
brushes may also be mounted in a process to passively wipe, dust, or spread a
coating, and can be formed to adapt to the shape of a moving part or conveyor
line.
Wound Cylinder Brushes provide a wide-face driven brushing, scrubbing, or
surface preparation in a production process. Typical applications include conveyor cleaning and surface preparation to remove corrosion, dried or baked-on
product, or to prepare a surface for improved adhesion of a coating or lamination. Cylinder brushes may be mounted directly on a simple shaft, on a larger
cylinder with bearing journals and stub shafts, or on a thin wall tube with bushings and keyways on both ends. Brushes may be designed with long-term use
and refill-ability or as an economical disposable format, easy to replace in your
equipment.
Spiral Brushes was located for many of its first 28 years on Lakeside Avenue
in Cleveland, OH. After an ownership change in 1967, new owner, Halbert
Frank, relocated the company to a more modern facility in Hudson, OH. Cliff
Heaton joined the company in 1974 as Production and Engineering Manager,
eventually rising to General Manager and President, while contributing to the
engineering of its product line expansion and custom brush orientation.
In 1982, the company moved again into a new plant in the adjacent community of Stow, OH. Chip Preston acquired an interest in Spiral Brushes in 1997,
joining with Cliff Heaton as partners until Cliff’s passing in 2007. Spiral
Brushes continues to thrive by virtue of the satisfaction and good will of our
customers, the dedication of our long-time employees, and the support of our
very valued suppliers.
— Article provided by Spiral Brush.
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LEFT: Steel wire
cup brush.

LEFT: Stainless steel
strip brush.

LEFT: Spiral wound
cylinder brush.
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Spiral
Brushes,
Inc.
1355 Commerce Drive
Stow, OH 44224
toll free: 800-888-2861

www.spiralbrushes.com
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ACS INDUSTRIES
RIGHT: ACS Industries, Inc.,
Scrubble® Products Division,
is a major supplier of
products to the jan/san
and foodservice industries.
Shown is a company
machine shop.

SINCE 1939
Strong customer service and
new product development continue
to push ACS Industries, Inc.,
Scrubble® Products Division, as
a major supplier for the
janitorial/sanitary and foodservice
industries. This is the same focus
that has helped the company grow
for over seven decades.
“A major strength within ACS
Industries is also its ability to vertically integrate, which allows us
to be the low-cost producer in most
all product lines and markets
served,” ACS Industries Vice
President of Sales Rory
Beaudette said. “We have some of
the best engineers in the world.
They design, build and improve
equipment, processes and techniques that are industry-leading.
We are not a buyer/seller of goods.
We are a manufacturer.”
ACS Industries is an ISO 9002
registered company as well as
TS16949 certified.
“Our company recognizes that
quality is expected and it does matter,” Beaudette said. “We are continuously told that ACS Industries
offers the best overall value to customers. The combination of total
product quality, superior delivery
performance and customer service,
while maintaining cost leadership,
allows us to exceed the expectations of customers, while adding
value to their businesses.”

Today, ACS Industries has business all over the world. The
Scrubble® Products Division is
primarily centered in the United
States, Canada and Mexico. In
recent years, however, it has
entered the European market and
continues to develop business in
South America as well.
“The world is getting smaller as
a result of the Internet. It’s important to be in a position to capitalize
if it makes sense,” Beaudette said.
A HISTORY LESSON
American Copper Sponge Co. was
founded in 1939 by Peter Botvin in
his Providence, RI, basement. The
original product was a knitted copper scrubber used for scouring pots
and pans. This set the stage for
ACS
Scrubble®
Products
Division, a North American leader
today in hand and floor pads as
well as scouring and scrubbing
products for the foodservice and
jan/san industries.
The company relocated in 1947
to rented factory space in
Providence, a city ACS Industries
called home until 2007. Through
the 1950s and 1960s, the company’s wire knitting expertise
allowed it to expand production
into such areas as stainless steel
mist eliminators and aluminum oil
and grease filters for industrial
applications.
In 1975, ACS Industries
received its first automotive purchase order for knitted wire mesh

supports and seals for catalytic
converter assemblies. Today, the
Automotive Division accounts for
over half of all corporate revenues;
supplying air bag inflator filters
and exhaust components to all of
the industry’s major players.
The big picture today is that
ACS Industries has grown into a
multinational corporation with 5
facilities in 3 countries. It employs
over 1,800 people worldwide,
operating out of 1 million-plus
square feet of manufacturing
space. The 4 distinct business units
of ACS Industries give the company product line and customer
diversity.
The Scrubble® Products Division has also grown over the years
to include the production and supply of a complete line of professional cleaning products such as
hand scouring pads, stainless steel
scrubbers, soap pads, grill screens,
bricks and pads for the foodservice
industry, along with fryer filters for
oil filtration in restaurant equipment.
During
the
1990s,
the
Scrubble® line was expanded to
include the manufacturing of
mops, brooms and brushes for the
foodservice and jan/san market.
These products now include wet
mops in cut-end, loop-end, cotton,
blends and synthetics, wide and
narrow band, screw-on type and all
of the handles and hardware for
each type.
Flat mopping equipment in-

cludes dust mops, frames and handles, and microfiber flat mops for
dry and wet cleaning applications.
The broom line consists of corn
brooms from warehouse and janitor to housekeeper and lobby,
angle brooms in large and lobby
sizes, push brooms for indoor and
outdoor sweeping in a variety of
natural and synthetic fill materials,
along with all handle types
required.
Various brushes include pot
brushes, utility scrubs, floor brushes, bi-level and swivel floor
scrubs, vehicle and wall wash
brushes, detail and wire hand
brushes, counter and bench brushes, bowl brushes and floor
squeegees.
A focus on floor cleaning was
taken to the next level in 2002 with
the addition of ACS Industries’
non-woven floor pad manufacturing lines. Today, ACS produces
over 20 types of floor pads for
stripping, scrubbing, cleaning,
buffing, polishing and burnishing.
This includes one of the largest
offerings of UHS pads in the
industry, according to Beaudette,
such as 3 different levels of natural
hair pads.
To remain a low-cost producer
in the markets being served, ACS
Internacional was established in
1987 in Monterrey, Mexico. Today,
ACS Internacional has 1,500-plus
employees, operating in 800,000plus square feet of space. In 2001,
this focus on lowest cost produc-
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tion also led to the establishment of ACS Industries (Shanghai) Co. Ltd.,
in China, for automotive OEM and Tier 1 manufacturing, setting up
assembly factories in the Far East.
DEDICATED TO A STRONG DISTRIBUTION BASE
Building upon its strong distribution base is also vital at ACS Industries.
The company’s cleaning-related products are sold through foodservice
and jan/san distributing. These distributors, in turn, resell to such markets
as restaurants, caterers, chain accounts, retailers, hospitality, health care,
education, recreation, correctional, government, transportation, commercial and industrial.
“ACS Industries works closely with its distributor base by training,
educating and motivating to help them grow profitable sales,” Beaudette
said. “Through a team of regional sales managers and 30 sales rep agencies, some dedicated to jan/san and others to foodservice, ACS is focused
on distributor support.”
As a manufacturer, officials at ACS Industries are
also always looking at new
product initiatives. Beaudette
cited two successful products
from ACS as prime examples
of customer-driven ideas.
“Our Octagon Floor Pads
were the result of constantly
observing swing machine
operators. They were leaning
the machine into the work
area to get the pad to do more.
As a result, the main benefit
of our Octagon Pads is that
they provide more performance at the edge of each pad,”
Beaudette said. “Another
good example is our Scour
Pro® for flat top grill cleaning. This type of cleaning is
normally an extremely labor
intensive task that requires
tremendous muscle and
effort. Our mechanical alternative is something the market had been looking for, and without chemicals.”
The practice of sustainability is another primary focus at ACS
Industries. From the company’s plant operations to the products it produces, officials at ACS continuously seek out ways to be more environmentally friendly.
“For example, our company uses recycled synthetic fiber whenever
possible for hand pad, floor pad and all non-woven production. While it’s
not always feasible to use 100 percent recycled materials because of supply constraints and performance limitations, ACS Industries strives to
increase the proportion of recycled materials in these products,”
Beaudette said. “The recycled fiber comes from post-consumer and postindustrial waste, with the primary source being recycled plastic bottles.”
Additionally, ACS Industries has product initiatives in place utilizing
non-woven materials that are biodegradable, along with water-base resins
in half of the company’s processes to minimize the impact of chemicals
upon the environment.
“At the plant level, ACS Industries uses state-of-the-art high-efficiency manufacturing lines for non-woven production that dramatically
increase output and efficiency while reducing waste. These lines utilize
industry-leading environmental controls and closed-loop air systems,”
Beaudette said. “Lastly, we all understand how precious clean water is to
everyone. ACS Industries has had its own in-house water treatment facility for many years. This facility has been upgraded with technologically-
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advanced monitoring and treatment methods.”
Another area of importance for ACS Industries relates to the minimization or elimination of bacteria and other unhealthy conditions in various
types of facilities. This includes schools, restaurants, hospitals, retail or
any other place where people congregate on a daily basis.
ACS Industries received its patent on MEAN GREEN™ Antimicrobial
Hand Pads in 2002. These pads are treated to inhibit the growth of odorcausing bacteria, fungus, mold and mildew in the pad and will not wash
out. ACS utilizes this process in almost every pad it makes.
“We believe the industry will choose an antimicrobial-type pad versus
a conventional pad 9 out of 10 times,” Beaudette said.
GROWTH IN THE FORECAST
Delivering on performance remains a key driver in the overall success of
ACS Industries. To help, the company moved into a new central distribution warehouse in Laredo, TX.

LEFT: An array of
Scrubble® products.

“This is a modern, state-of-the-art
facility where all of our Scrubble® Products are fully stocked. We usually ship by the third day after an order is received. It’s then on its way complete to the customer,” Beaudette said. “This is not easy when considering our diverse product line. It takes investment, commitment and execution. An average 20 to 30 line item order is received complete and on time
at a customer’s location over 99 percent of the time.”
He added that ACS Industries has enjoyed positive business growth
over the past several years despite overall national and global economic
struggles.
“We have had strong double digit growth in most categories. I feel a
greater number of potential customers are interested in ACS for the total
value we offer. We expect this to continue,” Beaudette said. “What helps
separate ACS Industries from many manufacturers is our commitment to
product innovation. ACS holds patents on many products developed over
the years. We are constantly trying to think ‘outside the box.’
“A good example would be our Octagon Floor Pads. ACS Industries
was not the first company to think of a shaped floor pad for a round
machine. However, we became dedicated to determining what best shape
would achieve the highest result while utilizing conventional equipment.”
He added that the company’s Octagon Floor Pads are considered
“industry-leading.”
“We have distributors who have (discontinued) their round pads and
only sell octagon. These are innovative, high performance pads resulting
from ‘out of the box’ thinking,” Beaudette said.
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It was not long after Roy’s death that his brother, Frank Collins,
announced in the Feb. 28, 1941 issue that he had leased Broom and Broom
Corn News to P.A. Lindenmeyer and J.D. Bailey. In the accompanying artiwere starting to surface in the pages of Broom and Broom Corn News. The
cle, Collins wrote, “For some time, we have felt the industry could be better
following article, found in the Sept. 8, 1939 issue just after Germany invadserved by injecting new and younger blood into the veins of Broom and
ed Poland, came with the headline: “Breadbasket of U.S. Stocked For War
Broom Corn News, and in Lindenmeyer and Bailey we have two of the
Buying.” The article stated: “The ‘nation’s breadbasket,’ which again may
finest, most talented, and best equipped young men it has ever been our privbe the breadbasket of the world, is stocked with an ample supply of all comilege to know.
modities and can stand the shock of unexpected military buying without fear
“Bailey, a native of Arcola, grew up between two rows of broom corn and
of depletion, observers said today. Meat supplies are abundant and cheap.
during his early days in high school learned the printers trade in our office,
Despite recent sharp advances in prices, attributed somewhat to foreign
where he was employed for 14 years. He served some time in sole charge of
development, meat prices are at levels lower than any prevailing since 1934.
the 10 linotypes of the Champaign (IL) News-Gazette, later returning to
Livestock supplies are plentiful. Livestock has been in demand with prices
Arcola to form a partnership with Lindenmeyer in the purchase of the Arcola
strong since Friday, when hostilities between Germany and Poland broke
Record-Herald, which has since printed
out. Grain stocks are heavy, both with new crop
Broom and Broom Corn News for us.
and carry-over. Grains also have been in
“Lindenmeyer is a graduate of the Missouri
demand since Friday, with prices leaping
School of Journalism and managed a paper
upward. The advances reminded grain traders
stock company in Wisconsin for several years
and farmers of the hectic days of 1914-1919.”
before accepting employment with this office
Not all news, however, was about war. In the
in 1932. During the NRA code days, he had
Sept. 22, 1939 issue, under the headline, “Hoge
charge of Broom and Broom Corn News while
Brush Co. Is New Ohio Concern,” it stated,
this writer was commuting between Arcola
“Carl H. Werheim, well known in the broom
and Washington, D.C., working on the Broom
industry, writes us that he is now associated
Association and Handle Association codes. At
with the Hoge Brush Co., a new concern at New
the annual meeting of the National Broom
Knoxville, Ohio, manufacturing a full line of
Manufacturers Association last November, he
floor, garage, street, dairy and miscellaneous
was unanimously elected secretary of the
brushes as well as metal case fiber brushes.” An
association, following this writer’s resignaadvertisement for the business was also feation. He will serve as editor, and Bailey will
tured.
head the mechanical requirements of this pubOther common advertisers at the time were
lication.”
the Washington Handle Co., of Tacoma, WA;
In the April 8, 1941 issue, a large photo and
the Hanset Hanger Co., of Portland, OR; the
ABOVE: Various ads in April 1940.
accompanying article with the headline,
White Wood Products Co., of Bogalusa, LA;
“Sales Boosted With Introduction Of
the Baltimore Broom Machine Co., of
Panobroom” was published in Broom and
Baltimore, MD; the Wichita Broom Corn &
Broom Corn News. The broom product, made by the Charleston Broom
Supply Co., of Wichita, KS; and the Thomas Monahan Co., of Arcola, IL.
Mfg., Co., of Charleston, WV, came with a dust pan that could be attached
In the Nov. 24, 1939 issue was a photo on page 5 of Frank F. Collins with
to the broom handle.
the following copy: “No special reason to print the editor’s picture except
The article stated, “The new Panobroom is something novel in the industhat he was re-elected secretary-treasurer of the National Broom
try and is used to attract attention and favor of housewives. It is convenient,
Manufacturers Association last week for the 14th successive time — probasaves time, effort and money, and the housewife now never is without a dust
bly too often and too long.”
pan. The Panobroom is being widely advertised in various newspapers.”
The pages of Broom and Broom Corn News continued to be full of all
By late 1941, it was becoming clear while reading the issues of Broom
types of business reports, including export statistics. For example, the April
and Broom Corn News that involvement in World War II for the United
19, 1940 issue stated that 9,004 dozen brooms were exported from the
States was likely. A new column started appearing in the publication titled,
United States in 1939, with a value of $37,861. The average value of brooms
“This Week In Defense.” It discussed the many preparations being made for
exported during December 1939 was $4.17 per dozen.
possible war.
A major news item shocked residents of Arcola and much of the U.S.
Of course, the United States did enter the war after the attack on Pearl
broom and broom corn industry on Dec. 27, 1940 when it was announced
Harbor on December 7. The lead article of the Dec. 9, 1941 issue of Broom
that W.L. (Roy) Collins — brother of Frank and longtime co-publisher of
and Broom Corn News stated: “The entire country was jolted Sunday with
Broom and Broom Corn News —died, along with his wife, while on a vacathe report that Japan had bombed Hawaii, Manila and other United States
tion trip.
possessions. With a joint session of Congress called for this morning to conThe couple had rented a cabin in New Mexico and died as a result of accisider what steps this country will take, it is expected that President
dental carbon monoxide poisoning from a defective gas heater located in the
Roosevelt will request declaration of war on Japan and other drastic actions.
cabin. In his obituary in the same issue, it stated that, “Warren LeRoy
With the war in the Far East taking new turns hourly, many radio stations
Collins was born in Spencer, IN, on Oct. 24, 1875, the son of Mr. and Mrs.
throughout the country remined on the air all night Sunday to chronicle the
Nathan Collins. In 1899, the family moved to Arcola and purchased the
latest developments. While expected this country would enter the war soonArcola Record. They conducted business under the name of Nathan Collins
er or later, the suddenness and manner in which we have been drawn into
& Sons, with Roy and Frank being associated with their father in the busisame was unexpected, and has upset every one in this country.”
ness. In 1905, they also purchased the Arcola Herald and consolidated it
In the Dec. 23, 1941 issue, the lead article stated: “Sure it’s Merry
with the Record, forming the Arcola Record-Herald. The father passed away
Christmas. There’s a sad tug at the heart strings when those magic words are
in 1908, and Roy and Frank continued the paper under the partnership of
spoken or written in 1941. But it is such a Merrier Christmas than that in
Collins Bros.”
other lands, and we’re so united to keep it that way that we have much for
The article went on to state that Roy Collins had been retired at the time
which to be thankful.”
of his unexpected death.

continued from page 69
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ATLAS GRAHAM
SINCE 1941

A BRIEF HISTORY
Founded in 1941 in Winnipeg, Manitoba, by James D. Graham, Atlas
Brush began its life as a small, but integral part of Canada’s World War II
war effort, manufacturing brushes and daubers to polish soldiers' boots.
As the war ended and the “Baby Boom” got underway, the company
added curling brooms to the product line to help Canadians fill their postwar leisure hours.
In the late 1940s, Atlas introduced “Paint E-ZY,” the first paint roller
ever marketed in Canada which came in handy for decorating those thousands of 1950s nurseries. Atlas also began to increase its market share in
the janitorial supply industry, introducing the Ohio, Grommet and Duz-EZY screw-on mop heads, as well as cotton duck dust-mops with “Misto”
dust control treatment.
In 1966, Atlas Brush became Atlas Graham Industries and continued
to move full steam ahead into larger quarters with increased production
capacity, more product lines and more employees — becoming a force to
be reckoned within the Western Canadian jan/san market. Canada's first
ever looped-end wet mop was manufactured by Atlas, a prototype that has
since been adopted by virtually every mop manufacturer across the country.
In 1980, Joe Graham followed in his father's footsteps and became
Atlas Graham's second generation president. “Total customer satisfaction,
through superior product quality and service excellence by great people,”
Joe Graham said. This principle lead the way for Atlas Graham in the
1980s which marked a period of further growth and innovation.
With the 1990s came a new and larger home for Atlas Graham located
in the west end of Winnipeg. New products such as the FlexSweep pushbroom with unbreakable connector continued the Atlas tradition of continuous improvement and innovation. By the turn of the century, as the
third Graham to run the company — Jim Graham — became president,
Atlas Graham had long been regarded as a source of both traditional and
innovative, high-quality Canadian products.
In the year 2004, the launch of the PuraSolutions line of tools took
place, a system of hygienic cleaning tools designed for the hospitality and
health sectors. Atlas Graham pioneered the use of microfibre and lightweight ergonomic tools in the Canadian market, which continues to this
day. An exclusive partnership with The Hill Brush Co., in Great Britain,
allowed Atlas to offer a high quality line of food hygiene brushes, brooms
and tools for use in food processing and prep environments.
In 2006, Atlas Graham celebrated its 65th anniversary with the expansion of the company’s warehouse and distribution centre. This involved
106,000 square feet of manufacturing, warehouse and office space that
was added, resulting in quicker turnaround times for both the manufacturing and distribution sides of the business.
As concerns about the industry’s environmental footprint began to
come to the forefront, Atlas Graham led the way with products such as
BioMop, a biodegradable disposable dry dusting sheet that breaks down
almost completely in a landfill; to Ultrafibre and Ultrasilver microfibre
cloths and flat mops, which clean far more effectively than traditional

tools and use far less environmental inputs. Atlas continues to pioneer
new cleaning technologies and advocates leading-edge techniques to promote health and safety.
Atlas Graham’s steady growth during the first decade of the century has
given the company the confidence to expand into Eastern Canada while
keeping Western roots strong. The recent opening of a new distribution
centre and sales office in Toronto can only help Atlas’ products gain popularity in the eastern markets.
Along with the company’s physical expansion, recent investments in
new manufacturing technologies, new products, improvements to warehouse management systems and the hiring of additional employees will
help propel Atlas Graham to a new pinnacle of success.
— Article provided by Atlas Graham Industries.

Atlas Brush began its life as a small, but integral
part of Canada’s World War II war effort...
Atlas continues to pioneer new cleaning technologies
and advocates leading-edge techniques to promote
health and safety.
BELOW: 1950 brush machine.
BELOW RIGHT: 1979 Dennis Olinyk.

RIGHT: Francelina Dewar.
BELOW: Paint E-ZY logo.
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Atlas Graham is a family-owned manufacturer with over 70 years of experience
supplying cleaning tools to professional and retail markets.
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LEFT: Three sections of the
Deshler Broom Factory,
Deshler, NE, were destroyed
by fire on July 31, 1943.

1942-1951
THE FOURTH DECADE
By Rick Mullen, Broom, Brush & Mop Associate Editor

A

s the fourth decade of publication dawned, Broom
and Broom Corn News
had already been in existence
through World War I, the Roaring
20s, the stock market crash leading
into the Great Depression of the
1930s and the Dust Bowl years.
Now, as 1942 began, the United
States and much of the rest of the
world was again at war.
The general look of the magazine was not much different than in
the 1930s, and Broom and Broom
Corn News continued to track
weather patterns, prices, planting
seasons and harvests in the broom
corn growing areas.
In the January 6 issue of Broom
and Broom Corn News, in “Babson
Says,” Roger W. Babson gave his
business forecast for 1942. He predicted as long as World War II lasted, the total U.S. production would
continue to increase and that
defense production would be up
sharply during 1942, while nondefense production would be down
sharply.
As in prior decades, most issues
led with the column “Trade
Review of the Week.” This column
was devoted to reporting ongoing

news from the various broom corn
growing sections pertaining to
planting, the harvest and the broom
corn market, as well as wartime
restrictions and regulations as they
pertained to the trades. A recurring
column reporting on broom corn
districts other than the Central
District was written by Bliss Isely.
Fires damaging and/or destroying broom corn companies and
warehouses continued to be an
issue in broom corn country during
the 1940s.
In the January 13, 1942, issue
the Newton Broom Co., in
Newton, IL, experienced a major
fire.
In the January 20, 1942, issue in
the “Trade Review of the Week,” a
war conservation order proposing
restrictions and prohibition of use
of tinned broom wire was outlined.
More news on this matter was
reported in the February 3 issue.
The February 10 issue in the
“Trade Review of the Week” read
in part, “Approval has been granted to use such tinned broom wire
as is already manufactured without
respect to Tin Conservation Order
M-43-a. That means broom manufacturers may use such tinned wire

as they now have on hand just as
they would under normal operations and disregard the restriction
…”
With so many men being called
to serve the war effort in uniform,
manpower shortages on the farm
were a big issue in 1942.
In the March 3 issue, “Chicago
— An army of rookie harvest
hands — school boys and girls,
women and businessmen — may
be recruited to help gather the
nation’s wartime crops this year.”
With coming of the myriad of
wartime regulations and rules, the
National Broom Manufacturers
Association’s president, Fred P.
Weymer, made the following
appeal in the March 24 issue. “Our
Association is starting action on
behalf of the industry to have our
products recognized by the government as essential to the national
welfare and to secure an allotment
of steel, which will enable our
industry to fulfill this function.
“… To do the job properly, we
need more members and more
money.”
In the March 31 issue, a couple
of stories appeared about the government urging farmers to grow
more soybean “to maintain the
needed supply of fats and oils to
strengthen the war effort.”
In response, the “Trade Review
of the Week” column offered:
“It is just as patriotic to grow
broom corn as it is to produce soybeans. For if this country is to win
the war, the cleanliness, health and
sanitation of the nation must be
protected.”
In the April 7 issue, this about
price controls was reported from
The Office of Price Administration:
“That OPA officials are flirting
with the idea of setting maximum
prices on brooms, both at retail and
wholesale, was indicated in a long
distance call which the National
Broom Manufacturers Association
received …
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“… Due to the complications
which would be encountered in
setting maximum prices on
brooms, and because there has
been no evidence of excessive
profits within this industry, the
Association does not favor this
proposal.”
Throughout the war years, the
National Broom Manufacturers
Association and the industry at
large had several disagreements
and battles with the OPA.
A report on a meeting of the
National Broom Manufacturers
Association held in Arcola, IL, was
featured in the May 5 issue of
Broom and Broom Corn News.
Below is an excerpt from a letter to
the industry from Association
President Weymer:
“… A serious problem facing
the industry right now is the matter
of broom corn acreage this spring.
A great many of the farmers report
they are reluctant to put out their
normal acreage of broom corn
because of the uncertainty of the
labor situation at harvest time. The
Association is taking action on this
question and broom corn dealers in
the various districts will be asked
in the near future to do what they
can through the WPA (Works
Progress Administration) and
national and state unemployment
agencies to assure a plentiful supply of harvest hands when they are
needed this fall. In this way, we
hope to encourage farmers to plant
more broom corn than they contemplate now.”
This story, under the headline,
“Broom Manufacturers Subject To
General Maximum Price Regulation,” also appeared in the May 5
issue. Below is an excerpt:
“Washington, D.C., April 28 —
The government tonight assumed
control of the prices of virtually
everything Americans eat, wear or
use. Beginning May 18, retail
prices, with a few exceptions, must
not exceed the highest March levels for each seller.”
More on the broom wire issue
appeared in the May 26 issue:
“Manufacturers of broom wire
have received authorization and
direction … to produce bright finish broom wire in an equal amount
to that as manufactured last year …
In the September 29, 1942, issue
of Broom and Broom Corn News,
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more news was reported on wartime rationing:
“Washington, D.C., Sept. 26 — Price Administrator Leon Henderson
announced tonight that nationwide gasoline rationing would start probably about Nov. 22 with a basic ration of slightly under four gallons a
week.”
The November 17 issue included a report on the 1942 annual meeting
of the National Broom Manufacturers Association. Officers elected or reelected included: President Weymer; R. H. Dickman, vice president;
Thomas F. Monahan, vice president; and P.A. Lindenmeyer,
secretary/treasurer.
Babson’s outlook, published January 5, 1943, predicted the following:
“Total business: Defense production will be up sharply (plus 50 percent); non-defense down sharply (minus 35 percent), accompanied by a
drastic standardization of products.
“Farm income: Will be up 5 percent in 1943 over 1942.”
The February 9 issue featured a story on the National Broom
Manufacturers Association running battle against OPA and WPB rules.
“President Fred P. Weymer, Syracuse, N.Y., and Vice President Reuben
H. Dickman, New Bremen, Ohio, of the National Broom Manufacturers
Association, are in Washington, D.C., this week to reiterate to OPA and
WPB representatives the plight of this industry.”
The March 2, 1943, issue of Broom and Broom Corn News reported the
OPA had issued a temporary order freezing broom corn prices:
“This temporary measure is being put into effect … to prevent any further rise in prices for this agricultural product and afford broom manufacturers relief from a squeeze resulting from price ceilings on brooms and
advancing prices for broom corn.”
The March 9 issue reported the formation of a new organization called
the National Broom Corn & Supply Dealers’ Association.
“In an open meeting to which all broom corn dealers were invited, an
organization to be known as the National Broom Corn & Supply Dealers’
Association was perfected in the Jefferson Hotel, St. Louis, last Thursday,
March 4.
“The Association was organized primarily to assist broom manufacturers in their efforts to secure approval of the OPA to increase broom prices
to offset their increased costs, principally the advanced cost of broom
corn.”
Thomas F. Monahan, of Arcola, IL, was elected president; G. Fred
Williams, of Wichita, KS, vice president; and P.A. Lindenmeyer, of
Arcola, secretary.
There were stories throughout the remainder of 1943 concerning freezing broom corn prices. In the May 4 issue, it was reported the temporary
maximum price regulation had expired at midnight April 26.
The subject came up again in the following report from July 13.
“…broom manufacturers cannot indefinitely endure the squeeze now
imposed on them by reason of their being compelled to pay the grower
higher prices for boom corn than the prices which they are permitted to
charge for their brooms …
“To alleviate this condition … a determined effort will be made to get
broom corn prices frozen and broom prices stabilized …”
Photos and the story of a major fire at the Deshler Broom Factory, of
Deshler, NE, were featured in the August 24 issue. The fire, started by a
lightening strike, burned three sections of the factory on July 31.
Another announcement concerning freezing broom corn prices was
reported in the September 14 issue in the “Trade Review of the Week.”
The OPA had issued its Maximum Price Regulation 468, establishing
maximum prices for producers’ sales of broom corn. It was a ceiling of
$300 per ton for shed cured and $250 per ton for other broom corn.
It was reported in the October 19 issue that William A. Gardner, 75,
who was a pioneer broom manufacturer of Amsterdam, N.Y., died,
October 8. He launched the Gardner Broom Company in 1891 with his
brother and his father.
Photos began appearing in Broom and Broom Corn News more often
than the past. An interesting photo of students collecting broom handles
in Wichita, KS, ran in the November 2, 1943, issue. The broom handle
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salvage drive was an effort to reopen broom factories that had closed due
to a shortage in handles.
In the January 18, 1944, issue, the following was reported:
“Congressman William H. Wheat, 64, of Rantoul, Ill., personal friend
of the editor of Broom and Broom Corn News, and representative from the
19th District of Illinois, died Sunday (Jan. 16, 1944) … He was instrumental in getting through the broom wire directive order in 1942, which
enabled this industry to operate on the same basis it had in the previous
year when production in many other industries, which used steel, was
drastically curtailed or stopped entirely.”
In the same issue, it was reported the Illinois broom corn tonnage for
1943 was the smallest on record.
The February 8 issue announced the Federal Office of Price
Administration set the broom corn price ceiling for 1944 the same as in
1943.
Handles, or lack thereof, became an issue in the spring of 1944, as the
following was reported from Broom and Broom Corn News. This from the
May 30 issue:
“The lumber strike on the West Coast will only aggravate an already
acute handle situation.
“… With the Pacific Northwest lumber industry having become paralyzed by the wildcat walkouts, the handle mills are unable to get squares
or other lumber from which to turn their handles...”
And this in the June 13 issue:
“Handle mills in the Northwest have resumed production following the
return to their jobs of some 40,000 workers...”
And more in the July 18 issue:
“Use of prime lumber for the turning of handles has been approved by
the War Production Board and should help remove the broom industry’s
No. 1 current bottleneck.”
To help alleviate the shortage of manpower for the 1944 harvest in
Oklahoma, German prisoners of war were taken to the fields at
Chickasha.
“Chickasha, Okla., Star — The first batch of German prisoners of war
arrived in Chickasha this week. … In a few days, there will be 150 of
them and they will be taken to the broom corn fields.”
The August 22 issue reported:
“… They do not have to work under the rules of the army and there's
no way to make them work. A guard can’t make them work. All the
guards can do is keep them from running away.”
By the time this blurb appeared in Broom and Broom Corn News in the
September 12 issue,
things were looking up:
“The German prisoners … may have heard
what is going on over in
Europe. They are working much better, in fact,
their guards say they are
surprised at the work
they are doing.”
The December 5 issue
featured a story on the
annual meeting of the
National Broom Manufacturers Association held
in Chicago, Nov. 27 &
28, where record attendance was reported.
G.J. Mos of Ingles
Bros., Kansas, was elected president; Carl Wat-

ABOVE: Ad for war bonds that ran Feb. 1, 1944.
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Boucherie:
Continued From Page 63

In 2011, Mr. Marcus Boucherie passed away. Marcus had
also worked all his life with the company until he retired in
2005.
In 2012, numerous world ± novelties were introduced at the
Interbrush show in Freiburg, Germany which were largely
covered in previous ³%URRP-%UXVKDQG0RS´LVVXHV
These new developments for toothbrush and brush production
HPSKDVL]H %RXFKHULH¶V continued dedication to innovation,
which it inherited from its founders.

By the end of the decade, the TCU line was further enhanced
with various new types and configurations, allowing us to offer
tailor-madH VROXWLRQV IRU RXU WRGD\¶V KLJKO\ differentiated
customer ± base.
At the same time, the 60th AFT line was delivered, highlighting
%RXFKHULH¶V OHDGHUVKLS SRVLWLRQ LQ DQFKRUOHVV WRRWKEUXVK
technology.
kins of Mattoon, IL, vice president; and P.A.
Lindenmeyer of Arcola was re-elected secretary/treasurer.
The final “Trade Review of the Week” for the
year read:
“… Broom factories throughout the country
are closing their books of one of the most successful and profitable years they have ever
experienced. … they have had to wrestle with
shortage of manpower, inability to get handles
and other problems …”
In the January 2, 1945, issue, Babson’s outlook for 1945 predicted farmers’ cash income
will approximate that of 1944, which was $20
billion.
In the “Trade Review of the Week” column
for the April 17 issue, the author had some
thoughts on the death of President Roosevelt:
“Since the untimely death of the late
esteemed President Franklin Delano Roosevelt
last Thursday afternoon, the principal topic for
conversation as well as private consideration
has been ‘What effect will his passing have on
our country?’”
Also in April, it was reported that industry
leader Thomas F. Monahan, 75, died on April
23.
Another serious fire was reported in Broom
and Broom Corn News involving a broom factory in Mattoon, IL, operated by the Illinois
Industries for the Blind. The factory was seriously damaged, the report said.
Following the surrender of Japan, Bliss Isely
wrote in his column in the August 14 issue:
“The sudden coming of peace cannot do
much to break the prices on broom corn, in the
opinion of dealers here. If controls are withdrawn, they expect prices to go up instead of

From left to right: Mr. Frans Boucherie, Mr. Mitake, a customer from
Japan, Mr. Lionel Boucherie, Mr. Bart Jr. and Bart Sr. Boucherie.

down. But they do not expect a withdrawal of
controls. Government officials feel that the controls must be kept on or prices will run wild. On
the other hand, President Truman has indicated
he would like to abolish controls quickly.”
More on the end of the war in the August 21
issue’s “Trade Review of the Week”:
“‘Just what (influence) do you think the end
of the war is going to have on the broom industry,’ is a question that we have been asked to
answer numerous times the past week.
“… It is our candid opinion this industry will
not feel the end of the war as will many others,
but neither do we anticipate nor expect the seller’s market of the past three or four years will
continue indefinitely.
“The industry in general is going to have to
improve the quality of its brooms or else we
will experience a switch to mechanical sweeping devices the like of which we have never
known.”
In the December 4 issue, a report on the
annual National Broom Manufacturers
Association meeting appeared.
Record attendance was reported and Fred P.
Weymer, who retired at heading the association
for six years, was honored. Henry C. Struve, of
the Deshler Broom Factory, Deshler, NE, was
elected president.
The transition to peacetime began in 1946. In
the January 1 issue’s “Trade Review of the
Week” column, the author wrote:
“Viewed from every standpoint, it seems that
this is the year that broom corn growers will hit
the jackpot providing they produce desirable
brush and handle it properly. Conditions are
conducive to broom corn raisers obtaining
excellent prices for their 1946 production.”

Price controls remained a hot issue for the
trades as broom manufactures were clamoring
to the OPA to remove price controls on brooms.
This from the “Trade Review of the Week”
April 23 issue:
“Broom manufacturers throughout the country are highly incensed over the rank discrimination of the OPA in having removed price controls on mops, both dry and wet, household
brushes and other like items but having retained
ceilings on brooms …”
Some good news on the broom corn control
front was seen in a September issue:
“Decontrol of broom corn, which had been so
eagerly desired by broom manufacturers, broom
corn dealers and broom corn producers, was
effected through the all-out efforts of the
National Broom Manufacturers Association.”
In October, it was reported in the October 8
issue that ceilings on brooms of all types were
removed at all levels (effective Oct. 4).
Another disastrous fire on October 23, as
reported in the October 29 issue, completely
destroyed the warehouse and contents of the
Deshler Broom Factory.
In 1947, Broom and Broom Corn News
reported the deaths of two prominent men in the
industry. The January 28 issue brought readers
the news that Charles S. Brown, 71, former vice
president and secretary of the Merkle Broom
Company, of Paris, IL, and formerly a director
of the National Broom Manufacturers
Association, died on January 27.
The December 2 issue contained an
announcement of the death of Harry L. Matz of
the Hamburg Broom Works, Hamburg, PA,
who, at the time of his death, was serving his
second term as executive vice president of the
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National Broom Manufacturers Association.
In the August 5, 1947, issue of Broom and
Broom Corn News, a little color showed up. The
color blue was part of the layout for a two-page
ad for John L. Denning & Co., Inc., of Wichita.
The ad included photos of branch managers and
officers.
Other companies placing ads during the publication’s fourth decade included Page Steel and
Wire, BIBB Manufacturing Company, The
Seneca Wire Company, H.L. Goins Broom
Corn Co., The Gateway Company, John L.
Denning & Company, Washington Handles and
Ingle Brothers.
The National Broom Manufacturers
Association also got into the color act when it
approved a recommendation that a sound, colored two-reel movie be made to publicize the
broom. The movie was called “Sweeping the
Country” and was shown during the annual
National Broom Manufacturers Association
meeting in Chicago.
The year 1948 would find the country still
transitioning from the war. It would also bring
one of the most famous headlines in the history
of presidential elections.
As the presidential election loomed in
November, Broom and Broom Corn News
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reported in its October 12 issue that polls
showed Republican candidate Gov. Thomas
Dewey of New York would soundly defeat
President Truman.
In the “Trade Review of the Week” for the
November 9 issue, it was written:
“Throughout the country, people are still
talking about the smashing victory of
President Truman in last week’s election and
trying to figure out what made the prediction
of pollsters, public opinion surveys, radio
commentators, newspaper columnists, etc.,
go haywire. Truman’s victory is generally
considered the biggest upset in American
politician history.”
The December 21, 1948, issue reported that
the National Broom Manufacturers Association
reorganized and was renamed the National
Broom Manufacturers and Allied Industries
Association, during its annual meeting held
December 12-14 in Chicago. Harold P. France
of the France Broom Co. of Paxton, Ill, was
elected president.
Finishing out the fourth decade of publication
many stories were published about the National
Broom Manufacturers and Allied Industries
Association’s effort to publicize the broom. A
drive to collect donations from industry compa-
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nies for the association’s Broom Publicity and
Promotional Campaign fund was started July 1,
1949.
In 1950, the nation would again find itself at
war when, on June 25, North Korean forces
crossed the 38th Parallel and attacked South
Korea. On June 27, the United Nations Security
Council recommended giving military assistance to the Republic of Korea. The U.N. forces
were under American command.
In the April 4, 1950, issue of Broom and
Broom Corn News, the death of Edmond
Franklin Dyer, 65, owner and operator of E.F.
Dyer Manufacturing Company, who died
March 28, was noted.
In the July 24, 1951 issue, it was reported that
Ted Ingle of Ingle Bros. broom corn firm died
of a heart attack at his home in Shattuck, OK,
on July 19.
“His death was the first break in a partnership
of five brothers which started in 1911,” the
story said.
In its report on the annual meeting of the
National Broom Manufacturers and Allied
Industries held December 9-11, the December
18, 1951, issue noted that R.R. Thompson, general manager and secretary of the Merkle
Broom Co., Paris (IL), was elected president.
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BEATTY MACHINE

SINCE

— Article provided by Beatty Machine and Tool Works Limited

1943

Beatty Machine and Tool Works Limited was established in
1943 by Thomas Samuel Beatty, who was born in
Donaghcloney, Ireland.
Originally, Beatty Machine was a tool and die shop located
at 175 Munro St., in Toronto, Canada. At this time, the company built tooling for many industries including Bensons
International, West Bend, Gerber Baby and Campbells.
On June 30, 1956, the company moved to its current location
at 103 Crockford Blvd., in Scarborough, Ontario. It was at this
time they still did tooling for outside companies, but had started moving into the stamping end of the business.
Jack Thomas Beatty, Thomas Samuel Beatty's son, started
with the company in 1963 and became president in 1973.
The company, by this time, no longer built tooling for outside
sources, just for its own production. The company was running
production in book binder metals, metal paint trays, parts for
the automotive industry, parts for smoke detectors and various
other industries.
Kirk Thomas Beatty, Jack Thomas Beatty's son, started with
the company in 1987 and became president in 2000. He is currently running the organization, along with his brother, Derek
Graham Beatty, who is the operations manager.
The company still provides the brush industry with all sizes
of metal paint trays as well as the binder industry with select
metals such as what is used in law books, the automotive industry with starter drive caps, and various other industries with
light metal stampings. The company still has an in-house tool
shop and builds its own tooling and automation.
In 2009, the company established Laneway Freight Agents,
a logistics service to better help customers with shipping needs
and costs.
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BIRDWELL CLEANING

PRODUCTS INC.

SINCE 1945

FROM LEFT TO RIGHT: Pictured is founder E.K. Birdwell next to a building that served as the company’s first plant in 1945;
Birdwell Cleaning Products’ staff; The current plant of Birdwell Cleaning Products.

Established in 1945, Birdwell
Cleaning Products began as a manufacturing source and supplier to the
grocery trade exclusively. Brooms
and mops were the only products.
In 1978, the product line increased to include sponges, scrubbers, dustpans, dusters, mop heads,
and vacuum bags/belts. This was
about the same time the HUMMINGBIRD logo was designed and
adopted as a “Symbol of Quality.”
Birdwell became a pioneer in
“merchandising” broom displays,
incorporating other cleaning items,
and developing a complete cleaning
product section. Rack jobbing and
custom displays were included in
this program.
Direct Store Delivery and Warehouse Programs remain an integral
part of the business today. In DSD,
we continue to offer the highest
level of customer service; and in the
Warehouse Programs, the same customer service is reflected in excellent response time and a high percentage of complete shipments. Our
DSD program also keeps us close to
the consumer, their needs and opinions, as well as keeping us in front
of industry trend changes.
With the experience and success
in the grocery class of trade, the
transition to other markets for cleaning supplies was a natural progression. In 1996, Birdwell expanded
manufacturing and consolidated

multiple production locations into
our current 60,000-square-foot
office and manufacturing facility.
In addition to food, drug and mass
classes of trade, we now supply the
hardware, industrial, janitorial and
animal care markets and continue to
expand in Internet fulfillment. The
success in the hardware market led
to the development of the Diamond
B brand logo in 1997 and reflected
our customers’ sentiment, “Birdwell, a brand you can trust.”
Ever responsive to customer needs,
Birdwell added "Brandywine," an
equine product line in 2002. “We continue to offer variety in several product
lines, but we have never substituted
quantity for quality.”
Birdwell’s ongoing commitment
to product quality is reflected by the
addition in 2012 of several new
Borghi machines that produce stateof-the-art quality products.
Birdwell proudly boasts American-made products from its facility located in Burleson, TX. Birdwell
Cleaning Products remains a familyowned and operated corporation. It
has grown and expanded in 60-plus
years, but did not leave behind the
basic principles on which the company was founded.

— Article provided by
Birdwell Cleaning Products, Inc.

RIGHT: Birdwell uses several
Borghi machines to produce
its quality products.
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BORGHI spa SINCE 1949
ABOVE: Left to right, Pietro Borghi, Elio Marinelli and Tonino Righi. Far right, B.M.R. building where the very first Italian brush
machines for sale were made in the mid to late 1940s (Castelfranco Emilia).

The History of Borghi s.p.a.
The Borghi brush machinery company was born from a broom and
brush maker named Enrico Marchesi. He moved to Castelfranco Emilia,
Italy, from the Province of Ferrara in 1918. He started working in 1926
in via della Vacca, producing handmade brooms and brushes by using
sorghum, threshing and the “Cannarella” river feathers.
When his sons, Alfredo and Antonio, entered the company, new developments came with the acquisition of some new machinery. When the war
came to an end, they built a factory in via Ripa Superiore, improving the
production with the acquisition of some new German machinery.
Specialized mechanics named Pietro Borghi and Elio Marinelli had to
look after the maintenance of these German machines.
By the 1940s, the two brothers had different opinions about the company’s future — Antonio thought that the workshop was not so important
and that the business was to continue with the production of brushes,
while Alfredo thought that the future was in the machinery production.
So, the story begins with
Giovanni (Gianni) Maccaferri’s
account of those first years; he is
one of the main Borghi charter
members. (Gianni retired in the
early 1990s and now he’s a
happy pensioner nearing his
eighties).
He stated: “In June 1945, I
went to work with the Marchesi
company. I met Pietro Borghi,
Fredo Tosi and Luigi Borelli in
the workshop. We all performed
the maintenance of the simple
staple-set brush and broom making machines. The machines
were German and from their
mechanical concepts, we made
some of our own machines.
“In 1947, Pietro Borghi went
to work at Parmeggiani’s, a company that made machines for
ABOVE: Products made by
meat processing, and he was subthe Marchesi Brush Company
stituted by Elio Marinelli at
(Circa 1950)
Marchesi’s as one of the repair-

men. At that time, I was working as a lathe-turner, and Borghi and
Marinelli thought about starting their own business together to produce
broom and brush manufacturing machines. In the meanwhile, I was the
point of contact, keeping communication flowing between Borghi, who
worked at Parmeggiani, and Marinelli, who worked in Marchesi’s. When
Marchesi learned about it, he prohibited me to continue, but in the meanwhile Marinelli left the company,” Giovanni Maccaferri said.
Then in 1949, Pietro Borghi and Elio Marinelli decided that the time
had come. With lathe-man Tonino Righi, they founded the B.M.R. company, from the acronym of their surnames (Borghi – Marinelli – Righi).
In 1956, Elio Marinelli left the B.M.R. company and together with his
brother-in-law, Leo Marzocchi, founded the Marinelli-Marzocchi company. That same year, Pietro Borghi and Tonino Righi transferred their
company to Via XX Settembre with the same name, B.M.R., because
Marinelli didn’t obligate them to change the name. After a couple of
years, in 1958, the employees numbered about ten. Step-by-step, the company improved the “semi-automatic” machine, known as SP2, a universal
drilling and filling machine that
worked with steel, natural or synthetic fibers, one or two colors.
The two owners of B.M.R. didn’t get on well. They had different ideas, so in 1962 they separated. Tonino Righi founded the
M.A.S.S. company, and Pietro
Borghi continued the activity by
giving the new company his
name… Borghi. They divided the
company in equal parts.
Considering that the building was
one, Righi included the condition
that Borghi couldn’t allow other
people to enter in his company
(as both were still using the same
building, dividing the one area
into two). So the companies in
the same economic field based in
ABOVE: Borghi’s semi-automatic Castelfranco became three, and
broom and brush manufacturing they were very competitive. This
machine model SP2
strong competition would last for
many years to come.
(Circa late 1950’s)

Paolo Pellicciari | Support Department

IN A MARKET THAT IS CONSTANTLY EVOLVING,
TIMELINESS AND PROMPT ACTION ARE THE ELEMENTS
OF A COMPETITIVE ADVANTAGE.
We are proud of these skills and we work hard everyday to be
there on time for our customers.

BORGHI S.p.A. | Castelfranco Emilia · Modena | Italy | Telephone +39 059.95.33.911 | info@borghi.it

www.borghi.com
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ABOVE LEFT: Pictured, left to right, in 1984 are Werner C. Petzold of Petzold & Co.; Romano Biagi and Enzo Ferrari of Borghi.
ABOVE RIGHT: Borghi “machines for brushes and brooms” (1984 on Via Emilia in Castelfranco E.)
Borghi Under The Direction Of Maccaferri
Pietro Borghi was an older person with no children. When Borghi and
Righi separated, B.M.R.’s employees weren’t sure who to follow, and
thought maybe Pietro was not the best solution. Borghi proposed to the
B.M.R. workshop manager, Gianni Maccaferri, to become his partner and
run the company, as Pietro Borghi wanted to retire soon.
Gianni thought he couldn’t do that alone, so he decided to find other
people. He asked Romano Biagi, his co-worker, if he was available to
accept such a proposal. Romano Biagi, who was doing his military service at that time, accepted. Also Ivano Bonfiglioli, another employee, was
asked, and he too accepted the offer. The deal was made. The new owners of Borghi would be Gianni Maccaferri, Romano Biagi and Ivano
Bonfiglioli. In 1968, the company had seven employees and three new
owners. Shortly after, Pietro Borghi died in 1970.
At the beginning of the 1970s, Borghi was a modern company. It had
seven employees and three owners who had divided their responsibilities
into various sectors: assembly, adjustment and customer care. Sales were
concentrated mostly in Italy, in Toscana and Lombardia. At that time, the
most technological company was Marinelli-Marzocchi with more than 20
employees.
In 1970, three employees of that company, Mario Tomassia, Rino

Simoni and Giulio Barbieri, decided to leave and work to create Osmas 3,
the fourth company of the same business sector (until the remixing that
came about in 1978). The Marinelli-Marzocchi technical direction was
headed by Roberto Zini and Enzo Ferrari, and in 1972 by Claudio Solato
as well.
Competition between all of these companies became even more serious. Borghi began to innovate and design new machines. It was opening
up to new markets for the first time and wanted to build a new, modern
building on a piece of land that they had purchased.
In the early 1970s, collaboration with engineer Mario Morandi began
for the Borghi company. He was employed fulltime and designed the
engineering department that was very important for the company’s technological development. Times were rapidly changing. The concept of the
old artisan craft companies was obsolete to compete on the world market.

From Four, Then There Were 3
In 1978, Elio Marinelli and Leo Marzocchi decided to retire and sell
the company. Marzocchi didn’t have any children. On the other hand,
Marinelli’s son was a very good engineer (he earned his degree with a thesis on the brush and broom machines), but he lived and worked in Milano,
which was so much different from Castelfranco Emilia.
At first, it seemed that the employees would take over the company in

ABOVE LEFT: Borghi’s six partners, 1997. Back row, left to right: Enzo Ferrari, Romano Biagi, Gianni Maccaferri. Front row, left to
right, Claudio Solato, Roberto Zini, Ivano Bonfiglioli. ABOVE RIGHT: Borghi’s factory in San Cesario S.P. - Italy during the 1990s.
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out?” Osmas 3 renounced, but the M.A.S.S. owners entered into partnership with Borghi and that brought four further partners: Mauro Righi,
Franco Serafini, Amos Barbari and Mauro Olivieri.
The following year, the historical president of Borghi, Gianni
Maccaferri, as he was getting older, retired, followed by Ivano Bonfiglioli
for the same reason. Only Romano Biagi, of the original three partners,
stayed in the company. So now there were only two brush machinery
companies left in Italy.

The New Millennium

ABOVE: In 2004, Borghi inaugurated their new building,
returning to Castelfranco Emilia.
a cooperative way, but they failed, or they didn’t have the money to do it.
In the end, Mr. Botti from Bazzano, who had a heat-treatment company,
succeeded in taking over the company, but he was only a “dummy” purchaser and the real buyer was unknown.
“Two weeks following the change in ownership, on a Friday afternoon,
the real owner arrived to the factory: Tonino Righi,” Claudio Solato said.
Righi continued running his own company, M.A.S.S., as well as
Marinelli-Marzochi, but in the end, Marinelli-Marzocchi, the most important and technologically advanced company of its era, had closed. So in
1981, the companies producing brush machinery in Italy were now three.
The men who managed all the activities of the Marinelli-Marzochi
company at that time were Enzo Ferrari, Roberto Zini and Claudio Solato,
who decided to leave the company once it was purchased by Mr. Righi.
“One evening at Bar Corona, in front of the window on via Emilia, I
was leaning up against a refrigerator and I suddenly saw on the sidewalk
Gianni Maccaferri (of Borghi) looking at me and smiling. I thought he
wanted to enter and so he did. We greeted each other and started talking
about billiards. Then suddenly he said, ‘I know you don’t want to work
with Righi, you can come to Borghi if you want, you’re welcome, we are
open to every solution.’ I told Enzo Ferrari and Claudio Solato about the
offer, then I went to Maccaferri and said, ‘We were three,’” Roberto Zini
said.
The partnership was rapidly agreed upon, and in 1978 Borghi was
composed of six partners. Borghi was a solid and efficient company with
no financial problems, but lacked technical innovation. This handicap
was solved by the entrance of these three new partners.

By 2004, Osmas 3 finally joined with Borghi, meaning there were now
13 partners and more than 180 employees. With the unification of all
these companies, Borghi has created a synergy in a “Brush District” that
holds an important level of history, experience and knowledge — along
with a strong collaboration for innovation.
This is the history of Borghi s.p.a., a company born from artisan labor
that grew into a high-tech, world leader in technology for the global
Brush Industry.
— Article provided by Borghi s.p.a.

ABOVE: A view of Borghi’s trimmer assembly area, 2004.

United We Stand,
Divided We Fall
From three partners and seven
employees in 1978, the company
grew to six partners, one engineer,
one industrial designer, four office
staff and 26 technicians and workers
(a total of 38 people). Borghi was
becoming well known and was
exporting many machines. After the
success that Borghi had in the
American and Russian markets, the
company in the same period went to
Taiwan, the future gateway into
China.
At the beginning of the 1990s the
three brush machinery companies of
Castelfranco Emilia — Borghi,
Osmas 3 and M.A.S.S. — started a
dialogue to begin collaboration.
After many attempts, in 1992, they
got to a point of no return, “in or

ABOVE: In the year 2012, Borghi has 18 shareholders, all working at Borghi where
half of them are the younger generation ranging from 33 to 49 years of age.
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MALISH CORP.
There is a plaque on the desk of Jeffery J. Malish, president/CEO of The
Malish Corporation, located in Willoughby, OH, a suburb of Cleveland, that
says, “People are important.” The plaque is a reminder to anyone who visits
Malish’s office of a philosophy that has been the cornerstone of the company’s
success for decades.
“I am absolutely convinced our employees are the reason we have been successful,” Jeff Malish said. “They are the foundation of who we are.”
The company manufactures rotary brushes and accessories for the sanitary
maintenance industry, including pad drivers, scrubbing brushes, carpet cleaning
brushes, carpet bonnet systems, grit rotary brushes, brush/pad combinations, sanding drivers, clutch plates and pad centering devices. Malish also produces an extensive line of hand maintenance brushes for the foodservice and food processing
markets. In addition, the company is able to manufacture specialty brushes for such
applications as de-burring, concrete texturing and static control.
Today, Malish is the global leader in brushes for floor preparation, cleaning, and
polishing. The Diamabrush by Malish system allows conventional floor cleaning
equipment to be transformed into a floor restoration system. A true revolution in
floor restoration technology.
The corporation’s Plastic Products Division produces tube extrusions and custom profiles for a large variety of markets.
“Brushes comprise the largest segment of our business and making brushes has
been our forte since the company was founded. We also produce custom plastic
extrusions and custom injection molded products.” Jeff Malish said.
The Willoughby facility includes the company’s main corporate offices, engineering and product development offices, and the Brush and Plastic Products divisions. The corporation also has a manufacturing plant in China that specializes in
injection and rotational molding, along with a newly established distribution center in The Netherlands.

Once Upon A Time At Grandma And Grandpa’s House
Today, The Malish Corporation boasts an 83,000-square-foot facility in
Willoughby (plus 15,000 square feet of warehouse space leased nearby), a 90,000square-foot plant in Dongguan, China, a distribution center in The Netherlands —
and it all began in the basement of a couple’s home in suburban Cleveland.
In 1940, Jeff Malish’s grandfather, John Malish, left the Osborn Brush Company
in Cleveland to work at a war plant, but remained in contact with people from
Osborn. Through his Osborn contacts, John and his wife, Pauline, received opportunities to do piecework, which they did in the basement of their home. Pauline
would make brushes during the day, and John would work on them in the evenings.
Eventually, the company’s name was changed to The Malish Corporation to better
reflect its modern-day role as a diversified manufacturer in the global marketplace.

Malish Grows And Adjusts
To A Changing Marketplace
In 1968, after spending several
years as a pilot in the U.S. Air
Force, Jeff Malish’s father, Terry
Malish, became involved in the
business. Two years later, Terry
Malish was named president, and
for the next 27 years, he successfully led the company through many
significant changes as it expanded and prospered in a sometimes unpredictable and
rapid-changing marketplace.
Another major positive step in the company’s evolution came in 1987, and was
also the result of action taken to deal with a negative situation.
In making large vacuum cleaner brushes and other cylindrical brushes, Malish
used plastic extrusion tubes. Because of mounting issues with suppliers, company
officials decided to manufacture the tubes in-house.
“We bought our own extrusion line in 1987,” Jeff Malish said. “We consumed
100 percent of what we produced. We then determined we had additional capacity
on that line. We hired a salesman and began to sell plastic extrusion products.”

SINCE
1948

ABOVE: Jeff Malish, president/CEO and his father,
Terry Malish, chairman of Malish Corp.
The extrusion business has grown steadily, and currently the Plastic Products
Division operates seven lines.
Terry Malish retired as president in 1998, and is now the chairman of the company. During his tenure as president, The Malish Corporation went from being primarily a brush manufacturer for the domestic marketplace to a vertically integrated and diversified company poised to successfully compete on a global scale.
Terry Malish also served as president of the American Brush Manufacturers
Association (ABMA) from 1981 to 1983. Jeff Malish served on the ABMA Board
of Directors for two terms, ending in 2006, and was chairman of the Industrial &
Maintenance Division.
Terry Malish’s successor was Marvin Smalley, who was president until his
retirement in December 2005. Jeff Malish was then named president/CEO in
January 2006.
In 1998, Smalley’s first year as president, The Malish Corporation set up shop
in China. At that time, the laws in China required that a foreign-owned enterprise
must be a joint venture involving a Chinese partner. Therefore, Malish owned 90
percent of the business and a local partner owned 10 percent.
Today, as a result of changes in the laws, Malish owns 100 percent of its manufacturing facility in China. Currently, The Malish
Corporation has about 130 employees in the United States and
about 150 employees in China.

Employees, Leadership, Teamwork And Planning
— Keys To Past And Future Success
Jeff Malish is convinced the company’s successful history has
been, and a successful future will be, a direct result of the quality of its employees. The company has traditionally focused on
hiring the right people and cultivating a corporate culture that motivates employees to take pride in their work and to work as a team.
“One person will not make or break our company. I will not make or break our
company, Dad didn’t, Marv didn’t — success relies on everyone involved working
together as a team,” Jeff Malish said. “I believe it was Jack Welch (author and former chairman and CEO of General Electric) who warned that if a company does
not get the ‘people thing’ right, nothing else will matter. I firmly believe that. My
job is to find the right people, and if I have the right people, we will be successful,
period. That is what we try to do.
Perhaps one important benchmark of a company’s ability to establish a work
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place that is conducive to attracting and keeping quality personnel is the longevity
of its employees. At The Malish Corporation, that certainly seems to be the case as
many employees have been with the company for more than 35 years, and many
others for more than 20 years. (One employee in manufacturing has been with the
company for 50 years.)
In addition to Jeff Malish, the company’s current top leadership includes Fred
Lombardi, vice president of sales and marketing; Mark Ray, vice president of
finance and corporate treasurer; Ken Shary, vice president of engineering and
Asian operations; and Gordon Overs, vice president of operations.
“These four people are key, and their leadership is tremendous,” Jeff Malish said.
“But, everybody in this company makes such a difference; I just can’t say enough
about our employees. If we were a sports organization, we would be one of those
that does not put names on the backs of players’ jerseys to emphasize teamwork.”

Quality And Timely Deliveries Are Cornerstones
Of Customer Service
Despite doing business in an era of unprecedented consolidation and buy-outs in the brush and the sanitary
maintenance industries, Malish, because of its stellar customer service resume, has maintained many long-term
relationships with customers.
“Many of our customers have been purchased by
somebody else, but the majority of them were customers
when I was a kid,” Jeff Malish said. “We focus on taking
care of our customers first and foremost. We have a very
specific customer base, and we take care of them.”
After its people, the company’s two top priorities are
quality and deliveries.
“Our customers are usually very large companies;
much larger than we are. If we shut down an assembly
line because of a quality problem or a late delivery, that is
just unacceptable,” Jeff Malish said. “Our customers pay
a heavy price if they have to shut down an assembly line
— it means people cannot work because of a brush. Price
is obviously important, but quality and deliveries are
paramount.
Innovation, product development and technology are
all crucial elements in the high degree of customer service that has traditionally been a Malish trademark.
Because most of the company’s products are specialty
items for other manufacturers, The Malish Corporation
has made a significant investment in its engineering
department.
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Everyone wants to copy your products, so you need to be constantly developing
new products.
Another key to the company’s future success, going hand-in-hand with its
expansion into the global marketplace, is its ongoing product diversification.
“Some of the diversification is not brush related, and that has been good for us,”
Jeff Malish said. “We are not just a brush manufacturer anymore.”
Although gazing into a crystal ball is for fairy tales, all signs seem to point to a
bright future for The Malish Corporation, as it continues to expand its markets.
“We feel very good about the future. The bottom line is, people need to
clean their facilities,” Jeff Malish said. “Also, people will always need to eat,
and many of our products are used in the foodservice and food processing
markets.
“In the global marketplace, we see China as a tremendous opportunity.
There are a lot of people over there, and they are becoming better at building
facilities. They also have to eat, and food processing is going to continue to
evolve there. We think there are a lot of opportunities in that region.”

ROTARY
ROTAR
ROT
ARY MACHINE BRUSHES & ACCESSORIES
FOODSER
FOODSERVICE
VICE & JANITORIAL BRUSHES
DIAMABRUSH FLOOR PREP SYSTEM

Quality

A Bright Future In The Global Marketplace
“Our business has been solid, and we have experienced very good growth for a number of years,” Jeff
Malish said. “The 1990s were fantastic and the 2000s
have been very good, as well. Every year we have grown,
and, in the past several years, we have set records. For the
next five years, we are projecting very good growth
through diversification into different product lines and
into different markets.”
For the first half-century or so of the company’s existence, business was conducted primarily in the domestic
marketplace. Malish’s customers were U.S. companies
that did most of their business domestically, as well. In
the mid- to late-1990s, that scenario began to change rapidly.
“We are now in a global market. It is not just the
United States anymore; there is global competition. The
marketplace has changed dramatically in the past 10
years,” Jeff Malish said.“ Before, all the machine manufacturers, our customers, were U.S. companies, and they
focused on U.S. markets. They did some exporting, but it
was, on the whole, a very national-oriented industry.
“With all the consolidation, many of our customers
were bought by European companies that have operations
throughout the world. We needed to service them, so we
had to change and evolve into a global organization.”
There is a big challenge in the Asian marketplace.

Selection

Innovation

www.malish.com
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GORDON
BRUSH
SINCE 1951
Old School Manufacturing
Meets High Tech Innovation
Back in 1951, the founder of Gordon Brush Mfg. Co., Inc., probably did not
envision that his start-up would one day produce brushes sent by rocket ships to
the moon and Mars; or to clean high-tech military tanks and helicopters, and
computer chips and circuit boards; or used by massive pharmaceutical robots; or
by bioengineers to grow electricity-producing algae.
He did, however, set the stage for a company with a culture founded on product diversity, ingenuity, and creativity — and a company that never says “no” to
virtually impossible design requests. This acumen of welcoming business challenges and technological innovation, along with maintaining customer service
and old school business protocol, is the cornerstone of Gordon Brush’s on-going
success.
How many different types of brushes does Gordon Brush, of Commerce, CA,
produce? The company has been putting that question to the test since the middle of the 20th century.
PRODUCT DIVERSITY
Gordon Brush produces an ever-increasing variety of brushes to meet today’s
infinite demands. Brushes produced by the Southern California manufacturer at
its 51,600-square-foot facility are used in a wide assortment of industries and can
be found in over 84 countries.
“I am amazed at the breadth of our product range. We still manufacture the
highest quality brushes, brooms, makeup and paintbrushes using manufacturing
methods and raw ingredients that are better than ever before. But, we also make
incredibly high tech products: brushes smaller than the tip of a pencil that you
practically need a microscope to see; and those that are 12 feet long,” Gordon
Brush President & CEO Kenneth Rakusin said. “Some are so large that special crates had to be created, and our smallest brush features a handle with a single strand of 0.003-inch diameter nylon. I am convinced that we rode out the
recession through our innovation and our ability to keep up with technological
demands.”
CUSTOMIZED CHOICES
Today, Gordon Brush produces approximately 15,000 different types of
brushes and continually adds to this list to satisfy a diversity of customer
demands.
“We make brushes for the military, aerospace, electronics, the medical field
and forensics to name a few. Our product lineup includes brushes for painting,
janitorial cleaning, artists and cosmetic applications,” Rakusin says. “Our brushes have been to different planets and used on the Space Shuttle. They are used
for clean-room environments, surgical facilities, military applications that we
can’t discuss and the FBI. Part of the secret to our success has been that we hire
the best engineers in the technological design world. We hire the biggest brains
in the business.”
SAVING CUSTOMERS MONEY
Helping customers save money through the use of a particular product made
by Gordon Brush remains a major goal for the manufacturer. As an example,

ABOVE: Gordon Brush President & CEO Kenneth Rakusin

Rakusin points to a brush made for the Abrams tank that he says saves the U.S.
Army approximately $150,000 per tank.
“I’m very proud of that as a taxpayer. We make a lot of brushes for the military as we’ve been identified as a good source,” Rakusin notes. “It helps that we
are totally integrated and can make every part of a brush in our own facility.
Customers know we provide one-stop service and deliver products on time and
to exact specifications.”
MADE IN THE USA & READY TO SHIP
“Our company credo is, ‘This is America, we can do anything,’ and we are
proud of this. Our other two golden rules are that we can custom make any brush
that you can imagine; and that Gordon Brush keeps one of the largest ready-toship inventories of standard brushes in the world,” Rakusin said.
Along with producing many types of what are considered standard brushes,
custom work plays an important role in maintaining product diversity at Gordon
Brush. Both current and potential customers often seek out the company to help
them with special needs — needs that only custom brushes can satisfy.
THE BEST ENGINEERING BRAINS IN THE BUSINESS
“They (customers) tell us their problems and we find, or make, the right type
of brush to resolve these issues. Sometimes a customer will have a drawing in
hand and will simply ask us to produce whatever is on that drawing,” Rakusin
says. “Other times, however, a current or potential customer has no idea what
type of brush will fill their need. This is what we love. We get our brightest engineering brains in sync to create a drawing that can actually be made.”
Gordon Brush can produce brushes made from virtually any fiber material.
This includes brass, titanium, carbon fiber, nylon and a wide assortment of natural bristles.
“We are capable of making brushes with material that is very cheap, to
extremely expensive, such as rhodium — in which case we collect all the leftover post-production scrap and return it to the customer for reuse,” Rakusin says.
GETTING THE BUGS OUT OF THE INVENTORY
Natural bristles used by Gordon Brush are kept in a large on-site refrigerated
locker to ensure freshness and the absence of insects.
“When we ship products to customers, we don’t want to ship bugs as well. It
does get warm in Southern California and bugs can be a problem if not controlled,” Rakusin notes. “There is fiber in our refrigerated room for such items as
artist brushes, cosmetic brushes and industrial brushes — and all can be easily
located through our computer system.
“For instance, through the use of our computer, if an employee is looking for
brown ox hair that is 40 mm in length, that person will be directed to the right
location. The employee will be able to find the ox hair within a three-foot section on a shelf rather than having to go through the entire building.
“There are bar codes in place and computers throughout our whole factory.
Everything we have is part of a bar code system, which tells where each product
is, what it is made out of, etc.”
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DON GORDON: VISIONARY & INNOVATOR
Although it is hard to determine how long man has used brushes, the history
of Gordon Brush dates to 1951 thanks to the entrepreneurial spirit, innovative
mind and determination of the Company’s founder, Don Gordon. Like most
manufacturing facilities that have been around for over 60 years, the history of
Gordon Brush involves a slow beginning, early success stories, and eventual
expansion.
The company started after Don Gordon watched someone else making brushes, became interested in the industry and then deciding to become a brush maker
himself.
“Don was the type of guy who, if he saw a problem, would find a solution. He
just kept coming up with ideas on how to make things,” Rakusin says. “In the
early years, I’ve heard that after becoming so involved with setting up a new
machine or designing a new product that Don would often sleep in his building.
Back then, he didn’t have available today’s modern machinery that takes advantage of advanced hydraulics and computer controls. For example, he used the
jack from his VW Beetle to press together his plywood handles, and he would
crank the jack until he felt there was enough pressure. The same concept is used
today, except we have the advantage of modern equipment.”
What Gordon lacked in advanced technology, he made up for with determination and intuition.
“Don was a very creative guy and used to give away brush samples all of the
time. He would have these brushes in his car and hand them out to people,”
Rakusin notes. “I think that was one of the ways he felt he could best advertise.
Of course, back in the 1950s, a long distance phone call was expensive and there
were no fax machines or computers. Everything was done by U.S. mail. A company had to mail out orders as well as literature. It was harder to do business
back then, but Don found a way to run a successful company.”
Even today, despite a strong focus on modern equipment at Gordon Brush,

LEFT: Guadalupe
Limas is shown
filling a stainless
steel tube with
horsehair material,
while William Diaz is
filling a steel tube
with carbon
steel material.
Both materials
are used for
applicator brushes.
Don Gordon’s influence can still be found on the company’s factory floor. This
includes a manual twisted-in-wire machine dating to the Don Gordon era still
used for small production runs.
GORDON’S MODERN HISTORY
In 1973, Don Gordon sold the company to William Loitz, who had just retired
as an aerospace engineer for McDonnell Douglas. Loitz was involved with the
initial moon landing, after which he decided to look for something else to do.
“While another company was looking at the financial statements of Gordon
Brush, (Loitz) bought the business from Don Gordon without ever seeing the
numbers. They agreed on a price and William Loitz had himself a company,”
Rakusin remembers.
Serving as president, William Loitz was joined in his new venture by his son,
Bill Loitz, who soon learned the brush trade inside and out.
“Bill learned how to do everything that is needed to make a brush. He now has
almost 40 years of knowledge in this industry, both with machinery and how to
solve problems,” Rakusin adds.
Over the years, Bill Loitz made his mark on the company in several different
ways, such as designing special machinery to satisfy particular Gordon Brush
needs.
“For example, we were making a 10-foot long cylinder brush, but had no way
to trim the product. Bill (Loitz) designed and built a trimming machine himself,
as there was no such trimmer available in the marketplace that we could find,”
Rakusin smiles.
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KEN RAKUSIN, A
BOTTOM LINE GUY
In 1990, Ken Rakusin left his
career with Xerox to join
William and Bill Loitz at
Gordon Brush. Rakusin was
named company president and
CEO, while Bill Loitz held the
title of executive vice president.
Eight years later, in 1998,
Rakusin and Bill Loitz each
purchased half the business
from William Loitz. A week
later, the company was moved
from a 22,000-square-foot
building in downtown Los
Angeles to its current facility in
Commerce, CA, located just
outside of Los Angeles.
“We had the facility completely retrofitted to our needs.

TOP: Francisco Martinez is shown operating a brush making
machine which is drilling holes into brush handles.
BOTTOM: Marcelo Hernandez, a machine operator, is preparing
cyinder brushes for shipping.
This included adding 50 percent more skylights, and making it meet current
earthquake standards. We also better insulated the building and painted the interior walls white for better reflection. The goal was to make our facility a great
work environment for employees. After we moved into the building in
Commerce, it was barely filled with equipment. It seemed like you could roll a
bowling ball in any direction and not hit anything but a wall,” Rakusin recalls.
GORDON BRUSH EXPANSION
As is common with many successful companies, what once was plenty of
square footage inside the Gordon Brush facility has since filled with machinery,
employees and inventory. Free space is now at a premium.
The company has grown in other ways as well. Since 1998, Gordon Brush has
acquired the Marx Brush line of artist, cosmetic and forensic brushes; Milwaukee
Dustless Brush, a leading janitorial and sanitation brush manufacturer; JEK Inc.,
a brush manufacturer for the printed circuit board as well as surface finishing and
conditioning industries; Redtree Industries, Inc., a paint applicator and paintbrush manufacturer and distributor for the marine and hardware trade; Brush
Supply Company, with its full line of brushes for the printing industry; and, most
recently, The FootWork Corporation, which includes the FootMate™ System.
WORKFORCE: A LOYAL TEAM
Rakusin says he has greatly enjoyed the past 22 years of serving as president
and CEO at Gordon Brush. This includes the relationships he has formed with
customers and suppliers as well as employees and fellow brush makers within
the industry. Keeping a quality workforce in place is one of the ways Gordon
Brush has been able to enjoy its current longevity and success, according to
Rakusin.
“We have people who have been here for over 37 years. Our workforce
includes brothers, fathers and sons, sisters, and cousins. We are able to provide
steady employment with good pay and benefits,” Rakusin said. “I can’t go as far
as guaranteeing somebody a job for life, but the reality is many people have been
able to stay here for their entire work lifetime. It’s worked out well for both our
company and our employees. There is a good system in place here. It’s also good
to not have constant turnover in employees. We are a family. We watch out for
each other and our customers. We like to be on the cutting edge, but we never
want to forget where we came from.”
— Article provided by Gordon Brush.
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LAMBSKIN SPECIALTIES
I

n 1969, when most eight-year-old boys were spending their summer
doing cannonballs at the local swimming pool or swinging a baseball bat,
Myron Schultz was learning entrepreneurial lessons from his father,
Albert Schultz. They were lifelong lessons, as it turns out.

fur trim production company and devised different methods to attach it to
wood handles until he perfected its construction. He found that lambswool
naturally conforms to corners of furniture and effectively removes dust
while a handle provides easy reach.
Albert Schultz was committed to the belief that the
Dust Wand® was the most effective tool for making regular dusting jobs easier, faster and more efficient. He also
firmly believed the jan/san market was ready for this
product. His tireless perseverance created the demand for
what would become an industry essential. Over the
years, there have been duster variations; however, the
original Dust Wand® is still a favorite with cleaning professionals.
In the early years, Albert Schultz continued his marketing approach for the Dust Wand® with a letter writing
campaign (before the days of faxing, emailing or texting.) Making business connections led to his relationship with industry influencers Irv Goldstein and Mark
Reimers, as well as a network of enthusiastic reps including sales veterans Walt Kolterman and Jim Hankenson.
Today, the company’s sales network remains one of the
most respected in the industry.
In addition to the expansion of its duster line,
Lambskin Specialties has produced other cleaning
items to satisfy various jan/san distributor and end-user
needs.
“We have become involved with such items as window

ABOVE: Myron Schultz, Director of Sales & Marketing, maintains constant
contact with his representatives throughout the USA.
On a warm summer morning, his father loaded the family’s blue Chrysler
300 with Dust Wand® product samples, appointed Myron and his brother
as navigators, and set off on a 4,000-mile “cold-calling” journey across the
Great Lakes states.
That summer Myron watched his father perform countless product
demos and observed how business partnerships are forged in the board
room and during business dinners. He also experienced the exhilaration
and satisfaction of sales success.
Myron Schultz grew up to become the director of sales & marketing
for the family business of which his father continues to serve as president
— Lambskin Specialties, located in Winnipeg, Manitoba.
The company has been able to build upon its initial success through the
years, beginning with the introduction of wool dusters to the jan/san marketplace over four decades ago. Today, it has grown into a respected manufacturer and supplier of many cleaning items such as wool, feather and
synthetic dusters; applicator and polishing pads; and window, floor and
automotive care products.
Officials at Lambskin Specialties have focused their efforts on two
fronts — providing goods and services for the jan/san cleaning industry;
and serving the retail market (particularly in Canada) with its line of shearling apparel, footwear and accessories.
The first Dust Wand®, created by Albert Schultz, was based on Albert’s
memory of watching his grandmother cleaning furniture by wrapping
lambswool around her finger. He experimented using lambswool from his

BELOW: Lambskin Specialties’ sales representatives
pictured at the 2012 ISSA show.

cleaning and floor maintenance products. We also offer different materials,”
Myron Schultz said. “For example, it was unthinkable for us, at one time,
to offer a synthetic applicator pad, but it’s now a very solid product that we
manufacture.
“Along with offering new products, we’ve also created displays and
packaging for our distributors to help them sell more efficiently to their customers.”
Lambskin Specialties is a privately-held company. Myron Schultz is a
partner in the business as is Melvyn Pollins, who has been with the organi-
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zation for over 40 years.
“When you own a company like this, you wear many different hats and
keep your eyes on all aspects of the business,” Myron Schultz said. “We do
conduct sales internationally and want to do more in this arena, but our main
focus has certainly been within North America.”
While Lambskin Specialties’ customers can be found in many locations,
the company has remained true to its Canadian origin, keeping its headquarters in Winnipeg, Manitoba’s capital city with a population of over 730,000.
It is here that business is conducted efficiently and effectively, Myron
Schultz said.
“We have access to all markets — east and west, north and south —
although you can’t get much farther north than Winnipeg,” Myron Schultz
said. “Where we are located complements many of our products such as
our sheepskin clothing line, which is designed for cold weather. Regarding
our cleaning side, these are products for all kinds of weather.”

ABOVE: Melvyn Pollins (left) and Myron Schultz examine a
new stock of duster skins.
customers.”
In looking back, Myron Schultz credits four specific reasons why
Lambskin Specialties has prospered during its 40-plus years in the cleaning
industry.
“First, there is our belief in putting the customer first. That is what drives
us,” Myron Schultz said. “Secondly, it’s important to remember the ingenuity and commitment of our staff. A lot of the things that we, as a company,
have been able to accomplish can be attributed to our staff figuring out how
to solve various problems.
“We have good employees who understand our products and are versa-

ABOVE: Partner and Production Director Melvyn Pollins
oversees the factory operations.
Several years ago, Lambskin Specialties underwent an expansion, moving
into a larger facility in Winnipeg. It has continued to expand its product base
as well, such as manufacturing window sleeves under the WindowPro line.
The company also has a line of WindowPro Squeegees. There are also
increasing varieties of products that Lambskin Specialties source that complement its manufactured line. This includes microfibers for floors and dusting.
Although changes have occurred within Lambskin Specialties, in terms of
the products it offers, the company
remains a manufacturer of goods. Myron
Schultz feels this is one of the company’s
main strengths.
“It helps assure distributors of our
utmost ability to provide quality control,”
he said. “We are flexible to the needs of
not only our distributors, but also to their

Pictured at Lambskin Specialties
are Faye Zbrog (left) and
Rosanne Tymchak.

LAMBSKIN SPECIALTIES
MISSION STATEMENT
“Our mission is to be your source for the finest dusting products
and maintenance accessories; earning your respect, confidence
and loyalty through quality products, outstanding selection,
continual product innovation, exceptional service, and our
commitment to the maintenance supply industry. Our products
are guaranteed to satisfy for quality and effectiveness; they
will deliver the highest level of performance in the jobs for which
they have been designed.”
tile. They can figure out ways to do things. We couldn’t do much without
our employees.”
Thirdly, Myron Schultz credits his company’s independent sales reps
over the years as being critical to the success of Lambskin Specialties while
in the cleaning industry.
“If it wasn’t for their commitment, we certainly wouldn't be able to do
many things. There have been several people who really paved the way for
us,” he said.
Myron Schultz credits his father’s (Albert Schultz) entrepreneurial spirit
as being Lambskin Specialties’ fourth main reason for succeeding in the
jan/san industry.
“His entrepreneurship is certainly the propellant for what we are doing
today. My dad would get out on the road, introducing and selling products
that weren’t known at that time in the janitorial industry,” he said.

CONGRATULATIONS BBM
'03:&"340'4&37*$&50063*/%6453:

Lambskin Specialties has been right with you for the last 43 years.
Since 1969 DUST WAND has played a starring role keeping schools,
hospitals, homes, hotels, airports, even theatres, clean and healthy.
And Lambskin Specialties has designed, developed, created and offers
a full cast of dust control products and cleaning accessories
from wall to wall and floor to ceiling.
Elvis may have left the building long ago, but DUST WAND and BBM are still here!
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INDUSTRIAL
BRUSH CORP.
SINCE 1947
Industrial Brush Corporation has enjoyed a rich history of innovation from its inception. Founder Lloyd Jones first ventured into brush
making in 1927, when, at age 29, he purchased Pioneer Brush. Jones was
bright and industrious and soon developed the transverse brush fruit
washing process that today is found worldwide wherever fruit and vegetables are grown in commercial quantities.
Soon thereafter, Jones sold Pioneer Brush to, and went to work for,
Food Machinery Company (FMC). Jones worked there for 18 years, until,
in 1947, he went out on his own and founded Industrial Brush
Corporation on January 1. IBC’s beginnings were not easy. His first year
of business showed a loss and instead of calling it quits, Jones continued
to push forward. Jones was able to piece together a profit of $29.80 his
second year, and $55 his third.
Jones knew that the firm’s survival and growth would depend on having a wider range of brushes to offer, and in 1952 he developed his first
strip brush-manufacturing machine. Elated by the possibilities that could
now open up for IBC, he hired his first full-time salesman, Charlie
Holmes, whose territory was the entire country. At that time, IBC’s primary products were for citrus, bus, truck, and train washing.
By 1954, IBC had the capability of producing spiral-wound brushes by
forming a strip brush into a coil or spiral shape. This important development allowed the firm to sell a cylindrical brush with a metal core that
was far superior to the wooden cores used previously. This new technology led IBC into the car washing and street sweeping business.
IBC’s prowess in the street sweeper broom market did not go unnoticed. Wayne Manufacturing Company, of Pomona, one of the largest
makers of street sweepers in the world, approached IBC in 1963 to begin
a joint venture to market street sweeper brooms. The partnership was so
profitable that it led Wayne to purchase IBC in November 1965. Lloyd
Jones then decided to retire.
In 1967, the company left its original facility in Arcadia, CA, for its
present location in Pomona, CA. Two years later, in a move to better serve
the Florida citrus market, IBC opened a brush manufacturing plant in
Lakeland, FL. Then, in the early 1970s, both Wayne and IBC were bought
by FMC Corporation — marking the second time FMC had bought a
brush-manufacturing company once owned by Lloyd Jones.
In time it became clear to FMC that while IBC was operating successfully in the brush market, the parent company was more interested in concentrating on other businesses. Consequently, in 1985, FMC sold IBC to
three employees: John Cottam, Bob Baldridge and Bill Dawley.
For the past 27 years, IBC has continued to grow and prosper. A second addition to the Florida manufacturing plant, increasing its size by 50
percent, was completed in 2007. Chuck Richardson continues there in his
role as Plant Manager.
In 2002, Bill Dawley retired and sold his interest in the company; and
in 2009, Bob Baldridge also retired and sold his interest. At that time,
Greg Tripp was promoted to Vice President of IBC. John Cottam continues to serve as President of IBC, a position he has held for 27 years. In
2011, John’s son, James Cottam, joined the company and plans to help
IBC reach its 100th birthday.
— Article provided by the Industrial Brush Corporation.

ABOVE: Industrial
Brush Corporation’s
current plant.

ABOVE: The original
Industrial Brush
Corporation plant.
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LEFT: The new warehouse of
the John L. Denning & Co.,
Inc., of Lindsay, OK, as it
appeared in August 1953,
replacing one that had been
destroyed by fire.

1952-1961
THE FIFTH DECADE
By Rick Mullen, Broom, Brush & Mop Associate Editor
Throughout the 1950s and into
the early ’60s, the look of Broom
and Broom Corn News remained
essentially the same as during the
publication’s fourth decade, with
the exception that more photographs were beginning to appear.
Broom and Broom Corn News
continued to keep readers notified
when a prominent person involved
in the trade passed away. The
February 5, 1952, issue reported
the death of E. L. Johnston, owner
of the Johnston Broom Co. of East
Point (GA), who had died suddenly of a heart attack in an Atlanta
hospital on Friday, January 25. He
was 56. The April 15 edition noted
the death of Irving W. Lemaux Sr.
He was a former National Broom
Manufacturers
and
Allied
Industries Association director
and president of Indianapolis
Brush & Broom Manufacturing
Company and the Standard
Enamel & Paint Company.
Lemaux, who died April 6 in an
Indianapolis (IN) hospital, was 66.
Early in 1952, in the February
12 issue, Broom and Broom Corn
News reported The Thos.
Monahan Co., of Arcola (IL), had
purchased another Arcola busi-

ness, the Sam Lutzky Broom Corn
Co.
Progress of The National
Broom Manufacturers and Allied
Industries Association’s ongoing
Broom Publicity Campaign effort
was noted several times during
1952 in the pages of Broom and
Broom Corn News. The April 1
issue reported the Association had
voted, during its quarterly meeting
in March in St. Louis, to continue
the campaign for another year.
In the May 20 edition, a story
appeared under the headline
“Broom Promotion Fund Drive
Off To Good Start.” Below is an
excerpt from the article:
“Within the first week after
launching of the drive to raise
funds for the 1952-53 Broom
Publicity, Sales Promotion and
Merchandising Campaign, over a
fifth of the $40,000 goal has been
subscribed …”
In the August 19 issue, it was
announced the Broom Publicity
Campaign fund drive was extended to September 1, 1952, in expectation of raising a minimum of
$30,000, which the committee
advised would be needed for the
1952-53 campaign.

The December 16, 1952, issue
of Broom and Broom Corn News
reported R.R. Thompson, general
manager and secretary of the
Merkle Broom Co., Paris (IL),
was re-elected president of the
National Broom Manufacturers
and Allied Industries Association
during the group’s annual meeting
conducted December 7-9 in
Chicago.
Also, in the same issue, an
interesting two-page ad appeared
by Geo. L. Pfiefer, of Arcola (IL).
The ad featured several photos,
including one of Pfiefer’s seed
store in Arcola and photos of various broom corn varieties.
Broom and Broom Corn News
reported on several fires throughout its fifth decade of publication.
A fire on January 10, 1953,
destroyed the handle plant of
Smith Industries, Inc., Norwood
(LA), it was reported in the
January 27 edition of Broom and
Broom Corn News.
Advertisers during the fifth
decade of Broom and Broom Corn
News included The Linen Thread
Co., The Gateway Corp, Bibb
Manufacturing Co., Seneca Wire
and Mfg. Co., Geo. H. Maus, Inc.,
John Morrison & Sons, Ingle
Bros., H.L. Ginns Broom Corn
Co., Diamond Industries, Johnson
Products, Freeport Manufacturing
Co., The Hoge Brush Company,
Paris Foundry & Machine Works,
R.E. Caddy & Co., and many
more.
It was reported in the June 23
edition of Broom and Broom Corn
News that George S. Schwartz, 78,
founder of the Standard Brush and
Broom Company, Inc., Portland
(IN), died Saturday, June 6, at a
hospital in Portland.
The August 4, 1953, issue featured a photo of the new warehouse of the John L. Denning and
Co., Inc., Lindsay (OK), that was
built to replace one that was
destroyed by fire in September
1952.

PAGE 107

Fire also destroyed the north
building of the Quinn Broom
Works in Toledo (IL) on September 23, it was reported in the
September 28, 1954 issue.
Another death of a well-known
broom man was reported in the
January 26, 1954, issue in which it
was noted that Dewey S. Quinn,
partner with his son (Kenneth) in
the Quinn Broom Works in Toledo
(IL), for 28 years, died suddenly
on January 23, in his home in
Toledo.
Still another death was noted in
the May 4, 1954, issue —
“Funeral services for Clyde Ingle,
75, president of the Ingle Bros.
Broomcorn Grain and Supply Co.,
were held … April 26 (in
Oklahoma City, OK). Mr. Ingle
died late Friday, April 23, at his
home … of a heart attack.”
Also in the August 4 edition of
Broom and Broom Corn News, an
interesting full-page ad appeared
from the Standard Electric Mfg.
Co., of West Berlin (NJ), which
touted a piece of equipment not
usually seen in the ads of the era.
The equipment was a high speed
pressure blower. The ad said,
“Why breathe broom corn dust
while cleaning? Buy this blower
now.”
Broom and Broom Corn News,
in the December 14, 1954, edition,
reported on the annual meeting of
the National Broom Manufacturers and Allied Industries
Association held in Chicago (IL),
December 5-7. Wm. H. “Tiny”
Northway of San Antonio Broom
Factory, San Antonio (TX), was
elected president of the Association.
The National Broom Manufacturers and Allied Industries
Association’s Broom Promotion
Campaign was a prime topic during the Association’s annual meeting in 1955.
In the December 13, 1955,
issue, it was reported, “Reactivation of a Broom Promotion
Campaign on a nationwide basis
was unanimously and enthusiastically approved at last week’s
annual meeting.”
It was reported, as well, that
Wm. H. Northway of San Antonio
(TX), was re-elected president.
It was also about this time that
many full-page ads from various
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ABOVE: Officers for 1960 of the National Broom Manufacturers and
Allied Industries Association are, from left, P.A. Lindenmeyer, secretary-treasurer; Leo J. Vollmer, second vice president; Fred R.
Leventhal, president; Sam Ochman, first vice president; and R.E.
Caddy, executive vice president.
companies extending holiday greetings were seen in late December
issues. This trend would continue for years to come.
More news was forthcoming in 1956 concerning dust storms in the
Western reaches of broom corn territory. Below is an excerpt from a
report published in Broom and Broom Corn News on January 17,1956:
“Dallas (TX), Jan. 14 — Even the slightest whisper of a breeze stirring powdery soil in field furrows brings scowls from farmers and ranchers throughout the Southwest these days.
“From Texas to Wyoming and Kansas west through New Mexico, one
of the worst dust storm seasons in years may be on the way. … The only
cure is immediate rainfall — but there’s none in sight.”
Two photographs of note appeared together on a full-page spread in
the August 28, 1956, edition. One photo featured the Board of Directors
and officers of the National Broom Manufacturers and Allied Industries
Association, taken at a quarterly meeting in Mattoon (IL). A second
photo included some of the wives of Association members.
Pictured in the first photo were Harry Ochman of Chicago; H.C.
Sturve of Deshler, NE; P.A. Lindenmeyer, secretary, of Arcola, IL;
James Focht of Blandon, PA; H.E. Casper of Hamburg, PA; W.S.
Ratchford of Baltimore, MD; I.W. Lemaux of Indianapolis; John L.
Denning of Wichita, KS; Harold P. France of Chicago, IL; G. Fred
Williams of Wichita, KS; A.P. Seitz of Freeport, IL; Thomas F. Monahan
Jr. of Arcola, IL; C.J. McCaffray of Baltimore, MD; R.R. Thompson of
Paris, IL; Fred Leventhal of Springfield, OH; L.O. Erwin of Huntsville,
AL; and Wm. H. Northway, president, of San Antonio, TX.
The photograph of wives featured Mrs. Harold P. France of Chicago;
Mrs. Arthur Ochman of Mattoon; Mrs. Sam Wolf of Mattoon; Mrs.
Harold Ashby of Charleston, IL; Mrs. H.A. Edwards of Mattoon; Mrs.
John L. Denning of Wichita, KS; Mrs. Harry Wolf of Mattoon; Mrs.
Arthur Seitz of Freeport, IL; Mrs. Albert Coutant of Charleston, IL; and
Mrs. Sam Ochman of Mattoon.
On October 9, 1956, Broom and Broom Corn News noted the passing
of Harry France, 79, of Chicago, founder and president of Rich & France
broom makers, who died Oct. 6.
“He was one of the oldest members of the National Broom
Manufacturers and Associated Industries Association, having served on
the board of directors for many terms and was also treasurer of the
Association for several years,” the notice said.
Broom and Broom Corn News reported in the November 6, 1956, edition that The Paris Foundry & Machine Works, Paris (IL), had been purchased by Richard W. Hilgard of Belleville (IL), and Tom Monahan of
Arcola (IL). The company was relocated to Belleville.
Reporting in the December 18, 1956, issue on the annual meeting of
the National Broom Manufacturers and Allied Industries Association
conducted December 1-4, in Chicago, it was noted that William S.
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Ratchford of the Maryland Workshop for the Blind, Baltimore (MD),
was elected president of the Association. A photo of Ratchford receiving the gavel from outgoing president Wm. H. Northway was also published in that issue.
The trade publication would undergo a significant change in 1957, it
was announced in the June 18, 1957, issue:
“Starting with next week’s issue (June 29, 1957), Broom and Broom
Corn News will be published on Saturdays instead of Tuesdays. That
will give us opportunity for better coverage of the week’s news and, it
is believed, will expedite delivery of the paper to distant subscribers.”
In September 28, 1957, an unusual four full-page ad spread from
Sanitized Sales Company of America, Inc., New York (NY), touting its
Sanitized® product appeared.
The ad read, in part, “Treat brooms and brushes in your own plant
with the lasting effective Sanitized rinse bath. Stop mold and mildew
problems immediately … at very little cost.”
The fourth page of the spread included a detachable card that could
be sent to the company to receive more information or a sample of the
product. The ad also included splashes of color (yellow) throughout.
Color was still an unusual sight in the publication during this era.
In the December 21, 1957, issue, it was reported that William S.
Ratchford of the Maryland Workshop for the Blind, Baltimore (MD),
was re-elected president of the National Broom Manufacturers and
Allied Industries Association, during its annual meeting December 8-10
in Chicago.
Another unique four page spread including color (red) appeared in the
January 4, 1958, issue of Broom and Broom Corn News. The spread was
from the National Broom Manufacturers and Allied Industries
Association announcing its “NBM Idea Contest” promotion.
The promotional ad included an “agreement” form for manufacturers
to consent to contribute $2.50 per ton on all broom corn purchased, for
the association’s promotional efforts. The promotional ad said in part:
“To spark retailers’ enthusiasm for selling brooms, we (are sponsoring) a contest offering a wide range of valuable prizes in return for successful broom merchandising ideas submitted in writing and with photographs attached.”
Prizes included — First prize: a station wagon of undetermined make
and model (at the time of the promotional ad); second prize: an allexpense-paid vacation for two “in some romantic place” as details had
not been finalized; third through fifth prizes: mink stoles; sixth through
10th prizes: 17-inch portable TV sets; and 11th through 20th: Polaroid
cameras.
About a month later, in the February 22 issue, it was reported the start
of the NBM Idea Contest and Retail Trade Magazine Advertising
Campaign had been postponed. Some reasons offered included:
“Scheduling the contest for retailers for fall promotions would give
broom manufacturers more time to prepare for it; some thought it unwise
to start the promotion this spring because of the current recession; others urged collection of the $2.50 per ton from broom manufacturers be
set so as to coincide with the crop year, starting to collect the $2.50 per
ton on June 1 rather than in February; and others thought more time be
given to other broom manufacturers who would sign up if they had a better understanding of the program.”
In the August 9, 1958, issue, Broom and Broom Corn News reported
that handle manufacturers were getting into the act:
“Thirteen handle manufacturers have signed to cooperate in the NBM
Idea Contest and become members of the National Broom
Manufacturers and Allied Industries Association … They have agreed to
contribute 10 cents per thousand broom handles they sell to manufacturers and jobbers, exclusive of those sold specifically for use in making
plastic brooms.”
Contest winners were announced during the National Broom
Manufacturers and Allied Industries Association’s annual meeting held
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December 7-9.
Joseph M. Smith, of George’s Market, Morristown (TN), won first
place. His prize was a 1959 Plymouth station wagon. Second prize of a
10-day, all-expenses paid vacation in Mexico went to Albert J. Weiss of
Weiss Super Market, St. Louis (MO). Judging was done by the Reuben
H. Donnelley Corporation of Chicago, foremost contest judging organization in the country.
Also during the annual convention, Fred R. Leventhal of the Vining
Broom Co., Springfield (OH), was elected president.
In the April 15 issue, it was noted that Diamond Industries, Inc., a handle factory in Ruston (LA), was destroyed by fire April 13. The main
building that housed manufacturing operations burned to the ground. No
injuries were reported. A 70-man crew escaped the blaze. Manufacturing
operations were temporarily moved to a warehouse that was not damaged by the fire. It was thought static electricity sparked the blaze.
On August 22, 1959, this notice was filed:
“An aggressive, all-out effort to obtain an increase in the duty and
thereby curtail the importation of broom and whisk brooms was
approved by the National Broom Manufacturers and Allied Industries
Association at a special meeting held in St. Louis.”
The October 31 issue reported: “Robert N. Hawes, an attorney who
specializes in tariff matters, has been retained by the National Broom
Manufacturers and Allied Industries Association to assist in trying to get
broom imports curtailed.
“… Presently, Mr. Hawes is making an intensive investigation of the
broom import situation. When that is completed … he will make a recommendation to Association officials as to what he considers as the most
effective approach to the problem.”
In its story on the National Broom Manufacturers and Allied
Industries Association annual meeting held December 6-8 in Cincinnati
(OH) that appeared in the December 19,1959 issue, it was reported Fred
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Leventhal of Vining Broom Co., Springfield (OH) was re-elected as
president of the Association.
The imports tariff fight continued throughout 1960 and Broom and
Broom Corn News filed reports tracking the progress. In the January 16,
1960, issue, a rather ominous full-page ad from the National Broom
Manufacturers and Allied Industries Association had, at the top of the
page in big bold letters, “Warning,” with a skull and cross bones underneath. A second headline said, “Imports Spell Death to the Broom
Industry and Corn Growers.”
Copy below said in part: “The revitalized industries of the world are
poised to pounce on our rich American Market. Already they have
wedged an opening on brooms. Imports of brooms have zoomed the past
several years. Importers are now threatening to flood the American
boom market and drown the entire industry.
“Your National Association has pledged to fight to the finish against
this threat … It will be a long, hard and costly battle. To succeed, all
interested in the broom and allied industries will have to support and
cooperate in the fight.”
In the lower left corner of the page was a drawing of several graves in
a graveyard with this below (see page 112):
“Here lie Broom Manufacturers
From all parts of this land;
When effort was needed,
They wouldn’t lift a hand.”
The ad ran several more times that year.
And this from the July 2, 1960, issue’s “Trade Review of the Week”
column:
“Application for an Investigation under Section 336 of the Tariff Act
was filed Thursday with the U.S. Tariff Commission by attorney Robert
N. Hawes of Washington, D.C., for the National Broom Manufacturers
Continued On Page 114
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HARDWOOD
SINCE
1958
LUMBER
IN MIND, ENDURES

WHAT BEGINS WITH QUALITY

The Hardwood Lumber Company began as a dream and a plan in
1958, in the small northeastern Ohio town of Burton, by the son of
Slovakian immigrants.
Steve Trudick had a plan to efficiently utilize responsibly harvested
hardwood lumber into a diverse line of finished products including counter tops, stair treads, mouldings for trim and a full line of brushes and
brooms. He combined this plan with a constant desire to support the surrounding Northeast Ohio community by harvesting responsibly from
local sources, minimizing overall damage to the forest eco-systems, and
preserving younger trees for the future. This respect for the precious and
renewable resource has been at the heart of the company's ethic and success for over 50 years.
It is essential to make the most
of each piece of wood that enters
the complex. It starts with the
sawmill's rendering of mature logs
so that there is minimal scrap. The
bark that is removed prior to the
wood being processed in the
sawmill is utilized for landscape
mulch. The resulting sawdust is
then stored in a 70-foot silo to be
used to fire up the kilns to prepare
the woods. It’s also used as heating
fuel during the winter months for
two of the three buildings on the
property.
Even during the summer
months, the sawdust still heats up
the company’s kiln on a daily basis
while any surplus is used for horse
bedding. The kiln-dried scrap that
is produced from the woodworking
process is highly valued in the surrounding Amish community for
fueling their hot water heaters.
The kiln removes the moisture
content of lumber until only 6 to 8
percent of the moisture remains.
This is essential, allowing high
quality, well-stabilized lumber.
Once the drying process is finished, the lumber is sorted by grade
and size. From that point the lumber is converted into the many finished products constructed on-site.
It is also part of the plan to utilize every bit of the kiln-dried lumber produced. Larger pieces of
lumber are initially sent to

Mouldings One (www.mouldingsone.com), a division of Hardwood
Lumber Company. This lumber is used to make architectural millwork
including crown mouldings, arches, baseboards, chair rails, handrails and
other finishing trim. With approximately 1,000 profiles, Mouldings One
is capable of making custom trim profiles to meet each client’s specification.
The Hardwood Lumber Company (www.hardwood-lumber.com) then
uses the hardwoods in the production of stair treads and counter tops per
each client's specifications and choices of wood species, including walnut, oak, maple, beech and cherry, to name a few. The desire for custom
made tops has increased and the company has met the need with a website that allows for quick quote turnaround, easy ordering and fabulous
pictures of finished and installed products from many satisfied customers.
Finally, the remaining pieces are sent to another building on the complex to make wood blocks for St. Nick Brush Company (www.stnickbrush.com), also a division of The Hardwood Lumber Company. Here, a
2-foot piece of wood that might be scrap to another company becomes
material for a finished product. The St. Nick Brush Company makes all
types of quality scrub brushes, cement brushes and push brooms in a variety of natural and synthetic fibers. It also produces scratch brush blocks,
shoe handle blocks, and bagel oven and angle broom blocks that are lacquer finished or unfinished. The dedicated brush makers, with an average
of 17 years of experience, do a superb job of quality workmanship and
have been very successful in creating custom brushes.
If you were to visit The Hardwood Lumber Company today, in a sleepy
little town outside of Cleveland, you would find a busy, modern production complex with the same ethics and standards of a simpler time.
Visitors also can smell and feel the warmth and vibration inherent in natural woods and hear the story from the founder himself, as Steve Trudick
would be more than happy to show you what became of his dream and
plan.
The Hardwood Lumber Company would like to extend an invitation to
visit its facility and showroom to all who are interested.
— Article provided by The Hardwood Lumber Company.

If you were to visit The Hardwood
Lumber Company today, in a sleepy
little town outside of Cleveland, you
would find a busy, modern production
complex with the same ethics and
standards of a simpler time.
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vote, which was large
until election day, voted
for Senator Kennedy
and Allied Industries Association. Objective of over (Richard) Nixon
that petition is to get the Tariff Commission to largely because of dochange basis of duty on imported brooms from mestic conditions and a
declared foreign valuation to the American belief that a change in
selling price.”
federal administration
Another major fire was reported in the could give a new shot-inFebruary 6, 1960, issue of Broom and Broom the-arm to the nation’s
Corn News, this time razing a two-story build- economy.”
ing housing the main offices and factory of the
The December 3,
France Broom Co. at Paxton (IL). The fire was 1960, issue noted the
believed to have broken out near the heating death of Chester C.
ABOVE: This ad from Diamond Industries that ran August,
plant. Harold P. France was the owner of the Kleber, 64, general man30, 1955, is typical of those that ran in the decade on the
company.
ager of National IndWhile Broom and Broom Corn News rarely ustries for the Blind
front page of Broom and Broom Corn News.
ventured into the political arena, below are since its establishment
excerpts of a discussion about the election of in 1938, who died
John F. Kennedy as president filed in the November 28 at a hospital in Flushing (NY), lic hearing, to be held in Washington, D.C., has
November 12, 1960, issue in the “Trade following a brief illness. The report said, in been set for Tuesday, April 18.”
Review of the Week” column:
The April 29, 1961 issue reported on the
part:
“Kennedy, whose personality and party fer“Last month, Mr. Kleber had received the hearing:
vor were credited to a large extent with his vic- nation’s highest award for work on behalf of
“Between 60 and 65 members of the
tory, became the first Roman Catholic as well blind persons, the Migel Medal. The presenta- broom and allied industries attended the
as the youngest man ever to be elected to the tion was made personally by Helen Keller at public hearing held by the Tariff
American presidency. He also will be the first ceremonies sponsored by the American Commission in Washington (D.C.), April
president born in the 20th century to take office … Foundation for the Blind.
18, on the application of the National
“… Much of the undecided or uncommitted
“Under Mr. Kleber’s leadership, National Broom Manufacturers and Allied Industries
Industries for the Blind, which was Association to change the duty on imported
founded to increase employment brooms from the foreign valuation to the
for blind workers and promote sale American selling price. Fifteen witnesses
of their products, developed into a from the industry testified on behalf of the
network of 57 workshops employ- petition along with five U.S. Senators and
ing approximately 5,000 blind per- three congressmen … one witness, represons, in major cities throughout the senting some importers and some Mexican
broom manufacturers, opposed the petition.
country.”
“…Reporting forms will be sent soon to
On December 17, 1960, Broom
and Broom Corn News reported broom manufacturers in this country in conthat Samuel Ochman of Century nection with the investigation … of producBroom Works, Mattoon (IL), was tion costs here as compared with that in the
elected president of the National principal exporting countries. It is believed
Broom Manufacturers and Allied the Commission staff will take two months
Industries Association during its or so to go over those reports … After that,
annual convention in Atlanta the Tariff Commission will make its report
and, if granting of the application is
(GA), conducted Dec. 4-6.
Marking its 50th year in publi- approved and the duty increase recommendcation, the January 14, 1961, issue ed, final decision in the matter will be made
of Broom and Broom Corn News by President Kennedy.”
Toward the conclusion of Broom and
opened with a story celebrating the
Broom Corn News’ fifth decade of publicamilestone.
Later that month, in the January tion, it was reported in the December 16,
21 edition, it was noted the follow- 1961, issue that Samuel Ochman of Century
ing in the “Trade Review of the Broom Works, Mattoon (IL), was re-elected
president of the National Broom
Week”:
“Application of the National Manufacturers and Allied Industries
Broom Manufacturers and Allied Association during its annual convention in
Industries Association for an Atlanta (GA), held December 3-5. It was
investigation under Section 336 of also reported that there had been some delay
ABOVE: National Broom Manufacturers & Allied
the Tariff Act has been approved in getting the investigation completed on a
Industries Association issues dire warning in
by the Tariff Commission and the request by the Association under Section
investigation ordered. In connec- 336 of the Tariff Act for an increase in the
January 1960 in import tariff battle.
tion with the investigation, a pub- duty on imported brooms.

1952-1961: The Fifth Decade
continued from page 109
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R.E. CADDY & CO., INC.

SINCE 1958

R.E. Caddy & Company, Inc., of Greensboro, NC, will mark its 55th year in
operation in 2013. As a raw material distributor, the company serves broom, brush
and mop manufacturers across the United States, Canada, and other countries.
Among its products today are: processed Mexican broom corn and yucca fiber;
wooden broom, brush, and mop handles; redrawn galvanized brush staple wire;
strip brush channel wire; mop winding wire; tinned broom winding wire; box
stitching wire; and flat anchor wire.
Also offered are wet mop hardware and handles; polyethylene broom sewing
twine; and a full selection of unprocessed
broom corn and supplies, such as twines,
knives, and nails, for the handmade craft
broom market.
R.E. Caddy & Company, Inc., was founded in 1958 by the late Earl Caddy, who had
purchased the East Coast branch of the John
L. Denning Company, which was a large
broom corn supplier at the time. Earl Caddy
had worked 12 years for the John L.
Denning Company prior to starting on his
own.
With loyal customers and the assistance
Earl Caddy
and friendship of would-be competitors,
Caddy’s new venture as a broom corn dealer flourished. It also took him to various global locations in search of better products. In 1961 for instance, along with
his old friend Harold Demarest, Earl Caddy made a business trip to Italy.
When interviewed in 1996 by Broom, Brush & Mop Magazine, Earl Caddy
explained the purpose of the trip: “We went over to Italy and started the first dyed
broom corn production that I had ever heard of. The operation was set up really in
just one day, and within two days of that, we had some of the best, brightest dyed
red and green colored broom corn that I’d ever seen.”
It was in the late 1960s that Caddy also began making frequent trips to Mexico
to purchase broom corn.
“I started going to Mexico when I was with the Denning Co., but I didn’t go
that often or as far down in the country as I later did with my own company. In
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1968, (Earl’s son) Richard was a freshman in college, and he made his first trip to
Mexico with me, getting a taste of what the business was like,” Earl Caddy said
during the 1996 interview.
Although the company did well into the 1970s, Earl Caddy started to see some
changes taking place in the industry as fewer corn broom manufacturers were
remaining in business in the United States. In response, R.E. Caddy & Company
began to stress other products such as handles, wire and miscellaneous items.
In 1977, working along those lines, Earl Caddy forged a partnership with
Southern Steel & Wire, one which has lasted to this day and has been very beneficial for both companies.
In 1983, after 25 years of running his
own business, Earl Caddy gladly accepted a
promotion to chairman of the board and
welcomed his son, Richard Caddy, who had
been working in public administration in
Iowa, as the new president of the company.
Earl Caddy explained in the 1996 interview with Broom, Brush & Mop Magazine,
“I never dreamed that he (Richard) would
have wanted to come into the business, but
he got tired of the government work and
didn’t like a lot of the waste he saw. If he
Richard Caddy
wouldn’t have come in, I probably would
have sold out. At least, I would certainly
have done away with a lot of our smaller business and become more of a manufacturers’ representative. Richard also came in at a fortuitous time, because soon
after that, I had to have open heart surgery.”
“It takes an awful lot of hard work to operate a small company. My dad didn’t
delegate much to anybody over the years when he ran the business,” Richard
Caddy said today. “But because (Earl) had so much knowledge of the industry, by
the time I started, I had an encyclopedia of broom corn working right across the
desk from me. He made it very easy to make the transition into the business, and
we always got along well. He gave me the freedom to make decisions from the
start.”

Supplier of Raw Materials to
Manufacture Brooms,
Mops, and Brushes
*DOYDQL]HG WLQQHGZLUHIRU
EUXVKEURRPPRSSURGXFWLRQ

3URFHVVHG%URRP&RUQ <XFFD
:RRG%URRP0RS%UXVK+DQGOHV

&UDIW%URRP&RUQ$QG6XSSOLHV

2WKHU0DWHULDOV%URRP7ZLQH
%URRP1DLOV0RS+DUGZDUH
We ship by pup or truck load direct from Mexico,
or LTL/ UPS from our Greensboro warehouse.
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CORONA BRUSHES
C

orona Brushes Inc., recently celebrated its 50th
anniversary. Though 50 years of business is
impressive, the story behind the five decades is
what really sets Corona apart.
Over 50 years ago, as new immigrants to the United States
of America, the Waksman family started Corona Brushes, a
manufacturing business based on past knowledge and experience of building quality paintbrushes elsewhere.
Corona’s ability to deliver a consistent and extraordinary
product comes from a commitment to continually refine
skills and adapt to a changing marketplace. The company
began with, and maintains, very strong principles devoted to
quality, tool engineering, tool performance and customer
service.
Corona has been successful for over 50 years with the
help of loyal paint retailers and painters that are dedicated to
the quality Corona offers.
Corona’s pledge remains to always begin with the highest
quality raw materials, add the company’s own diligent product engineering, and build tools with traditional hands-on
construction. Corona’s main interest is with its customers,
dealers and painters, and the company will continue striving
to provide superior service to go along with its great painting tools.
“At Corona, quality is our mission … and our passion.”
- Benjamin Waksman, Corona Brushes, Inc.

SINCE

1961
LEFT: Ben Waksman (left) &
Albert Waksman (right)

LEFT: 1963, first plant in Ybor,
Tampa, FL.

— Article provided by Corona Brushes, Inc.

LEFT: Tools/brushes
from Corona.

We start with the best
raw materials, process,
blend and process again
and again and then finish
to perfection by hand.
It’s the only way to
ensure precise

smooth
paint application.

Corona. It’s what paint needs.

For more information on our extended professional
product line please call us toll free (800)458-3483.

Corona Brushes Inc. n 5065 Savarese Circle, Tampa, Florida 33634

Telephone (813) 8 85- 25 25 n Fa x (813) 8 8 2 - 9 810 n i n fo @ c oron abr u she s .c om n w w w.c oron abr u she s .c om
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LEFT: Earl Caddy, of R.E.
Caddy, far right, with Harry
Ginns, of Ginns Broom
Supply, center, and Mr.
Willoughby, farmer, near
Hondo, TX, in 1968.

1962-1971
THE SIXTH DECADE
By Rick Mullen, Broom, Brush & Mop Associate Editor

T

he sixth decade of Broom
and Broom Corn News
would see the publication
follow the turmoil of the 1960s,
which took place in the country as
a whole. There would also be several significant changes take place
involving both the publication
and the overall broom industry.
Again, throughout the 1960s
and into the early ’70s, the look of
Broom and Broom Corn News
remained essentially the same as
during the publication’s fifth
decade. However, the faithful
reader would notice more and
more photos included as the
decade progressed, and the use of
color in advertisements increased.
As it had in the past, Broom and
Broom Corn News did what it did
best and that was keep readers
informed on happenings in the
broom, broom corn and related
fields. Only occasionally were
current events written about.
The outlook for manufacturers
during 1962 was encouraging as
Publisher and Editor P.A.
Lindenmeyer alluded to in his
“Trade Review Of The Week”
column in the January 6, 1962
issue:

“Manufacturers advise they are
expecting broom business to be
somewhat better than it was at the
start of 1961. Though not as large
as they would like, most of them
advise orders are more plentiful
and there are a few who have a
fair backlog. There are not as
many finished brooms in factories, warehouses and stores as
there were at this time last year,
which is a healthy situation.”
Marking the publication’s 51st
year in the January 13 edition,
Lindenmeyer, as he had in past
anniversary issues, praised Broom
and Broom Corn News’ founders,
Frank F. Collins and his brother,
the late W.L. Collins, in his weekly column. There was also this by
Lindenmeyer in a story under the
headline, “Only Two Editors”:
“This trade paper has had only
two editors during that 51-year
span — Frank (Collins) and the
present editor-publisher, yours
truly. This writer has been connected with the publication for
almost 30 years, having served as
advertising manager and assistant
editor under Frank Collins for
nearly 10 years, before becoming
editor in September 1941.”

In the same issue, at the request
of Lindenmeyer, Frank Collins
wrote a letter in which he told of
some of the history of the publication’s beginnings.
The letter said, in part:
“… I might as well admit, I was
82 on the 4th of last November,
the same day Pope John of Rome
was a mere 80. Naturally, I refer
to him as “Junior” as I do practically all my friends in the broom
trade now.
… “With (Broom and Broom
Corn News’) first issue, it met
with general acceptance on the
part of the trade, and I shall be
forever grateful to the then leaders
of the industry, most of whom
have long since answered the final
roll call, for the encouragement
they so unanimously accorded my
efforts and to their successors
who have continued their loyal
support of my offspring up to the
present time.”
Throughout the 1960s, there
was much controversy over tariffs
involving the importation of
broom corn. The first major story
on the subject in the sixth decade
that ran in the January 20, 1962,
issue said, in part:
“In an unanimous decision, the
U.S. Tariff Commission … sent to
the White House a recommendation (that) the duty on imported
brooms made of broom corn be
changed to equalize the difference
in cost of production in this country and that in the principal
exporting country. That action
was the result of petition filed by
the National Broom Manufacturers and Allied Industries
requesting a change in the duty.”
The Tariff Commission finding
that was sent to President John F.
Kennedy said the present rate of
duty of 25 percent ad valorem
(based on foreign market value)
does not equalize the difference in
cost of production of corn
brooms, and finds it necessary to
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change that to the basis of the
American selling price to do so.
The final decision was up to the
president.
The deaths of notable people in
the industry reported during 1962
included:
• Edward H. Pearson, 65, of the
Crystal Lake Broom Works,
Autaugaville (AL) , died of a
heart attack he suffered while on a
business call in Tuscaloosa (AL)
on February 21. He founded the
Crystal Lake Broom Works. He
had served as president of the
Southeastern Broom Manufacturers Association and was a
director of the National Broom
Manufacturers and Allied Industries Association;
• Ludwig H. Levy, owner of the
Chickasaw Broom Manufacturing
Co., Memphis (TN), who died
September 18 at his home in
Memphis, following a heart
attack. He was 61; and
• George L. Pfeifer, 79, prominent Arcola (IL) businessman and
leading producer of broom corn
seed for many years, who died
December 25 in a hospital in
Tuscola (IL). He had been in failing health for several years.
Pfeifer was widely known
throughout the broom and allied
industries for his development of
several varieties and improvement of other strains of broom
corn. He opened Pfeifer Seed
Store in Arcola in 1910, and for
many years was the country’s
leading producer of broom corn
seed.
As in previous decades, fires
continued to be an ongoing issue
in the broom and broom corn
trade. In the June 16, 1962, issue
it was reported a fire of undetermined origin heavily damaged the
Cardinal Broom Co. factory,
owned by Harry Wolf, at Mattoon
(IL), on June 8. No one was
injured in the blaze.
Rounding out 1962, Frank A.
Colvard of the Standard Broom &
Mop Co., Sylacauga (AL) was
elected president of the National
Broom Manufacturers and Allied
Industries Association during the
Association’s annual meeting
Nov. 29-Dec. 1 in Chicago. P.A.
Lindenmeyer was re-elected secretary-treasurer.
On the broom and broom corn
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industry front, the tariff battle continued and
it was not good news for the National
Broom Manufacturers and Allied Industries
Association that was reported in the
February 23, 1963, issue as follows:
“Announcement was made at the White
House … to the effect that President
Kennedy will not be issuing the long-awaited proclamation changing the basis for duty
on brooms to the American selling price.”
Death notices published in 1963 included
the following:
• Ray Ingle Sr., 66, of Shattuck (OK),
who died in a Shattuck hospital February 19
following a heart attack.
“He was engaged in the broom corn business for many years along with his four
brothers, the name of the firm being Ingle
Brothers Broom Corn, Grain & Supply
Company. They also had other business
interests, Ray having been president of the
firm at the time of his retirement a year or so
ago,” the notice said.
In the May 18, 1963, issue a full-page ad
appeared introducing The Thomas Monahan
Co.’s Redi-Corn broom processing operation. Tim Monahan pioneered the concept in
the United States of the preparation of
broom corn for the broom manufacturer.
The first product offered using the method
was called Redi-Corn .

ABOVE: From the issue of March 30, 1968.

It was reported in the December 21, 1963,
issue that Leo J. Vollmer, of the Atlantic
Southwestern Broom Co., Baltimore (MD),
was elected president of the National Broom
Manufacturers and Allied Industries
Association during the group’s annual convention held December 5-7 in Chicago. P.A.
Lindenmeyer continued as secretary/treasurer of the Association.
However, the term of current President
Frank A. Colvard, of Standard Broom &
Mop Co., Sylacauga (AL), and other officers, was extended for six months until the
start of the new fiscal year, July 1, 1964. On
a tragic note, before he could take office,
Vice President-Elect Al Leventhal, of
Sunshine Broom & Brush Company,
Cleveland (OH), died on April 20, 1964, following a heart attack.
The August 29, 1964, issue of Broom and
Broom Corn News reported on the annual
convention of the National Broom
Manufacturers and Allied Industries held in
St. Louis (MO). Robert Lindstrom, of
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Zephyr Mfg. Co., Sedalia, MO, was elected
first vice president to succeed the late Al
Leventhal. Harry Leventhal of Vining
Broom Co., Inc., Springfield, OH, was elected second vice president to succeed
Lindstrom in that office.
At Broom and Broom Corn News, 1965
would begin with Publisher and Editor P.A.
Lindenmeyer feeling under the weather. In
the January 16 edition, Frank F. Collins,
pinch hit for Lindenmeyer, who was recovering from surgery.
In the January 30, 1965, issue of Broom
and Broom Corn News, Lindenmeyer
announced he was back to work on a limited
basis.
Then Collins became ill. “Frank F.
Collins, founder and (former) editor of
Broom and Broom Corn News for many
years and former secretary of the National
Broom Manufacturers and Allied Industries
Association underwent surgery in an Urbana
(IL) hospital for a stomach disorder. He is
reported making a satisfactory convalescence but it will be a while before he is
released from the hospital,” according to the
article.
The June 19 edition reported that Collins
was out of the hospital and back at his home
in Champaign (IL). On October 16, Broom
and Broom Corn News alerted readers that

BELOW: John L. Denning & Co. ad from 1968.

Collins underwent another surgery in an
Urbana hospital. The November 27 issue
reported the sad news that Collins had
passed away November 24 in Carle Hospital
in Urbana, where had been a patient since
September 22. He was 86.
The December 4, 1965, issue contained a
large story honoring Collins, which said, in
part:
“He was a former mayor of Arcola (IL),
prominent ex-publisher, humorist, author,
poet and an authority on brooms and broom
corn. ‘Frank,’ as he was familiarly known
among his many friends and acquaintances,
was editor and publisher of the Arcola
Record-Herald for many years. He edited
and published Broom and Broom Corn News
for 30 years, from its founding until 1941.
He was also secretary of the National Broom
Manufacturers Association for 15 years …”
P.A. Lindenmeyer also wrote a tribute to
Collins in the same issue:
“In the death of Frank F. Collins, the
broom and allied industries, along with ye
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LEFT: From issue
of October 19, 1968.

editor personally, has suffered a great loss.
Without question, he did more for the broom
and broom corn fraternity than any other individual. He has been almost like a father to me
and his passing leaves a place that can never
be filled.”
In the September 18, 1965, issue of Broom
and Broom Corn News, advertising and editorial announced the opening of a new RediCorn processing plant in Arcola (IL) by The
Thomas Monahan Company.
By the end of 1966, the United States had
around 385,000 troops stationed in South
Vietnam, with some 60,000 additional troops
offshore and anther 33,000 in Thailand. On
July 1, 1966, Medicare began.
In 1966, Broom and Broom Corn News
readers would see some of the most colorful
ads yet. Actually, some of the colorful ads, like
the one in the January 8, 1966, issue by The
Baltimore Broom Machine Co. touting its
broom stitching machines, were inserted supplements. The Baltimore Broom Machine Co.
ad supplement included color photos and spot
color in pink, blue, yellow and silver.
Other interesting ads that appeared during
1966 included:
• A full page add in the May 7 issue from
Adriano Peruzzo Curtarolo (Padova) Italy,
with photos of the company’s latest broom
corn selector machinery;
• A story and photos of Baltimore Broom
Co.’s (Baltimore MD) new machine called a
Bunchomatic that ran October 15.
Edmund “Bud” McCaffray Jr., of the
Baltimore Broom Co., said, “Bunchomatic
has abolished the ‘job nobody wants’ in a
broom factory. The operator, either man or
woman, can bunch brooms all day long with
one-tenth the effort required by hand
bunching. And it does a better, more uniform job, too.”
The December 3, 1966, issue of Broom and
Broom Corn News reported the death of
Samuel Arthur Libman, 64, of Champaign
(IL), a partner in Libman Broom Co., of

Arcola (IL), who died
November
26
at
Mercy Hospital in
Urbana (IL). He had
been in failing health
and had retired. Prior
to Libman’s moving to
Champaign, he had
lived in Tuscola (IL).
By the mid-1960s,
the broom corn landscape was shifting dramatically. Imported broom corn was becoming more plentiful and much concern was
expressed about the survival of the broom corn
growing industry in the United States. The following is from the January 7, 1967, “Trade
Review of the Week” column:
“At last month’s (December 1966)
NBM&AIA convention in Miami, considerable concern was voiced of the definite threat
to survival of the corn broom industry resulting from declining production of broom corn.
“… the handwriting is on the wall and it’s
imperative action be taken immediately if
annihilation is to be averted.”
The June 17 issue of Broom and Broom
Corn News reported the death of John
Morrison Sr., 76, of Amarillo (TX), who died
June 12 at a hospital in Amarillo following a
heart attack. The notice said, in part:
“He had been in the broom business for a
good many years, having founded the firm
John Morrison & Sons, and working regularly
in the Lindsay (OK), district.”
The July 3, 1967, edition reported on what
was thought to be a first in the industry. Below
are excerpts from the story:
“Believed to have been the first ever, an
auction of broom corn, both bales as it came
from the field and Redi-Corn, was held by The
Thomas Monahan Co. in Arcola (IL), on
Wednesday and Thursday, June 28-29.
“…Representatives from approximately 35
broom manufacturing plants gathered in
Arcola for the two-day affair.”
In the July 29, 1967, issue, it was reported that Quinn Broom Works, Inc., formerly
of Toledo (IL), had started production in a
new factory two miles west of Greenup
(IL). Kenneth Quinn was the general manager. He and his mother, Frona Quinn, had
operated the business since the death of
Dewey S. Quinn, their father and husband,
respectively, in 1954.
In a report on the 57th annual convention of
the National Broom Manufacturers and Allied
Industries Association held December 7-9 in
Chicago (IL) filed in the December 23, 1967,
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issue it was announced that Broom and Broom
Corn News editor, P.A. Lindenmeyer, was retiring from his post as secretary-treasurer following 27 years in the office. The Association voted
to retain Lindenmeyer in an advisory capacity
and to make him an honorary member of the
Board of Directors for life.
It was also reported that Robert J.
Lindstrom of Zephyr Manufacturing Co.,
Sedalia (MO), was elected president of the
Association, succeeding L.J. Vollmer of
Atlantic Southwestern Broom Co., of
Baltimore (MD).
On the national and world front, 1968
would prove to be one of the most volatile and
noteworthy periods in U.S. history. At Broom
and Broom Corn News, 1968 would end with
a new publisher and editor and the National
Broom Manufacturers and Allied Industries
Association would get a new name.
Early in the year, as reported in the February
3, 1968, issue, the tariff on broom corn was
again an issue. On February 1, about 80 broom
corn growers attended a public hearing in connection with an investigation being conducted
by The Tariff Commission on a petition filed
by the Rocky Mountain Farmers Union, on
behalf of farmers in New Mexico, Colorado,
Texas and Oklahoma, for adjustment in the
tariff on imported broom corn. From the
“Trade Review Of The Week”:
“…Quay County Broomcorn Growers
Association asked the Tariff Commission to
place import quotas on broom corn at 2,008
tons annually with no more than 40 percent of
this quota processed broom corn.
“Present import duties on both processed
and unprocessed broom corn are $10 per ton
with unrestricted quotas and under present law
$30 per ton would be the maximum duties,
which we feel would not substantially affect
imports,” testified Marvin Terry, president of
the Quay County Broomcorn Growers
Association.
The Tariff Commission’s decision was
reported in the March 30, 1968, issue:
“No change will be made in import restrictions on broom corn, including neither
increase in the duty or imposition of quotas, as
result of the six-month investigation conducted by the Tariff Commission. In the
Commission’s report to the president … (it)
unanimously found that broom corn is not …
being imported to the United States in such
increases quantities as to cause, or threaten to
cause, serious injury to the domestic broom
corn industry.”
Notice was given in the September 14,
1968, edition of Broom and Broom Corn News
that the name of the industry’s trade association had been changed from the National
Broom Manufacturers and Allied Industries
Association to National Broom Council. The
change was officially approved during a spe-
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cial meeting (in Oklahoma City).
The November 2, 1968, issue of Broom and
Broom Corn News reported that P.A.
Lindenmeyer had sold the publication to
Arcola (IL) residents Mr. and Mrs. Larry D.
Graham. Larry Graham had been on staff as an
associate
editor
since
September.
Lindenmeyer made the following comments:
“This writer will remain on the staff and
assist the new editor, Larry, as much as time
will permit.
“… In turning over the running of Broom
and Broom Corn News to Larry (Graham), I
experience some nostalgia. It’s not easy to
give that up after so many years of close affiliation and association with members of the
broom, broom corn and allied industries.”

BROOM, BRUSH & MOP

The December 13, 1969, issue informed
readers that Harry Leventhal, of Vining Broom
Company, Inc., Springfield (OH), was elected
president of National Broom Council during
the group’s annual convention on December 46 at Hollywood Beach (FL).
In 1970, the war in Vietnam drug on and, in
May, four students were killed and nine were
wounded by National Guardsmen at Kent
State University during a protest against the
war spreading into Cambodia.
Back in the world of the broom and broom
corn trades, there was a lot of talk about the
development of a workable mechanical broom
corn harvester. Below are excerpts from a
story written by Broom and Broom Corn News
Publisher and Editor Larry Graham that

LEFT: From August 9,
1969 issue. Pictured,
from left, are Douglas
Price, Mississippi
Industries for the Blind,
and Allen Pelton,
National Broom Corn Co.

LEFT: From July 5, 1969
issue. Pictured, from
left, are Fred Leventhal,
Vining Broom Co.;
Harold France, France
Broom Co.; and Nathan
Leventhal, Sunshine
Broom & Brush Co.

During its annual meeting in Chicago,
December 5-7, the National Broom Council
honored Lindenmeyer, it was reported in the
December 21, 1968, edition of the trade publication. He was presented with a plaque honoring his outstanding service to the broom industry. Harold France, of the France Broom Co.,
Paxton (IL), made the presentation.
Lindenmeyer also addressed the convention
on the subject “Trends in the Broom Industry.”
Robert J. Lindstrom, of Zephyr Manufacturing
Co., Sedalia (MO), was re-elected president of
the National Broom Council.

appeared in the March 14, 1970, issue on
efforts in this area:
“There have been several broom corn harvesters produced in the last 10 years, some
with a degree of success. Henry Vogel, of
Arcola (IL), has spent many hours … trying to
perfect a machine. …
“… The United States broom manufacturers
have always expressed more interest in broom
corn produced domestically if the price is
right. They prefer the type of broom corn that
is grown by American growers. … The fact is,
however, that each year more and more broom
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corn is grown in Mexico and it becomes harder and harder for American growers to get their
crop harvested. It looks like this year will be
the biggest in history for Mexican growers
who produce broom corn for export …”
Earlier in 1970, in the January 24 issue,
readers were advised of the death of A.P.
Seitz,
president
of
the
Freeport
Manufacturing Co., Freeport (IL), who died
January 22 at his home in Freeport as a
result of heart failure.
In the May 29, 1971, issue of Broom and
Broom Corn News it was noted that a grant
had been approved by the Economic
Development Administration, U.S. Department of Commerce, for financial assistance
in developing a mechanical broom corn harvester. The National Broom Council had made
application for $25,000 to be used in developing a harvester.
“Plans now call for a model to be developed
this summer that can be tested on broom corn
grown in South Texas. The machine will be
developed by Frontier Industries, Willacy
County (TX). The company will work from a
machine originally developed by Robert
Lawson of Beeville (TX),” Broom and Broom
Corn News reported.
The July 3, 1971, informed readers that
Vicki Herl, of Wichita (KS), had been hired to
author the “Southwest Broom Corn News”
column.
The fall of 1971 saw an old tradition revived
in Arcola (IL), as was reported in the August
21 issue, noting plans for a Broom Corn
Festival were underway for September 17-19:
“The theme for the three days will be an old
time broom corn festival similar to the ones
that were held in Arcola many years ago when
Arcola was known as the ‘Broom Capital of
the World.’”
A front page story in the September 15 edition noted that Barbara Robertson, Miss
Arcola 1971, was the official hostess of the
three-day event.
Larry Graham wrote the following about the
festival in the September 25, 1971, issue of
Broom and Broom Corn News:
“Despite a cloudy, cool day on Friday and
rain all day Sunday, Saturday was nice and
overflow crowds jammed the streets and sidewalks.”
An interesting two-page ad supplement
appeared in the October 30, 1971, issue from
the E.B. & A.C. Whiting Co. that included
three actual samples of the company’s
Polycorn™ polypropylene broom fiber in yellow green and orange colors.
The December 18, 1971, issue noted that
H.M. Hackworth, of Hamburg Broom
Works, Hamburg (PA), was elected president of the National Broom Council, during
its annual meeting December 2-4 in New
Orleans (LA).
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ROYAL PAINT ROLLER
SINCE 1965
Royal Paint Roller is entering its sixth year as
an integral part of the Linzer Products family of
companies. Our move over to the Linzer Products
facility in March 2007 has given us the opportunity to expand our product line for the painting
industry to over 500 items — including a full line of paintbrushes, paint
rollers, frames, complete roller kits, foam covers and foam rollers.
Our catalogue has gone from a few pages to over 30 pages of top-quality
products. Our expanded mini-roller department includes foam, lint-free and
microfiber mini-roller covers. In addition, many of the items we supply are
manufactured with customer specifications and are shipped directly in containers from our own factories in China. We manufacture products for both
the professional and Do-It-Yourself markets, and offer private labeling for
volume purchasers.
Royal Paint Roller’s history dates back to 1965 when Natan Szechtman
and his wife, Ester, founded the company in Brooklyn, NY, with only eight
employees. Randy Boritz joined the company in 1974, along with his wife,
Gloria (Szechtman’s daughter), who served as the office manager and bookkeeper. The Szechtmans established the company on the foundational principles of providing customers with high quality products, competitive pricing and excellent customer service — a philosophy to which Royal Paint

Royal Paint Roller
Royal Paint Roller — a name known in the industry
for over 40 years for top quality products, fine service
and competitive prices.
Manufacturer of paint rollers in ALL SIZES—from
Slim Jim to Jumbo 21⁄4” I.D. in VARIETY OF FABRICS—including lambskin, kodel, lambswool, synthetic blends & “Lint Free” woven line.
Also a complete line of frames, trays, paint brushes &
painting accessories for the professional and Do-ItYourself markets.
Specializing in private labeling at competitive prices.

ROYAL PAINT ROLLER
248 Wyandanch Avenue
West Babylon, N.Y. 11704
Tel: (631) 643-8012 • Fax: (631) 253-9428

Roller has remained true throughout its history.
As the business grew and prospered, it became necessary to move into a
larger manufacturing facility, also located in Brooklyn, NY. The company
remained at that location for over 27 years, where it underwent expansion
and renovation. After Natan Szechtman passed away in 1992, the company
continued on its successful path under the watchful eye of Randy Boritz and
his wife.
After being acquired by Linzer in 2007, Royal moved to the Linzer headquarters in West Babylon, NY, which operates out of a 178,000-square-foot
manufacturing and warehouse facility. With the support that only a large
corporation with global presence can provide, we are able to offer our customers the latest in technology, a more expansive product line and quicker
turn-around of orders — while still providing the kind of personal, attentive
customer service our customers have come to expect from Royal.
As in all industries, business has been very challenging. However, with
the cooperation between our many locations throughout the United States,
Canada and Mexico, and our factories in China, our company as a whole has
seen an increase in sales volume. We have developed a reputation for quality products and excellent service, a reputation that our customers appreciate and continue to support by purchasing additional items from our product
line and remaining loyal to us, some for more than 30 years.
In this tough economic environment many businesses look for cost-cutting measures to stay afloat. We have found that our customers, on the other
hand, are now looking for a higher quality product that will last and that they
can sell with confidence. With the use of the latest technology, and our inhouse testing lab managed by Frank Marino, our rollers and brushes are
always being tested and refined. Our highly experienced supervisors,
including our plant foreman, Gary Persampieri, ensure that the brush, paint
roller and import departments are all run efficiently. Our in-house machine
shop and maintenance department assure that all machinery is up and running.
In addition to offering quality products and competitive prices, we feel
that the service we offer is key. This begins with the receptionist at the
switchboard who will direct you to the proper party, not to an automated
telephone system. We treat all our customers as “priority” accounts, and
have created relationships that date back decades. We consider our customers like “business partners” rather than customers. Their success means
our success.
We are confident
that by sticking to our
proven formula of
quality products, competitive pricing and
excellent
customer
service, we will continue to grow our sales
and our customer base
ABOVE: Pictured are, from left, Royal Paint
in the years to come.
— Article provided by
Royal Paint Roller.

Roller Plant Foreman Gary Persampieri,
employee Maria Reyes and
President Randy Boritz.
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A COMPANY BORN TO
THE BROOM, BRUSH
& MOP INDUSTRY

INTERNATIONAL LTD. SINCE 1970
“How did you start selling broom and brush
machinery?” is a question I am asked so many
times that I (Carlos Petzold - President of Bodam)
can tell the story by heart. So, in the spirit of the
100th Anniversary of BBM (Broom Brush & Mop
Magazine), I tell the tale of how it all began for
those of you who might be interested in knowing
who this little company is and how it came to be.
In 1923, Werner C. Petzold, son of a German couple was born in Stuttgart, Germany. His parents
were living in La Paz, Bolivia, before Werner’s birth
as the father worked for Siemens where he was an
electrical engineer hired to work with the installation of power-plants sold to Bolivia and Chile.
Growing up, Werner learned four languages by
the time he was four. Speaking two native Indian
dialects with his nannies, German with his parents
and Spanish with the locals, Werner was becoming
a linguist. He lived in Bolivia until he was 11
(1934) when his father died, and he was sent back
to Germany to attend boarding school.
From 1934 to 1940, Werner attended boarding
school. At the age of 17, he enlisted in the German
Luftwaffe during World War II, where he flew
throughout Europe and in doing so, he learned even
more languages. When in boarding school, Werner
learned English, and he easily picked up French,
Portuguese and Italian with his strong base in
Spanish. These details, believe it or not, are the reason that Bodam came into existence.
So, after World War II, Werner returned home to
the place of his childhood to be reunited with his
mother and younger siblings, still living in La Paz.
His younger sister, Regina, attended a private co-ed
German school in La Paz where also, a young
Bolivian girl named Lissel (but of no German
decent – her father loved German automobiles)
attended high school. So, at this German school, at
a dance, Werner meets Lissel, they fall in love, get
married, have two children and decide to immigrate
to the USA in order to provide a solid future for
their children. In 1960 they enter through the port
of Baltimore, MD, and settle down while Werner
works in various jobs those early years. Also, in
‘64, they have a third child, and in ‘65, they have
their fourth child, Carlos Petzold.
Using his skills in languages, Werner looks to

gain extra income through weekend jobs he can do
at home, offering translation services. In 1968, a
unique company approached him to translate operations manuals for broom manufacturing machinery. This company was Baltimore Broom Machine
Company. So, to be able to do a proper job, Werner
needed to see and understand the machinery to

Odino Marcuglia (left) of Dal Maschio with
Werner C. Petzold (right) sales representative
of Dal Maschio (March 1973 at Stellar Corp.
– Los Angeles, California)
translate their machine manuals into Spanish. By
the following year, Werner was the Export Sales
Manager for Baltimore Broom Machine Co., selling equipment all over the world.
As is the case, often times, people don’t feel justly compensated or don’t see eye-to-eye, which was
the case for Werner and the ownership of Baltimore
Broom Machine Co. So, he decided to start his own

Experience Counts!
37 years

of machinery sales and service for the Broom, Brush and Mop Industry
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business, as a sales agent for the Italian competition, Dal Maschio. In 1970, in the basement of his
home with a second hand desk, an old Underwood
typewriter and a phone with a brand new “cassette”
recorder, Werner Petzold started his company, selling broomcorn processing equipment as well as

Petzold & Co.’s machinery showroom with
Dal Maschio equipment (1977 in Sparks, Maryland)
broomcorn broom manufacturing and mop manufacturing (stick mops) equipment from Italy.
Thanks to his command of so many languages,
Werner was a natural communicator and salesman.
In 1976, Werner (father) put on a machinery
exhibition in Cadereyta, Mexico, outside of
Monterrey, where he took with him his
two youngest children, Werner R. and
Carlos, ages 12 and 11 respectively.
As was his way, Werner C. (father)
always put the kids to good use (in
other words he worked us hard). So,
after driving from Baltimore to San
Antonio, TX, and visiting approximately 25 broom makers along the
way, we ended up in the broomcorn
broom “Mecca” of the world,
Cadereyta, Mexico.
Here, the kids (Werner R. & Carlos)
were bored out of our minds and we
wanted something to do, so we started
running the Dal Maschio equipment. I
remember it was 1976 and everything
was red, white and blue in the USA for
our bicentennial celebration. So, my
brother and I started making red, white and blue
brooms for fun. From that experience, Werner C.
(father) saw his future employees. Well, in the end,
none of the four children wanted to stay in the
“broom industry” as we had grown up in it. After
seeing the three oldest children leave the Petzold
house at the age of 18 to make their own way in
life, Werner C. Petzold hoped that his youngest son
would see the light of the opportunity that he
offered.
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Trust me, since I was 6 years old, I was my
father’s secretary, answering the phone and taking
messages (all the kids were, that’s why we had the
tape recorder, in case we messed up, my father
could at least listen to who had called while he was
out traveling, hopefully recognizing the voice as
we played back the tape to him when
he called in to get his messages).
By the time I was 14 (freshman in
high school), I was already saddled
with being the technical support
department and the spare parts department, ordering inventory of parts from
Italy and shipping out spare parts via
UPS before I was allowed to do my
homework or eat dinner… it’s not as
bad as it sounds. In small family businesses, everyone in the family has to
pitch in. (Furthermore, I had visited
many broom makers and had seen
Amazing Arcola and visited Broom &
Broomcorn News in Arcola, thanks to
my father’s idea of what summer
vacation should be, so I knew many of
my father’s customers.)
So, come 1983, I, Carlos Petzold,
was to graduate high school and my father sat me
down just two weeks before graduation (in the
kitchen, I remember it well) and asked me,
“Carlos… what do you want to do with your life?”
Oh, boy — here we go … I contemplated my
answer and replied, “Well, I would like to go to a

Werner C. Petzold at his desk at his home office
in Cockeysville, Maryland (Circa 1979)
four-year college and get a degree and then maybe
work for the family business.” Understand that at
that time, my brother Werner R. (one year older
than me) was putting himself through Towson State
University and renting a room off-campus and
working three jobs to accomplish this. I saw how
hard that was on him, and I really respected my
brother for it.
So my father replied, “That’s great. You move
out of the house, you support yourself, you pay to
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Italian and be good!”
This was Werner C. Petzold’s way…
the school of hard knocks. In the end, I
have to say he was right about how he
did things, because I learned at an accelerated pace. Then, unexpectedly, in
1987 Werner C. Petzold passed away
from a heart attack at the age of 63. At
the age of 21 (almost 22), it was time to
decide if this was truly to be my future.
The decision was YES, and with this
decision, came a new company name,
100 percent owned by Carlos Petzold…
Bodam International Ltd. This is how I
started selling broom, brush, mop, handle and monofilament manufacturing
equipment in a variety of countries and
loving every minute of it.
Oh, and by-the-way, I also met my wife
Lissel Petzold with son Carlos Petzold in front of
through the Brush Industry at an ABMA
Broom and Broomcorn News (June 1980 Arcola, Illinois)
convention. Talk about a hardcore brushguy. Loving every minute of it.
put yourself through college and come back in four years
Thank you to all who knew my father and believed in
and maybe we can talk. OR! You can live at home rent
me as you continue to enjoy the benefits of the high-tech,
free, work full time, earn a living wage, and go to college
Italian-made machinery that Bodam offers. Now, onward
at night.”
into the future.
Faced with this moment, which I knew to be an ultima— Article provided by Carlos Petzold,
tum at the time, I replied, “You know what Dad? I think I
President of Bodam International Ltd.
want to go to college at
night.”
The following year, while
working for my father, I visited Europe for the first time in
my life (I was 18 years old
going on 19) and attended
Interbrossa 1984 in Freiburg,
Germany. At that time, my
father asked me, “What do
you think about those Borghi
machines?” Having a lot of
experience working on Dal
Maschio machinery, I saw
that the brush machinery was
more
sophisticated.
I
responded, “They are pretty
cool.” Then my father asked,
“Do you think you could
learn them?” What else
would I say? “YES! Sure.”
So my father left me in Italy
for two months after
Interbrossa to work in both
the Dal Maschio and Borghi
factories, building machinery
and learning all about them.
He also told me to, “Learn

RIGHT: Carlos Petzold at
Bodam International Ltd.
located in Parkton,
Maryland (1988)
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TUCEL
INDUSTRIES
SINCE 1970
Tucel Industries, Inc., of Forestdale, VT, is a leading manufacturer of
a broad range of innovative hygienic cleaning tools for the foodservice,
infection control, sanitary maintenance and janitorial market segments.
The company’s three foundational priorities are habitat, health and
hygiene. Tucel’s patented manufacturing techniques and brush and broom
products have been revolutionary in the hygienic cleaning tools field.
“Tucel offers a complete line of fused brush products,” said Tucel
President and founder John Lewis. “We offer 100 percent recyclable, green
and HACCP (Hazard Analysis and Critical Control Points) compatible
products. Sales are provided to distributors as well as OEM customers.”
Lewis, who is also a chemist, founded the company 40 years ago and
immediately set about revolutionizing how hygienic brushes, brooms and
other products were made by developing fusion technology. Lewis came
up with the idea of fusing bristles as opposed to stapling and, in 1969, the
year prior to the founding of Tucel, received his first patent.
Today, Lewis holds more than 35 U.S. patents for fusing and brush

Tucel Industries, Inc.
2014 Forestdale Rd.
Forestdale, Vermont 05745-0146
802-247-6824 Fax: 802-247-6826
www.tucel.com

Tucel Industries, Inc. John Lewis, president; and Joanne Raleigh,
vice president, are pictured at the 2012 ISSA Show.
design products as well as foreign patents. The company continues its
mission of being a leading research-driven manufacturer that discovers,
develops, innovates, manufactures and markets a broad range of highquality hygienic cleaning tools for habitat, health and hygiene. Tucel’s
products are designed to be cost effective and heat, bacteria and chemical
resistant as well as easy to clean.
Tucel divides its product offerings into seven basic categories. They
are: Food Prep™; Equip Clean; Special Equip; Floor and Wall;
Infectious Control; Sanitary Maintenance; and Kits and Handles.
These products are designed and manufactured using FDA-approved
raw materials to assure that the end-user’s job is completed quickly and
efficiently with bacteria-free surfaces as the end result.
Today’s material of choice for Tucel’s fused products is polypropylene.
“We use polypropylene 99.9 percent of the time,” Lewis said. “It is ‘the
world.’ In other words, if you buy a bottle of pills, or a jug of wine, or
container of solvent — these items are all stored in a polypropylene container. With polypropylene, nothing can get into the container and nothing can get out of the container. It is the best substance in which to store
anything.”
Lewis started Tucel in Middlebury, VT, just west of the Green
Mountains, with one employee and a picnic table. Tucel remained in
Middlebury for 10 years and then moved several miles south to
Forestdale, where Lewis purchased a factory.
Tucel’s current operation, located on 11 acres, is a 45,000 square-foot
facility, 10,000 square feet of which is a warehouse. The building also
houses a complete machine shop and a complete molding and brush
machine department.
When it comes to Tucel’s philosophy concerning perpetuating growth,
Lewis points to introducing new products, increasing sales and continuing to be on the cutting edge of innovation. However, none of these principles work very well without outstanding employees.
“Without our employees, Tucel would not exist,” Lewis said. “They are
the very core of our company. All of our employees are longterm and are
somewhat like a small family.”
The company’s streamlined management setup does away with unnecessary and oftentimes cumbersome levels of bureaucracy.
“We do not have layers of management. We have only myself, a vice
president and an operations manager,” Lewis said. “They are the ones
who keep the wheels turning in the right direction on a daily basis.”
Cross-training of employees is a big deal at Tucel as it helps the company to be flexible, to be quick to react to needs and to meet its goal of
running a lean and efficient operation.
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1972-1981
THE SEVENTH DECADE
By Rick Mullen, Broom, Brush & Mop Associate Editor

D

uring Broom and Broom Corn News’ seventh decade, the country, as well as the publication, would undergo many significant
changes. By the end of the decade, Broom and Broom Corn News
would have changed ownership two more times. Also, the National
Broom Council would change its name and, by the end of the decade, no
longer exist.
In 1972, President Richard Nixon would make his historical trip to
China. Bombing raids into North Vietnam would resume following a
four-year hiatus, and a burglary at the Watergate office building in
Washington, D.C., would ultimately bring down a sitting U.S. president.
In broom corn country, U.S. growers were still hoping that a mechanical harvester could be developed that would go a long way in making it
feasible to grow broom corn on a large scale again. In the May 13, 1972,
issue of Broom and Broom Corn News, a story about this subject held out
some hope. Below are excerpts:
“Another significant advance in the development of a mechanical
broom corn harvester was announced this week by Dr. Jackson E.
Simpson, director of the Agri-Business Program at the U.S. Department
of Agriculture.
“Frontier Industries, Inc., has been awarded a contract by the AgriBusiness Program, Agricultural Research Service of the U.S. Department
of Agriculture, to make further modification and additions to the prototype mechanical broom corn harvester originally manufactured by
Frontier under an Economic Development Administration Technical
Assistance grant.
“‘ … the contracts we have now in place will assure a marketable
mechanical broom corn harvester by the end of 1972,’ Simpson said.
“… This certainly would represent a major breakthrough for the broom
industry in the United States and would put American growers in a much
more competitive position for growing the crop.”
In the May 27, 1972, issue of Broom and Broom Corn News it was
reported Editor and Publisher Larry Graham sold the publication to Dick
and Laura Williams of Arcola (IL). Graham turned over the reins of the
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operation to accept an appointment by then Illinois Gov. Richard Ogilvie
as director of public affairs for the state Department of Agriculture.
On December 30, 1972, Broom and Broom Corn News reported H.M.
Hackworth, of Hamburg Broom Works, Hamburg (PA), was re-elected
president of the National Broom Council during the group’s annual meeting in Chicago earlier that month.
In the nation and the world, 1973
LEFT: The November 26, would see the signing of the Paris Peace
1977 issue announced the Accords in January. The last American
military troops would leave the war
purchase of Broom and
zone in March. Also, the Watergate
Broom Corn News by Don break-in and cover-up scandal would
heat up, and the Arab Oil Embargo
and Linda Rankin from
would cause the 1973 energy crisis. In
John and Mary File.
addition, in October, Vice President
Spiro T. Agnew resigned amid charges
of tax evasion and was replaced by Gerald R. Ford.
The May 12, 1973, issue of Broom and Broom Corn News reported
Dick and Laura Williams had sold the publication to John and Mary File,
publishers of the Arcola Record-Herald newspaper. Williams bought the
publication from Larry Graham on June 1, 1972. Graham had owned it
since November 2, 1968. File said he will assume duties as editor and his
wife, Mary, will be the business manager.
The July 14, 1973, edition of Broom and Broom Corn News announced
the publication would be printed by a new method called offset printing.
The new method allowed each week’s issue to be printed in about 20 minutes, whereas the flat-bed press used previously took several hours per
issue. The trade publication also sported a brighter, cleaner look.
The August 4, 1973, Broom and Broom Corn News reported a broom
corn harvester had recently
been field tested in the
Beeville (TX) area, according to Dr. Jackson E.
Simpson, director, Agri-business Program, United States
Department of Agriculture.
The story said, in part:
“… it was used to harvest
a small irrigated plot near
Beeville … it was further
tested at the Beeville Experiment Station.
“‘The recent field tests
show that the harvester has
exceeded the minimum
requirements established by
the industry at the beginning
of the project. Further
improvement in the machine
ABOVE: 1970s advertisement from
is anticipated with gain in
E.B. & A.C. Whiting Company.
field experience,’ said Dr.
Simpson. ‘It is hoped that
commercial production will get underway by Frontier Industries, Inc.,
who built the present prototype machine, in time for next year’s harvesting.’”
During the National Broom Council’s annual convention, December 810 in Williamsburg (VA), James A. Pearson, Crystal Lake Manufacturing,
was elected president, it was reported in the December 15, 1973, edition
of Broom and Broom Corn News.
In the nation, the year 1974 would see the first president to ever resign
from office. In May, impeachment hearings began against President
Nixon in the Watergate scandal. On August 9, 1974, Nixon would resign
to avoid the impeachment process.
Back at Broom and Broom Corn News, more and more discussions on
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“This issue of the Broom and Broom Corn News is a ‘Special’ one
issued in conjunction with the Annual Broom Corn Festival being held
this weekend in Arcola (IL).”
The issue featured several lengthy features, including ones on the history of broom corn, broom corn production, making brooms at the factory, broom selection and care and more.
In the December 14, 1974, edition of Broom and Broom Corn News it
was reported James A. Pearson, of Crystal Lake Mfg. Co., Autaugaville
(AL), was re-elected president of the National Boom Council during its
annual meeting December 7-10, in Buena Vista (FL).
In April 1975, communist forces completed the takeover of South
Vietnam, forcing the unconditional surrender of South Vietnam. In the
January 4, 1975, issue of Broom and Broom Corn News, it was reported
that one of the more popular booths at the National Boom Council annual meeting, December 7-10, 1974, in Buena Vista (FL), was that representing the Adriano Peruzzo Co. of Curtarolo (Padova) Italy. Adriano
Peruzzo had created a stir in the industry with the announcement of his
new broom corn harvesting machine. The machine, at that time, was in
production, along with a broom corn threshing machine, for the European
market.
An unusual special 16-page supplement from Werner Petzold & Co.,
Cockeysville (MD), appeared in the July 19, 1975, issue of Broom and
Broom Corn News. The supplement featured photos and descriptions of
several broom making machines by Dal Mashio, Italy, of which Werner
Petzold & Co. was the U.S. representative. The pages were printed with
the colors red and blue.
There was more on the effort to develop a broom corn harvesting
machine in the October 11, 1975, issue in “Trade Review of the Week”:
“The new ‘Peruzzo’ broom corn harvesting machine was demonstrated
to a group of visitors in Italy on July 29, 1975,
by its inventor, Adriano Peruzzo, according to
a letter from him this week. …
“Peruzzo said, ‘The interested people
attending the exhibition have commented positively on the operation of the machine.’”
As was reported in the December 13, 1975,
edition of Broom and Broom Corn News, the
National Broom Council changed its name to
the National Broom and Mop Council. The
change was approved unanimously during the
Council’s annual convention, December 6-9,
1975, in New Orleans (LA). Below is an
excerpt from the report:
“The change was proposed at last year’s
meeting when mop manufacturers became eligible for membership. The name was recommended by the board from many which had
been submitted for consideration at the midABOVE: 1978 officers of the National Broom and Mop Council: Left, Werner Petzold,
year meeting last May.”
secretary; Everett Hatcher, second vice president; Jerry Lorenz, first vice president;
Also, during the convention, Robert L.
Barbara Chalik, executive director; Joe Vettel, president; and Rudy J. LeBlanc, execuRosenberger, Atlantic Southwestern Broom
Co., was elected president of the National
tive vice president.
Broom and Mop Council. It was also reported
apprenticeship program, marking a slightly different approach to running National Broom and Mop Council Executive Director Howard Elfman
was resigning due to a death in the family that made it necessary for him
a plant, the story said. Below is an excerpt:
“Part of the Quinn Broom Work’s success is attributed to a strong to assume management responsibilities his father had started many years
apprenticeship program. Employees are hired from the local area, and prior.
NBCM board unanimously approved the appointment of Jack M.
personnel are always being trained in the skills of broom making. Quinn
says that local people, trained in his plant, are less likely to leave the firm Springer, who will assume Elfman’s duties at Smith, Bucklin &
Associates, the Council’s management firm.
…”
In November 1976, Jimmy Carter beat Gerald Ford in a closely conA special issue of Broom and Broom Corn News published September
14, 1974, was designed, “To acquaint the public with brooms and broom tested election for president. In February 1976, former Broom and Broom
corn,” it said on the front page. In the “Trade Review Of The Week” col- Corn News editor P.A. Lindenmeyer would also experience a close call.
This from a story in the February 14 issue:
umn, the following was filed:

1972-1981

broom corn centered on what was happening in Mexico.
Below are some excerpts from “Trade Review of the Week”
in the March 16, 1974, issue about what was becoming a
common topic — the Mexican broom corn market:
“It would be a good bet at this point to say that increased
prices are in the offing for both raw and processed 1974
broom corn from Mexico.
“U.S. buyers have been devoting special attention to the
Mexican market the past few weeks as the first of the 1974
crop is being harvested in the Apatzingan area …
“Most observers seem to agree on two points: both the
quality and quantity of the first Mexican broom corn this year
is good. …
“Planting is expected to get underway in the Torreon district within the month or so …
“The smaller U.S. crop will no doubt increase the demand for Mexican
production …”
During the seventh decade of Broom and Broom Corn News, more
“feature” stories about individual companies began to appear, like the one
in the May 25 issue featuring E.B. & A.C. Whiting Company, of
Burlington (VT). Below is an excerpt:
“The E.B. & A.C. Whiting Company is currently completing a 4 percent plant and equipment expansion to accommodate increased demands
for plastic filaments by the brush and broom industry.”
Everett C. Bailey, president and treasurer, said the company employed
140 people working in three shifts, 24 hours a day.
Another feature appeared in the July 6, 1974, issue on Quinn Broom
Works, of Greenup (IL).
Under the leadership of Kenny Quinn, the company operated a strong
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ABOVE: From May, 1978: Shown is Governor Busbee of Georgia,
with Sarah Burnett, president of W. Linton Howard, Inc., who has
been elected the first woman director of the 76-year-old Georgia
Freight Bureau.
“P.A. Lindenmeyer of Arcola (IL), who was in Guatemala City, Guatemala,
when last week’s disastrous earthquakes struck is alive and well, according to
reports received by his family here.”
Lindenmeyer was in Guatemala on a vacation tour. The earthquake literally
knocked him out of bed. Lindenmeyer and other guests took refuge in a park
across the street, and watched the quake destroy nearby buildings. Many people
were killed.
More on testing of a broom corn harvester was reported in the October 30 issue:
“Werner Petzold of Werner Petzold & Company of Cockeysville (MD),
announced this week that a new broom corn harvester, developed by Dal Maschio
of Italy, had been tested at the Bill Helmer farm near Clovis (NM), last week and
that both he and Helmer are quite pleased with the results.”
It was reported in the December 18, 1976, issue that Robert L. Rosenberger, of
Atlantic Southwestern Broom Co., was re-elected president of National Broom
and Mop Council during its annual convention December 11-14, in Fort
Lauderdale (FL). Also, NBMC Executive Director Jack Springer announced his
resignation. Barbara Chalik was named to fill the vacancy.
Early in 1977, in the January 29 issue, notice was given that John L. Denning,
of Wichita (KS), president of the John L. Denning & Company, died January 21
at his home. At one time, the company was reportedly the largest broom corn dealer in the United States.
In the fall of 1977, in the September 17 edition, it was reported an estimated
50,000 people visited Arcola for the 7th annual revival of the Broom Corn
Festival. Among the visitors was CBS television network reporter Charles Kuralt
and his “On the Road” crew.
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Broom Corn News kicked off a series of stories a hospital in Clearwater (FL), while vacationon father and son teams in the broom industry. ing with his wife, Mary.
The first featured were Bob
He served as the president of
Lindstrom, president of Zephyr
the Broom Corn and Broom
Manufacturing Co. of Sedalia
Supply Dealers Association
(MO), and his son, John
and as a board member of the
Lindstrom, who was secretary
National Broom and Mop
and production manager of the
Council for a number of years.
broom and mop manufacturing
He was instrumental in getting
company. Bob Lindstrom is the
a number of the National
son of the company’ founder,
Association for the Blind
Harry E. Lindstrom.
Workshops that manufactured
Other father/son(s) team stobrooms into the Council.
ries that followed included:
The June 30, 1979, issue
• Allen L. Pelton, president of
reported that Harold P. France,
ABOVE: Thomas
the National Broomcorn Co., of
78, died June 26, at his home
Fort Worth (TX), and his son,
F. Monahan Jr.
in Highland Park, IL. He was
Bart Pelton, controller —
the founder and longtime owner of France
January 14, 1978;
Broom Company of Paxton IL, a past presi• Charles Denning, president of Denning dent of the National Broom Manufacturers
Broom Supply Co., Atlanta (GA), and his son, and Allied Industries, and first recipient in
Clint Denning, vice president — January 21, 1970 of the National Broom Council’s Mr.
1978;
Broom Award.
• Alger Oster, president of Lancaster Broom
The December 8, 1979, issue reported that
Co., South Lancaster (MA); his sons Terry Jerry Lorenz, Lorenz Housewares, Thousand
Oster, vice president and plant manager; and Oaks, CA, was elected president of the
Larry Oster, vice president/production manager National Broom and Mop Council during its
— January 28, 1978;
annual convention in Houston, TX.
• Kenneth E. Quinn, president of Quinn
In 1980, as reported in the December 13 issue:
Broom Works, Inc., of Greenup (IL), and his
“The major news to come out of the National
son Mark Quinn, vice president — February 4,
Broom and Mop Council Convention in Miami
1978;
Beach (FL), held December 7-9, was the
• Tom Monahan, chairman of
motion, approved by the general membership,
The Thomas Monahan Company,
to appoint a committee of not more than five
of Arcola (IL), and his sons Tim
members to investigate a possible divisionship
Monahan, president, and Jim
with the American Brush Manufacturers
Monahan, vice president —
Association (ABMA). …
February 18, 1978;
“The recommendation of the committee on a
• Eugene Hunt Jr., president of
divisionship
with ABMA would be presented
Brenham Boom and Mop Co.,
for
action
at
the 1981 Convention of the
Brenham (TX), and his son Doug
National
broom
and Mop Council. The 1981
Hunt, manager — March 11, 1978;
convention
will
be
held in San Diego (CA) in
• Wallace Lorenz, chairman of
the board of Lorenz Housewares, December 1981.”
The June 6, 1981, edition of Broom and
Inc., of Thousand Oaks (CA), and
Broom
Corn News reported that former editor
his son, Jerry Lorenz, president —
and
publisher
of Broom and Broom Corn News
April 1, 1978; and
• Rudy LeBlanc and son, Ray Paul A. (P.A.) Lindenmeyer died June 2, 1981,
LeBlanc, who were equal partners in a hospital in Champaign (IL). He was 76.
The December 12, 1981, issue reported the
in the National Broomcorn and
following:
the Southern States Supply
“The National Broom and Mop Council
Company. Rudy LeBlanc was in
charge of company-wide sales voted … to disband the organization and join
and was manager of the the American Brush Manufacturers’ AssBirmingham (AL) location, and ociation as a broom and mop division as of Jan.
Ray LeBlanc was in charge of all 1, 1982.
“The vote came during the National broom
buying in Mexico and was manager of the Laredo (TX) location and Mop Council’s annual meeting held in San
Diego (CA), December 5-8.”
— November 25, 1978.
During the general session at the convention,
The February 10, 1979, issue of
Broom and Broom Corn News 20 companies indicated that they planned to
reported that industry leader join ABMA, and an additional 10 companies
ABOVE: The Linen Thread Company advertisement
Thomas F. Monahan Jr., 69, of represented at the session already belong to
from September, 1972.
Arcola (IL), had died February 6 at ABMA.

In the November 26, 1977, issue, notice was
given that Broom and Broom Corn News would
change hands again. Under the headline
“Minnesota couple buys Boom Corn News,”
the story said, in part:
“Don and Linda Rankin of Hastings, (MN),
have purchased the Broom and Broom Corn
News and the Arcola Record-Herald from John
and Mary File …
“Don Rankin has been editor of SNOW
GOER publications owned by Webb Publishing
Co., of St. Paul (MN). He had also been managing editor of the Boone News-Republican, a
daily in Boone (IA), and prior to that, editor of
the Humboldt Republican and Independent, twin
weekly newspapers in Humboldt (IA).”
Don Rankin is a graduate of Northeast
Missouri University. Linda Rankin is a graduate
of the University of Northern Iowa. The Rankins
are the current owners and publishers of the publication.
The annual convention of the National Broom
and Mop Council held December 3-6 in Atlanta
(GA) was subject of a report in the December
10, 1977, issue that said Joseph A. Vettel Jr., of
the Twin City-Deschler Broom Mfg. Co., was
named president of the Council. Also, the
December 10 , 24 and 31 issues ran several photos of exhibitors who attended the meeting at
their respective booths, a new feature for Broom
and Broom Corn News.
The January 7, 1978, issue of Broom and
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LAFITTE MOP CO., INC. SINCE 1974
Since 1974 — has it been that long?
Lafitte Mop Co., Inc. is a family-run operation with John, his wife Cathy
When deciding what to write for this article I looked back on an article that and his oldest son John, Jr. all active in the day-to-day aspects of operation.
first appeared in the Oct 13, 1984 issue of Broom, Brush and Mop. It was an Over the years, there have been many changes and challenges in the mop busiarticle written about the beginnings of Lafitte Mop Co., Inc. So many of the ness. Imports, fluctuations in raw material prices and the country's economic
facts in that article seem like yesterday and
ups and downs to name a few. In order to
some seem like eons ago.
remain a successful manufacturer, Lafitte
Lafitte Mop Co., Inc. started in 1974 by
Mop Co., Inc. has adapted the business over
John Lafitte during a time much like the
the years and our product focus has shifted.
United States is experiencing now. John
We went from mostly household products in
was working as an electrician in Atlanta and
the early days to a much broader line that
the construction trade was in a slump and
includes janitorial and commercial products.
John was often laid-off for long periods of
One of the most important lessons we
time. Our young family badly needed some
have learned from being in business came
kind of supplemental income.
very early on from one of our vendors, John
Lafitte Mop Co., Inc. is located in Villa Rica, GA.
The idea for trying the mop business
Crunkleton, of Cornelia Broom & Mop
really came from John's father-in-law, Fred
Company in Cornelia, GA. When he called
Cleghorn, Sr. who had operated a lucrative mop business in the 1930s and 40s. one day, I asked if he was calling for money and he said, "No, I'm not in this
Mr. Cleghorn had sold his mop business in the 50s, but the people who bought to make money — just to make friends." At the time, I had a big laugh. But
the equipment had just stored it away in their garage. John started the new now I know that those words of wisdom about making friends has definitely
business by borrowing $1,000 from a local bank to buy a used mop winder, been one of the most important blessings of the last 38 years.
an old pair of scales, yarn, handles and some supplies.
We have made friends around the world. Some of those friendships we will
John worked nights, winding mops to be sold to local retailers by day. treasure forever. God has definitely blessed us with a wonderful family that
At the time, he also held down a regular day job, as work was available. includes employees who have come alongside us to help build this company.
Before long he was working days, nights and weekends to keep up with his We have spent as many hours with some of them as with our children.
Hopefully, the American dream is still alive and the hard work that John put
growing business, often working all night and making deliveries before
going to a day job. By 1979, he had quit his electrical job to devote full in to make a successful business will continue to work for the next generation.
— Article provided by Lafitte Mop Co., Inc..
time to mop manufacturing.

To Broom, Brush & Mop Magazine
For 100 Years Of Service To The Industry!
And we wish you many more!
Since 1974, we have excelled in the
manufacturing and distribution of mops
for industrial and commercial use.
Our primary products, featuring an array
of styles of both wet and dust mops have
been developed for practicality,
longevity and usefulness.

P.O. Box 577
Villa Rica, Georgia 30180
Phone: 1-800-258-2822
Fax: 1-770-459-1116
Email: lmc@lafittemop.com
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ABTEX CORPORATION
SINCE 1980
In 1980, Peter Biocca purchased a small, but unique, brush making operation that used a novel, textile-based manufacturing
process. He incorporated the company as Abtex Corporation, an
acronym for Abrasive Textile.
The sole customers at that time
were automotive body plants,
which used Abtex 5- and 7-inch
disc brushes on electric polishers to
eliminate coarse grinding scratches.
The abrasive filaments were
aggressive enough to remove the
grinding marks, but not aggressive
enough to further damage the sheet
metal.
In a short time, improved auto
body paint technology eliminated the need for these brushes. Faced
with 19 percent interest rates and the loss of almost every customer,
Peter Biocca worked to develop new applications. Fortunately, he
discovered that his brushes removed the rough edges and loose
material (burrs) created by saw-cutting aluminum profiles.
Unable to persuade any machine builder to develop a machine for
this application, he designed and built a prototype himself. He then

began a road trip to visit aluminum plants to demonstrate his prototype machine. During demonstrations, the operators, who were
deburring by hand, begged him to leave his machine, launching

AT ABTEX CORPORATION,
FIBER ABRASIVE BRUSH
TECHNOLOGY KNOWS NO LIMITS
Abtex into the machine design/build business.
Over the years, Abtex focused exclusively on abrasive filament
brushes and their applications. Novel and unique manufacturing
processes were developed to produce brushes that would offer
application advantages. These processes were designed to be flexible, allowing Abtex to easily modify the design of the brush to best
meet the needs of a specific customer application.
D. Mark Fultz, who had joined the
company in 1993, purchased Abtex in
2005. He was committed to growing
both the abrasive filament and
machine design/build side of the
business. The facility was expanded
to include a larger applications laboratory, a machine shop and machine
build floor.
The one constant at Abtex is continual change. With the ability to infinitely adjust brush designs, Abtex engineers are continually working with
existing and prospective customers to

LEFT: Abtex Corporation
President Mark Fultz stands
beside a 48-inch disc brush.
While this is the largest brush
that the 32-year-old company
has made to-date, it does not
represent a limit to Abtex’s
capabilities.
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ensure that they are using
the most effective and cost
efficient brushes for their
applications.
Quick response is also
important to Abtex. If an
application demands a
brush with a longer or
shorter trim, heavier or
lighter fill density, different filament, modified
backing, or other unique
features, the company can
produce that brush in as
short as two days.
Fultz attributes Abtex’s
success to its team members. He says, “We are fortunate to have a wonderful
group of people here. They
enjoy what they do and are
all totally focused on the
customer. We will do whatABOVE: This array of special purpose brushes are examples of custom configurations that
ever it takes to get the job
Abtex has designed for customers.
done. We have created a
comfortable, enjoyable work
environment where there is a great balance between having fun and as nylon and polypropylene. With its flexible and unique manufacturing processes, tooling costs are minimal for prototype brushes,
getting the job done.”
While Abtex’s processes are designed for orienting abrasive fila- and the company can produce small volumes economically. Abtex
ments, the company can also handle non-abrasive filaments, such is also able to staple-set disc brushes.
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1982-1991
THE EIGHTH DECADE
By Harrell Kerkhoff, Broom, Brush & Mop Editor

C

hange seemed to come at a rapid pace during much of the 1980s
— both politically and in the business world. On the political
front, the Cold War was still very much alive by the start of the
decade, but communism in the Soviet Union and Eastern Europe eventually lost its grip. By 1989, the Berlin Wall had fallen. This provided
freedom not only for individuals, but opened up business trade within a
larger part of the global community.
Two big changes also took place for Broom and Broom Corn News
during this time period. This involved a name change as well as going
from a weekly to monthly trade publication. Don and Linda Rankin also
entered their first full decade as publishers of the magazine.
The January 16, 1982, entry of the “Trade Review Of The Week” column in Broom and Broom Corn News, detailed the business climate at
the time for the broom and related industries. The column read, in part:
“In talking to broom and mop manufacturers this week about 1981, sales
results appeared to be mixed. Some apparently achieved growth, but
January is starting slowly, and those manufacturers who experienced
growth in 1981 are in a minority. One manufacturer said that sales were
flat in 1981.
“‘We’re very optimistic about 1982,’ the manufacturer said. ‘We are,
however, slow getting started. This time next year, we feel that we will
be looking back on a fairly decent year. The year 1981 was for pruning
and conserving. It was a survival year.’”
High interest rates were a big problem for U.S. businesses during the
early 1980s. In the January 30, 1982, issue, an article on the subject
appeared in Broom and Broom Corn News. It stated that William R.
Bryan, a University of Illinois finance professor, felt interest rates
would fall during 1982 if U.S. investors believed the rate of inflation
was going to decline. Bryan expected the rate of future inflation to be
the single most important influence on interest rates. He predicted a
decline of the prime bank lending rate from the current level of 15 3/4
percent to 9 to 11 percent before midsummer, with unpredictable short
term fluctuations.”
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The “last” issue of Broom and Broom Corn News was March 6, 1982.
The following week, the publication was listed as Broom, Brush & Mop
Magazine. This first issue included a letter from Publisher Don Rankin
explaining why the change was made: “With this issue, a 70-year-old
trade magazine evolves. Broom and Broom Corn News was started by
Frank Collins in Arcola, IL, to cover the broom and broom corn industries ... The magazine proved successful and vital during the next 60
years when most of the broom corn was grown in the United States. The
magazine continues to be published in Arcola.
“But, as you would expect to happen in 70 years, a number of other
things have changed. Most broom corn is now grown in Mexico and
imported by the United States. A large number of small broom shops
have evolved into fewer, but considerably larger and more financially
sound, broom manufacturers. A number of broom manufacturers have
also expanded into mop manufacturing.”
Don Rankin’s letter added: “During all of this time of change, Broom
and Broom Corn News, while seeing the change that six owners in 70
years produced, really stayed very
much the same. There was some editorial expansion into mops in recent
LEFT: Cover of first
years, but the main and consistent ediBroom, Brush & Mop
torial content dealt with broom corn
Magazine on March 13,
and broom manufacturing. Clearly, a
change was due in the trade magazine
1982.
and with this issue, that change is being
made.”
The letter added that editorially, the magazine would cover news
associated with the broom, brush and mop industries and remain a
weekly publication. Coverage of the brush and mop industries was
greatly expanded.
The April 9, 1983, issue of Broom, Brush & Mop Magazine reported
that the year’s American
Brush
Manufacturers
Association
Annual
Convention was held at
Marco Island, FL. It was
the organization’s 66th
Annual Convention and
attracted 278 attendees.
The newly elected ABMA
officers, serving two-year
terms, were: Leonard C.
Chasin, Stance Industries,
Inc., Hauppauge, NY, president; Richard Godfrey,
Felton Brush, Inc., Manchester, NH, vice president;
and Jerry Lorenz, Lorenz
Housewares, Inc., Newbury Park, CA, treasurer.
Outgoing ABMA president
was Terry Malish, Malish
Brush & Specialty Co.,
Willoughby, OH.
Although Broom, Brush
ABOVE: Stan Koschnick, France
& Mop Magazine expanded its coverage to more
Broom Co., right, with broom corn
industries, it remained
grown near Paxton, IL, shown in
faithful to the state of the
the September 24, 1983 issue.
broom corn industry as
well. Every issue continued
to feature a broom corn dealer survey and import statistics. For example, the May 14, 1983, issue reported that 1,624 short tons of broom
corn had been imported for the first three months of 1983. Total value
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of this broom corn was $2,394,174, with an average cost per ton of $1,475 (74 cents per pound).
This imported broom corn came from Mexico
(1,353 short tons), Hungary (245 short tons), Italy
(14 short tons), and Lesotho, (12 short tons).
An interesting photo appeared in the June 25,
1983, issue showing a tractor pulling a planter
near Paxton, IL. What made this photo interesting
was that the seed being planted was broom corn.
The photo caption read: “Clark Seibring, a
farmer in the Paxton, IL, area and also plant manager at France Broom Co., kicks up some dust as
he plants broom corn last week in a field near the
Central Illinois city. The broom company decided
to experiment with its own planting after the
Mexican shortage led to the temporary layoff earlier of about half of the company’s 70 employees.
Seibring was contracted to plant 40 acres. The
company may attempt to use high school crews
similar to corn detasseling crews to help harvest
the crop, according to General Manager Stan
Koschnick. ‘If worse comes to worse, we’ll take
ABOVE: From January 4, 1986: “Three generations of the Jones family discuss
our employees out there to harvest it,’ he said. The
company hopes the planting will not only ensure
colored yarn that may be introduced by Jones Manufacturing Co., during 1986,
an adequate supply of corn, but also will help it
its 50th year in business. Seated is co-founder Ted Jones Sr., and standing are,
avoid the record high prices for Mexican corn.
from left, Ralph Jones III, secretary of the board; Ralph Jones Jr., president;
About 15 to 18 tons are expected.”
The harvest of this broom corn was reported in
Ted Murray Jones, plant superintendent; Clay Jones; Eddie Jones; Wallis
the Sept. 24, 1983, issue of Broom, Brush & Mop
Jones, chairman of the board; and Ted Jones Jr., vice president.”
Magazine. Along with several photos, a large article was printed. It stated, in part, “Harvesting of
the broom corn began on September 9, and according to Stan “Dumping? Critics Say Mainland China Selling Underpriced Paint
Koschnick, general manager of France Broom Company, individuals Brushes In U.S.” In the article, written by Broom, Brush & Mop News
who have been around long enough to remember when broom corn was Editor Don de Blasio, it stated: “Since 1980, imports of natural bristle
commonly grown in the area have told him that this is some of the best paint brushes from the People’s Republic of China have increased from
broom corn they have ever seen harvested in Illinois. Approximately 60 2 million units to 40 million units by the end of 1984.”
The May 11, 1985, issue of Broom, Brush & Mop Magazine included
to 70 percent of what is harvested will be used by the company. The
remaining 30 to 40 percent will be sold to Warren Bros. Broom a large article with the headline: “Professors Continue Lonely Research
Company, of Arcola, IL, and the Sun Broom Company, of Mattoon, IL.” For Better Broom Corn.” The article read, in part: “In agronomy, the
Throughout the history of Broom and Broom Corn News, and later loneliest two men may be Professor Henry Hadley of the University of
Broom, Brush & Mop Magazine, the publication has written many fea- Illinois, and Professor Dale Weibel of Oklahoma State University.”
It stated Weibel was developing ways to protect broom corn from
tures on companies involved in the trade. Among the manufacturers featured in 1984 were: Clore Mop Company, Indianapolis, IN; The Platte greenbugs and disease. Hadley, meanwhile, was trying to cultivate new
Valley Broom Company, Shelton, NB; The Standard Brush and Broom varieties with qualities desirable to broom makers. The article added
Company, Portland, IN; Quinn Broom Works, Greenup, IL; Lafitte Mop that Hadley and Weibel, veterans of broom corn research, were finding
a dwindling demand for their services.
Company, Villa Rica, GA; and Harper Brush Works, Fairfield, IA.
A lengthy article appeared in the January 4, 1986, issue about Jones
A lengthy article appeared in the April 27, 1985, issue reporting on
the pros and cons of California prisoners making brooms. In the article, Manufacturing Co., of Humboldt, TN, expanding as well as celebrating
Robert Clifton, managing director of the American Brush the company’s 50th anniversary.
A large photo appeared with the article. The photo’s caption read:
Manufacturers Association, said ABMA’s concern is that state and federal agencies would be selling its goods to the same people who are cus- “Three generations of the Jones family discuss colored yarn that may be
introduced by Jones Manufacturing Co., during 1986, its 50th year in
tomers of ABMA members.
“Our members’ production would be impacted by low-labor costs business. Seated is co-founder Ted Jones Sr., and standing are, from left,
from these prison brooms. Labor is an important part of the total cost,” Ralph Jones III, secretary of the board; Ralph Jones Jr., president; Ted
Murray Jones, plant superintendent; Clay Jones; Eddie Jones; Wallis
Clifton said.
On the flip side of the issue, the article quoted Herb Epple, chief of Jones, chairman of the board; and Ted Jones Jr., vice president.”
Reporting on the 1987 ABMA Annual Convention, it was noted in the
production for the Prison Industry Authority, as stating, “If inmates are
allowed to sit idle, it really costs the entire state of California. All gain April 25, 1987, issue that imported products remain a key challenge for
by the fact the inmates are working productively and if they can do that, U.S. manufacturers. In the article, Bob Clifton, managing director of the
American Brush Manufacturers Association, was quoted as saying,
the excess funds can go back to the state.”
The prison in question was the Southern Maximum Security “Although business seems to be flat around the broom, brush and mop
Complex, of Techachapi, CA. Officials at the Prison Industry Authority industries, the No. 1 concern, with few exceptions, seems to be imports.
I think (ABMA members) are concerned about the continued pressure
were making plans for a broom plant to be built at the prison.
In the May 4, 1985, issue was an article with the headline: from imports. Of course, the issue is not clean-cut because some mem-
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bers are also importing some of their own product lines.
Nevertheless, it does affect their outlook.”
The article went on to state that the U.S. economy in
1987 had been sluggishly growing the last few years, and
much of the slowness could be attributed to the nation’s
huge trade deficit.
“The industrial economy is really hurt by imports,”
Clifton said. “The retail economy is booming along, but
people are wondering how long that can continue when
there’s not a solid manufacturing base underneath it.”
In the same April 25, 1987, issue, an article appeared
about the Broom Manufacturers’ Meeting recently held in
Memphis, TN. Co-organizer Kenny Quinn, of Quinn Broom
Works, Inc., paid tribute to old-time broom corn dealers
Allen Pelton, Rudy LeBlanc and Ed Collins. Meanwhile,
Everette Hatcher, of Chickasaw Broom, served as the Master of
Ceremonies for the meeting which drew 83 manufacturers and suppliers.
It was also reported from the same meeting that Richard Caddy, of
R.E. Caddy & Co., chaired a broom corn panel consisting of Ed
Collins, of John L. Denning & Co., Inc.; Ray LeBlanc, of National
Broomcorn Co.; and Tim Monahan, of The Thomas Monahan Co.
The May 2, 1987, issue reported on the death of Werner C. Petzold,
who was 63 and well known within the broom and related industries.
Under Werner Petzold and Company, Petzold represented Dal Maschio,
an Italian producer of broom machinery.
The year 1988 brought the news that Broom, Brush & Mop Magazine
would be published monthly, starting with the January edition.
Also in 1988, in the May issue, several articles appeared that reported on the year’s ABMA Convention in Orlando, FL. David L. Harmer,
a U.S. export operations
manager to 130 countries,
and John R. Marshall III, of
the U.S. Department of
Commerce, conducted an
export workshop during the
ABMA convention.
In an article, Marshall was
quoted as saying: “There is
help available for you to
carve out a niche in the international marketplace for your
products and services. We are
all members of the global
community. Supposedly, all
of the European economic
trade barriers are going to be
dropped in 1992, when there
will be three large trading
groups in the world — Japan,
ABOVE: From issue of
the European Economic
September 24, 1985
Community, and the United
States.”
The July 1988 issue of
Broom, Brush & Mop Magazine reported that more than 70 countries
were represented during the Interbrossa 1988 brushware show in
Freiburg, West Germany. The article stated, “Overwhelmingly positive
reaction from attendees demonstrated why the show has grown in prestige over the years. Interbrossa ’88 was an international showcase, featuring innovative brush machinery and materials that intrigued almost
everyone.
“More American brush manufacturers and suppliers attended the
exposition than ever before. Over 400 attended the American Brush
Manufacturers Association's cocktail party alone. Spurred by extreme-
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ly favorable currency exchange rates, some U.S. manufacturers say the
show was a way to gain new inroads into the world market.”
Under the headline, “Pine, Ramin Handle Production Starts Shakily
In 1989” an article in the February 1989 issue reported that,
“Government and legal red tape are interfering with the production of
both ramin and pine dowels
in 1989. Indonesia, a primary
producer of ramin wood for
the United States, has taken
drastic measures to cope with
a 40 percent unemployment
rate and a labor force growing by 2 million workers
annually.
“The Indonesian government, effective in 1989,
imposed an embargo on the
exportation of rough ramin
lumber. Wood can be shipped
out of the country only in a
processed form. This action is
meant to make Indonesian
sawmills more labor intensive
as to employ more workers.”
By 1990, global changes in
ABOVE: From the November 14,
politics and business where
1981 issue, advertisement from
becoming more intertwined.
In the May 1990 issue, a
W. Linton Howard, Inc.
large article appeared with
the headline: “Massive Changes Sweep World; Is U.S. Industry
Ready?”
The article read, in part: “Since Broom, Brush & Mop published its
first “Guide To Exporting” a year ago, there have been many economic and political changes take place throughout the world. Numerous
communist governments have fallen in eastern Europe. This may signal more freedoms as well as greater foreign trade with these areas,
although the handhold of power by the new leaders is shaky.
“Hopes for democratic reforms in mainland China were crushed with
the crackdown at Tianamen Square, but the Chinese government
became receptive to U.S. businessmen just weeks later.
“Reforms continued in Mikhail Gorbachev’s Soviet Union. The
Russian leader has taken a more aggressive stance for foreign trade to
help prop his country’s stagnant economy.
“Meanwhile, Canada and the United States are moving into the second year of a 10-year phase (regarding) a free trade agreement. Also,
Western Europe is slowing working toward a unified economic community by 1992, while free trade talks are escalating between the
United States and Mexico.”
A big news item was reported in the September 1990 issue of Broom,
Brush & Mop Magazine that President George Bush had signed a
broom tariff bill into law. The article stated: “President George Bush
signed into law the Miscellaneous Tariff Bill on August 20, victoriously ending a 10-month legislative battle by the U.S. broom industry to
restore a tariff for Mexican brooms.
“The bill, listed as HR 1594, was submitted to Bush for his approval
on August 9, shortly after it was passed by the U.S. Senate and House
of Representatives. The Miscellaneous Tariff Bill took effect 15 days
after the president’s signature. The provisions are effective on Sept. 4,
1990, returning a 32 percent tariff to Mexican corn brooms.
“It was unlikely Bush had any comments about the bill during the
signing. With the threat of a military conflict between U.S. forces
and Iraq, Bush presumably had more pressing matters at hand. Bush
officials at the U.S. Treasury previously indicated their support for
the bill.”
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TAI HING
NYLON FILAMENT
PRODUCTS CO., LTD.

Office building
in Yong Rui.
Production plant in Yong Rui

Warehouse in new factory.

New office.

Workshop in
new factory.

Loading and unloading platform in new factory.

T

ai Hing Nylon Filament Products Co.,
Ltd., is a leading global filament manufacturer in Hong Kong. The company has
27 years of specialized experience with filament manufacturing. Tai Hing supplies brush makers with various kinds of filaments of excellent quality. Also included are prompt delivery and competitive pricing.
Significant events in the history of the company are:
■ 1985 — A fishing line manufacturing facility was
set up named Hing Hua, which was a joint venture
with the government;
■ 1991 — Company began production of filaments
for making brushes, starting with nylon filament for
hair brushes. It created “LASSON” as the company’s
brand for filaments;
■ 1994 — A sole manufacturing proprietorship was
set up in Zhanjiang City named Yong Rui Plastic
Products Co., Ltd.;
■ 2000 — The company moved toward the manufacture of pluralistic filaments with PP, PBT, etc.;
■ 2002 — Monthly production capacity reached
100 tons;
■ 2007 — The monthly production capacity doubled;
■ 2009 — A new and modern factory (Jiangmen
Polytech Plastic Products Co., Ltd.) was completed.
Monthly production capacity reached over 300 tons
for the coming years.
— Tai Hing Nylon Filament provided this article.
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G.D.F. sas Italy
SINCE 1983

y focusing on their growing supply of quality products,
G.D.F. di De Franceschi Gabriella & C. sas., of Bazzano,
Italy, and the company’s business partner since 1983,
Mileva, continue to find success in the cleaning products
industry.

B

G.D.F. is ready to celebrate its 30th anniversary by supplying a wide range
of items to help complete any customer’s cleaning products line, according
to G.D.F. President Gabriella De Franceschi.
Along with other offerings, the company provides standard plastic blocks
for brooms, brushes, floor brushes, squeegees and other articles. This
includes natural varnished plastic blocks and solid plastic blocks available in
a wide range of colors — all produced by Mileva, of Italy. Mileva is the manufacturer for all the plastic blocks that G.D.F. sells. De Franceschi groups
together these goods for customers. She helps customers save money on
transportation costs and by being a single-source supplier.
Besides its block line, G.D.F. also supplies such high quality cleaningrelated items as extension poles, specialty buckets, dust pans, mops and metal
handles. These products are shipped throughout the world.
De Franceschi started G.D.F. in 1983 after gaining experience in the field
of synthetic monofilaments. The main goal of the company remains the same
— to provide brush and broom makers with components so that they can
make their products from one source.

PAGE 142

BROOM, BRUSH & MOP

an excellent synergy to
be enjoyed by customers
from both companies.

Now celebrating its 25th year, Tanis continues
to provide customers with innovative new
standard products as well as best-in-class
custom engineered brush solutions.
Brushes are available in a variety of
constructions and dimensions including
twisted-in-wire, metal back strip, cylinder,
stapled set, composite set and custom
engineered designs for a multitude of applications and industries.
Tanis’ newest family of products -- abrasive
nylon brushes -- has grown considerably in the past
12 months. Filament options include aluminum oxide,
silicon carbide or CeramiXTM - our proprietary abrasive
Q\ORQÀODPHQWDQGZHPDQXIDFWXUHWZLVWHGDQGFRPposite (potted) brush types.
:HKDYHDGGHGVHYHUDOQHZFRQÀJXUDtions of abrasive nylon brushes to the
offering, responding to customer
demand. Additional disc
brush designs, stem
mounted and shell
mill mounted discs,
and new twist brush
options are now part
of the Tanis standard
offering.
With the acquisition
of Regal
Manufacturing Company in 2011,
Tanis’ expertise in twisted-inwire and staple set
brushes has grown considerably. The combination of Regal’s experience and Tanis’
customer service and engineering departments creates
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This acquisition has
also enabled Tanis to
expand its offering to
the food service, dairy,
and sanitation markets. Our
combined customer base now
has access to a solid lineup of
hand scrub brushes, deck scrub
brushes, brooms and specialized
GDLU\EUXVKHVDVZHOODVDIXOODUUD\RI
industrial brushes.
The Tanis website is continuously being enhanced and
improved with regular additions of new products and
new information to provide our customers with easy
access to products and information.
Tanis Incorporated’s key to success is taking care
of our customers’ needs. We consistently build and
PDLQWDLQORQJODVWLQJPXWXDOO\EHQHÀFLDOUHODWLRQVKLSV
with our customers, employees, suppliers and other
business partners.
Tanis’ corporate campus includes
more than 64,000 square
feet of combined facility
space, located
in southeastern
Wisconsin. Three
of Tanis’
manufactur-

.HWWOH&RXUW(DVW'HODÀHOG:,
   
www.tanisbrush.com sales@tanisinc.com
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ing divisions reside at this location, as well as sales
DQGPDUNHWLQJRIÀFHV2XU)RQGGX/DF:,IDFLOLW\
houses an additional manufacturing division and
staff members.
Both manufacturing facilities have obtained ISO
FHUWLÀFDWLRQ
By acquiring new equipment and developing new
products and processes, our goal is to enhance
our manufacturing capabilities to
enable us to serve
our customers well
into the future.
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United Rotary Brush Corporation
United Rotary Brush Corporation has years of
combined experience in rotary broom design and
manufacturing. We repeatedly set the industry
standard for quality, value and service. We offer a
broad range of quality-made replacement brooms
that meet or exceed OEM specs for Elgin, Bobcat,
Sweepster, M-B, Tymco, Schwarze, Wausau and
more.
Our Engineered Products Division is one of the country’s
leading manufacturers of custom built, specialty brushes.
For more than a quarter of a century, we’ve helped our
FOLHQWV ¿QG WKH EHVW FRPELQDWLRQ RI EUXVK SHUIRUPDQFH
and brush price…across a broad range of industries and
applications.
United Rotary Brush Corporation was formed in 1990 by
merging two companies, Kennedy Brush of Kansas City
and Marysville Brush of Ohio.
Yet another merger in 1994, this one with Rantex
Brushes Inc. of Barrie, Ontario, Canada, gave United
Rotary Brush Corporation the market presence to
serve the entire North American road and runway
broom market. The acquisition of Sweeper Brushes,
Inc. of Canada, now known as United Rotary Brush
Corporation of Canada, in 1998 completed our
Canadian expansion.
The acquisitions and expansion have continued this
decade, with the purchase of Nationwide Wire &
Brush Manufacturing of California in 2002. Early
2006 saw the addition of the brush manufacturing
division of Ben-ko-matic of Portland, Oregon.
In April of 2010, American Rotary Broom out of
Southern California was purchased, expanding
our service area on the west coast. The company
currently has 6 locations in North America.

Congratulations
Broom, Brush &
Mop Magazine
on Your
100th Year
Anniversary!

Rodney Olson, CEO, says at United Rotary Brush
Corporation, you will receive the best customer
service and products available in our industry. Our
JRDOVDUHGHSHQGHQWRQVDWLV¿HGFXVWRPHUVSURGXFLQJ
the best brushes in the market place and being your
number one choice to call for 100% of your sweeping
and industrial brush related needs.
800-851-5108 U.S.A.
www.united-rotary.com

800-463-6292 Canada
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1992-2001
THE NINTH DECADE
By Harrell Kerkhoff, Broom, Brush & Mop Editor

M

uch of the 1990s, and into the new century, could be
described as “the best of times and the worst of times,” for
many domestic producers of brushes, brooms, mops and
related items. The good times were reflected by overall business growth,
a strong stock market and low unemployment rates for various parts of
the 1992-2001 time period. However, passage of the North American
Free Trade Agreement by the end of 1993 also brought to this same time
period many concerns.
The February 1992 issue of Broom, Brush & Mop Magazine featured,
“A Look Back At ABMA’s First 75 years” article, as the association was
to celebrate its 75th anniversary in 1992 during its annual convention.
Because Boca Raton, FL, was home to many previous conventions,
ABMA chose the city as the site for this anniversary celebration.
Coverage of the annual convention, which was published in the May
1992 issue, included an article with a prominent headline which read:
“Free Trade Talk Dominates ABMA Broom & Mop Meeting.”
Also part of the coverage was a large photo showing current ABMA
President Joe Gantz introducing former ABMA presidents during a special 75th anniversary program. The former presidents who are shown in
the photo are Karl M. Weiler, 1989-91; Terry J. Malish, 1981-83;
Leonard Chasin, 1983-85; Richard H. Godfrey, 1985-87; Stanley
Edelson, 1979-81; and Richard M. Hyman, 1975-77.
Also at the meeting, Fred R. Leventhal, of Vining/Standard Brush, in
Springfield, OH, was named the first recipient of the ABMA’s Jack
Gantz Memorial Award, presented April 10, 1992, by ABMA President
Joe Gantz.
The July 1992 issue of Broom, Brush & Mop Magazine reported on
the trade fair Interbrossa 1992, in Freiburg, Germany. The article stated
an estimated 7,000 to 8,000 people attended the event. Due to crowd
congestion at the 1988 show, an extra building was secured for
exhibitors during the 1992 event. It was noted that more visible at the
1992 show were representatives from Asia, South America, Mexico and
Eastern Europe.
The NAFTA subject again dominated the December 1992 issue as a
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large headline stated, “Trade Talks
With Clinton Team Announced
LEFT: From May 1995:
During Broom Meeting.” The article
American Brush
read, in part: “A U.S. broom industry
Manufacturers Association committee and several legislators
elected officers at the 1995 are scheduled to have a December 7
meeting with President-elect Bill
Annual Convention. Shown Clinton’s transition team in
with Outgoing ABMA
Washington D.C. to request changes
in the proposed North American
President Vic Miller (left),
Free Trade Agreement.”
The Mill-Rose Co., Mentor,
NAFTA became a concern for
OH; are Vice President John many U.S. manufacturers, not just
Lindstrom, Zephyr Mfg. Co., broom makers. For the March 1993
issue, in a manufacturers survey artiSedalia, MO; Treasurer,
cle, Dennis Schaefer, vice president
Robert G. Fowlie, Brush
of Schaefer Brush Manufacturing
Co. Inc., in Waukesha, WI,
Research Mfg., Co., Los
Angeles, CA; and President expressed his concerns about
NAFTA’s possible influences on the
Barry B. Wood, Shur-Line,
brush industry.
Inc., Lancaster, NY.
The article added that for U.S.
brush manufacturers, introduction of
new products is a survival necessity.
“I think survival today is the ability to produce and put new products
out in the marketplace,” Schaefer said. “You have to stay on top of
what’s going on and improve what’s out there — give people a continual reason to buy your products.”
Over the years, Broom, Brush & Mop Magazine has provided many
articles on the status of various raw materials needed by the industries
that the publication has covered. In the November 1993 issue, for example, a headline to such an article read: “Nylon, Wood Costs May Force
Paint Brush Price Increase.”
The accompanying article stated: “Despite complaints about this
year’s excessively rainy weather, paint brush manufacturers interviewed
are reporting slight increases is sales due to new customers. Prices, however, may be on the way up as the cost of raw materials, particularly
nylon and wood, continue to increase.”
Despite strong opposition by some U.S. manufacturers, NAFTA
became a reality at the end of 1993. The lead article in the December
1993 issue of Broom, Brush & Mop Magazine, under the headline,
“NAFTA Dominates Broom And Mop Meeting Discussions,” stated:
“On November 17, after years of negotiation, debate and controversy,
the United States House of Representatives passed the North American
Free Trade Agreement (NAFTA) in a 234-200 vote. The very next day,
broom and mop manufacturers gathered in St. Louis for their annual
National Broom and Mop Meeting. The meeting set attendance records.
“The NAFTA vote almost instantly took center stage at the meeting.
Attendees discussed the details of the industry’s fight over NAFTA, the
concessions won by broom industry lobbyists and, what the industry can
do when NAFTA becomes law as of January 1 (1994).
“Fred Leventhal, of O’Cedar/Vining, opened the NAFTA discussion
at the meeting with a word of thanks to everyone who had fought so
hard over the years for protection of the broom industry.
“‘It was a great battle. We lost it — but in losing, I think we have to
keep our heads high,’ Fred Leventhal said. ‘We put on a good fight.’”
Leventhal encouraged the group to continue to push their congressional representatives to vote for the broom corn broom industry when
future issues arise. The industry, he said, now needs to begin concentrating on the positive aspects of American manufacturing.
The January 1994 issue of Broom, Brush & Mop Magazine opened
with an article under the headline: “What Brush Makers Think.”
According to the article, “The North American Free Trade Agreement
went into effect January 1. Although corn broom manufacturers have
made their opposition to the treaty loud and clear — the treaty is more
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of Brush Research Mfg., Co.; and President Barry B. Wood, of ShurLine, Inc.
Broom, Brush & Mop Magazine traditionally has devoted one issue
per year on machinery manufacturers involved in the trades covered by
the publication. The October 1995 issue contained that year’s machinery focus which included an article with the headline: “Manufacturers’
Representatives Report: Machinery Sales Strong In Specialized Areas.”
The article noted that machinery sales in 1995 had been strong in specialized areas of the brush industry, but generally slow for broom
machinery.
“Some representatives expressed concerns that rising interest rates
have slowed down the economy too quickly, resulting in harm to
machinery sales,” the article stated. “Also, recent consolidations in the
brush industry may have either caused a surplus of machinery, which
hurt sales, or created new opportunities for sales.”
The article added: “Broom manufacturers who are concerned with
recent increases in imports of Mexican-made brooms should take note
that machinery manufacturers are receiving more inquiries, and making
more sales, south of the U.S. border.”
A long tradition of Broom, Brush & Mop Magazine has been the publication of “roundup” articles. These are articles where a number of
company representatives are interviewed about different subjects and
business conditions for a single editorial piece. For example, in the April
1996 issue, with the headline, “Brush Business Picks Up Speed Heading
Into Second Quarter,” a roundup article led with these words, “Brush
manufacturers interviewed by Broom, Brush & Mop Magazine generally say the business climate was somewhat flat at the end of last year and
through the first months of 1996. Business began to rebound, however,
during most of March.”
Those who were interviewed for this particular roundup article
were: Lance Cheney, of Braun Brush Co.; John Lewis Jr., of Tucel
Industries; Lewis Daniels, of Cocker-Weber Brush Co.; Patrick
Murphy, of PBS Brushes/Private Brands Specialty Inc.,; and Alan P.
Kiefer, of Kiefer Brushes Inc.
It was reported in the July 1996
issue that exhibitors and attendees
were happy with Interbrossa 1996, in
Freiburg, Germany.
The lead article on the event stated:
“‘I’ll be back,’ was the prevailing comment from attendees and exhibitors on
Interbrossa 1996, the quadrennial
international raw materials and special
machinery exhibition held April 25-27.
Exhibitors interviewed by Broom,
Brush & Mop Magazine say the show
brought them numerous sales leads
likely to impact the exhibitors’ respective businesses throughout the year.
“‘We had many visitors to our booth
and drew some good attention,’ said
Dr. Heinz Zahoransky, of Anton
Zahoransky GmbH & Co., of Todtnau,
Germany.
“Among the new machines Zahoransky displayed was a toothbrush
machine allowing for the production of
ABOVE: From the May, 1992 issue. Current ABMA President Joe Gantz (far right) introtoothbrushes with holes of different
duced former ABMA presidents during the association’s 75th Anniversary in a special
diameters,” the article added.
Another large “roundup” article
program during the reception and dinner dance. The former presidents of ABMA who
appeared in the March 1997 issue, with
attended the 75th Anniversary Convention were, from left, Karl M. Weiler, 1989-91; Terry
the headline: “Industrial Brush Makers
J. Malish, 1981-83; Leonard Chasin, 1983-85; Richard H. Godfrey, 1985-87; Stanley Edelson,
Overcome Obstacles To Stability.”
1979-81; and Richard M. Hyman, 1975-77.
The article, which was written by

1992-2001

ambiguous to brush manufacturers.
“Opinions of brush manufacturers interviewed by Broom,
Brush & Mop Magazine ranged across the spectrum of public opinion. There are those who are enthusiastically looking
forward to tariff elimination, while others — mainly those
who do not export — express concern about the treaty’s possible effect on their segment of the industry.”
The NAFTA issue continued throughout 1994. In the
November 1994 issue of the magazine, under the headline,
“The complicated World Of Exporting Under NAFTA,” was
an article written by Broom, Brush & Mop News Editor
Mark Lichtenwalter.
The article stated that from the U.S. perspective, the
apparent purpose of NAFTA was to make it easier and less
expensive to export U.S. products to Mexico and Canada.
This would be done, in part, by decreasing the tariffs on U.S. items
entering those countries in return for similar benefits.
The article added: “In fact, a prominent trade attorney says the advantages U.S. exporters were to have gained through NAFTA’s passage are
in some cases, not being taken advantage of, due to the complexities
involved in complying with the terms of the agreement.
“As part of a program during the Housewares Export Council of
North America (HECNA) meeting in June, trade attorney Thomas E.
Johnson spoke on the difficulties involved in meeting the NAFTA ‘rules
of origin’ criteria necessary to receive the full benefits of the agreement.”
In the article, Johnson is quoted as saying, “For the Canadian Free
Trade Agreement we had about 200 ‘rules of origin.’ Under NAFTA, we
have about 1,500.”
ABMA Annual Convention coverage dominated the May 1995 issue
of Broom, Brush & Mop Magazine with many articles and a large photo
of the 1995-1997 newly elected officers. The photo showed Outgoing
ABMA President Vic Miller, of The Mill-Rose Co.; Vice President John
Lindstrom, of Zephyr Manufacturing Co.; Treasurer Robert G. Fowlie,
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the magazine's contributing editor, Jim Standerfer, stated, “The industrial brush industry, although confronting a number of obstacles lately,
appears to be in a state of stability and growth.”
The article added: “According to the manufacturers interviewed by
Broom, Brush & Mop Magazine, the industrial brush industry has faced
such challenges as shifting market areas, smaller orders, and consolidations taking place with both
industrial brush and related comRIGHT: Cover from July 2000.
panies. In order to deal with
these complications, manufacturers are developing new technology, investigating new markets and
diversifying their product lines.”
Gerald Golski, of Malish Corporation, in Willoughby, OH, added in
the article: “Rather than waiting around for the business to come in, we
are going out and actively pursuing it, as well as investigating markets
that we might have only touched on in the past.”
Other industrial brush people interviewed were: Mark Godfrey, of
Felton Brush Inc.; John Cottam, of Industrial Brush Corporation;
Barbara Glenn, of Carolina Brush Mfg. Co.; Ray Winzig, of Young &
Swartz, Inc.; Donald Stephens, of Atlanta Brush Company; and Ken
Rakusin, of Gordon Brush Co., Inc.
An obituary, which ran in the April 1997 issue, noted the recent death
of Joe Allen, 69, owner of Allen Broom & Mop Supplies, Inc., of
Jefferson, TX. Allen had worked in the broom industry for 50 years, and
purchased the business in the early 1980s from his father.
A large feature appeared in the April 1998 issue, written by Broom,
Brush & Mop Magazine Editor Chris Slack, on the production of curling brooms by Furgale Industries, Ltd., located in Winnipeg, Manitoba,
Canada. The article noted that the Canadian-based company had supplied curling brooms for the recently completed (1998) Nagano Winter
Olympics, in Japan.
In the article, company president Jim Furgale said: “We have been
making brooms since the mid-1950s for the sport of curling. We export
them to all countries of the world, including Japan.”
A “roundup” article which appeared in the February 1999 issue
included the headline, “Industrial Brush Industry Leaders Are Reaching
For The Stars.”
In the article, it was noted that the industrial brush industry had continued to expand with its diversity as 1998 gave way to 1999.
“Uses for industrial brushes have even been found for such places as
Mars, and as a new century is just around the corner, new technology
should continue to push growth within the industry,” the article read.
Ken Rakusin, president of Gordon Brush Manufacturing Co., Inc., in
Commerce, CA, stated when interviewed: “The most fun (brush) we just
made was sent January 3 to Mars. The brush is on a device that will be
used to gather soil samples from the planet.”
The future of European machinery shows for the brush, broom and
mop industries was very much in the news during the last part of the
1990s. In the March 1999 issue, a headline declared: “Planning
Underway For Brush Expo 2000 — Luxembourg Site Of International
Exposition Of Brush Manufacturing Technology.”
The accompanying article read: “The push is on to fill up the FIL. In
just over a year, the first Brush Expo 2000, an international exposition
of brush manufacturing technology, will open its doors to exhibitors and
attendees from around the world. The event will be held in Luxembourg
at the state-of-the-art Foires Internationales de Luxembourg — or, the
FIL for short.
“Establishing a second international trade show — in addition to the
Interbrossa event (in Freiburg, Germany) — has been discussed by
many in the brush industry for several years. And discussion turned to
reality in September 1998 when, during the FEIBP Congress in Spain,
the first announcement about the all new exposition was made,” the article read.
In the same March 1999 issue of Broom, Brush & Mop Magazine, it
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was announced that a new exhibition center will be open for Interbrossa
2000, in Freiburg, Germany. The 18,000-square-meter exhibition center
will be subdivided into three sections with five conference rooms.
By the middle of 2000, the two shows were trying to each take center stage in importance. The front cover of the July 2000 issue was
devoted entirely on the subject, with the headlines: “What’s Next For

The European Shows?” and, “Brush Expo 2000 - Interbrossa 2000 — 2
Shows, Both Successful. What Will Happen In 4 Years?”
There were articles in this issue about both shows and how successful they appeared to be. However, with a “roundup” article on the subject came the headline: “Brush Manufacturers Learn A Lot At 2 Shows
— But All Vote For Having Only One.”
In the article that followed were these words: “Broom, Brush &
Mop talked to several brush manufacturers who visited the two shows
and asked for their thoughts. Many were impressed with the wide
variety of machinery and other products displayed in Europe this
year. All were in agreement, however, that a consolidation of the two
shows was needed for the convenience of the attendees. Travel
expenses involved in attending two shows was a common topic of
discussion.”
A compromise on the subject was eventually reached as reported in
the October 2001 issue of Broom, Brush & Mop Magazine with the
headline: “Joint Venture Partners Of Brush Expo And Messe Freiburg
Cooperate For New Trade Show In 2004.”
The article explained what took place: “Having listened to what the
industry had to say, the principals from both Brush Expo and Interbrossa
have come to a compromise. Therefore, it is with great enthusiasm that
the organizers of Interbrossa and Brush Expo have announced the formation of one trade show. Starting in 2004, the new show will be held
for the next two decades at the Messe Freiburg, in Freiburg, Germany.
It will be known as InterBrush.”
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2002-2012
THE TENTH DECADE
By Rick Mullen, Broom, Brush & Mop Associate Editor

D

uring Broom, Brush & Mop Magazine’s 10th decade, the magazine would continue to report news and trends, as well as covering and maintaining a booth presence at many of the industry’s
major trade shows. The publication would also continue to focus on featuring several companies, in “roundup” stories, representing the many
segments of the broom, brush and mop industry.
For example, the February 2002 issue featured a story about Remco
Products, of Zionsville IN, a company offering a unique plastic shovel
line and a wide variety of hygienic color-coded plastic tools.
The issue also contained a report on the 2002 International
Housewares Show that ran January 13-15, at the McCormick
Place Convention Center in Chicago, IL, that boasted 1,744
exhibitors. The report included interviews with six manufacturers who spoke of their experiences at the show and the changing
marketplace. In addition, the issue included booth photos of
broom, brush and mop businesses attending the event such as
Corin Broom Mfg., of Downsview, ON; Crystal Lake Mfg., of
Autaugaville, AL; Whit Corp., of Ramseur, NC; Premier
Supply, Inc., of New York City, NY; Wool Shop, of Grant City,
MO; and Butler Home Products Inc., of Holliston, MA.
A typical “roundup” story of the period appeared in the March
2002 issue, featuring several paintbrush industry firms, including EZ Paintr Corp., of St. Francis, WI; Paint Brush Corp., of
Vermillion, SD; Elder and Jenks, of Bayonne, NJ; Tek-Pak, a
division of Rempac Foam Corp., of Clifton, NJ; and Nour
Handcrafted Painting Tools, of Ontario, Canada.
From time to time, Broom, Brush & Mop would also run
stand-alone features, which were designed to be a more in-depth
look at a specific company, and to include more photos than
“roundup” stories.
Broom, Brush and Mop also kept readers informed of major
upcoming events with preview stories such as the one that
appeared in the February 2002 issue concerning the American
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Brush Manufacturers Association (ABMA) Annual Convention, which
was coming up March 13-16, 2002, in St. Petersburg, FL, with the theme:
“Making the Global Transition.” These stories informed readers about the
schedule and what to expect at the event being previewed.
During the 10th decade, Broom, Brush & Mop would inform readers
how the industry coped with such issues as the rapid change in technology, the expanding of trends, such as the “green” movement and microfiber
products, as well as some of the most dire economic times since the Great
Depression of the 1930s.
Each summer, usually in the June issue, Broom, Brush & Mop continued to publish its annual Suppliers Directory, providing detailed company profiles.
Other regular features, such as reports on the broom corn trade,
imports/exports reports and the imports/exports charts also continued. By
the end of the decade, reports on the availability and pricing of various
raw materials began to appear on a regular basis. These reports and charts
provide readers with a detailed, in-depth overview and analysis of the
aspect of the trade being discussed.
In the April 2002 issue, it was
reported the ABMA Broom & Mop
LEFT: Beginning January
Division approved a motion to have
the ABMA find a vehicle to accelerate
2011, Broom, Brush & Mop
the elimination of the duty on broom
published 6 print issues
corn brooms.
and 6 eNews issues yearly.
“John A. Lindstrom, president of
Zephyr Manufacturing, of Sedalia,
MO, made the motion during the meeting, which was part of the ABMA
Convention is St. Petersburg, FL,” the report said.
Lindstrom said, “The realization is, United States customs is not
enforcing the classification of broom corn brooms coming across the border. They are not doing it now, and it’s my personal belief that they are
not going to do it for the next four years. …
“… I think it is time to realize the fact that the duty is hurting the broom
corn industry and people who manufacture and sell brooms in the United
States more than it is helping.”
The issue also featured photos and a story on Bruske Products, of
Tinley Park, IL, which offered refill brushes for power sweepers and
scrubbers, upright brooms, disposable floor squeegees, brushes for truck
washing machines, mops, etc.
The May 2002 issue featured more reports on the ABMA Annual

ABOVE: Headlines from features in 2005.
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In the July 2004 issue, Broom, Brush & Mop reported on the 2004
Convention in St. Petersburg, FL. The issue also included booth photos of
INTERbrossa-BRUSHexpo (InterBrush) held in April in Freiburg,
suppliers attending the event.
During this convention, John Lindstrom, of Zephyr Manufacturing, Germany. One story said, “Many representatives of U.S. brush manufacSedalia MO, chairman of ABMA’s International Trade Show Committee, turing companies were among the 8,000 visitors who journeyed to
introduced the idea of expanding the Suppliers’ Display into a trade show Freiburg, Germany, for the three-day 2004 INTERbrossa-BRUSHexpo
event. Meanwhile, Ed Barlow, of Creating the Future, Inc., located in St. (InterBrush) in April.”
A photo gallery of U.S. exhibitors was also included.
Joseph, MI, was the featured speaker at the general session. His program
By 2005, the so-called “green” movement was becoming more and
was called, “Journey Through the 21st Century,” in which he explored the
rapid and dramatic economic, technological, social and political changes more a subject businesses throughout the U.S. economy were talking
anticipated in the 21st century, and their implications for manufacturing about, including broom, brush and mop companies. The February 2005
issue featured a “roundup” story where Broom, Brush & Mop contacted
and the brush, broom and mop industry.
Notice was also given in the same issue of the death of Warren E. executives from four companies and asked their take on the green initiative. The story included the following:
Haviland, founder of Haviland Corporation, who died April 17, 2002.
“… all four indicated that they currently have received lukewarm
Zephyr Manufacturing, of Sedalia, MO, which was celebrating 75
years of growth, was featured in the July 2002 issue of Broom, Brush & demand, if any, for such items.
“Most of those interviewed concluded
Mop.
that time will probably tell if and when the
The August 2002 edition of Broom, Brush &
broom, brush and mop industries become
Mop reported the following:
more ‘green.’ Customer demand, or lack
“A familiar person is back with the American
thereof, will most likely dictate the future
Brush Manufacturers Association, this time servin this area.”
ing as the new ABMA Executive Director. David
The March 2005 issue of Broom, Brush
C. Parr, president of SilvaCor, was recently selected to the executive director’s post by the ABMA
Board of Directors. During the same process,
SilvaCor, Inc., has been named as the association’s new management firm.”
To go along with its comprehensive
imports/exports chart, the September 2002 issue
included an import/export analysis story, which
would be a regular feature in the magazine.
The November 2002 issue of Broom, Brush &
Mop featured photos and a story on Felton Brush,
Inc., of Londonderry, NH, while the next month’s
issue would feature Amex International/National
Broomcorn Company.
Companies featured in “stand alone” stories
published in 2003 included The Thomas Monahan
Company, of Arcola, IL, in the February issue;
Amerwood International Inc. and Hansen-Pringle
Corp., both based in Fort Worth, TX, in April; and
Vonco Products, Inc., of Lake Villa, IL, in the July
issue.
ABOVE AND RIGHT: Coverage of
It was reported in the May 2003 issue of
Broom, Brush & Mop that during the ABMA’s
conventions, meetings, and trade
Annual Convention in March, in Tucson, AZ,
shows were prominently featured.
Bruce M. Gale, of Michigan Brush Mfg., Inc.,
Detroit, MI, was elected president. Elected vice
president was Kenneth L. Rakusin, of Gordon Brush Mfg. Co. Inc., & Mop featured
Commerce, CA, and elected treasurer was Barry Harper, of Harper Brush photos and a story
Works, Fairfield, IA.
about Unger EntIn the February 2004 issue of Broom, Brush & Mop, Tuway American erprises, of Bridgeport, CT. The May 2005 edition included reports conGroup, Rockford, OH, celebrating 80 years as a mop manufacturer, was cerning the 88th ABMA Annual Convention held in Kohala Coast
featured. Also featured, in August 2004, was the Schaefer Brush Mfg. (Kona), HI.
Co., Inc., of Waukesha, WI, which was celebrating its 100th year in busiOfficers elected were President Kenneth L. Rakusin, Gordon Brush
ness.
Mfg. Co., Inc., Commerce CA; vice president Barry D. Harper, Harper
The May 2004 issue contained stories covering the 87th Annual Brush Works, Fairfield, IA; and Treasurer Mark F. Godfrey, Felton Brush
ABMA Convention, held March 31-April 3, 2004, in Ponte Vedra, FL.
Inc., Londonderry, NH.
The August 2005 issue included an informational piece under the head“One of the highlights of the (convention) was an all-attendee educational session entitled “All About China,” which dealt with foreign line: “China Yuan Revaluation Seen As Small, But Move In Right
import pressures being felt in the broom, brush and mop industries Direction For Industry.” The story said, in part:
“The People’s Bank of China revalued that country’s currency … in
from the Asian country,” it was reported.
“Foreign competition is eating $1.7 billion in sales away from ABMA order to make the yuan effectively 2.1 percent stronger against the U.S.
companies,” said Stephen Jones, ABMA legal council, during the educa- dollar.”
Broom, Brush & Mop spoke with three industry professionals on their
tional session.
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take on the China currency issue. The report said, in part:
“All three indicated it’s a step in the right direction, but it’s
clearly not enough to make the playing field level for U.S.
manufacturers.”
Jeffrey J. Malish, executive vice president of The Malish
Corporation, said, “This is a step in the right direction as far
as I’m concerned. However, 2 percent isn’t really going to
make a dramatic impact.”
In the September 2005 issue, it was reported: “The ABMA
announced the creation of the ‘ABMA William Cordes
Innovation Excellence Award,’ which is to recognize outstanding innovation of manufactured products, components or
service the broom, brush, mop and roller industry. The award
is named after William Cordes, who served as the association’s first president from 1917-28.”
In August 2005, Hurricane Katrina struck the Gulf Coast causing one
of the worst natural disasters in American history. More than 1,300 people were killed. In the November 2005 issue, Broom, Brush & Mop
strayed from its typical “roundup” stories to speak with executives from
several companies located in Louisiana and Mississippi impacted by the
massive storm.

ABOVE: In-depth coverage of imports and exports is featured
in every issue.
In 2006, for the February issue, Haviland Corporation, of Linn, MO,
was featured, as was Lemieux Spinning Mill, Inc., of Saint-Ephrem,
Quebec, Canada, in the October 2006 edition of Broom, Brush & Mop.
Product innovation and its importance to the future health of the U.S.
brush industry were key topics during the 89th ABMA Annual
Convention conducted March 29-April 1, in Naples, FL, it was reported
in the May 2006 issue of Broom, Brush & Mop. The theme of the event
was, “Innovation Celebration.”
During the convention, Felton Brush, Inc., of Londonderry, NH,
received the First Annual ABMA Innovation Excellence Award for its
Flex Brush product. Mark Godfrey, of Felton Brush, accepted the award.
The February 2007 issue featured a story on Michigan Brush Mfg. Co.,
Inc. of Detroit, MI, which was celebrating its 90th anniversary. A second
feature story appeared in the September 2007 issue on Royal Paint Roller,
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of Wyandanch, NY.
The May 2007 edition of Broom, Brush & Mop saw reports and photos
on the 90th ABMA Annual Convention held March 14-17, in St.
Petersburg, FL. The theme was “Lean and Mean.” A new event this year
was the Finished Goods Display, where several manufacturers displayed
finished products for the brush and related industries.
Also, during the event, Shur-Line was announced as the winner of the
Second Annual William Cordes Innovation Excellence Award for its
Premium Paint Tray with Teflon Surface Protector.
Newly elected officers included president, Barry Harper, of Harper
Brush Works; vice president, Mark Godfrey, of Felton Brush, Inc.; and
treasurer, Richard Sheerr, of The Wagman Group LP.
The ABMA, in the July 2007 issue, announced technical presentations
will be incorporated into the ABMA Supplier Display, beginning with the
2008 Annual Convention, scheduled for January 30-February 2, in
Carlsbad, CA.
The December 2007 issue of Broom, Brush & Mop included a report
on the 49th FEIBP (European Brushware Federation) Congress that took
place October 3-6, 2007, in Taormina, Sicily.
ABMA President Barry Harper of Harper Brush Works, and Past
ABMA President Ken Rakusin of Gordon Brush Mfg. Co., Inc. were officially recognized during the event.
Stand alone feature stories published in 2008 by Broom,
Brush & Mop included one on The Malish Corporation, of
Willoughby, OH, that appeared in the January issue, and
Mr. LongArm, of Greenwood, MO, which was celebrating
50 years in business, in the September issue.
The March 2008 issue of Broom, Brush & Mop contained reports on the 91st ABMA Annual Convention, held
January 30-February 2, in Carlsbad, CA. The event
focused on the theme, “Competing Beyond Price.”
Shur-Line, of St. Francis, WI, received the Third Annual
William Cordes Innovation Excellence Award for its
“Edge Like A Pro™ Ceiling and Trim Paint Edger.”
ABMA Suppliers Display technical presentations
included a report on synthetic filaments by Andrew
McIlroy, of Hahl Inc., Lexington SC. Also, a report on
wire was given by Rick Wuebbeling, of InterWire
Products, Armonk, NY. In addition, a presentation on
video phone calling was offered by Carlos Petzold, of
Bodam International Ltd. and Borghi USA, Aberdeen MD.
Visitors from 90 nations attended InterBrush 2008 in
Freiburg, Germany, conducted April 16-18, it was reported in the May 2008 edition of Broom, Brush & Mop.
In the June 2008 issue, Broom, Brush & Mop spoke with
representatives from five U.S. companies and one
Mexican company who attended InterBrush 2008 to get
their take on how the event went and how it impacted their
respective companies. They were: Barry Harper of Harper
Bush Works; Ken Rakusin, of Gordon Brush Mfg. Co.;
Michael Norton, of Elder & Jenks, Inc.; Lance Cheney, of Braun Brush;
Eduardo Casas Jr., of Cepillos el Castor, S.A. de C.V; and Mark Godfrey,
of Felton Brush.
In the December 2008 issue of Broom, Brush & Mop, the ABMA
announced it had appointed Ian Moss of Static Faction, Salem MA, to the
treasurer post, replacing Richard Sheerr, who had exited the brush industry due to the sale of his business.
Reports on the 92nd ABMA Annual Convention, held March 25-28 in
Miami Beach, FL, were featured in the May 2009 issue of Broom, Brush
& Mop. The theme of the event was “Going Green.”
Officers elected included: president, Mark Godfrey, of Felton Brush
Inc.; vice president, Ian Moss, of Static Faction; and treasurer, Jeff
Malish, of The Malish Corporation.
Companies featured in stand-alone stories in 2009 included, in the
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February issue, the Cocker-Weber Brush Company, of Telford, PA, the origins of which go back to 1892. Also featured, in the August issue, was the
FM Brush Company, Inc., of Glendale NY, celebrating its 80th year in business.
A feature story with photos ran in the February 2010 issue of Broom,
Brush & Mop on Tucel Industries, Inc., of Forestdale, VT, specializing in
innovative hygienic cleaning tools.
“Succeeding in Difficult Times” was the theme of the 93rd ABMA
Annual Convention held March 17-20 in Orlando, FL, Broom, Brush &
Mop reported in the May 2010 issue. One change in the convention format that year was the technical presentations presented during Division
Meetings, instead of during the Suppliers Display.
Ralph Rosenbaum, of Stainless Steel Products, Deer Park NY, discussed “Fatigue Life Improvements of Ground Surfaces by Wire
Brushing” during the Industrial & Maintenance Division meeting. Tony
Ring, of Fielco Adhesives, Huntingdon Valley, PA, presented “All
Epoxies Are Not The Same” during the Paint Applicator’s Division meeting. Also, Jim Monahan, of The Thomas Monahan Company, Arcola, IL,
talked about “Specie/Material Characteristics of Wood/Metal Handles”
during the Broom & Mop Division meeting.
Broom, Brush & Mop would undergo a significant change in January,
2011, as the magazine would now be published six times a year, instead
of monthly. Every other month, Broom, Brush & Mop would publish an
online eNews issue of the magazine, including many of the same features
as the print edition, such as feature and roundup stories, reports on raw
materials, broom corn and import/export reports and import/export charts.
The January/February 2011 issue of Broom, Brush & Mop included a
feature story on Abtex Corporation, of Dresden NY, an application-specific abrasive filament power brush company, marking 30 years in business at that time.
Ian Moss, of Static Faction, Inc., Salem, MA, became the first supplier to be elected president of ABMA during the 94th ABMA Annual
Convention, held March 23-26, at Lost Pines, TX, near Austin, it was
reported in the March/April 2011 issue of Broom, Brush & Mop.
“It is quite a big thing for us suppliers to have one of us as president,
and I am really very honored,” Moss said.
Other officers elected included Jeff Malish, of The Malish Corporation,
Willoughby OH, vice president; and D. Mark Fultz, of Abtex
Corporation, Dresden NY, treasurer.
The theme of the convention was, “Working Together In Strategic
Partnerships.” During the event, there was a lot of talk about planning for
2017 when ABMA celebrates its 100th anniversary. Some plans discussed
included making a documentary to tell the brush industry’s story.
Sanderson MacLeod, Inc., received the Sixth Annual William Cordes
Innovation Excellence Award for its Z-Tip protective brush tip for twisted-wire brushes.
The Paint Applicator Division technical presentation was given by Tom
Vichich and John Feathers, both of DuPont Filaments, Washington WV,
who presented, “Trends and Opportunities in Contrasting the North
American and European Paintbrush Markets.”
The Broom & Mop Division technical presentation was given by Carlos
Petzold, of Bodam International/Borghi USA, Aberdeen MD, on the topic,
“The ABMA Website as a Working Tool.” Jill Shinners, of Pioneer
Packaging, Chicoppee MA, gave the Industrial & Maintenance Division
technical presentation titled, “Ever So Much More Than Just a Box.”
In the November/December 2011 issues, readers were informed of the
death of longtime broom corn researcher and seed specialist Dr. Henry
Hadley, who died November 23, 2011, in Urbana, IL. He was 94.
The January/February 2012 issue of Broom, Brush & Mop, featured a
story on PFERD MILWAUKEE BRUSH COMPANY, of Milwaukee WI,
that had moved to a new state-of-the-art facility in Milwaukee. Gordon
Brush, of Commerce, CA, was the feature story in the March/April 2012
issue.
Also, in the March/April 2012 edition of the magazine, reports were
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filed on the 95th ABMA Annual Convention, held March 7-10, in Palm
Beach Gardens, FL, with the theme, “Social Networking Your Brand.”
Technical presentations included: Bart Pelton, of PelRay International,
who spoke on “The Magic of Broom Corn,” during the Broom & Mop
Division meeting. During the Industrial & Maintenance Division meeting, Frank Kigyos, of Zahoransky USA Inc., presented, “Current
Developments in Injection Mold Technology.” Also, Jeff Eichelberger, of
Purdy, presented “Zero To Landfill” during the Paint Applicator Division
meeting.
The May/June 2012 issue of Broom, Brush & Mop contained a report on
the InterBrush 2012 convention that ran May 9-11, in Freiburg, Germany.
About 7,000 trade visitors from 90 nations attended, the report said.
ABMA President Ian Moss spoke during the opening session of the
event and told the audience he had attended every InterBrush since the
inaugural event 35 years prior. ABMA Director Dave Parr was also on
hand at ABMA’s booth. Broom, Brush & Mop interviewed representatives
from some U.S. manufacturers who were attending the event including
Jeff Schaefer and Anthony Lee, of Schaefer Brush Manufacturing,
Waukesha, WI; Don Leventhal, of Newton Broom & Brush Company,
Newton IL; Michael Norton, of Elder & Jenks, Bayonne, NJ; Paul Miller,
of Mill-Rose Company, Mentor OH; E.R. (Chip) Preston III, of Spiral
Brushes, Inc., Stow OH; and Steven Workman, of Wooster Brush
Company, Wooster OH.

ABOVE: Various covers from the decade.
Moving forward, Broom, Brush & Mop is committed
to continue to bring its readers the best in coverage of
the industry in its print magazine issues, and by maintaining a presence online with its Websites, the online
eNews editions and on Facebook.

Monahan Partners
thanks BBM
for 100 Years of
reporting the news
of our industry.
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WOMA
SINCE

2007
ABOVE: Pictured during 2012 InterBrush in Freiburg, Germany, are company
owner Daniel Köhler and his wife, sales manager, Maria Köhler.

WOMA'S FIRST PARTICIPATION
For the first time, WOMA was an exhibitor at the InterBrush fair
held May 9-11, 2012, in Freiburg, Germany. Along with company

owner Daniel Köhler, and his wife and sales manager Maria Köhler,
Dmitry Volkov was also at the event, taking care of customers from
the Russian speaking countries.
While at the booth, they met representatives from approximately
150 companies from all over the world. These were mainly brush
manufacturers interested in buying or selling second-hand machinery.
A lot of existing customers also talked to WOMA representatives
about public relations opportunities and future projects.
A high number of visitors could be
found at the 12-square-meter booth
from the first to the last day of
InterBrush. Many visitors looked at our
company’s workshop via a large flat
screen on the wall. About 20 projects
from the last four years where presented. Included were a lot of complete
overhaulings, which impressed the visitors, say WOMA representatives.
A special highlight was the introduction of a new online marketplace,
which Daniel Köhler set up from a
Daniel Köhler
client's suggestion. By visiting
www.woma-market.com, brush manufacturers are now able to sell
their surplus stock. The idea found much feedback due to high raw
material prices. Some visitors at the booth also requested using this
platform soon for offering bristles, filaments or wooden items they no
longer need that are taking up valuable work space.
By taking part in InterBrush 2012, WOMA officials showed, in only
the company’s fifth trading year, that the business is already established in the brush industry. The company sent a signal to fair visitors
that it’s an inherent part of the supply industry for brush production.
Thanks to the young, dynamic company management and committed employees, WOMA has succeeded in becoming part of this
demanding sector.
— Article provided by WOMA.
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MONAHAN
PARTNERS
SINCE 2010
Almost two years ago, Monahan Partners was formed from a division of The Thomas Monahan Company, longtime supplier to the
broom, brush and mop industries. This division offered plastic and
metal mop hardware; a full line of dust mop heads and frames; assembled mopsticks on fiberglass, wood and metal handles; and microfiber
wet and dry mops.
The new company, Monahan Partners, Inc., led by Pat Monahan,
has continued the successful traditions of The Thomas Monahan
Company for friendly, competent, knowledgeable service and products at competitive prices and first quality.
Pat Monahan, president, says, “We are all excited to have the first
years under our belt and believe we have been good partners to all our
customers and our loyal vendors.”
Monahan Partners would always like to hear from customers as to
any area where they need a product, a particular price point, or assis-
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“LET’S TALK.”
tance of any kind. They want to
be like a division of their customers’ companies.
Pat Monahan adds that the
company is investing in better
assembly fixtures for its mopstick
and fiberglass offerings for 2013
in the hopes of being able to hold
or reduce current pricing for the
long term.
Pat Monahan
Monahan Partners has also
successfully launched a lobby dust pan with a low profile for both
industrial and home use. The company’s website, which can be seen
at www.monahanpartners.com continues to be upgraded.

“We really do believe and live our motto, ‘We’re in this together.’
Please give us the opportunity to show what our team can do to help
you grow and improve your business,” Pat Monahan said. He added,
“Let’s talk.”
— Article provided by Monahan Partners.

MONAHANPARTNERS
WE’RE IN THIS TOGETHER

Huge Inventory

Mopsticks
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OEM Manufacturing

Fiberglass Handles
Microfiber Wet Mops and Cloths and Dust Mops
Just In Time Shipping
Service Dust Mop Heads and Frames
Product Knowledge
Industry Savvy
Push Broom Braces
Mop Hardware

pat@monahanpartners.com
200 N. Oak, Arcola, IL 61910
217-268-5754
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